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International Silver Co., Meriden, Conn. 
Successor to Meriden Britannia Co. 


Trade supplied direct or through leading jobbers 
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With the Troop at Camp 


( 
f- = ¢ 
pe. 3 a ~ 4 


a 
= ae 
























Triplex Spring Hinges 


Chicago Spring Hinges have won themselves into 
another praiseworthy field of use. The doors of the 
buildings at Canada’s biggest Military Camp—Camp 
Borden—are swinging on these famous spring hinges 
—hinges with an international reputation. 


A few well known buildings equipped with Chi- 
Write for catalogue K-92, It cago “Triplex” Spring Hinges are:— 


eontains interesting information. 
Yours upon request. Better drop 


line righ . The quicke : Wdi : fs 
ws line right away. ‘The quicker Department of Interior Building, Washington, D. C. 
into, stock, the quicker will you Grand Central Terminal, New York, N. Y. 


enhance your volume of business. 


Equitable Building, New York, N. Y. 
Michigan Central Station, Detroit, Mich. 
Royal Poinciana Hotel, Palm Beach, Fla. 
Dallas Union Station, Dallas, Tex. 


These hinges are used in scores of buildings of the 
old and the new world because of their undoubted 
superiority, quality, merit and efficiency. 


Chicago Spring Butt Company 


CHICAGO NEW YORK 














HARDWARE AGE July 12, 1917 





THE GENUINE WALWORTH STILLSON WRENCH 


THE 


UNDISPUTED WORLD'S CHAMPION 


—— 


THE 
PARMELEE BRASS 
PIPE WRENCH 


PERFECT FOR 


BRASS PIPE AND 
COIL WORK 


THE WALWORTH CRAFTSMAN 


THE 


‘ 


WALCO ADJUSTABLE HEX WRENCH 


FOR 


HANDLING HEXS WI] HOUT DAMAGE 


os / —_— 


| WALWORTH MAKES THEM ALL 


WALWORTH MFG. CO. 


BOSTON 
New York Branch: Chicago Branch: 
19-21 Cliff St. 218-220 No. Desplaines St. 
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| Only In The | 
| COES I 


Men selling any commodity, 
whether it be automobiles or 
children’s banks, express superi- 
ority for their products by some 
phrase denoting exclusiveness. 
Thus you hear frequently the 
phrase “only in such and such a 
product will you find this fea- 
ture.” 


The Coes Wrench is unique in 
the number of exclusive features 
that you find in it. 


ae 
= 
—s 
—s 
oa 
a 
os 
om 
a 
— 

a 

— 

— 


HOWING BALL 
IN FACE OF BAR 


STEEL SHELL HANDLE, 
ANTERNALLY SUPPORTED 


Among these features are the 
special forged head, the inter- 
nally supported handle slide, the 
five-pieced construction, the ball 
retained screw in the 4 large 
sizes and the feature of 30% 
greater strength. These are 
enough to insure sales to any 
clear-thinking mechanic. 


Coes Wrench Company 


WORCESTER, MASS. 


J.C. McCarty & Co., 29 Murray Street, New York 
John H. Graham & Co., 113 Chambers Street, New York 
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The Handiest and 
Most Practical Outfit 
Ever Sold 


There are lots of odd jobs about the 
home, farm or shop that can be done on 
the STEWART HANDY WORKER. No 
other tool on the market has so many 
practical uses. Can be used as a grinding 
machine, pipe vise, regular vise, as a drill, 
anvil, as a hardie, in fact there are a hun- 

















dred and one useful things that can be 
done with this wonderfully convenient 
necessity. 


This STEWART HANDY WORKER 
is made in the big factory where world- 
famous Stewart Sheep Shearing machin- 
ery, Horse-Clipping machinery, Gasoline 
Engines and Flexible Shafting are made. 


The same care marks its manufacture 
and it will give the same splendid service 
that all the products of this factory are 
guaranteed to give. 


You can push the STEWART HANDY 
WORKER with the assurance of it giving 
absolute satisfaction. Boxed, 90 pounds; 
list, $14.00 f. 0. b. Chicago. From your 
jobber or direct—a good profit to you in 
every sale. 


Chicago Flexible Shaft Co. 


606 N. La Salle Street, Chicago 
New York Branch: 16 and 18 Reade Street 
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WHEN ORDERING 


STILLSON WRENCHES 


Demand TRIMO With the 


Steel Frames and Nut Guards 


Of all Stillson Wrenches 
TRIMO is 
the Best 


Send for Catalog No. 133 


MADE BY 


TRIMONT MFG. CO. 


55-71 Amory Street Roxbury (Boston), Mass, 
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To All 
Manufacturers 


Agents 


For the mutual benefit of manufacturers of hard- 
ware and of manufacturers’ agents HARDWARE 
AGE is compiling a list of responsible agents, the territories 
they cover, the lines they prefer to handle and any other desir- 
able information about them. 


We want every manufacturers’ agent to write us, 
giving us the above information. We want to know 
a little bit about what experience each agent has had, what 
territory he is most familiar with, what lines he is capable of 
representing and any other information he wants to give us. 


We will undertake to compile a list of such agents, 
and when we are requested by manufacturers for 
the information regarding them’ will turn these lists over to 
them for their use. Your co-operation with us, therefore, 
will not only help us co-operate with manufacturers, but be a 
direct means of securing accounts for yourselves. 


Hardware Age 


239 West 39th Street 
New York 
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“Selling Side” 
Finds It Easy to Sell B & S Tools 


Very often it means only the filling of the customer’s order — the man was 
sold before he entered the store. Every dealer who carries 


BROWN & SHARPE MACHINISTS’ TOOLS 


knows that his selling expense is kept at a minimum owing to the sixty-six year old reputation 


for quality and accuracy enjoyed by this WORLD-KNOWN, WORLD-ENDORSED LINE. 


Our Catalog 27 Will Prove of Interest to Every Progressive 
Hardware Merchant. Send for it TODAY. 


BROWN & SHARPE MFG. CO., Providence, R.1., U.S.A. 


A stock of our tools is carried at our Chicago Office and Store, 626-630 Washington Boulevard, Chicago, Ill. 
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The “Feel” of a Good File 


Did you ever watch a really capable mechanic test a file? He ras 
a way of passing a sensitive thumb over its jagged surface. Instinc- 
tively, unfailingly, he thereby determines whether it is fit for use. 


This man invariably chooses NICHOLSON FILES. He never buys 
blindly. He can “feel” that a NICHOLSON 
FILE is right. He can “feel” its sharp, keen- 
cutting teeth, arranged in rows of perfect 
uniformity. There is no doubt in his mind. 


He buys NICHOLSON. He makes sure 


of satisfaction. 


Our catalog and copy of “File Filosophy” 
will interest you. Write for them today. 
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The G. T. D. 
Mark 


MEANS MUCH TO YOU 


It represents the highest quality pos- 
sible to make in screw cutting tools. 


It represents all the prestige and 
good will that have been accumulating 
for years for Little Giant, Green River, 
Lightning and Smart tools. 


It represents the most complete line 
-—the line that contains the right tap 
or die or assortment for every specific 
purpose. 


Every tool is backed by the experi- 
ence of 45 years of making dependable 
taps and dies. 


Send for G.T.D. Catalog No. 37. 


Greenfield TapanIDie Go 








The G. T. D. 
Mark 


means more than ever now on account 
of the extensive advertising of the mark 
and products in the national magazines 
in addition to a larger-than-ever trade 
paper campaign. 

Millions of users are regularly seeing 
G.T.D. advertising in such papers as 
Saturday Evening Post, Literary Digest, 
Popular Mechanics and Scientific Amer- 
ican. 

Be ready for the calls for G.T.D. 
tools. 


If you are not familiar with our pub- 
licity methods, send for the booklet 
“G.T.D. Plans.” 


We have some attractive stickers in 
colors, showing the G.T.D. mark prem- 
inently. Can'you use a supply? 


ration 





Brothers Co Div 


GHERVER 


& Russell Mig co Div. 


LIGHTUING ~ 


Smart 


a 








Greenfield, Massachusetts, U.S.A. 


NEW YORK-28 Warren St — CHICAGO-I3 Sa. Clinton St — LONDON-149 Queen Victoria St 
Canadian Factory - Wells Brothers Co.of Canada,Ltd — Galt, Ontario. 
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HACK SAW FRAMES 


Do You Cater to Your Customers? 


No doubt you do, and because of this you will at once 
become interested in this line of Hack Saw Frames. 


It is a line with attractive designs, made of the best cold 
drawn steel, nicely finished, in solid and adjustable pat- 
terns, and equipped with a variety of handles to fit every 
hand and suit every requirement; also solid frames made 
of cast iron. 


With these frames in stock every prospect becomes a 
purchaser; every purchaser a satisfied customer. 


We can make prompt deliveries. 


MANUFACTURED 


UNION HARDWARE CO. 


NEW YORK OFFICE TORRINGTON, CONN. 
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Every man and machine in the COLUMBIAN MILLS is building for you, 
Mr. Dealer. It is our constant purpose to make COLUMBIAN a rope that 
will satisfy your customers. 

Everything possible is done to insure its being of the very best quality. It is 
made of high grade fibre, manufactured with great care, carefully inspected 
and thoroughly tested. As a result COLUMBIAN is a well made rope of 
uniform quality that will measure up to all the requirements of your customers. 
When you stock COLUMBIAN you can rest assured that you can give your 
customers as much rope value for their money as their money can buy. 


Columbian Rope Company 
Auburn “ The Cordage City,’’ New York 
BRAH CBS 8S 


NEW YORK CHICAGO 
Slip 370 River St. 131 Beverly St. 


31-35 Burling 





Buildiag for You, Mr. Dealer 


BOSTON 


Sn 
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CLINTON SILVER-FIN. 
ISH BRAND OF POUL- 
TRY NETTING has been 
known as the standard 
of quality for over thirty 


years. We shall maintain 
its reputation regardless of 
expense or competition. 


CLINTON BRAND OF GAL- 
VANIZED POULTRY NETTING 
is recognized as the standard of 
quality in nettings made from wire 
galvanized before woven. 


Every hardware.dealer should have our big 
100-page Clinton catalog. Send for it to-day 


CLINTON WIRE CLOTH CO. 


CLINTON, MASS. 
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REFINEMENT 


Excelsior Rust-proof Trellis gives the necessary support for 
growing vines, creepers, etc., without obtruding itself as does 
wooden trellis. It is attractive.in itself, but gives greater support 
without conspicuousness. See how neat it looks on the house 
shown. 4 


Made of large, strong wires with securely clamped joints so 
that it will not sag nor get out of shape and is strong enough to 


support the heaviest vines. Galvanized after making by our . 


celebrated rust-proof finish to make it last indefinitely. Carried 
in stock in rolls of 75 or 150 ft. each in 13-in. and 19-in. widths. 
Galvanized brackets to attach to the house furnished if desired. 


Don’t forget that Excelsior Rust-Proof Flower Bed Guards 


are salable all through the Summer season. 


Be sure that your stock of these products is sufficient to meet 
the demand. If your jobber cannot supply you write us direct. 


Wright Wire Company 


Massachusetts 
Philadelphia Chicago 


Worcester 
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Wickwire Cortland 
Brothers New York 


Inc. 


There's more than one reason for the popularity and coling st of Wickwire oF: eigpaeg but all 
of them can be traced back to the idea of the best value and hi quality possible. 

We mine our own ores, operate our own blast furnaces, open hearth mills, poll atin wire mills, etc. 
In short, we control every step in the manufacture, and therefore can regulate the quality from the 
beginning to the end. Nothing but the best is allowed to pass. Ask your Seine for prices. 
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Up-to-date System for Retail Stores 


Electrically Operated National The New N. C. R. Credit File 
Cash Register Cuts out all bookkeeping of cus- 


tomers’ accounts. 
No customers’ ledger, blotter or day- 
It does 15 things in th ds — 
: Soe ’ oan 3e Taree Cates Every customer’s account balanced to 
It does quickly what clerks can’t do. the minute. 


Tells which clerk sells the most goods. i Complete record with one writing. 
Saves time and work for clerks. 


Greatest labor-saving machine for re- 
tail merchants. 


Advertises your goods direct to your 
customers. j Customers like it; it saves their time. 





¢ War or nd war, prosperity is increasing. Hence don’t delay. 
Order now and get the profits which our System will make for you. 
It more than pays foritself out of the money it saves. Sold on small monthly payments. 


Old cash registers repaired, bought, sold, rebuilt and taken in exchange for new registers. 





Adapted to retail stores of all kinds, from the smallest to the largest 








To Dept. 141, Name 
National Cash Register Co., Dayton, O. 


Please send me full particulars of 
your latest model cash register 
and the new N. C. R. credit file. 


Getthebenefitof theseprosperoustimes. | Cut out this coupon and mail it today 





Business. 


Address 








HARDWARE AGE July 12, 1917 


MYERS G25 PUMDS 








You cannot imagine has the My 
the difference between a ‘ ted COG GEAR FEATURE 
MYERS COG GEAR on fh I 


mps become 
Easy Operating 


a su 
PUMP and a pump 

of any other make 

untuk you start to 

pump water Then 
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Motion 


construction 
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MYERS corte VALVE SEAT | ders on 

Iyers Pumps. 
m ‘ pressed tough fibre glass. Glass being non-corrosive, 
placed that it is practi- not 
cally an impossibility to chip or 


crack it either in use or even 


it does 
throw off any mineral or 
vitrous substance, which quickly 


harden leathers and make them 


through abuse. It is an exclusive- brittle. On this account leathers 


much longer with the Myers 
Glass Seat. 


-FE.MYERS & BRO. ASHLAND, 


ASHLAND PUMP AND HAY TOOL WORKS OH 1O. 


ALBANY - HARRISBURG —- MILWAUNKWEE — CEDAR RAPIDS —-ST.LOVIS 


ly Myers feature and is used in last 


both brass and brass lined cylin- 
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When the Thermometer 
Is Hitting Around the 
100 Mark—tThat Is the 
Time the Housewife’s 
Thoughts Turn to 
Washing Machines. 











White’s DeLuxe, Jr., Washer 






Be ready to satisfy her, Mr. Dealer. Sell her the machine 


that will more than fulfill her expectations. 


See that she gets a WHITE LINE WASHER—one that 
will release her from all the hot, dreary toil of Washday. 


THE WHITE LINE IS THE RIGHT LINE 


It is THE money maker for you, Mr. Dealer. White Line 
Washers, for hand, 


power and elec- 








tricity, built in vari- 






ous sizes and styles, 






have earned the 






great prestige they 






possess because of 






the universal satis- 






faction they give. 
They go into the 
homes and stay 
there. Whats Tete Tub 








Get Our Dealer Proposition 


WHITE LILY MF’G CO. 
DAVENPORT, IOWA 
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BLUE STREAKS | 





TRADE MARK REG U S PAT OFF 


Bicycle Tires Are Now 
Bought With Open Eyes 


It will pay you, as a bicycle dealer 
to give close attention to the present 
bicycle tire advertising campaign of 
The Goodyear Tire & Rubber Co. 


This campaign is opening the eyes 
of bicycle riders everywhere. It is 
pointing out Goodyear’s new way 
of making and selling bicycle tires— 
a way which means better tires 
cheaper for the rider. 


It shows the rider how excessive 
profits between the factory and the 
dealer bring tire prices up. It tells 
how Goodyear discarded this old- 
fashioned way of selling bicycle tires. 


And it is bringing bicycle riders, 
by the thousand, to Goodyear Blue 
Stréak Tires—the square-deal policy 
tires—which mean better value at a 
fair price for the rider. 


Yes, it will pay you, as a dealer, to 
follow this campaign and stock Good- 
year Blue Streaks so that you, too, 
may profit from this strong publicity. 





The Goodyear Tire & Rubber Co. 


Akron, Ohio 
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How Labels Link Sale 


HE Royal Shield uniform-design label appears on 

the complete line of Royal Products—paints, var- 

nishes, stains, enamels, colors, roof and stove 
cements, pipe joint compounds, etc. 


The Design Tells the Line— 
The,Color Tells the Product 


This means accumulative selling value for Royal 
Dealers. The sale of one Royal product and the 
satisfaction it gives, promotes the sale of other 
Royal products, as the label links up the entire line 
of “Sure to Satisfy” paint and varnish products. 


ROYAL 


PAINTS AND VARNISHES 
“Sore Satisfy 


The attractive appearance and high quality of the 
Royal package is consistent with its contents—the full- 
est quantity of quality for the price—all ways—always. 

Let us tell you how the Royal Shield label will link 
sales to your store. Let us show you how the Royal 
line will be a continuous business builder for you. 


ne A "READING, PENNA. yan Y 
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A Back Breaking Job 


FOR A STRONG MAN 


IS CHILD’S PLAY 
WITH A ROSE TIRE PUMP 

















ON THE MARKET THREE YEARS AND NOW 
THE BIGGEST SELLER IN ITS LINE. 


For Sale By Most Jobbers 


TO SHOW YOU we will send you a sample Rose Pump 
direct from the factory at the regular dealer's price, 
transportation charges prepaid, providing you will send 
us the name of your jobber. 


J. H. Haney & Co., Hastings, Neb. 


Manufacturers 


Rose Tire Pumps, Rose Grease Guns, Rose Fan Belts, and All 
Automobile Leather Accessories 
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SHEETS 


Have not yet been 
Surpassed in their 
Uniformly Good Qualities 


INLAND STEEL COMPANY 
First National Bank Bldg. Chicago. 


Works, Indiana Harbor, Ind. and Chicad o Heights, Ill. 
Branch Off ices, ST.LOUTS-ST.PAU L- MILWAUKEE: BENVER: DALLAS. 
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OW—as for almost a quarter century—the 
name AMERICAN on Gasoline Gas Lighting 

and Heating appliances has stood for the best that 
could be produced. The aim has always been to 
build AMERICAN products up to a high quality 


standard—never down to a price. 


That is why you can recommmend 











AMERICAN 


Self Heating Flat Irons 
And 
GASOLINE GAS STOVES 





to your trade with the assurance that perfect satis- 
faction will result from every sale. And the profit 
to you is quite attractive. 


Send a postal for prices. 


American Gas Maehine Co. 
695 Clark St. Albert Lea, Minn. 














TUMBLERS 


White & White 


2%x3 —%% qt. 
34%4x3%—% qt. 
3%x3%—%% at. 


THE VOLLRATH CO., Sheboygan, Wis. 


TORONTO 
CHICAGO W. E. Bulmer NEW YORK 
167 W. Lake St. 32 Front St., W. 121-3-5 W. 17th St. 
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“‘NMiLcoR Quality and Service 


Complete High Grade Stock to Meet All Your Requirements 


“Milcor’’ Ends and Drops 


1a 


“Milcor” One-Piece Mitres 


“Milwaukee” Fiat Grimp 
Elbows and Shoes 


“Direct Drive” Prompt Shipments on Conductor, Eaves Trough and 
Wrought tron Trimming Orders. We fill orders complete Vitiew Mawes 


Conductor Hooks Trough Hangers 


MILWAUKEE CORRUGATING CO. 
Branch at Kansas City, Mo. MILWAUKEE, WIS. 
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Catches Money For You 


Everybody is “trapping flies..." The demand for fly 
traps is almost universal. 


The famous St. Louis Fly Trap will not only catch flies 
by the wholesale, but it will catch money for you. 


It is the outdoor fly trap with a record catch. Twenty- 
two of these traps caught 57 gallons or 5,654,400 flies in 
the city of St. Louis (our home town) during the month 


of June, 1914. 
Maybe some prophets have no honor in their ‘own 


country,” but St. Louis Fly Traps have. How's your 
stock ? 


Ludlow - Saylor Wire Co. 


St. Louis, Mo. 
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AMERICAN 
ScrEw 
Company 


WOOD SCREWS 
MACHINE SCREWS 
TIRE BOLTS 
STOVE BOLTS 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinois . 




















SCREWS 


We are manufacturers— 
that is our business. Quality 
is our aim. We carry in stock 
a full line Iron, Brass and Bronze 
Screws. Try our make. Be convinced 
that Bridgeport Screws are the best. 


Write for price lists and discounts. 


Bridgeport Screw Company 


IDGEPORT, CONN. 
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Wherever Grass Grows 


you have a sale for lawn sprayers. Home 
owners need them for lawns, gardens, 
hedges, etc. They can also be used in public 
parks, common,and plots. The only spray 
that can be used successfully with the un- 
derground system. 


The DIETSCH Lawn Sprayer 


It Throws a Square Spray * 


is mounted on an enameled standard of metal about 
3 in. high and is fed by the ordinary garden hose. 
It is made of brass, thereby preventing rust or cor- 
rosion. It throws a square spray so that it may be 
used in square corners without watering the walks 
on either side. Write for catalog to 


The Toledo Rack and Level Company 


Toledo, Ohio 
000000 


Keeps Odors In 
~and Dogs Out 


The can n that sells / 








Favorite in apartments and small homes. Noburdentocarryit. When filled 
and left in the kitchen, no odors can escape from it—out in the yard, no dogs 
can get into the 


CORCO NESTABLE GARBAGE CAN 


Take one of these cans to your own home, friend dealer, and see why it sells and note 
it’s convenient lightness, and yet how stout it is! Examine the dog-proof cover 
that fits down deep over the rim. It’s the promise of unusual service standing out 
all over this can that makes the retail price so amazingly 
reasonable—that makes it a ready seller; a good buy. 
Four handy sizes— Stocks at all branches — Write. 


Whitaker-Glessner Company 
. WHEELING CORRUGATING DEPT. 


" Wheeling, W. Va. ‘ 


mh, : BRANCH OFFICES AND STORES 
NEW YORK ST. LOUIS PHILADELPHIA KANSAS CITY 
CHICAGO RICHMOND CHATTANOOGA 


17 
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AVery Satisfactory Set ofSaws 
for Household Use 


In this convenient combination we include three 
good, keen cutting saw blades, all interchangeable, and 
one quickly adjustable handle that fits and holds each 
blade securely by just a turn of the thumb screw. 














The |6-inch panel saw blade is ideal for all around 
work—just such jobs as the average householder en- 


Crescent Combination Set counters. 
of Saws No. 3 





The 10-inch back saw blade answers every require- 
ment for use in a miter box and also for cutting picture 
frame moulding. 








The |2-inch compass saw is intended for use where 
a larger size cannot be used to advantage. It can also 


We be used as a rip saw. 


C This Crescent Combination Set of Saws is a splendid 
an seller—pays a liberal profit—is fully guaranteed and 
Ship you need not hesitate to recommend the cutting qual- 
Promptly ities of the blades as being equal to other good saws. 


Packed one set to a box. 1|2 dozen to a case. 


Send for our latest Catalog and Trade Prices. 


The Crescent Company, Inc., Meriden, Conn., U.S. A. 
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Selll Them 
by tlhe Set - 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in order and 
near at hand, preventing loss, etc. Try it. 

Forstner Bits are the only bits that are 
not dependent on a center or a level to 

ide them. They cut from the outer rim. 

he entire surface is at work all the time; 
no jagged ends; every part of the work is 
smooth and polished. They bore their way 
through hard, knotty, cross grained wood, po nef pi hare ficesay 
leaving a smooth hole and clean, polished Ane penienitetion 0 the: wae> 
surface. 

Let us send you catalogues. Order 
through your jobber or direct. 


THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN., U.S. A. 
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The new Murphy Can 


An old friend 


in a new dress 


You know this varnish of old. You 
know what a thorough-going good 
varnish it is—how sturdily it stands 
up to its work, how long it retains its 
life. In serving your customers well, 
it serves you well, too. 


Murphy Varnish 


** the varnish that lasts longest”’ 


is a satisfaction to sell. Back of this 
can, back of the varnish is a long record 
of work well done and a vigorous ad- 
vertising campaign to make it easy for 
you to sell more and more of it. 
Shall we send you prices and further 
information about our products? 


Murphy Varnish Company 
Franklin Murphy, jr., President 
Newark New Jersey Chicago Illinois 


Dougall Varnish Company, Ltd., Montreal, Canadian Associate 
ANA 





Broadness 
of 
Vision 


The days of sitting in the 
office continually and simply 
relying upon one’s self for 
merchandising ideas has 
gone—gone forever. 


The successful merchant is 
the man who keeps his 
fingers on the pulse of the 


merchandising world. 


In all quarters of the world 
merchants are doing this 
through the medium of the 
HARDWARE AGE. Its 
pages are constantly present- 
ing the news of what other 
men are doing, and suggest- 
ing live ideas for improve- 
ment. 


Acquire broadness of vision. 
Adopt the policy of studying 
the HARDWARE AGE and 
encourage your workers to 
do likewise. You'll find a 
big jump in the efficiency of 
your organization. 
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To increase your small Vise busi- 
ness, put in a line of 


“JERSEY” 
VISES 


They are strong, serviceable tools’ and 
have long been popular with both me- 
chanics and amateurs. The Screw 
(body, head, and collar) is in one piece, 
turned from cold rolled steel, and has a 
square lathe cut thread. The steel Jaws 
are hardened, and all Jaws are ground 





to insure that they meet squarely when 
tightened. Both back and front jaws 
are filed to fit. 


Made with either Clamp or Swivel Bases— 


with iron or steel Jaws, and in six sizes. 


Displayed on the Stand which accompanies 
each ASSORTMENT, they cannot help but 
attract trade. 


We have special literature containing com- 
plete description of all styles. Let us send 
you a supply, also attractive display card. 


STANLEY Rute & Lever Co. 
New Britain, Conn. U.S.A. 














And that point cuts consider- 
able ice with the man who lives 
by the sweat of his saw! 


You succeed by selling customers 
the kind of tools that help them 
succeed. Necessity makes men 
recognize that service. 


SIMONDS 
SAWS 


prove true to their users. And Si- 
monds users prove true to you who 
carry the goods. 


A saw that can’t hold its edge can’t 
hold your trade. 


Better bid for trade with Si-monds-tem- 
pered stecl. With the Si-monds guarantee 
of service With Si-monds 84-year saw- 
making experience. 

Write us about Hand, Cross-cut, Hack or 
Circular Saws and about how we help you 
sell them. 


Simonds ManufacturingCo. 
“*The Saw Makers” 
FITCHBURG, MASS. 


Five Factories Eleven Bra-ches 
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Light With a Match! 


The Coleman ‘‘Quick-Lite”’ is 
handle. No torch needed. 
lamp without trouble or bother. 
kerosene. Give a brilliant, steady 
more light than 20 old style oil 


The lamps are very ornamental and come in variety of styles 
that customers buy quickly. 


and safe, 


The Coleman 


is easy to light, turns low, and 


the most profitable line of lamps and lanterns to 


Light with ordinary matches like any plain kerosene 


Make and burn own gas from common gasoline or 
light of 300 candle power without glare or flicker 
lamps. Can't explode. No danger if tipped over. 
So simnle, economical 
Every sale means a liberal profit to you. 


*‘Quick-Lite’’ Lantern 


extinguishes by simply closing valve. Uses two 


small durable rag mantles which experience shows is a big advantage over a single 


mantle. 
ever produced. 


Dealers wanted in all parts of the country. 
Address nearest office. 


agency proposition. 


Mica chimney is 5 inches high and 5 inches in diameter, 


Greatest lantern 


Write at once for catalog 32 and 


THE COLEMAN LAMP COMPANY 


Wichita, Kans. 


St. Paul, Minn. 


Toledo, Ohio Dallas, Texas Chicago, Ill. 
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Three Blades 
for a Dime 


The Boston Razor, itself re- 
tailing at ten cents, with three 
blades for a dime, meets the 
demands of a certain class of 
customer whose wants you 
cannot ignore. 


It gives the man who cannot 
afford a higher priced outfit, 
satisfactory shaving service at 
a very small cost. 


Boston Razor Blades are 
carefully made from a special 
steel; every one tempered and 
hair tested. 


Three blades for a dime is 
the popular price. Be you 
wholesaler or retailer, ask for 
our proposition. 


Factory Sales Co. 


120 Broadway, New York City 


AANA ARN 














Priest’s 
Clippers 


We have the biggest 
clipper proposition of- 
fered to the trade. It’s 
a proposition that pays 
and pays big—because it 
satisfies. 

Our proposition is 
that you stock Priest’s 
Clippers! Write. 


American Shearer Mfg. 
Company 

350 Main St., Nashua, N. H. 

Wiebusch & Hilger, N. Y.- 
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No Contagion 


high grade merchandise. 


vertisement in Hardware Age, and our readers will not 


fail to 


“catch” it. 


business for you. 


HARDWARE AGE 
239 West 3%h St., New York City 


is more sure than your own 
belief that you can turn out 
Put that belief into your ad- 


Right there is the beginning of 
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Announcing: J yx Nitros— 
all wattages. 








tia “XXth Century” 
A a Water Coolers 








ECAUSE there’s a good 
profit for you. 
Because they are well adver- 
tised. 


THE PEERLESS 


is the freezer with which anyone 
can make good ice cream. 

Gears all enclosed in the ball- 
like frame. 

Backed up by nearly 50 years 
of peerless quality and popu- 
larity. 

ORDER of your jobber or 


write us. 


The Peerless Freezer Company 
Winchendon, Massachusetts 


J.C. McCARTY & CO., Eastern Sales Agents 
‘9 Murray Street, New York 





Because the demand for them 
is growing every day in busi- 
ness offices, hotels, theatres, 
hospitals, public buildings, etc. 
Because they are sanitary and 
healthful. 

Our catalog tells the whole 
story of their big selling points. 


Write for it today. 


(CORDLEY & HAYES 


OOLER EADQUARTERS 
17 Leonard Street, New York City 




















HELLER’S 


PIVOT DOOR 


CABINETS 


showing the largest assortment of 
Hardware, Shelving, Fixtures, ete., im 
the United States. 


DISPLAY ALWAYS IN SIGHT Send for Catalog No. 24. 


W. C. HELLER & CO., Montpelier, Ohio 
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Razor 


Sharpening Blades ays 


It is estimated that 
Fifty Million new 
safety razor blades 














War conditions have bronght about a ont shortage of 
paper-making materials. Vaper makers, deprived of their are sold every year. 
usual source of raw material, are paying h prices for ° 

every pound Ro waste pepee thay ae et. Rid are Think of the men 
that even b 1 prices w offer verybody—business . 
mes and eee should take advanta of this who are sha ving 


i t t all t int e 
~~ ae nel jae waste papen antels ‘ans orentegieede themselves—think of 
you need the : the blades that need 
frequent resharpen- 


ALL_STEEt sae \\ \e 
eee PAPER ‘ ing, 
Now think of the 
FIREPROOF BALER 
Hatfield 
— i fi risk. 
p.lisize convert waste into cash—protects against fre risk. atfie 


im the corner. 
The Schick is strong, simple, easy to operate and most 


compact baler on the market. Boy can operate. Takes up = 
less room than a pile of waste on floor. Helps keep your om e e 
establishment clean. too. Really costs you nothing be- 





Pays for itself and earns money for 


* e 
Many of our customers say that the Schick I Bailer pays 
for itself the first year; some say it will do it in ar nin ac Ine 
a few months Depends upon the amount of 
waste you have. Made in five sizes. 


“so which will sharpen and put a keen cutting edge 


“How to Make Money in Waste on 12 blades in 5 minutes. It sharpens 12 
ig = 2 a ee oe blades at one time. No machine is so easy to 


troyed. Tells b s 
waste paper Copteeged. tule Sew operate—none does more satisfactory work. 


turned into cash. Sold on easy payments. Jack Razors, Barber’s 
copy now. Clips, Scissors, Shears, Knives, etc. 


Jobbers and end for our plan—it’s a money maker. 
Saleamen Wanted 


ota. Co. Hyfield Mfg. Company 


enport, lows 21 Walker St. New York City 























I Used to Forget 


—but:now I carry a neat 
little oaf-Pum Memo 


Book that tucks away in 
my vest pocket. It’s so thin and 
compact I never know it’s 
there till I need it; so hand- 
some, I’m proud to. take it 
out in any company and so 


wean vewanost | | Makes Good Display 


it. I can take out 


and replace sheets in : . they 
a second—there’s no Pan J, he caneagh sana votes boxes, 
sr ae in it and the All built of steel ; 
index makes it simple to Smallest “ Gem” carries 1000 
locate the item I want. poun est “Steel Caster 
I have another one that Roller bearing, they revolve at a touch. 
fits my coat pocket —in Write for catalog and prices. 
fact there are fourteen 


snes to choose trom «| | OME. BB, SCHENCK CO. 


cards, passes and identifi- MERIDEN, CONNECTICUT 


cation cards punched to fit 
the rings and it’s a mighty convenient way to carry 
them. 
The book is so altogether satisfactory, that I’ve 
ie one for my wife to use and she’s as enthusiastic 
as I am. 


AT ALL FIRST CLASS STATIONERS 


Note “s cor Books and Forms Are Acknowl- 


ed the Best by both Dealers and Users. 
Y SUBMIT TO SUBSTITUTION? 


Send for Catalog G-4 


Irving - Pitt Manufacturing Company 
Largest Loose Leaf Manufacturers in the World 
Kansas City, Missouri é 
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Chair 
Tips 









No. 12. 1 Inch 


For The Sharp Ends 
of Rocking Chairs 


have quickly found favor with 
the trade. A positive protection 
against the sharp ends of rocking 
chairs. Durable and easily fitted 
to the rocker. 
Catalog, prices 
and terms on re- 
quest. 












Elastic Tip Co. 


37@ Atlantic Ave. 
Boston Mass. 





No. 13. % Inch 









“Katz” Floor Hinges 


are slow acting, with a positive holdback 
feature when opened to ninety degrees; will 


Insure Against Accident- 
—al closing of doors 


“KATZ” HINGES represent Quality, 
Durability and Design. 


A BETTER HINGE with A BETTER PROF!’ 
Our Catalogue No. 19 tells the rest—write for it. 


Lawson Mfg. Company 


qnace MARC 





























Horse-Shoe Brand 


Clothes Wringers 


Superior in Quality 
Superior in Workmanship 
Superior in Every Detail 
All wringers manufactured by us are 
furnished with a warranty tag, which bears 
the time of warranty. We stand back of 
every warranty. 


=a 
a FRCLOSLD COG WIE cs 
“ lel 


i 
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Have rb received a copy of our latest 
catalogand pricelist? If not drop usa line. 


The American Wringer Co. 


99 Chambers Street, N. Y. C. 
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SCREW AND DROP FORGED WRENCHES 


ALL KINDS—PROMPT DELIVERIES 





THE WHITMAN & BARNES MANUFACTURING CO. 


ESTABLISHED 63 YEARS 


General Offices: AKRON, OHIO 


New York Store: 64 Reade Street 


Factories: Akron, O., Chicago, Ill., St. Catharines, Ont. 

















DIETZGEN 


Measuring Tapes 


will increase your trade 

and build your sales 
ELLING a Dietzgen tape means 
that your customer buys satisfaction 


and will return to you on account of 
the confidence you have implanted in him. 


Our broad advertising creates a good 
demand—our absolute guarantee protects 
both you and your customers. 


Send for Tape Catalog “H”’ 
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Defy Com petition 


ON SASH CORD 


Our prices enable you to 
do so and each sale 
makes such a favorable 
impression on the pur- 
chaser that our Sash 
Cords are trade winners 
_ of the highest order. 
Our “ALBA” and 
“STAR” brands of sash 





cord are not cheaply 
made—they are really 
“better than need be.” 
The exceptionally low 
prices at which they sell 
is the result of years of 


manu facturin 7 
ESTES MILLS ence aad careful shop 
FALL EVER «Soma. Goat ineprented 


NOW and write for 
MASS. prices. 


Eugene Dietzgen Co. 


Manufacturers 


Chicago New York San Francisco New Orleans 












































Meet the Contractor’s Needs | 


With the Stover Improved Fireplace Damper 


This Spring the building contractors in your vicinity will use 
many dome dampers, ash dumps, cleanout doors, chimney thimbles, 
etc. Other hardware firms find this a very profitable line to handle, 
so should you. 

Let us send you FREE our latest catalog of the most 
up-to-date fireplace fixtures made. It will interest you and 
help you get the business, Ne. 16 

Besides — fixtures, f yo ae poem, stove ry 
pipe comets, € rackets, vises, latches, pulls, hooks, chest handles, house numbers, Alee 
windmills, feed mills and gasoline engines. 

Fill in and send this coupon today. 
ee 
§ STOVER MFG. & ENGINE CO., 710 East Street, Freeport, Il. 
Send us Catalog 1590-X. 





Stover 


Mfg. & Engine Co. 
Freeport, Illinois 
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Who sells your customers 
their ROSE Wide Heels? 


The handy Rose Wide Heel is 
superseding narrower brick trowels. 


As never before, advantage lies 


ROSE WIDE HEEL No. 221 with the superior make because 
WRITE FOR CATALOGUE H greater width makes any forging but 
to either the most accurate feel awkward to 


WM. ROSE & BROS. or Sharon Hill, Pa. a skilled man. For this seneen the 
WIEBUSCH & HILGER, Ltd. 110 Lafayette Street store of the hour is the store with a 
ilies Agents New York City ROSE. 
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Rothweiler Pump 


NUH UAL 


Price ( + Empties a 
4 E: 
$759 25 Barrel or Drum 
oO s 
Completely. 


: 
: 
2 
= 
= 4 
en 2 
No Waste. 4 
CAN BE USED 
IN BARREL No Drip. 
EITHER WAY ; 
= 
— 
= 
= 
= 
= 
: 
= 
1 
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Seecket Wrench Board 

B Wrenches cach sine 
steee and Serre: 
rd Stee, 18° 2011" 


This Is No Free Offer 


It is but another evidence of J. H 
Williams & Co.'s policy to make your 
display and sale of Williams’ Wrenches 
attractive and profitable. We shall be 
well paid for the board in the increased 
business we acquire through your use of 
it, and in the added satisfaction it affords 
you and your trade. 


Good for Oil, 
Gaso- 
Sp line, 


You Buy the Wrenches , = | Tur- 


a carefully selected assortment that pro- | | Pentine 

vides the widest range of usefulness. 

Their finish and physical liti e 

Sead tod a uot Sows coe | Light 
> Paint 

ete. 





SILLA AA AL UL 


TMH 


sumer demand among mechanics than all 
others combined. 


We expend our advertising appropria- 
SILENT tion to introduce tool buyers to your store 
and we expend our payroll to make,them 


SALESMAN your regular customers. 
A” We have a larger Board of the same 
Tae type as the “A” Board, containing six 
Astomobite “ Wrenches of each size, 22 sizes and 
classes, with an over all length of 90”. 





Patent Pending 


HAUL AU 


Works Easily, Quickly and Efficiently 
A Great Trouble Saver 


T 
b) 


ROTHWEILER & CO. 


SEATTLE, WASH. 


a 





Nc 








REVOLVING 
PUNCHES 


Made of screw steel castings 

with improved, easy work- 

ing joints; the tubes from 

solid stock, each tube being 

tempered by hand and the 
turrets made from solid steel rods with highly tempered steel springs. We give 
our punches a fine finish and guarantee them in every respect. 


THE SMITH & EGGE MFG. CO. -_ Bridgeport, Conn., U.S. A. 
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INSIST and DEMAND— 
Get Strips “ALLEN” Tanned 
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Stationary, Swivel and Pipe Vises 


No matter what kind of a vise a customer needs, 
whether he is a machinist, woodworker, black- 
smith, gunsmith or jeweler, you can sell him a 
Parker Vise that is stronger and more serviceable 
than any other he could buy. 

Every dealer should know about our reinforced 
slide—a stee' bar cast into the movable jaw makes 
the vise unbreakable. 


Have you our catalog? 


Cash In Now THE CHARLES PARKER CO. 


Meriden, Conn. 


egnemne 


| 


; 
ti 
f 
| 


se 


Unless all signs fail this 
Summer will see the greatest 
fly killing campaign ever known. 
The people have been educated 
to realize the full danger that flies 
are—the germs and diseases they 
spread every season. 
Stock The “Perfect” Fly Traps and cash 
in NOW. 


Ludlow-Saylor Wire Co. 
St. Louis Mo. 




















SAND PAPER FLINT PAPER EMERY CLOTH 


IN REAMS AND ROLLS GARNET PAPER AND EMERY PAPER 
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ESTABLISHED 1863 «ve 
Twelve Medals of 
Award at 
INTERNATIONAL 


Expositions 


BLACK DIAMOND FILE WORKS 


wan, 
INCORPORATED 189§ 


Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 


Copy ef Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY 


Owned and Operated by Nicholson File Co. 


Philadelphia, Pa. 














Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 





Made a little different— 
a little better than others, 
cost no more, sell easier and 


oftener. Our catalog shows 





The “Atlas” — 


A Power Pump of 
Many Uses 


Capacities from 600 to 2600 gallons per 
hour. May be operated by hand, gaso- 
line engine or electric motor. If electric 
driven, may be automatically started 
and stopped. 


For use in Hydro-pneumatic W ster 
Systems and for general pumping ser- 
vice, where water is not more than 25 
feet below the pump. The "Atlas" is a 
splendidly built, medium priced pump. 
When desired, air can be pumped with 
the water. 


Write for details about this and also ask 
for a copy of our new 360-page General 
Catalogue, which tells about more than 


a long line of profit makers a thousand styles ond sizes of Deming 
—pumps of special design L Pumps. 


contraction end adapte- THE DEMING CO., Salem, Ohio 


y- GENERAL AGENCIES 
Chicago: Henion & Hubbell 

Pittsburgh: Harris Pump & Sunply Co. 

Buffalo: Root, Neal & Co. 











HAYES PUMP & PLANTER CoO. 


GALVA , ILL. 


Agencies in all Principal Cities 























BIFURCATED RIVETS TUBULAR RIVETS 


Established 


im 


ORNAMENTAL SPOTS 


Eighteen Eighty-four 


sininin 


OUTSIDE PRONG RIVETS 


Main Olfiee and Pastery 
JUDSON L. THOMSON MFG. CO. 
Waltham, Massachusetts 


Bifurcated and Tubular Rivets, Metal Specialties and Rivet Setting Machines 
Write for Catalog and Prices 














HARDWARE AGE July 12, 1917 





Highest a PANAMA PACIFIC 
. ste. nal INTERNATIONAL 
Award for Files bans i 


and Rasps 


GOLD MEDAL OF 
HONOR 


SAN FRANCISCO 
CALIFORNIA 
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American Brand 
QUALITY SERVICE 


Screen Wire Cloth 


Whitaker-Glessner 
Company 


MANUFACTURERS OF 


The best the market affords in 


Billets, Slabs, 
Sheet Bars, 
Blue Annealed 
Sheets, Black 
&* Galvanized 
Sheets, and 
Formed Roof- 
ings. 


Lasts Longer-——Looks Better 
also 
American Bronze, 
Galvanoid Enameled, Painted, 
Bright Galvanized 
All Meshes and Widths 








Address all communications 
to our Sales Department. 


American Wire Fabrics Co. 
Chicago, Ill. 


FACTORIES: 
Clinton, Iowa Mt. Wolf, Pa. Niles, Mich. 


WHEELING, W.VA. 




















Here’s a vise possessing all the strength of the old-fash- 
ioned vise combined with a quick adjusting feature that in- 
sures speedy work wherever the vise is used. 

To set this vise the front jaw is lifted, slid to approximate 
adjustment, then dropped back in place and gripped tight by 
a single turn of the screw. It’s very simple, speedy and 
strong. There is no intricate mechanism involved. 

“Simpson” Vises are made of the best vise steel, with check 
or smooth faced tempered jaws. They are dependable in 
every respect—fully guaranteed against defects and breakage 
under ordinary use and conditions. 

_ Catalog No. 31 will aid you in selecting a suitable 
stock. 


Athol Machine Co. Athol, Mass. 


Simpson Quick Acting Vise 
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Order STANLEY No. 3000 
“TWINROLD” SELF TIGHTENING 


COILED DOUBLE 


BOX STRAPPING 


Pat. Sept. 26, 1911 
Nov. 5,§1912 
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The 

Buddington 
Humidifier as 
it appears on radiators 


Ml NS 
r, and Proven So 


Year after year you have had calls for something to put on the 
radiator and register to moisten the air in heated homes and 
offices. You have sold those customers stew-pans, kettles, 
earthen jars, etc. These contraptions ‘‘did their bit,’’ but they 
were not designed for the purpose, and were far from efficient. 


BUDDINGTON 


HUMIDIFIER 
Moistens Dry Air 


and positively restores it to the natural degree of humidity 
It is fastened to the top of the radiator. Unlike any other 
device for the purpose, it forces evaporation. The heat 
drives up between the slots (see cnt below) and through spe- 
cially prepared wicks, which draw the moisture up over the 
slots and hold it in suspension. The ‘‘Buddington’’ evaporates 
gallons, where other devices evaporate pints. Leading hardware 
dealers and department stores have nothing but praise for this 
device, its efficiency and ready selling qualities. Made in 14 
and 18-inch sizes—gold and silver finishes. 

SEND FOR FREE SAMPLE OFFER and extremely 
liberal proposition to dealers who place reservation orders before 
August Ist for Fall delivery. 


REID-GEISLER MFG. CO., 523 Hearst Blidg., Chicago, Ill. 
nn mn 




















the prices were di feren 






To J. D. Warren Mfg. Co. are the only exclu- 
sive makers of high grade hardware store fix- 
tures in the United States, and their goods will 
bear the closest inspection. They are an exqui- 


site example of high-grade cabinet work. 






Illustrations of different makes of fixtures may look 
similar, and the lure of price may be offered, but 
don’t be deceived. Investigate Warren’s thoroughly, 
measure up capacity (especially depth), consider 
workmanship and efficiency—and Warren’s will be 
MNO your choice every time. 






HULA LAHAT 














Write today for catalog and full information, address 


J. D. Warren Mfg. Company 


Masonic Temple Chicago, Illinois 













Interior View 











When You Need Men 


consult the Opportunity Exchange of the Hardware Age 
—men—the right kind—are always open for opportuni- 
ties to advance themselves. Do you want the ambitious 
kind—the kind that can do things? 

50 words at one dollar per insertion will put you in touch 
with such men. 


Opportunity THE HARDWARE AGE 
Exchange Dept. 239 West 39th Street :: New York 
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CHATILLON 


SCALES « CUTLERY - HARDWARE 
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HATILLON SCALES 
are recognized as being 
superior in design, con- 

struction and service. They 
are guaranteed to weigh 
correctly, and can be sold at 
prices that hold off compe- 
tition. 


There isn’t.a merchant in 
your town that doesn’t use 
scales,and in these days most 
housekeepers use: them too. 


There’s a Chatillon Scale for 
every purpose. 








Our catalog is yours 
for the asking 











JOHN CHATILLON & SONS 


Scales Makers Since 1835 
85-93 CLIFF STREET, NEW YORK CITY 
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Goulds Power Pumps Sell Fast 
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It’s easy to sell a man what he wants—and profitable, too. During the 
past year the sales of our “ Pyramid” Power Pumps have practically 
doubled. Almost every farm now has its gasoline engine and can 
easily “hook-up” to a modern power pump. Farmers are too busy in 
these stirring days to goon pumping by old-fashioned methods. 
Yet, never was an abundance of fresh water for the stock and home 
SO necessary as now, when the farmer is straining every nerve to 
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Goulds Fig. ! 531 


Pyramid 
Double- Acting 
Piston Pump. 
The most popu- 


lar small power 
pump made. 










































Goulds Fig, 1680— 
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increase production. Besides, farm crops are bringing 
record prices and farmers have the money that gives 
purchasing power. 


The “Pyramid” Double-Acting Piston can be driven by 
either gasoline engine or electric motor, direct or belt 
connected. It’s just as carefully made and as reliable in 
every way as our big pumps for city water service. We 
show also three other popular power pumps. 
There’s a market for these pumps in your 
territory. Are you cultivating it? 


Include nearly 400 styles and sizes— 0 


1 

















every one guaranteed to perform satis- ZouL?s, Z 
= factorily the work for which recom- 
mended. And, remember every Goulde Fie. 1518—Deep 


Goulds Pump is backed by 69 years 
of pump-making experience in the world’s 
largest pump factory. Over 4,000,000 

farmers—many of them near you—are 
reading Goulds advertisments in their 
favorite farm papers. It’s a mighty good 
line to tie up with. If you haven't 
done so already, now is the time to 
take on this line of profit-makers. 


Our book, “Pumps for Every 
Service,” gives data and prices 
on many of our best sellers, 

Send for it today. 


The Goulds Mfg. Co. 


Main Office and Works: 
SENECA FALLS, N. Y. 
BRANCHES: 
Boston New York 
Philadelphia 
Chicago 
Pittsburgh 
Atlanta 
Houston 


Goulds Fig. 1454— 
Deep Well Working Head 


Well Working Head with 
Fig. 1620 Air Attachment 
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Bench 
Micrometer 





Here are facts that will interest manu- 
facturers in their inspection work. 
In the first place, the Starrett Bench 
Micrometer Caliper, because of the 
lock nut, can be used as a gage to 
determine the accuracy of duplicate 
parts of any size up to aninch. You 
will notice it has a heavy base and a 
three point support, so that it will 
stand firmly on any surface. 


It is readily adjustable for wear too, 
a most important feature. Just bring 
the points together, turn the gradu- 
ated sleeve with the small spanner 
wrench until the lines marked zero 
coincide—and there you are. You 
have a gage that may be used to 
maintain the accuracy of parts of a 
thousand different sizes—and it is 
always accurate. 


Send for free catalog No. 21A describ- 
ing 2100 styles and sizes of fine tools. 


The L. S. Starrett Co. 


The World’s Greatest Toolmakers 


Athol, Mass. 
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Radically Different 
From All Other Floor Hinges 


Being different this National Ball Bearing Floor Hinge gives you some- 
thing different to talk about—real advantages that convince customers that 


this is the hinge they require. 


It is a well known fact that the spring pressure and not the weight of the 


door is what causes the wear in all Spring hinges. 


In this Hinge the pressure of the spring is not against the hinge-bearing, 
which carries the door, but is absorbed by a one-inch case-hardened roller, 
which prevents wear on the hinge-bearing. This Hinge will always keep the 
door firmly in center of opening, when at rest, as there is no possibility of 


wear in hinge-bearing. 


In the typical floor hinge, the maximum pressure of the spring against 
the bearing carrying the weight of the door is, we found by actual test, 300 
pounds. The pressure on this bearing in our Hinge is about 10 pounds, a 


saving in wear and tear in favor of our Hinge in the ratio of 30 pounds to |. 


Some saving—some hinge—something worth explaining to customers. 
Many other practical improvements—the kind that mean sales. 


Send for our 1917 Catalog. It gives full details. 


View showing how pivot for 


top of door and pivot plate 
are attached. No chiseling, 
mortising or measuring re- 
quired. This is a real time 
and labor-saving feature. 


National Mfg. Co. 


Sterling, Illinois 
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Getting Your Share 
Modern Methods of Display Essential 


By THe Stove MAN 


An Eveready display with the punch as a part of the background 


VBWIYHIRTY years ago, when Caleb Brown kept the 
corner store in your town, his business 
methods were decidedly different from pres- 

ent-day store management. When a customer en- 

tered Caleb’s store he had to duck, if he did not he 
probably bumped his head against a bird cage or 
well bucket. Caleb believed in displaying his wares 
by hanging them from the ceiling. In reaching the 
counter it was necessary for the customer to hurdle 
over a number of scythes and hay tools. The chances 
were about even that Caleb would tell the customer 

that h2 d'd not have the article wintrd; if ho did 

have it, it was necessary to move half the stock to 

find it. 

The windows in Caleb’s store were considered fine 
places to store unsalable goods, lanterns with crackcd 
globes, nicked axes, defective garden tools, a broken 
stove or two, anything that looked like a slow seller 
was contributed to the window collection. The glass 
was never washed, spiders looped the loop, spun 
webs and made a race track on the stove collar. 
The more webs the spiders spun the better the ad- 
vertising for Caleb, for it proclaimed to any new 
arrivals in the village that Caleb Brown was no 
spring chicken in the hardware business. It also 
did away with the need of an expensive sign, ex- 
planatory as to when the business was first started. 
A new arrival in town could get a fairly accurate 
idea of the year when the business was started by 
an inspection of the windows. 

One day Caleb had a pain, the doctor was called, 
he examined Caleb and found that he had a new 
and fashionable disease. Caleb, after learning from 
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the doctor what a fashionable disease he had, 
thought it about the best time he would ever have to 
strike a trial balance, so he closed his books and 
passed on. 

The new proprietor, in trying to take an inven- 
tory of what Caleb couldn’t take with him, discov- 
ered the windows after scraping the glass, and a 
ray of real sunlight penetrated the store. He 
washed the windows and then made the still greater 
discovery—the glass was transparent—a person 
standing outside could look right into the store. 

The collection in the window looked far from in- 
viting, so some new goods were placed on display, 
not with the selling idea in mind, for an article 
placed in a window could not sell itself. 

Present-day business demands specialization—the 
day when all a merchant had to know was how to 
read, write and cipher is over. The present-day mer- 
chant cannot lay back and just wait for the business 
to corfie to him—he has got to go after it, and in 
going after it he has to enlist the services of the 
entire store force. The merchant has to oil and 
keep in repair the entire piece of machinery that 
constitutes his store. The salesman must specialize 
on selling, the advertising man on advertising and 
the window-display man on window displays. 


Satisfied Customers Walking Advertisements 


Every satisfied customer is a walking advertise- 
ment for the store—before he can either become 
satisfied or dissatisfied he must have a desire for 
some article of hardware and proceed to buy it. 
He may have noted a description of the article in 
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an advertisement—there may be a number of stores 
between the place where he became interested in 
the advertising and the place that featured the hard- 
ware he requires. He may have noted the article 
on display in the store’s show windows. He is going 
to the store that attracted him through its advertis- 
ing or its show windows. He may have previously 
bought goods in a certain store—in the transaction 
he received courteous attention and prompt service 
—he classes this store as a store of service—he may 
prefer to trade with a store that gives service rather 
than take a chance at a new store. Everything that 
a store or store force does is either good or bad ad- 
vertising—tying up a package in a substantial man- 
ner so that it can be the more easily carried is good 
advertising; tying it up in a loose fashion, care- 
lessly, is bad advertising. Cultivating a smile while 
waiting on people is good advertising; going around 
with a grouch on is bad advertising. 

In getting new customers newspaper advertising 
is very likely of first importance, then window dis- 
plays. In holding the trade of the new customer 
it is important that the store be able to supply the 
customer’s requirements, thus gaining the reputa- 
tion of having a complete stock. 

If a merchant thinks he has been spending too 
much money on his show windows it is possible 
that the money is not being spent in the right way. 
When the right way is discovered—the merchant 
will probably decide that he has not been spending 
enough. The show windows and the store door are 
the merchant’s introduction of his store and his 
stock to the buying public. The introduction should 
be the very best he can possibly afford. 

The invitation should be like an open book show- 
ing what the customer can expect to find inside the 
store. As the customer sees the window displays 
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before he sees the inside of the store, he is very 
likely going to form his opinions before he enters. 
If your displays are all they should be he is going 
to expect to find a neat and attractive line of the 
best hardware; he is going to find service, courtesy 
and salesmen who have a knowledge of the goods 
they sell. 


Promiscuous Displays Futile 


A display that contains some tools, wringers, 
electric irons, a churn, a stove, cutlery, lawn hose, 
a push broom, a garbage can, a rake, a waffle-iron, 
a stew pan, etc., is using valuable space to tell the 
public what it already knows. It knows that a 
hardware store sells hardware and the list just 
enumerated is hardware. 

Window displays should be educational and ex- 
planatory—in nearly every town there is one store 
that stands head and shoulders above all other like 
stores. People like to trade there, they like the 
service, the business-like manner in which their re- 
quirements are met, the ease with which difficulties 
seem to meet adjustment, the sense of fairness that 
seems to pervade the atmosphere of the store. They 
like the window displays. The windows are not a 
mass of meaningless junk. In the junk window 
display there is no relation between the goods; the 
goods shown have no direct bearing on each other. 
The observer sees but a mass of articles; he is not 
likely to concentrate on any one article; the goods 
on display convey no selling appeal. The man that 
could be reminded that his trees need pruning is not 
likely to remember the fact by observing a display 
of this kind. At the “one store’? he may see a dis- 
play, possibly a simple display of some limbs from 
a fruit tree artistically arranged showing the uses 
of a certain line of pruning shears and some prun- 
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A display of contrasts—truck and vehicle tires 
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ing hooks and saws. He is immediately interested 
in this display and if the selling appeal is strong he 
is coming in to look around. Then Mr. Salesman 
can tell him the superior merits of the line of goods 
on display; a sale is made and a new customer ac- 
quired for the store. The display that contains a 
little of everything, featuring no one thing, con- 
tains nothing distinctive to catch the eye of the 
crowd hurrying past. 

A display may be composed principally of costly 
plush and gold paint and still attract little atten- 
tion. A selling display is not so much dependent 
on the value of the plush and fixtures as it is on the 
idea that the trimmer wishes to express and the 
manner in which he expresses it. A display may 
be very simple, the fixtures may be discarded boxes 
and the drapery cheese cloth, yet if the display has 
a punch that is capable of attracting attention—it 
will deliver its selling message. Some displays at- 
tract attention by the use of a combination of colors 
that are pleasing; others by an exceptionally artistic 
arrangement of the merchandise; some by a sea- 
sonal appeal. 


Motion a Power 


The biggest attraction in a window display is 
motion. Motion does not necessarily create sales. 
A motion window is good publicity but unless the 
motion applied has a direct bearing on the articles 
on display the window will be without selling value. 

A snake or turtle in the window gives the goods 
no selling value; it only attracts the curious, and 
the mind of the observer is centered on the fact 
that a turtle is a homely cuss with skin for brains. 
The observer goes away thinking turtle and probably 
could not tell the next man in what window the 
turtle was on display. 

The Stove Man for a number of years was an 
exponent of mechanical window displays. He not 
only attracted crowds, blocked sidewalks and gave 
the store publicity, but he made the displays sell 
goods. 

He made salesmen out of diminutive figures of 
Mutt and Jeff. He would run a series of displays; 
the first would be a cement foundation for about a 
three-room model house. The foundation would 
cover a space about fourteen by twenty inches and 
would be built on a base about four by four feet, 
and eight inches high. The imitation soil around 
the foundation would be undisturbed, leaving a 
chance later on for Mutt and Jeff to prepare the 
lawn and garden with a consequent display of gar- 
den tools, etc. The first display would show Mutt 
mixing cement and Jeff industriously smoothing up 
a part of the foundation. As this display showed 
the cement work under way it gave a chance to 
display a wide range of cement tools as well as a 
few sacks of cement and a couple of wheelbarrows 
of the right sort for the handling of cement. 

The next display would be the partially completed 
model bungalow. That is, the framework would be 
up and in the front yard Mutt would be ripping a 
board with a tiny saw without teeth; he would have 
it on a saw horse and his main idea seemed to be 
to cut it in half lengthwise. Little Jeff would be 
on a ladder with a tiny hammer nailing on a clap- 
board. With this display would be featured saws, 
squares and hammers, as well as nails and other 
building materials. 

These displays were mechanically operated by a 
one-thirtieth horsepower motor used with a speed 
reducer; the entire mechanical part of the display 
being mounted under the removable window base. 
Displays of this kind necessitate a vast amount of 
experimental work before the desired motion can be 
attained. 


Hardware Ave 


The Place for Humor 


In the making of these displays the Stove Man 
made them appeal to the humorous side of the ob- 
server. They were meant to be funny and they 
were funny, but the show cards were not funny; the 
stuff on the show cards was straight to the point, 
and explained how Mutt could cut a board with the 
right kind of a saw. The cards called attention 
to the defects of ordinary saws and extolled the good 
points of the saws on display. Another card ex- 
plained how Jeff couldn’t hit the nail because he 
had a hammer that had a face like a potato masher. 

A few weeks later they would both be on the roof 
putting down’ roofing paper. This display would 
feature roofing paper, nails and all products neces- 
sary to produce a satisfactory leak-proof roof. With 
this display, attention would be called to the rainy 
season close at hand and the need of good roofing 
for repair jobs. 

Later on, they: would again appear, little Jeff up 
near the top of the ladder with a tiny brush and a 
bucket of paint. He would be putting on the trim- 
mings. Mutt, stationed below applying a solid color 
to the house, would be getting the drippings from 
Jeff’s brush. They would be dressed in little white 
suits and caps and would be well spattered with vari- 
ously colored paints. A display of this kind would 
feature ladders, paint, paint brushes, scrapers, putty 
knives and putty for filling the mars and nail holes 
on wood work, and a stock of sand paper. 

A few weeks later, the finished house would ap- 
pear, together with a display of builders’ hardware. 
On the front porch little Jeff, with face masked, 
would be industriously trying to pick the front door 
lock. Mutt, with pistol in hand, holding empty sack 
for the “swag” and likewise masked, would be on 
guard at the gate; once a minute he would shiver 
as though he had the ague. This window was in- 
troduced as “Muff and Jeff—Burglars—Can’t Pick 
Sargent Locks.” A complete line of Sargent locks 
and hardware would be featured. 

This series of mechanical displays were run for 
more than two years, about forty displays, they 
gave the store much publicity—made sedate sober 
people smile, and people made it, a habit to saunter 
down to see what Mutt and Jeff were doing. The 
Stove Man would mingle with the crowd and watch 
the people stop and make comments; then he would 
ask an observer what the rumpus was about. The 


‘answer would be that it was another Mutt and Jeff 


display, this time advertising oils and greases. 
When the Stove Man could make his mechanical dis- 
plays advertise the goods shown, could make the 
work of Mutt and Jeff reflect their advertising value 
right on the goods displayed, he knew that he had 
overcome the main obstacle to moving window dis- 
plays. He was able to use the motion to stop the 
people, able to make the people smile and connect 
the motion with the goods shown in the display. He 
had connected up the two, motion and goods, and 
the show-cards hammered the message home, making 
displays that blocked sidewalks and advertised and 
created in the observer a real need for some article 
shown in the display. 

Mechanical displays are not expensive from the 
standpoint of material, but from the standpoint of 
labor they run into real money. 

Any display that makes a feature of motion must 
harness the motion in a direct selling appeal with 
the goods shown. Motion in a window unless its 
advertising value reflects on the goods, detracts 
from the goods. Likewise displays in which the 
background is built of tools or hardware worked 
into ornamental designs, bordered with beautiful 
flowers in great profusion and depending on beauty 
and skill to attract the eye, a display of this kind 
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takes the individuality away from the goods shown. 
The beauty is admired, but as it is the predominat- 
ing feature of the display it appeals to the eye and 
the mind most. 


Beauty Not Everything 


The mission of a window display is to sell goods. 
In order to sell goods it must present a definite sell- 
ing appeal to the public. A display that is a marvel 
of beauty, a battle ship, an engine or a street car 
built of hardware may attract a crowd but outside 
of advertising the skill of the builder and being pro- 
ductive of some publicity for the store, it falls short 
of the mission of the window display. A window 
that attracts through curiosity, such as an everflow- 
ing bottle, is long on crowds, but not one person in 
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quality store next door may be worth a dollar a 
quarter. Without the price-mark being featured the 
observer is likely to enter and inquire the price. 
This gives the salesman a chance to let the customer 
handle the snips, try them out and observe their 
cutting qualities while he explains how the cutting 
edge will stand up under extreme hard use, owing 
to the superior quality of the metal and the process 
of manufacture, he can prove to the customer that 
the tool is a dollar and a quarter value. If the ar- 
ticle had been marked with a price-tag, the cus- 
tomer, not knowing steel from pot metal, might have 
passed on and seen the pair next door, apparently 
the same grade tool at a much reduced price, which 
he would naturally purchase. If a store builds up 
business on low prices it will not take the public 
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A display that can be easily arranged and that is full of selling power 


ten that looks at it can recall, ten minutes later, 
what the window advertised or where the display 
was located. The only kind of a display is the one 
that is built around an idea and carries a punch that 
is a knockout. 
When Price-Cards Are Necessary 

Price-cards in a window display are featured 
strongly by most writers. Some writers are in- 
sistent that they are as much a necessity in the 
display as the goods themselves. The man with 
stove blacking on his nose believes that the featur- 
ing of price-cards in a display is a matter that de- 
pends principally on the location of the store. For 
instance, a hardware store located next door to a 
ten-cent or a cut-rate hardware store would not 
benefit by the use of price-cards on the goods that 
are featured by the ten-cent or the cut-rate store. 
Both stores are building up their business on the 
key-note of cheapness. A pair of tin snips on dis- 
play in the window of the cut-rate store may be 
marked fifty cents; a pair of snips on display in the 


long to realize that low prices also mean poor 
quality. It is up to the merchant to school his sales- 
men to go long on quality. Cheapness never yet 
made quality take the full count, but quality in time 
will deliver a knockout to cheapness. 


The Right Kind of “Come-Backs” 

The success of a business is come-backs. Come- 
backs allow the merchant to discount his bills. Cut- 
rate stores have come-backs but the come-backs are 
different, they come back with inferior goods for 
exchange or money back. The right kind of come- 
backs are the direct result of handling goods that 
give satisfaction not only to the purchaser but to 
the man who does the selling. It is far easier to 
sell a meritorious article for five dollars than to 
sell an inferior article for half that much. 

The customer frequently thinks the price high. 
In order to satisfy the customer, the salesman must 
know why the article in question is better. It may 
be due to the quality of the material of which it is 
composed plus expert workmanship. The article in 
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question may be a stove, a shovel, a wrench or a 
lawn mower; it stands to reason that a tool or 
article that is made by skilled workmen from the 
best material obtainable will outwear a cheaper 
article built by cheap labor of inferior material. 

If the customer can be made to understand the 
increased years of service the higher priced article 
will bring him it is an easy matter to change his 
views. At first thought we think some things are 
high. We take two lawn mowers, one is painted a 
bright red, has a lot of gold paint and an elaborate 
picture on the handle. It looks attractive, runs 
like a wheelbarrow load of brick and retails for 
three dollars; it is made of cheap metal, the knives 
are of inferior steel, everything about the mower is 
cheap, even the paint that covers the imperfections. 
Another mower finished less elaborately sells for 
seven times the price of the cheap machine. This 
mower is the product of an old-established house. 
The general look and build of the mower bespeaks 
strength, it is recognized as a nationally advertised 
article, and the price is twenty-one dollars, seven 
times the price of the cheap mower. The three 
dollar machine may last a year and it may not; it 
will need sharpening more frequently, it will take 
more man power to operate; it will not trim the 
lawn as evenly, and the knives will soon wear and 
the bearings will wear giving the shaft an improper 
alignment. The paint will soon peel, allowing King 
Rust to get in his work. The other mower sells for 
seven times as much. It will run and cut like a new 
mower seven years after its cheap brother is in the 
melting pot. With care, it will still be cutting 
butter cups and dandelions after twenty years’ serv- 
ice. It is fool proof, made of the best steel obtain- 
able, has five strong cutting blades (its competitor 
has but four). It is ball-bearing, and the blades 
are practically self-sharpening. It is a 100 per 
cent mower, and at twenty-one dollars is cheaper 
than its competitive brother at three dollars. 

Of the three displays reproduced with this article 
the one featuring Millers Falls tools shows the tools 
in a decidedly clever way. The idea of the two 
burglars peering through the hole they had broken 
in the wall, the bricks and mortar scattered on floor 
and work bench. The hole, the burglars and the 
brick are the attention getters. Curiosity brings 
the question, ‘‘Why the hole?” The show-card di- 
rectly below the hole states that it takes more than 
a brick wall to separate a lover of good tools from 
Millers Falls tools. 

The burglars with their first look through the 
hole in the wall are thoroughly satisfied with their 
prospective loot! 

The bench and the brick wall background were 
used in a tool display by the Stove Man to illustrate 
a previous article. This display with practically 
the same background plus originality presents to 
the public a display that attracted more attention 
and was productive of bigger results than the first 
display. The display is a good example of how the 
same background can sometimes be used for two 
different displays with but small expense for the 
second installation. 

The loose bricks, plaster, etc., scattered promis- 
cuously over the floor and work bench adds to the 
stopping power of the window, as a woman observer 
was heard to remark, “Why, it looks as if something 
really had happened!” 

This display was backed up by newspaper adver- 
tising linking the store with the display and the 
display with the Millers Falls national advertising. 

An excellent feature of the display was the mail- 
ing of numerous form letters to the different garages 
and machine shops of the city. The form letters 
read as follows: 


Hardware Age 


Gentlemen : 

It is possible that your mechanical force would 
appreciate the opportunity of inspecting the most 
complete line of Millers Falls tools in the city. 

This week we are celebrating Millers Falls week 
—entering into the spirit of the national advertising 
campaign. 

In our south display window—fronting on Fifth 
Street—we have a very original display featuring 
Millers Falls tools—we think this display of real 
interest to mechanics. 

It is a part of our STORE SERVICE to give use- 
ful information on tools. 

May we have the pleasure of talking over with 
you your tool requirements? 

Yours very truly, 


Truck tires weighing around two hundred pounds 
each are not very susceptible to attractive arrange- 
ment in the display window in the display of the. 
Goodrich Company. The Stove Man used the back- 
ground to bring out the comparative difference be- 
tween the Goodrich De LUXE and regular tires. 
Many of the strong talking points are featured. 

The Eveready Daylo display features the use of 
the Daylo for the house. The Mr. Punch of this 
display is the general treatment of the background 
—the large Daylos with their rays of light caught 
the eye of the observer and immediately focussed 
his attention on the real display. 





Baker, Murray & Imbrie, Inc., New York City, use an 
effective window like this ~ bait to draw the anglers’ 
trade 





HENRY DIssTON & Sons, INC., of Philadelphia, 
have inaugurated a monthly house organ for 
employees of the company, the first issue of which 
appeared July 2. The title of the publication is 
“Disston Bits,” which has a double significance, 
“bits” being another name for the teeth of inserted 
tooth saws, one of the company’s products. As the 
announced purpose of the publication is the stimu- 
lation and crystallization of good will and fellow- 
ship among the employees, it has been considered 
desirable that all illustrations, cartoons and edi- 
torial matter be the work of the employees them- 
selves and the paper is being published along these 
lines. “Disston Bits” has eight pages, 9 x 12, and 
comprises several departments, including Editorial, 
Sports, Safety First, etc. “Disston Bits” will not 
in any way conflict with the “Disston Crucible,” 
the trade organ of the company which has been is- 
sued for several years, as the objects and purposes 
of the two publications are entirely dissimilar. 





Selling the Buyer 


Something Better 


Why I Spent Twice the Sum I Had Planned to 
Spend for a Lawn Mower 


By Ear. D. 


SPELL of mild weather early in April brought 
out quite a few shoots of green in our lawn 
and thus served as a reminder that spring was 

on the way and that our old mower had about out- 
lived its usefulness. Last fall when I put it away 
I promised myself that never again would I shove 
that ancient contraption over our good sod. The 
ridges and uneven patches reflected upon my ability 
as a green grass barber and some of my more 
friendly neighbors remarked upon my poor skill in 
that connection. I blamed the mower and some one 
suggested that new equipment would perhaps be 
helpful. That sounded like a very good idea, and 
the signs of spring resulted in my setting out to 
make the purchase. In these days of advancing 
prices a day’s delay in carrying out your decision 
to buy something is apt to cost you anywhere from 
10 per cent up. There are two hardware stores in 
the section of the city in which I reside. They have 
been there for many years—just across the street 
from each other. I rarely have occasion to make 
purchases in hardware lines, as I have not a mechan- 
ical turn of mind. If there are any repairs to be 
made about the house some one else does it, and 
thus the purchasing of hardware items has been 
rather out of my line. But I did have a vivid im- 
pression about the two hardware stores. I knew 
that one of them must be run with business effi- 
ciency and due regard to the needs of the trade, 


while the other maintained a slipshod management 


and got along in a hit-or-miss fashion. And I 
gained this conclusion without ever having entered 
either establishment. I had passed both stores 
many times and had read the personality of the 
business from a study of what I might call the 
“face” of the two concerns. 


The Power of Contrast 


To me the face of a store is made up of the win- 
dows, entrance and general appearance of the front. 
The windows are the eyes and the door the mouth. 
To carry the simile a bit further: When you look 
into a man’s eyes you can usually gain an accurate 
impression of his character and dependability—so 
it may be with the eyes of a store, the windows. 
As the passerby looks into them he gets some sort 
of an impression of the character of the business 
which goes on within. The window which shows 
care in display, judgment in price-making and qual- 
ity in the goods must give the impression that here’s 
a dealer who serves his trade well and intelligently. 
Equally is it true that the window showing careless- 
ness in arrangement, thoughtlessness of the argu- 
ment of special price appeal, and a jumble of mer- 
chandise without any connection whatever must give 
the impression that the man within is merely a 
storekeeper and not a merchant. 

Another thing that impressed me was the fact 
that one store maintained a clean and shining face 
while its neighbor across the way had not, for sev- 
eral years at least, had the opportunity to take part 
in a clean-up and paint-up campaign despite the 
fact that the materials for such work were on sale 
within. A sharp study in contrasts, perhaps, but 
one which can be found in almost every town where 
there are several stores in the same line. 
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So, when I started out the other morning to buy 
a new lawn mower I had but one destination in 
mind. I don’t suppose the store with the dirty face 
ever once entered my mind. I had been sold long 
before on the idea that the store with the clean 
windows, well-painted front and carefully arranged 
displays would be best fitted to take care of any 
needs I might have in hardware lines, and it was to 
that establishment I unerringly went. I was in- 
fluenced by good advertising, for certainly a dealer 
who maintains a good-looking store is entitled to 
regard part of his labor in that direction as the 
very best sort of advertising. It works while he 
sleeps and without any cost whatever. 


The Economies of the Present Day 


In these days when the high cost of living is one 
of the principal subjects of discussion the little 
matter of economy has a good part of the stage. 
We are told to cut down our expenditures on every- 
thing we buy, food being the favorite point of at- 
tack. For some reason or other people always think 
of their stomachs first when it comes to choosing 
some point for using the paring knife. Some come 
close to imitating the old farmer who put green 
goggles on his horse and tried to switch from bran 
to sawdust. The effect of all this economy talk has 
probably been a mighty good thing for the country 
in general, but sometimes it cuts down sales for the 
dealer. Now, under ordinary conditions I would 
have gone into that hardware store and said, “I 
want a good lawn mower,” and I wouldn’t have 
argued with the dealer as to the price. I'd have 
paid it, and had him send it over to the house. 

But this time it was different. I made up my 
mind that what I wanted was a mower which would 
cut the grass yet not one which would permit of 
my cutting figure eights and other fancy stunts as 
I went about the yard. So I said to myself that 
$5 was quite enough to invest in new garden im- 
plements, and set that sum as my appropriation. 
I entered the store, firm in my intention to stick 
to that price. The proprietor greeted me warmly, 
excusing himself for a moment from a session he 
was having with a hardware drummer. Ascertain- 
ing my need, he called one of the clerks and asked 
him to wait on me, meanwhile expressing regret 
that he could not personally do so because of his 
visitor, who had to catch a train. His considera- 
tion for the time of the traveling salesman was 
much appreciated by me, for I have known mer- 
chants who seemed to think that all a traveling 
man has to do is to await his customers’ conveni- 
ence. Having been a salesman myself, I liked this 
thoughtfulness on the part of the dealer and more 
than ever determined that my hardware favors 
would continue to be bestowed in his hands. 

I found the salesman to be just the sort of man 
that type of store would have as a part of its or- 
ganization. He wore good sturdy working gar- 
ments so that he could take his turn at whatever 
might be necessary, but he was clean shaven, his 
hands were clean, and even the clothes themselves 
showed the result of a recent visit to the laundry. 
Some people seem to think that overalls and jumpers 
cannot be affected by good hot water and soap ap- 
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plied in the proper way. They appear to be under 
the impression that it is not dignified to appear in 
these garments after they have been laundered. 
But this young man either was neat by instinct or 
else the rule of the store required the men on the 
floor to always make themselves presentable when 
waiting on trade. His personal appearance was 
just one more of those things which stood for care- 
ful attention to the essentials of good retail mer- 
chandising and helped to increase my respect for 
the management. 

“I’ve got $5 to spend on a lawn mower,” I began. 
“TI believe one at that figure will serve my purpose 
excellently.” The salesman asked me to step to the 
front of the store, where there had been assembled 
the many garden tools which are always of interest 
in the spring. There were four or five different 
models of mowers displayed, bright and shining in 
their newness, and all seemingly about alike except 
that there was a difference in the size of some of 
them and perhaps a blade or two more. 

Selling Points 

The young man picked out one machine in par- 
ticular and commenced to describe to me the several 
points of merit. Now, before he began to tell me 
all about this lawn mower I had looked on the device 
as merely a clever scheme with which to cut grass. 
But when I commenced to hear about crucible tool 
steel being used for the blades, about ball-bearings 
of the finest quality, about gears which were cut 
to mesh as closely as those of an automobile, besides 
a lot of other features that I’d certainly never 
thought of as being selling points of a mowing ma- 
chine, I came to have a thorough respect for the 


skilled labor and splendid materials which this sales- 


man visualized for me as going into the finished 
product. I shall always hereafter think a lot more 
of my lawn mower when I put it away in the base- 
ment after mowing the lawn. I’ll wipe its blades 
carefully and get it cleaned up just as much as I 
possibly can, besides seeing that it is kept well 
lubricated, and when the late fall comes I shall 
grease the blades so that no rust can develop through 
the long winter with its changes of temperature 
which so often cause steel to sweat. In other words, 
that salesman’s talk on lawn mowers makes me their 
everlasting friend. 

‘It sounded to me like a lot of lawn mower for $5, 
and I stooped over and looked at the price tag which 
was tied to the handle. “This one you have been 
showing is priced at $10,” I said to the young man. 
“I told you that I did not wish to pay more than 
$5.” The salesman smiled and replied, “Yes, Mr. 
Eddy, I remember very well what you said about 
the price, but I know, too, that you are a business 
man, and that when you are making an investment 
in equipment for your business you don’t consider 
the price nearly so much as you do the efficiency of 
operation and the durability of what you are buy- 
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ing. I have lawn mowers here at $5—and very 
good ones, too, for the money, but I felt sure that 
you really wished the machine I’ve been showing 
you here. You are buying this mower for years of 
use, and since you like to mow your own lawn for 
the exercise it affords why not get a machine which 
will do the work well and efficiently and for many 
years tocome? Just see how wonderfully well made 
this machine really is—how the wheels spin at 
barely a touch. Look out for your hand! These 
blades are sharp!” 

Do I need to add that I purchased the mower of 
the higher price? I had no intention whatever of 
paying a sum beyond the figure in my mind when 
I stepped into the store, yet I left the establishment 
with a larger investment and perfectly satisfied 
as to the wisdom of my action. In department store 
sales schools what happened to me would very likely 
be cited as a very good example of what is some- 
times called “trading-up.” 

To try to persuade the customer to purchase some- 
thing better than he originally intended is a com- 
mendable and legitimate practice. There are vari- 
ous ways of doing it. One way I have related above. 
I came into the store already sold on the idea of a 
lawn mower. There was no salesmanship needed up 
to that point in the transaction. I believed I knew 
what I wanted to pay for said mower. I set the 
price, but the salesman reasoned that here was a 
chance to sell something better than was asked for, 
and, therefore, set about to do so. 


It was a good bit of salesmanship. What this 
salesman did with me is just as good business in 
North Carolina, South Dakota, Maine or any other 
State. Not alone is the principle applicable in over- 
the-counter transactions, but it may be used with 
equal facility by the salesman who calls on the 
dealer. Why should it not be just as easy to raise 
the buyer’s ideas in one transaction as in another? 
The better merchandise is always more appealing. 

If a salesman merely shows the line of goods he 
thinks the dealer is interested in, he is failing to 
live up to the possibilities of his job, and he doesn’t 
know the first thing about the principle of trading- 
up. It’s a good thought to follow out—this idea 
of showing something better than is asked for. You 
may show the goods the buyer makes a request to 
see, but if you’ve something better down in your 
bag, for goodness’ sake get it out and put it to work. 
Salesmen have been known to miss orders which 
went to the other fellow because the dealer had 
never been told that the first man had anything bet- 
ter—the salesman knew nothing about trading-up, 
the principle was unknown, and therefore not prac- 
tised; in other words, the salesman had not advanced 
much beyond the order-taking class. Such an ac- 
cusation would not lie against the record of the 
young man who sold me the lawn mower—he had 
the right idea. 


A 
ur wal 














July 12, 1917 


Hardware Store Features 
Bathroom Fixtures 


GELLING bathroom fixtures and supplies is simpli- 

fied when one has such an attractive display as 
is used in the store of G. C. Winter, Southbridge, 
Mass. This portion of the store is extremely light 
and against the white énameled background the 
fixtures appear in their natural element. It will be 
observed that there has been no attempt to crowd 
these fixtures indiscriminately on the walls. Rather 
they have been arranged as nearly as possible in 
the manner in which they would appear in an actual 





A float of G. C. Winter featuring bathroom supplies 


bathroom, although of course there are many dupli- 
cations necessary to show different arrangements 
and such a varied line. In order to secure the 
photograph the table and chairs which are kept at 
the center foreground had to be removed. 

The float shown in the other illustration proved 
one of the most successful means of getting atten- 
tion for this class of goods that Mr. Winter has ever 
used. It was mounted on a delivery truck. Bath- 
room fittings appeared on both sides of the partition 
in the center and the name of G. C. Winter appeared 
very prominently. 


This is the attractive way in which bathroom fixtures are displayed in the Winter store 














A Good Lantern Rack 


TERY few 
really good 
lantern racks 
have come to our 
attention. Not 
that lanterns do 
not need display 
but it seems that 
the creative 
genius of hard- 
ware merchants 
and their sales- 
men has_ been 
directed along 
other lines. 

But the dis- 
play rack for 
lanterns used by 
the Manchester 
Hardware Com- 
pany, Manches- 
ter, N. H., is 
one of the very 
few that are 
really worth 
copying. It is 6 
ft. high, 38 in. 
wide, occupies 
less than 4 sq. 
ft. of floor space, 
and will take 
care of more 
than 8 doz. 
lanterns. 

The lanterns 
are hung on bars made of 14-in. iron rods which 
project about 4 in. from the uprights. 

The illustration shows so clearly the construc- 
tion of this efficient lantern display rack that there 
is no need of giving further details, other than 
that it has proved its worth in actual use. 





A practical lantern rack, one 
worth copying 
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Government to Buy British Machinery 


Nearly $10,000,000 Worth for Manufacturing Enfield Rifles 
—Differences of British and French Guns 
and Ammunition 


purchasing from the British Government ap- 

proximately $10,000,000 worth of machinery 
for the manufacture of the Enfield rifle, with which 
to equip the new National Army to be sent to France. 
This machinery is now installed in several private 
plants in this country, having been built to the 
British Government’s order more than a year ago 
and utilized in turning out a large number of En- 
fields for the equipment of the British forces on the 
western war frontier. This announcement, which 


diem War Department has perfected plans for 


The United States Springfield rifle with 


the correspondent of HARDWARE AGE is able to make 
on the authority of the Ordnance Bureau, serves to 
explain Secretary of War Baker’s recent communi- 
cation to the Speaker of the House of Representa- 
tives urging an appropriation of $9,500,000 “for the 
purchase or manufacture of machinery and other 
facilities for the manufacture of rifles including the 
necessary buildings, etc.,” and in which he said that 
“the imperative necessity for the submission of this 
estimate arises from the fact that there is no other 
way than by the procurement and use of this ma- 
chinery by which the forces it is contemplated to 
raise in connection with the European war can be 
armed at the proper time.” 


Why Springfield Rifles Are Out of the Question 


This interesting incident serves again to illus- 
trate forcibly the disastrous folly of the policy pur- 
sued by Congress during the past three years in 
ignoring the reiterated recommendations of War 
Department officials for generous appropriations for 
the purchase of gages, jigs, dies, automatics and 
other equipment to be installed in private plants to 
fit them up for the manufacture of service rifles. 
Under pressure from a small contingent in both 
houses, influenced by certain labor leaders who de- 
sire to expand the arsenals so as to provide a maxi- 
mum amount of employment under the superior 
labor conditions existing therein, Congress sys- 
tematically ignored these recommendations, yielding 
only when it was too late to make any substantial 
progress in purchasing and installing the desired 
machinery and devices. When the declaration of 
war came, therefore, the War Department was re- 
duced to the humiliating expedient of abandoning 
its long cherished project of arming its forces with 
Springfield rifles, believed by American ordnance ex- 
perts to be superior to any small arm in the world, 
and to provide for the equipment of a large part of 
the army with Enfields. As the use of the Enfield 


rifle was never contemplated the arsenals are with- 
out equipment for its manufacture and as the pri- 
vate plants have never been fitted up for the produc- 
tion of Springfields the output of the arsenals can- 
not be supplemented by contracts. Thus the Ord- 
nance Bureau must utilize two types of rifles, and in 
order that the ammunition may be interchangeable 
—an absolute essential under service conditions—it 
has been obliged to provide for the rechambering of 
all the Enfields to be manufactured to make them 
correspond to the Springfield caliber. 
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which the United States Army is equipped 


Great Britain’s Better Policy 


The course pursued by the British Government 
under similar circumstances is in marked contrast 
with the policy of the American Government as dic- 
tated by Congress. Immediately after the outbreak 
of the war with Germany contracts were placed in 
the United States for a large number of Enfield 
rifles at prices which included liberal allowances for 
the installation of equipment for their manufacture 
and for the amortization, in whole or in part, of the 
plants engaged in making the arms. At that time 
the facilities for the production of gages, jigs, dies, 
etc., were not fully engaged and as a result within 
4ix or eight months complete equipment for making 
the Enfield rifle was in place. Under the terms of 
some, if not all, of these contracts, the equipment 
became the property of the British Government and 
it is a part of these installations that the War De- 
partment is now proposing to purchase. It may be 
assumed that the plants in which these special in- 
stallations have been made will not delay work upon 
the orders of Enfields for the National Army until 
Congress appropriates the money requested by the 
Secretary of War, but it is understood that the or- 
ders given by the War Department are conditioned 
upon the ultimate acquisition by the United States 
Government of such of the equipment employed as 
now belongs to Great Britain. 


Features of British and French Guns 


The Secretary of War has forwarded a letter to 
the Senate in compliance with a resolution passed 
by that body on June 15, in which he supplies some 
exceedingly interesting information with reference 
to the difference in types between the rifles, machine 
guns, field artillery and ammunition therefor, of 
the United States Army and those of the English 
and French Armies. This information will be of 
special interest to manufacturers who are following 
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the development of the Government’s project for 
equipping private plants for the manufacture of 
arms and ammunition of all calibers. The Secre- 
tary’s communication, which is in the form of a se- 
ries of questions and answers, is as follows: 

First question. Has the British Enfield rifle been 
adopted for the American Army, and, if so, are such 
rifles being chambered so as to fit the American type of 
rifle cartridge? 

Answer. It is intended to retain the American rifle 
of the model of 1903—sometimes called the “Springfield 
rifle’—for the use of the United States troops, and to 
increase the number available as rapidly as the manu- 


facturing capacity of the two Government armories, at ° 


Springfield and Rock Island, will permit. The 500,000 
and more of these rifles available for use in the war 
with Germany which are on hand in the United States, 
and over 200,000,000 of ammunition therefor, will thus 
be fully utilized. Because troops will probably be raised 
faster than they can be supplied with rifles of the 
model of 1903, with the above stated production, Enfield 
rifles of the model of 1914, manufactured in the United 
States, with different ¢hambering and other modification 


The —— Enfield rifle. 


soldier a real hold on his piece for bayonet fighting. 


to fit them to use the regular United States ammuni- 
tion, will be newly made by the three establishments in 
this country which have made them for England, and 
used to supplement our own supply. We shall thus 
probably have two models of rifles in the field, but, and 
much more important, we shall have only a single 
model of ammunition, so that there will be no danger 
of confusion of ammunition supply. 

Second question. Are machine guns for the use of the 
American Army using the same type of rifle carriage 
as the army rifle used by the American Army. 

Answer. Yes. 

Third question. Do the American cartridges for use 
in rifles and machine guns differ in size or otherwise 
so as to prevent their being used in the rifles and ma- 
chine guns of the English or French? If so, what is 
the character of the difference and what advantage is 
gained thereby? 

Answer. The American cartridge for use in rifles 
and machine guns cannot be used in the rifles and 
machine guns of either the English or French. As the 
English and French cartridges differ from each other, 
the American cartridge would have to differ from at least 
one of them. Aside from the difference in dimensions, 
the American cartridge is a rimless cartridge, while the 
British and French cartridges are rim cartridges. The 
use of the rimless cartridge minimizes the risk of jam- 
ming in the magazine, and it is otherwise superior to 
the rim type. 
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Fourth question. To what extent does the field ar- 
tillery of the American Army differ in caliber and 
character of ammunition used from that of the French 
and English armies? 

Answer. In the field artillery of the American Army 
are cannon of somewhat similar calibers to those used 
in the French and English armies. The field artillery 
of these two armies, even the cannon of approximately 
the same caliber, differs materially in the size of the 
chamber, muzzle velocity, weight of projectile, and type 
of fuse; that of the American Army would therefore 
necessarily differ from one or the other. 

Fifth question. Can the ammunition of the English 
or French armies be used in the field artillery of the 
American Army? 

Answer. The ammunition of the English or French 
armies cannot be used in the field artillery of the Amer- 
ican Army. 


Sixth question. If the American ammunition for 


rifles, machine guns and field artillery is not inter- 
changeable for like British or French guns, what ad- 
vantage is gained by having it differ from that of the 
English or the French Army? 





Note the heavy steel guards protecting the sights and the pistol grip which gives the 


It is heavier and kicks less than the Springfield 








Answer. The ammunition for rifles, machine guns 
and field artillery of the American Army, like that of 
the English and French armies, is the result of de- 
velopment along independent lines, the type of one coun- 
try usually having been fully developed and in process 
of manufacture before the details of that of another 
country became known. In case of an enemy this lack 
of interchangeability of ammunition may be of material 
advantage, but in case of an ally it is a decided dis- 
advantage. With reference to the present situation, it 
would be highly advantageous if our ammunition were 
interchangeable with that of those allies with whom 
our troops will directly operate, and with whom they 
could share common sources of supply. For operating 
with the French the disadvantage of not having our rifles 
and machine guns fitted for the English ammunition is 
small, and is more than counterbalanced by the ability 
to use the quite material supply of rifles and ammuni- 
tion on hand, as set forth above in the answer to the 
first question. The French rifles and machine guns are 
not, and have not been, manufactured in this country; 
hence, through lack of manufacturing, facilities, the 
question of the use of the French ammunition for rifles 
and machine guns could not be considered. With re- 
spect to artillery ammunitions, it may be stated that 
the present plans contemplate the eventual use of am- 
munition of the French type for most of the calibers, 
which the conditions of supply and manufacture render 
practicable. 
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The Farmer Is the Biggest Buyer 


How to Get His Trade and His Good Will 


By Curtis M. JOHNSON 


Editor’s Note-——Mr. Johnson is an implement and 
hardware retailer of Rush City, Minn., and a “live 
wire.” He is president of the National Federation of 
Implement and Vehicle Dealers’ Associations, and is 
interested in so many other things of a public or semi- 
public character that it is a wonder he has time left 
to make his business one of the best of its kind in the 
Northwest. Below are extracts from an address he 
recently delivered to publishers and editors of farm 
papers. 

The farmer is the best buyer on earth. To-day 
the farmer has the money, more than any other 
class in the world. I don’t need to emphasize how 
the farmers are fixed up in my locality. Last year 
you fellows paid for $357,000 worth of potatoes 
from there. The farmer up there is ready to buy 
because he has got the buying power. 

When I tell you that the farmer is the best 
buyer on earth I know what I am talking about. 
He stoops to methods that the average mercantile 
buyer would not stoop to. He has been educated 
to that by unscrupulous dealers—educated to it by 
some expressions he sees on the editorial page of 
a catalog, which says the dealer is not giving him 
service, that he is not getting value received. The 
farm papers years ago used to say in their adver- 
tisements that they could possibly buy better away 
from home. The farmer has been educated along 
the wrong lines to a certain extent. 

The farmers read more than the city man and 
read better, because they read the things that tend 


to their own improvement, that give them more 
happiness in their home life, that give them sug- 
gestions and ideas as to how best to increase the 
productivity of the farms with less labor and con- 
sequently more happiness. 

The dealer in the small town wants the farmer’s 


trade. How is he going to get it? The farmer 
expects to give that trade to the local dealer except 
for two things. One thing that gets him away is 
price and the other is suspicion, and when the local 
dealer can overcome both he wins out and gets all 
the trade. To-day the local dealer is getting prac- 
tically all the farm trade.. The direct buying is a 
whole lot less. It is a whole lot more satisfactory 
to the farmer and the local towns and to the world 
at large than it ever has been before. 


Farmer Biggest Buyer 


When I say that the farmer is the biggest and 
best buyer on earth I will say, too, that for the 
next ten years, while we are marching to that little 
light, he will continue to be the biggest and best 
buyer. 

If one farmer sees another who has a little better 
lace curtains or a little better bathroom in his 
home, it encourages that fellow to go home and 
put in those things that he has seen in other 
places. The farmer is getting more keen, he is 
getting out and seeing more than ever before. 

I honestly believe that every farmer I know 
thinks he is the best farmer on earth. But if he 
didn’t think so no one else would be likely to get 
the idea. I want to think that I am the best man 
in my community. If I don’t, no one else ever will. 
The farmer who thinks he is the best in that 
territory is going to watch out for the things that 
tend toward progress. And when he sets the pace 


the others are going to watch him and are not 
going to let him get ahead if they know it. 

There are $36,000,000,000 spent by the city and 
$51,000,000,000 spent by the country. I don’t need 
to emphasize that fact. The only emphasis is that 
the farmer is going to be the biggest and the best 
buyer for the next ten years. 

I want to be the best farmer in my community 
if I am an implement dealer. I want to know how 
all the tools are going to work. I try to get at the 
problem along that line. That is the thing we all 
ought to work for—to know a little more about 
the articles that we are selling, so we can help the 
farmer in filling his demand. 

The average dealer—and I say this advisedly— 
thinks that that community owes him a living and 
he thinks he ought to get it. No community owes 
any man a living. You owe your community a life 
and you ought to give it. When you begin tu 
realize that your living depends upon your own 
and no one else’s efforts, then you begin to live. 


Average Dealer Does Not Know How To Sell 


The trouble with the average local dealer in the 
town is that he doesn’t realize the change that has 
been going on in his environment. He is like the 
frog. If you put a frog in a pan of boiling water, 
he immediately jumps out, but if you put him in 
cold water and put an alcohol lamp under the pan 
and heat it gradually, he will sit there until he lit- 
erally boils to death, because on account of its 
being so gradual he doesn’t recognize the change 
in his environment. That is the way with the local - 
dealers who don’t keep up to date. They have 
been boiled to death by a better system. The local 
dealer is beginning to realize that honesty is the 
best policy and that that is the thing that wins. 
He doesn’t couple his merchandise on his shelves 
and in his show windows with anything but the 
truth. 

The average dealer does not know how to sell. 
Every time he reads an advertisement he should 
get some education. It should be a selling argu- 
ment and stated very precisely, and yet clearly, in 
order to save the dealer the trouble of digging it 
out for himself. It goes into the farmer’s hands 
and his mind before the retail dealer has a chance 
to get at it. When the farmer comes in the sale is 
half closed if the selling argument has been put up 
right in the advertising columns. 

The farmer comes into my place of business and 
buys the advertised articles because he knows them. 
He sees them every day or every week in his papers. 
The nationally advertised product is easy for me to 
sell and is easy for the farmer to buy, because he 
knows all about it, it is an old friend of his. 

The farmer comes into my store and sees an 
advertised article which he has already bought and 
knows to be good alongside of another article which 
is not advertised. Now, here is where the fellow 
who doesn’t advertise at all is getting some of the 
benefit of the advertising because he is in good 
company. The farmer sees that article alongside 
of the highly advertised article and believes it is 
in good company and is also good. If it should 
fail, he would realize that he ought to have gone 
back to his friend. 
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Every store and every advertiser is building up 
success on quality. We have across the top of our 
‘store, “What you ‘get at Johnson’s is good.” I 
want that to mean something. I let that govern 
my advertising, I let it govern myself. I want 
that to mean something in the future, and it would 
not mean anything unless I backed it up with serv- 
ice and quality. Advertised goods must naturally 
be the best because no selling campaign can be suc- 
cessfully conducted with any other. 

Nationally advertised goods cost less to produce 
because they are produced in greater volume. They 
cost less to sell because the selling argument on the 
part of the retail dealer is not as long and does not 
have to be as concise. The nationally advertised 
article sells easier and costs less to sell. It costs 
the farmer less to buy, because there Is no question 
about the nationally advertised guarantee. He 
knows where he is at when he comes to buy a 
nationally advertised article, because it is backed 
by the reputation of the manufacturers, the adver- 
tisers and the dealer. So every guarantee should 
be double—yes, triple. It should be backed by the 
manufacturer, the advertising medium and the local 
dealer in that community. It means a saving in 
work in selling, a saving in time in selling and a 
saving on the price. My service in connection with 
putting out goods depends just on the amount of 
enthusiasm that I get for those goods. The best 
thing I can do is to have my sales force and myself 
know thoroughly the quality of the goods I am 
selling. We get that largely from the advertise- 
ments I am reading. We know it is the best. 
There is no question in my mind about it being 
better than the others. I get enthusiastic on the 
proposition. Enthusiasm is the child of knowledge. 


When you get the knowledge you are bound to get 
the enthusiasm. You can’t sell goods through an 
advertisement unless you have the ring of truth 


behind it. When I see an advertisement in one of 
my farm papers and I have got the article on the 
floor, I get my salesman and call his attention to 
it and I say, “Read it to-night.” Then the little 
man gets busy on the argument and he makes up 
his mind that to-morrow he is going to get out on 
the firing line and put a little more enthusiasm to 
that argument. Maybe some afternoon he takes a 
ride out in the country to see a prospect for a 
washing machine that he knows all about. He sells 
the farmer’s wife the washing machine and he 
comes back and throws down the order on my desk 
and he says, “I sold a washing machine this after- 
noon.” He is all beaming with enthusiasm, for he 
knows he has done a good stunt. I sit behind the 
desk and watch him carry on the campaign that 
the advertiser did. The advertisement started five 
things: 

In the first place, it gave a farmer a washing 
machine where he had none before. Life is now 
more pleasant in that farmer’s kitchen than it had 
ever been before. 

Second, it got me a little profit. 
just a little. 

Third, the factory wheels have turned just a 
little longer than they did before. 

Fourth, the advertiser has reaped his reward in 
having done a good thing all the way down the 
line. 

And fifth, and last, and more important than all 
the rest, my little man is completing the campaign 
that that advertiser started and selling more wash- 
ing machines than ever before, while I am sitting 
behind the desk trying to figure out a cash discount 
and forgetting to sign the check so that when the 
check comes back I will have the money in the 
bank. 


I have gained 
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That is the kind of an ambition that I want to 
have as a local implement dealer. That is the kind 
of enthusiasm that will bring success. 

When I stick a better window in than I had 
before I am ambitious. I want that to bring me 
more trade. 


The Phases of the Calendar 


One of our most effective methods is passing out 
a calendar. Now, a calendar in itself does not 
mean very much. The best way you can get rid of 
a calendar is to advertise on the first of December 
by sending out a card to every woman in the com- 
munity and have them answer some question. A 
woman is curious enough to want to know what the 
question is. Not that she wants the calendar par- 
ticularly, but she does want to know what that 
question is. She comes in and she says, “Mr. 
Johnson, what is that question you want to know?” 


MR. JOHNSON: “Well, before we give you our 
calendar, because we like your trade, we want to 
know just what article in our store you want the 
most for Christmas.” 

WOMAN: “Well, I want a sewing machine.” 


Well, we put that down. The next day we get 
John Jones when he comes in and every one of us 
is right on the job fighting on the line of least 
resistance, and if we can’t close up on the prospect 
before Christmas the men are crabs if they don’t 
buy. However, if we don’t sell, we have a prospect 
to work on all the next year. 

There is another thing that can be worked by 
the local dealers, and that is the phones. For- 
tunately for us the telephone companies in all their 
wisdom built "phone lines in. the country with 
twenty farmers on one line. You call John Jones 
on one line and you can smell beans burning in 
eight or ten kitchens. 

For convenience and economy in the farmer’s 
buying there is nothing that will equal the local 
dealer if he is up to the times. The two ought to 
be held together, each working for the other’s 
interests. 

Now, I know there are a lot of dealers who don’t 
give the right kind of service, and there are a lot 
of others who give more service than they should. 
I want live wire competitors. I want such a live 
wire competitor up the street that he will advertise 
for forty miles. I hope he will couple up with all 
the advertising that comes into that community, 
for while he is drawing that trade I am going to 
get some of the overflow that he cannot take care 
of. I will get some of the benefit. 

We get more business, not from our competitors, 
but from the creation of a more stable demand, of 
a bigger buying power, a buying desire and a more 
complete desire to purchase the things that are 
advertised. I don’t want to take business away 
from my competitors. 

The thing that I do in my store that pro- 
duces the greatest amount of business for me 
is my personal touch with the customer. I sit 
behind my desk some days and a man comes in and 
wants to buy a ten-cent dishpan. I go out and sell 
him the dishpan myself and wrap it for him. 
I go back into the office with the idea that I have 
done the one thing in my community that can’t be 
expressed between the mail order pages of any 
catalog. I encouraged in some way through my 
personality the idea of getting that fellow to come 
back to my desk and let me know that he bought 
the ten-cent dishpan from me. I try to encourage 
my clerks to get this personal touch in the com- 
munity that the fellow showed me when he got the 
ten-cent dishpan. 
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Imperative Need of Labor 
Laws 


AMUEL GOMPERS and Theodore Roose- 

velt locked horns the other night on the 
greatest national issue of the day. They are 
not the first two men who have squared away 
on the labor issue, and they will not be the 
last. 

Labor unions are not a necessary evil. 
They are a straight out and out necessity, 
and in their work have accomplished great 
things for the working man and for the na- 
tion as a whole. 

Unions had their inception in the day 
when employers could walk out on the street, 
ask a man if he was employed, and if not, 
could, by force, make the laborer enter their 
employ and keep him there. If the workman 
quit and sought a new employer his old boss 
could not only bring him back, but by law, 
brand him as our Western cattle men brand 
their steers with a red hot iron. Naturally 
unions were born of violence, and in their 
activities reflected the treatment they had 
received. This was over a hundred years 
ago, nearer two hundred years, and progress 
was naturally slow. The great body of work- 
ing people in that day could neither read nor 
write, and employers knew but little more. 
As man’s brain developed and his thinking 
apparatus expanded, union activity began to 
cut its ways into channels of common sense. 

Early union activities in the country 
worked actively on the theory that might was 
right. There is not a union in the United 
States to-day which at some time in its early 
history did not utilize a battering ram in its 
progress, and they had something tough to 
work upon. Unscrupulous capital bared its 
arms and punched back fully as viciously and 
the progress of the labor unions was as slow 
as it was thorough. Any evolution which 
comes over the route of conflict is awarded 
a lot of thought and cracked heads generally 
reflect longer than those of mere theorists. 

Unions of the more advanced classes of 
laboring men have made remarkable progress 
during recent years. 

For example, take the International Typo- 
graphical Union, which maintains an im- 
mense and beautiful home in Colorado 
Springs, Col., for those poor printers who are 
in advanced stages of illness. They are car- 
ing for their helpless fellows in a way that is 
indeed approved by God and man. This union 
has been a liberal contributor in every great 
national and many of the world disasters of 
recent years. 
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To be more specific, take Typographical 
Union No. 6 of New York City, which main- 
tains rooms in several hospitals in the me- 
tropolis which when not occupied by its own 
members are open to the general public. It 
has its own insurance company, and with 
rare judgment and justice from the heart 
cares for its unemployed, and has tided many 
a deserving man over a temporary disaster. 

These examples are cited merely as con- 
crete evidence of evolution. 

Only a few years ago members of this same 
union believed in violence, and were not slow 
to act on their ideas. They believed in force 
and by violence registered their thoughts 
upon the public mind. 

There are examples where members of this 
union have hung up publications abruptly, 
mixed type in job offices, smashed machinery, 
cracked heads and did their best, which was a 
lot, to put out of business any employer who 
failed to concede to their demands. They em- 
ployed pernicious walking delegates and gave 
them the power, at the snap of a finger, to 
call a strike or to settle one. They were in- 
fected with all the insidious rottenness that 
could be ascribed to a union and were re- 
garded as tough material to work upon. Yet 
within themselves they have solved their 
problems, cleaned house, and have become a 
labor power constructive to themselves and 
welcomed by their employers. 

The by-laws of their union to-day made by 
referendum vote state clearly that no strikes 
shall be called. 

They are New York’s strongest advocates 
éf arbitration. They have ousted the walk- 
ing delegate and have become deservedly 
recognized as an important constructive part 
of the most progressive printing establish- 
ments in the city. They have established 
such a reputation for fair dealing that their 
suggestions have come to carry greater 
weight than did their strike demands under 
the old order of things. They may well be 
taken as an example worthy of emulation, by 
the other labor unions of the country, many 
of which still adhere to force in their en- 
deavors for: achievement. 

“Man’s inhumanity to man makes count- 
less thousands mourn.” Robert Burns pro- 
claimed with those eight words a truth as 
pitiful to-day as when brute strength was 
generally recognized as the essence of good 
government. 

The great Scotch poet’s words come vividly 
to mind as we view some of labor’s attitude 
to labor in 1917. 

Just about one-tenth of the laboring men 
and women in the United States are inembers 
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of the unions. They would all be members of 
unions if all unions were number Sixes. To 
be specific, of the 18,654 manufacturing 
plants officially reported to be capable of 
munition manufacture, 1867, or only 10 per 
cent, are union shops. 

Of the 1950 plants capable of manufactur- 
ing ammunition, powder and explosives, gun 
carriages, aeroplanes, etc., 73, or only 334 
per cent, are union shops. 

Of the 527 plants capable of shipbuilding 
and making marine equipment 17, or 314 per 
cent, are union shops. 

Of the 301 plants capable of manufactur- 
ing electrical, optical or lighting equipment 
12, or only 4 per cent, are union shops. 

Taken as a whole, to say that one working 
man out of ten is a union man is an exceed- 
ingly liberal statement. The reflected atti- 
tude of most union labor toward all other 
labor is, “to hell with them,” and union labor 
is not wont to satisfy itself with the mere 
mouthing of the words. 

If employers in any section of the United 
States should use against union labor one- 
twentieth part of the force that common 
union labor uses against other labor, Con- 
gress would side-track war legislation for the 
issue. The wail of the outraged would rival 
war news and the employers would be pub- 
licly damned and publicly hated. Too many 
labor unions are powerful because the aver- 
age working man is afraid of them, and the 
fear is not so much based upon what he reads 
as upon what he sees and hears and suffers. 

Many a man has joined the union because 
a “brother” whispered in his ear “join, or 
we will beat the evérlasting life out of you.” 
Most union men have at some time seen other 
men terribly beaten, and many have them- 
selves been the cowed, helpless, beaten ob- 
jects for whom the ambulances have called. 
Not a few have been killed, and murder for 
difference of opinion is not conceded to be 
justifiable homicide. Union men have coined 
the word “scab” and they use it recklessly. 
Its application has increased the unions’ mem- 
bership because most working men would 
rather be called thieves than scabs. Labor 
unions are supposed by the general public to 
embrace in their membership most of the 
laboring men in the field they cover. They 
are thought of as all powerful and, to the 
working men outside the unions, this impres- 
sion has been gained, not by the constructive 
things they have accomplished, but by the 
destructive crimes perpetrated by union men. 

The impression prevails and it has’ been 
jolted in that their power is the power of the 
fist, the blackjack, the gun or dynamite. 
Union leaders have sanctioned the use of all 
these forces, and in some unions they con- 
tinue to do so. An invitation to join these 
unions is in plain words a stern order to join 
and woe is he who holds his different opinion 
and tries at the same time to hold his job. 

Labor unions, even the worst of them, have 
at the same time done many constructive 
things. They have made our factories 


cleaner, healthier and safer places in which 
to work. The influence of the unionized fac- 
tory has favorably affected other factories in 
many ways. The employment of child labor 
has been lessened. The careful guarding 
of dangerous machinery is another union 
victory. 

Unions have done many good things and 
have grown in usefulness as they have grown 
in power. But their power except in rare 
cases has become unwieldy. They have be- 
come so big that vicious, unprincipled men 
cover their tracks in the crowd. They have 
become such an influence on industry, which 
is the life blood of the nation, that they 
should be subject to national control. 

Unions like No. 6 would welcome such co- 
operation. They have already demonstrated 
it. 

Samuel Gompers is to-day a greater power 
than King George. Sam Gompers should 
share his power with his Uncle Sam. We 
need laws to govern labor. All union votes 
on big things should be referendum votes and 
letters to every member should state the ob- 
ject of the referendum. This is a step less 
than No. 6 has already taken. 

We should have national laws which woulc 
insist that no strike could be called without 
first trying arbitration. All arbitration com- 
mittees should include a representative of the 
Government and such appointments shoulc 
not be politically tainted. 

We should have national laws refusing the 
continuance of union membership to any man 
convicted of a crime of violence during a 
labor trouble. 

We need labor unions, but for the protec- 
tion of good men in those unions and for the 
public unions should be controlled by special 
legislation and the need of that control is 
colossal. 

The recent lawlessness in East St. Louis 
which cost so many lives and resulted in a 
wholesale destruction of property was not s« 
much a race riot as it Was an industrial riot. 

The I. W. W. with its criminal history con- 
stantly in some American newspaper, is not 
merely a mass of half-crazed street corner 
orators or an irresponsible mob of. red-flagged 
outlaws. It is evidence of a boiling pot in 
industrial America which needs special laws 
to keep it from boiling over. It needs an in- 
jection of No. 6. 

No men hate grafters more than do labor- 
ing men. Yet as a class there are no more 
unscrupulous grafters than the walking dele- 
gates. There is no doubt that strikes are 
called for money, and that strikes are fre- 
quently settled for money. There is no 
doubt that many labor leaders spend more 
than they are earning honestly. The job is 
top-heavy with temptation and in falling for 
it they are doing the honest union labor mer 
a great and grave injury. 

The danger of labor troubles in the United 
States during the next few years is a grave 
probability. 

Legislators owe the country some laws 








which will aid the good unions to assist and 
control the undeveloped unions. The East 
St. Louis butchery is undoubtedly largely the. 
fault of the public officials in that town who 
made but weak pretense of enforcing the law, 
but that outrage had at its inception an in- 
dustrial agitation, a strike, and some union 
men badly in need of orders from Uncle Sam. 

We would like to ask Mr. Gompers if un- 
organized labor has any rights which organ- 
ized labor should respect? 

Taking into consideration that nine-tenths 
of the laboring men of this country are un- 
organized we must give careful considera- 
tion that opportunity is afforded them for 
development and advancement. Mr. Gompers 
must admit that the colored laborers who 
went to East St. Louis to work came because 


‘ Hardware Age 
they saw an opportunity to improve their 
position. That being a fact, is their ambition 
any less worthy than the ambitions of any 
other laboring men? Because of this ambi- 
tion for development and advancement shall 
these men be set upon, be beaten, be burned, 
be shot? Shall their laudable ambitions to 
provide in a better way for those dependent 
upon them be considered a crime? Shall they 
and their little ones be subject to death in 
its most hellish forms because they think 
differently? No, not by a long shot. There 
is no defense Mr. Gompers or any other men 
can offer for the murderers in East St. Louis. 
Theodore Roosevelt is absolutely right in 
his stand that he makes no compromise with 
murder, and good union men everywhere will 
support the vigorous colonel in his contention. 


News 


Parcel Post Tax—Substitute for Randall Rider—Tax on 
Profits—Income Tax—Revenue Bill 


By W. L. CROUNSE 


WASHINGTON, July 9, 1917. 


HE mail-order house lobby has met its Waterloo 
in the effort to strike from the war revenue 
bill the provision taxing parcel post packages. 

The Senate Finance Committee, which incorporated 
this tax in the bill as received from the House, 
stood to its guns. Chairman Simmons, in the roll 
of the Duke of Wellington, defeated the opposing 
forces and the bill as reported to the Senate carried 
the following provision: 

“Parcel post packages: Upon every parcel or 
package transported from one point in the United 
States to another by parcel post, a tax of 1 cent for 
each 25 cents or fractional part thereof charged for 
such transportation, to be paid by the consignor. 

“No such parcel or package shall be transported 
until a stamp or stamps representing the tax due 
shall have been affixed thereto.” 


A Snug Sum from the Parcel Post Tax 
A tidy little sum in the way of revenue will be 
derived from the parcel post tax and about three- 
fourths of it will be contributed by the big catalog 
concerns. This statement is supported by official 
figures which cannot be refuted. 
So rapidly has the use of the parcel post increased 


throughout the country that, according to the Post- 
master General, at the present time the postal serv- 
ice is handling packages at the rate of more than 
one billion per annum. A flat rate of 1 cent on each 
of these parcels would mean $10,000,000 revenue 
from this source, but it will be noted that the tax 
of 1 cent is based upon a postage charge of 25 cents 
or fraction thereof, which means, of course, an ad- 
ditional penny for each additional 25 cents or frac- 
tion thereof. 

It is fair to estimate that the great bulk of parcel 
post packages pay less than 25 cents; in fact, the 
official statistics show that the average charge is 
much less. Nevertheless, a considerable number of 
packages will exceed 25 cents, so that it is certain 
that the revenue derived will exceed $10,000,000 by 
a very substantial amount. 


Catalog Concerns Pay Bulk of Tax 


That the mail-order houses pay three-fourths of 
the postage on parcel post packages was demon- 
strated by the investigation conducted by Senator 
Bristow of Kansas, who had had the advantage of 
long experience in the Post Office Department as 
an Assistant Postmaster General. Senator Bris- 
tow’s figures showed conclusively not only that the 
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chief patrons of the parcel post were the big cata- 
log concerns, but also that the low rates charged for 
- the service constituted an enormous subsidy well 
calculated to swell dividends and pile up a colossal 
surplus. 

The Randall rider, imposing prohibitory zone 
rates of postage on newspapers, trade journals and 
other periodicals, which was unhorsed by the 
Finance Committee a fortnight ago, was left in the 
ditch when the bill was finally reported to the Sen- 
ate. The facts and figures submitted to the com- 
mittee by the publishers of the country demonstrated 
beyond all doubt that the zone system would not 
only de-nationalize the press of the country but 
would put the great majority of trade journals out 
of business, leaving the entire field to a few, and 
that even their circulation would be circumscribed 
and their field of usefulness greatly restricted. 


Substitute for Randall Rider 


In reporting the Revenue bill the Senate Com- 
mittee provides a substitute for the Randall rider, 
which will be far less burdensome, although the 
logic of no philosopher who ever lived can justify 
the imposition of a special burden upon the pub- 
lishers of the country to be borne by them in addi- 
tion to all the imposts which business men of every 
class must shoulder in this great crisis. The Senate 
Committee, to “save the face” of the Postmaster 
General, who has sought early and late to increase 
the postage on second-class mail matter, has raised 
the rate from one cent to one cent and a quarter 
per pound. 

This difference, slight as it is, will mean a special 
contribution by the publishers of between $3,000,- 
000 and $4,000,000 per annum. But this is not all. 

Every publisher in the country must pay cor- 
porate or individual income taxes, or both, perhaps 
an excess profits tax, and certainly all the miscel- 
laneous war taxes on business imposed by the reve- 
nue bill. He must also meet the obligation imposed 
in the following provision: 


A Special Tax on Profits 


“That in addition to the taxes under existing law 
and under this Act there shall be levied, assessed, 
collected, and paid, for the calendar year 1917 and 
each calendar year thereafter, upon the net income 
of every individual, corporation, partnership, or as- 
sociation arising from the publication of newspa- 
pers, magazines, or periodicals, entitled to be en- 
tered as second-class mail matter (whether or not 
so entered), a tax of five per cent of the amount of 
such net income in excess of $4,000.” 

Surely it cannot be said that the publishers are 
not doing their bit when they have been singled out 
from all the business men of the United States to 
pay a special contribution of 5 per cent of their net 
income to aid in carrying on the war. The tax 
is obviously unjust but will be paid without a 
whimper if, in the wisdom of Congress, it is not 
stricken out of the bill before its final passage. 


Boosting Letter Postage 


The Revenue bill, as reported to the Senate, car- 
ries a provision of interest to every business man 
concerning the postage rates on first-class mail mat- 
ter. Here Congress is on dangerous ground. 

The House raised the rate on letters from 2 cents 
to 3 cents per ounce and on postal cards and private 
mailing cards from 1 cent to 2 cents each. The 
Senate Committee has left the rate on letters at 
3 cents, but has stricken out the increase in postage 
on postal cards and private mailing cards. 

To the extent that postal cards and private mail- 
ing cards have been exempted from this increased 
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charge, the Senate provision is a wiser measure 
than that adopted by the House, but there is good 
reason to believe that Congress will make a serious 
blunder in raising the first-class mail rate at all. 
There is no function of the Government so important 
as the handling of the mails and the free inter- 
change of intelligence. The business of the country 
depends to an enormous degree upon the cheap and 
rapid handling of the letter mail, and any burden 
placed upon this vehicle of information is equiva- 
lent to putting a heavy brake upon the commerce 
of the country. 
Putting Sand in the Transmission 

The motorist who would put sand in place of a 
good lubricant in his transmission would not get 
beyond the next corner, when he would be promptly 
hurried off to a lunatic asylum. Yet, for the sake 
of raising a little money, Congress imposes a heavy 
burden upon the most important adjunct of the 
business of the world! 

The practical effect of the increase in the letter 
postage rate is problematical. There are, however, 
some things which experience has demonstrated and 
which should have been considered by the commit- 
tees engaged in framing this important legislation. 

Soon after the European war began in 1914 Can- 
ada adopted an increase in first-class postage of 1 
cent on each letter or postal card. It was estimated 
that this would increase the receipts from letter 
postage nearly 50 per cent and would double the 
income from post cards. 


Mail Tax Produces Deficit 

But what really happened? During the first 
eight months the law was in force the receipts from 
first-class postage declined $431,000! 

The Canadians are a frugal people. When the 
Government raised the tax on letters they found 
they did not need to write so many and they there- 
fore cut their correspondence to the quick. 

With post cards it was even worse. Canada is 
a picturesque country, overrun in summer with 
tourists from the States. Millions of beautifully 
illustrated post cards were formerly purchased by 
these tourists and by patriotic Canadians and sent 
broadcast as souvenirs. 

When the Canadian Government boosted the post- 
age rate on these cards to 2 cents, however, the 
enthusiasm of the tourists and even the patriotism 
of the Canadians melted away, and hotel offices, 
drug stores, news stands, and thousands of other 
places where cards were sold carried big stocks for 
many months with hardly a purchaser. 

Canada has experienced the same kind of a busi- 
ness boom that has visited the United States as 
the result of the war. It is undeniably a boom, but 
it is very “spotty.” As a result of this revival 
there has been an enforced increase in the use of 
the mails—all but the post cards—so that to-day 
letter postage is bringing in some revenue from the 
increased rate. It is very small, however, and no 
sound economist could justify it when considering 
the cost. 

It may be possible to run an automobile a little 
way with sand instead of graphite in your trans- 
mission, but no sensible motorist would try the 
experiment. 


Big Increase in Revenue Expected 


That Congress expects to secure a handsome rev- 
enue from the postal changes, and especially from 
the increased rates on letter and second-class mail, 
is evidenced by the fact that a provision has been 
included in the bill directing the Postmaster Gen- 
eral to segregate the increased amount from the 
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regular receipts and turn it into the Treasury to 
help carry on the war. This provision is as fol- 
lows: 

“That the Postmaster General, on or before the 
tenth day of each month, shall pay into the general 
fund of the Treasury an amount equal to the dif- 
ference between the estimated amount received dur- 
ing the preceding month for the transportation of 
first and second-class matter through the mails and 
the estimated amount which would have been re- 
ceived under the provisions of the law in force at 
the time of the enactment of this Act.” 

It is a curious thing that although the Senate 
Finance Committee was shrewd enough to impose 
a tax on parcel post packages, which will probably 
net approximately $12,000,000 per annum, no pro- 
vision was made requiring the receipts from this 
source to be turned into the Treasury by the Post- 
master General along with the increased income 
from first and second-class matter. This ommis- 
sion probably means that when the bill finally be- 
comes a law a provision will be incorporated re- 
quiring the tax on parcel-post packages to be paid, 
not by a postage stamp, but by a special internal 
revenue stamp. 

If this stamp is designed for this particular pur- 
pose and not used for any other the Government 
will be able for the first time to get an absolutely 
accurate line on the volume of the parcel post busi- 
ness. “Intelligent estimates” have been made by 
many authorities heretofore, but a special stamp 
tax would give us all the real dope on this important 
matter. 

How the Income Tax Works 

Turning from postal taxes to incomes, we find 

that the Senate bill is a much more conservative 


measure than that passed by the House. While the 
so-called normal tax to be paid by individuals and 


corporations has heen boosted from the present rate 
of 2 per cent to 4 per cent the surtaxes as agreed 
to by the House have been substantially reduced. 
Incomes of single persons amounting to more 
than $1,000 per annum or of married persons ex- 
ceeding $2,000 will be subject to the normal tax of 


4 percent. If your income exceeds $5,000 and does 
not exceed $7,500 a surtax of 1 per cent will apply 
and on larger incomes surtaxes will be added in 
accordance with the following schedule: 

Between $7,500 and $10,000, 2 per cent; between 
$10,000 and $12,500, 3 per cent; between $12,500 
and $15,000, 4 per cent; between $15,000 and $20,- 
000, 5 per cent; between $20,000 and $40,000, 6 per 
cent; between $40,000 and $60,000, 8 per cent; be- 
tween $60,000 and $80,000, 11 per cent; between 
$80,000 and $100,000, 14 per cent; between $100,- 
000 and $150,000, 17 per cent; between $150,000 
and $200,000, 20 per cent; between $200,000 and 
$250,000, 24 per cent; between $250,000 and $300,- 
000, 27 per cent; between $300;000 and $500,000, 
30 per cent, ahd above $500,000, 33 per cent. 

The House, by a provision known as the Lenroot 
amendment, raised all the surtaxes on incomes ex- 
ceeding $40,000, running them up as high as 45 per 
cent on incomes exceeding $1,000,000, but the Sen- 
ate refused to consent to such confiscatory rates. 
Even in the Senate measure the Government will 
take approximately one-third of all incomes exceed- 
ing $500,000 per annum. 


Knocked Out the Retroactive Income Tax 


The Senate also took a very conservative view of 
another House provision which proposed to levy a 
retroactive additional tax on all incomes received 
during the calendar year 1916. The principle of 
this tax was vicious in the extreme and it is difficult 
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to understand how it could have been conceived in 
the first instance by the Ways and Means Commit- 
tee. 

Incomes received in 1916 are water that has 
passed over the dam. Taxes have already been 
paid upon them, and what the Government has not 
taken the owners, in the great majority of instances, 
have spent. 

To go back and tax these incomes again would 
have been most unjust and in many cases would 
have inflicted almost incalculable hardship upon 
the taxpayer. Nevertheless, the House bill proposed 
to levy an ex post facto tax of one-third the amount 
already paid to the Government on last year’s in- 
comes. 

It is certainly to the credit.of the Senate that this 
preposterous provision has been stricken from the 
bill. Let us hope the Conference Committee, to 
which the bill must ultimately go, will take the same 
reasonable view of this important matter. 


Basis of Excess Profits Tax Changed 


The Revenue bill, as amended by the Senate, com- 
pletely changes the basis of the tax on so-called 
excess profits, meaning the profits which have re- 
sulted from business due to the war. The changes 
are sweeping, and while, as heretofore shown in this 
correspondence, they will hit some of the big cor- 
porations harder than the House schedule, they are 
eminently more just and fair to the average busi- 
ness concern. 

The House bill did not attempt to differentiate 
between profits made before the war and those of 
to-day.: It provided merely that the present tax 
of 8 per cent on all profits in excess of 8 per cent 
plus $5,000 should be doubled, making the tax under 
the proposed law 16 per cent of all earnings over a 
reasonable 8 per cent dividend and exempting from 
all tax every business netting less than $5,000 per 
annum. 

Under the Senate bill the excess profits tax is 
strictly a war penalty and is based upon the dif- 
ference between current profits and the average of 
those made during the calendar years 1911, 1912 and 
1913, or, if a business was not in existence during 
the whole of that period, then the average of such 
years as it was in existence. Upon the basis of the 
difference between current profits and those made 
before the war a graduated tax is assessed by the 
Senate bill. 

if, during the calendar year 1917, your profits are 
not more than 15 per cent in excess of the average 
of those made during the three years before the 
war, you will pay 12 per cent on the excess. If 
your increase exceeds 15 per cent but does not ex- 
ceed 25 per cent, you will pay 16 per cent on the 
excess, and so on, the tax increasing until if your 
profits are 250 per cent greater than before the 
war, the Government will take 50 per cent of the 
increase. 


Exemptions from Excess Profits Tax 


A very important change made by the Senate 
Committee provides that excess profits taxes shall 
be paid by all trades or businesses of whatever de- 
scription, “including the business of rendering any 
services for a commission or of acting as an agent 
of any description,” with the following exceptions: 

“(a) An office or employment, including that of 
a commercial traveler or agent whose remuneration 
consists wholly of a fixed and definite sum irrespec- 
tive of the amount of business done or any other 
contingency; and 

“(b) A profession the profits of which depend 
mainly on the personal qualifications of the indi- 
viduals by whom such profession is carried on and 
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in which there is not required the investment of 
more than a nominal capital.” 

Any trade or business having a net income of less 
than $5,000 is exempt from the excess profits. This 
is in line with the Finance Committee’s principle of 
relieving from this extra tax small concerns which, 
presumably, are making a bare living for those en- 
gaged in carrying them on. 


Automobile Tax Shifted to Users 


The automobile manufacturers made a great fight 
against the tax of 5 per cent of their gross receipts 
imposed by the House bill and succeeded in induc- 
ing the Senate Committee to eliminate it altogether 
and to substitute a pretty stiff tax on the owner of 
the car. The committee took the view that al- 
though an automobile may be a luxury, the business 
of building and selling them is an ordinary com- 
mercial proposition, involving the investment of 
American capital and the employment of American 
labor, and, therefore, not to be discriminated against 
so far as the manufacturer goes. 

The use of automobiles for purposes of mere 
pleasure is another proposition, and the committee 
decided that joy-riding of all kinds, whether it be 
the sedate conveyance of the family to church on 
Sunday or the uproarious racketing of convivial 
spirits on moonlight nights, should be taxed. The 
bill, therefore, contains the following provisions: 

“(a) That on the day this Act takes effect, and 
thereafter on July 1 in each year, and also at the 
time of the original purchase of a new automobile 
or motorcycle by a user, if on any other date than 
July 1, there shall be levied, assessed, collected, and 
paid, upon the use of automobiles and motorcycles 
not used exclusively for business, an excise tax at 
basic rates as follows: Motorcycles, $2.50; auto- 
mobiles the original listed retail price of which is 
not over $500, $5; original listed retail price over 
$500 and not over $750, $7.50; original listed retail 
price over $750 and not over $1,000, $10, and for 
each further increase of $500 or fractional part 
thereof of original listed retail price, an additional 
tax of $5. 
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Tue Kid has gone to the Colors, 
And we don’t know what to say; 

The Kid we have loved and cuddled 
Stepped out for the Flag to-day. 

We thought him a child, a baby, 
With never a care at all, 

But his country called him man size 
And the Kid has heard the call. 


HE paused to watch the recruiting, 
Where, fired by the fife and drum, 

He bowed his head to Old Glory, 

And thought that it whispered “Come!” 
The Kid, not being a slacker, 

Stood forth, with patriot joy, 
To add his name to the roster— 

And God, we’re proud of the boy! 
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Reduced Taxes on Old Cars 


“In the case of a tax imposed at the time of the 
original purchase of a new automobile or motorcycle 
on any other date than July 1, the amount to be 
paid shall be the same number of twelfths of the 
amount of the tax as the number of calendar months, 
including the month of sale, remaining prior to the 
following July 1. 

“The tax payable in any year shall be reduced by 
ten per cent of its basic amount for each twelve 
months elapsed since the original sale of the auto- 
mobile or motorcycle by the manufacturer or im- 
porter, but in no case shall it be reduced to less 
than fifty per cent of such basic amount.” 

The bill also taxes yachts, pleasure boats, motor 
boats with fixed engines, and sailing boats of over 
five tons on the following basis: Length not over 
50 feet, 50 cents for each foot; length over 50 feet 
and not over 100 feet, $1 for each foot; length over 
100 feet, $2 for each foot; motor boats of not over 
five net tons with fixed engines, $5. There are an- 
nual taxes, to be paid by the owners on July 1 of 
each year or upon the date when the boat is pur- 
chased, subject to the same deduction for the elapsed 
part of the first year as is made in the case of auto- 
mobiles. 


Outlook for Passage of Revenue Bill 


The Senate will begin grinding on the Revenue 
bill as soon as the measure giving Herbert C. Hoover 
control of the food problem is out of the way, prob- 
ably within a day or two. The debate on the Reve- 
nue bill will consume two or three weeks, after which 
the measure will go to conference. 

The present outlook is that the bill will take effect 
before the middle of August. It is estimated to 
produce about $1,650,000,000, or a little less than 
one-half the probable cost of Uncle Sam carrying on 
the war for the first year. 

There will be more taxes the second year, for 
war unquestionably is what General Sherman said 
it was. 


HAA UA 


wit: 


The Kid Has Gone to the Colors 


[HE Kid has gone to the Colors; 

It seems but a little while 

Since he drilled a schoolboy army, 
In a truly martial style, 

But now he’s a man—a soldier, 
And we lend him a listening ear, 

For his heart is a heart all loyal, 
Unscourged by the curse of fear. 


IS dad, when he told him, shuddered; 
His mother—God bless her!—cried, 

Yet, blessed with a mother nature, 
She wept with a mother pride. 

But he whose old shoulders straightened 
Was Grandad, for memory ran 

To years when he, too, a youngster, 
Was changed by the Flag to a man! 
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« Training and Developing 
Salesmen” Praised 


To the Editor: 

Your article, “Training and Developing Sales- 
men,” which appeared in HARDWARE AGE June 21, 
is surely the best that we ever have been privileged 
to read. We like it and are mighty glad to get 
something first hand from one of the foremost 
journalists of America. 

If you have any more stories like “Jack, from 
New Orleans,” we want to buy them. Send ’em over. 

Yours most cordially, 
LOWE HARDWARE COMPANY, 
G. O. Lowe, Manager. 


Coming Conventions 


MISSISSIPPI RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, New Orleans, La., July 17, 18, 1917. Walter 
Harlan, secretary, 44 Boulevard Circle, Atlanta, Ga. 


TENNESSEE RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Chattanooga, Aug. 7, 8, 9, 1917. Walter Harlan, 
secretary, 44 Boulevard Circle, Atlanta, Ga. 


OKLAHOMA RETAIL HARDWARE ASSOCIATION, Mc- 
Alester, Sept. 5, 6, 1917. W. B. Porch, secretary, 
Oklahoma City. 


KENTUCKY HARDWARE AND IMPLEMENT DEALERS’ 
ASSOCIATION, Louisville, Ky., Nov. 13, 14, 15, 16, 
1917. J. M. Stone, secretary, Sturgis. 


THE PARSONS MANUFACTURING COMPANY, Detroit, 
manufacturer of automobile hardware, has moved into 
its new factory at Stanley and Vermont Avenues, where 
its capacity will be greatly increased. 
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Defends Cash Registers 


To the Editor: 


HARDWARE AGE for July 5 contained the article 
“Why Is a Cash Register,” by Louis Schneider. 


Use the following answer, if you wish: 


To Mr. Louis Schneider, The Cash Register Hater: 


Obviously it has passed your notice that all mod- 
ern and up-to-date business concerns are equipped 
with National cash registers. 


If you will take the time to study the modern Na- 
tional you will find that the machine displays more 
business efficiency than many salesmen. 

Not all cash registers fail to balance at night. If 
your employer is unable to find the leaks or is in- 
different to his interests in regard to the cash regis- 
ter, it is your business to find the trouble. If you 
would wish your services as a salesman to be in 
demand, then do more than you are paid for. 

I hope that you may fall in love with the National 
cash register and thereby grow as a salesman. I 
am, 

Yours most cordially, 


G. O. LOWE, Manager, 
Lowe Hardware Company. 


GEORGE A. FERNLEY, assistant secretary of the 
National Hardware Association, has accepted a com- 
mission as first lieutenant in the Officers’ Reserve 
Corps and will in the future work in the Ordnance 
Department, assisting in the purchasing of hard- 
ware supplies for the Army. His Washington ad- 
dress at the present time is 1330 F Street, Wash- 
ington, D. C. 


A Duncan & Goodell display of strops and the leather from which they are made 
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the Retailer 


A Housefurnishing Exposition That Proved Wonderfully 
Successful—Strong Ad from Canadian Merchant 


By Burt J. PARIS 


Advertising, $374.19; Sales, $3,718.15 


No. 1—(7 cols. x 15 in.). This is a tale of a 
housefurnishing exposition held a few weeks ago 
by the Huey & Philp Hardware Company, Dallas, 
Tex. It’s a business tale worth your most studied 
attention, for the ideas behind this sale may be 
utilized for a housefurnishing sale of your own or 
for a special summer exposition of certain lines. 
J. O. Newburzi, advertising manager for Huey & 
Philp directed this great retail event and to him 
we are indebted for some of the facts and figures 
which we will forthwith present to you. If you 
will now turn to the large ad reproduced herewith 
and read the opening talk, the main facts of the ex- 
position will be made plain to you. Note that the 
duration of the sale was one week. Also that the 
exposition stages only one department of the com- 
pany’s store—the housefurnishing department. The 
store occupies four floors and the housefurnishing 
department occupies the second floor. Preparations 
for this mammoth week were begun thirty days 
prior to the sale announcement. This was for the 
purpose of securing the assistance and co-opera- 
tion of firms with which the Huey & Philp Com- 
pany do business. This co-operation, in some in- 
stances, took the form of free souvenirs; in other 
instances, the furnishing of the factory demonstra- 
tors. Time was also needed for the arrangement 
of the floor which was one of the large factors re- 
sponsible for the success of the exposition. The 
general plan carried out was the arrangement of 
the entire floor in booths, thereby making each divi- 
sion of stock stand out clearly and make an equal 
bid for attention. This radical rearrangement of 
the floor had the effect planned. The floor pre- 
sented an appearance so unusual that customers 
quickly spread the news to their friends. This floor 
arrangement coupled with the demonstrations go- 
ing on in most of the booths, including a cooking 
demonstration, immediately elevated the sale to real 
exposition stature. Newspaper publicity was used 
exclusively to start the sale and sustain interest 
during sale week. The initial announcement is re- 
produced herewith. Following this large 7-column 
ad were 4-column ads giving a résumé of the ex- 
position and emphasizing the unusual importance 
of the event. No. 2 shows a further follow-up in 
2-column space featuring one special and directing 
attention to the sale as a whole. While, of course, 
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the free use of newspaper space was the final touch 
that put across the sale, this space could be cut 
down if you do not feel justified in spending as 
much as did Huey & Philp, $374.19. For instance, 
note this schedule: 

Saturday or Sunday preceding sale week. .5-col. ad 

Monday of sale week ad. 

Tuesday of sale week in healed 4-col. ad. 
Wednesday of sale week............2 or 3 2-col. ads. 


Thursday of sale week........ ...1 or 2 2-col. ads. 
Friday of sale week ......38-col, final drive ad. 


This schedule merely gives an idea of disposition 
of the space. Using it as a basis of your newspaper 
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Every woman 


Should know that our 
Spring Housefurnishing 


? > 
—special sales 
all this week 


Exposition is especially 
for women, that it is in- 
structive and a money- 


saving event.. 


—read our 
ad on 


page 3, 
Part 3. f 


HVEY & PHILP 
Hardware Company 
ELM AND GRIFFIN 
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SPECIAL 


—50 feet of %-Inch 5-Ply 
Guaranteed GARDEN 
HOSE, with connec- 
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Dependable Hardware 
Since ’72 











The follow-up ad that sustained interest in the sale 
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FLOOR VARNISH 
AT LESS 

Brightening up 
and refinishing the 
floors that are 
worn and marred 
—a coat Of Floor. 
fiat Varnish will 
work wonders; it 


COMBINATION TOOL 
AT 95c 


Consists of handle with 
pin vise and ten oil-temper. 
ed, ‘well-finished, forged 
Regular $1.50. 


steel tools. 
Special, 960. 


PUSH DRILL AT $1.25 





gives a bright 
glossy, hard finish 
that will stand the 
tread of heavy 


shoes 
Regular 60c. Special . Me 
.. Tbe 


1 quart. Regular $1.10. Special 
For the 


g| $1.00 Tin of Polish} ‘tc 
$1 25 Pelly Prim Mop | $1.25 


Polly Prim, the newest, 

handiest and smoothest- 

working oiled floor mop 

made—polishes and dusts 

at the same time. Polly 

Prim is self-feeding; this 

saves your hands—no 

fussing with an oily, dirty 

mop, The handle is ad- 

justable, making it 

easy to reach under the 

lowest pic furni- 

ture or around the legs 

of radiators. This 

saves your back 

from that painful 

“ and tiring bend- 

ing. Polly Prim is easily cleaned—just 

whirl the handle between your hands and 

the dirt fies—then cover with container 

and hang up. Better let us B dem mistrate 

‘ Polly Prim for 

yu; you will be de 

light d with it and 

also with our spe- 
etal free offer. 


This Large 
$1.00 Tin of 
Polish 


FREE 


WITH EVERY 
POLLY PRIM 
MOP 
PURCHASED 
TOMORROW 


QSe ae ees 

For punching small holes 
in hardwoo lor screws, 
nails, ete — has eight dq 
sorted drill ooints. Spe- 


cial, $1.26. 


1 pint 
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iy marked 
strong Je 





KITCHEN SAW AT 40c 


st a ne 
rp and ready 
for use. Regular 6060, Sp 
cial, ec. 


HACK SAW FRAME, 50c 


meat & 





ces ot 





kine 
Regular 25¢. Special 


CALIPERS AT Sic 





Here is the best v 
e ever 





three sizes, 4in. 1 
all the same 
pecial, 





COMBINATION PLIERS 
AT 25c 


Large-sized, strong, well- 
built garbage cans — corru- 
«ated to add strength—made 
of heavy galvanized iron with 





Accessories in an assort- 
ment which wil] please even 
-the ‘most particular motor- 
ist—the best costs less—is 
our firm belief in automo- 
bile accessories, Just look 
over this list»— probably 


tight, close-fitting covers, Spe- 
cial, $1.60. 


what you want is here. 





eelvani ine od iro 


Seat Covers for 1916 Ford Cars, 
including top cover envelope, 
$15.00. 

Tire Covers, 30 x 3%, with 
tne flap for clincher tire, 

Electric Spot Light, with 
tachments to clamp to wind. 
shield, $5.00. 

Ford Oil Tail ‘ts, $2.00. 

Folding Jitney Seats, $1.50. 

Mirrors, $1.50. 

Tire-Doh, large size tin, $1.25. 

Tire-Doh, junior size tin, 65¢. 4 


Wash Boilers at $1.00 





ne som | be oilers, made of 
th 





Carpet Sweepers at $2.75 


Ford Shock Absorbers, 4to 
set, $4.50 and $12.50, 
Cementiess Patches, 6 in enve- 
lope, 30c. 
Lace-on-Boots, for 31% inch tire 
$1.00. 
Inside Blow-Out Patch, for 3% 
inch tire, 0c. 
Ford Mats, for 1916 and 1917 
models, $1.50. . 
Single Cylinder Pumps, $1.75, 
Double Cylinder Pumps, $2.50, 
Three-Cylinder Pumps, $4.00. 
Ford Cutouts, 90c. 
Ford Accel $1.00. 





Removes scratches 
ily and use Special, We qt. 


Pord Headlights, pair, $7.50. 
Ford Fender Braces, 75¢ 
Ford Brake Lining, $1.00 set 
Auto Dash Lamps, $1.25. 
Electric Tail Lamps, $1.50 
License Brackets, 25¢ aud 50c 
Wheel Pullers, 60c. 

Radiator Cement, 75c. 

Autd Goggles, 75¢ to $2.50 


Clero Auto Horns, $3.50 to $4.50 
Rear View Mirrors, $2.50. 
Stewart Speedometer, $12.00. 
ont, Leaf Spreaders, 50c- to 


ome _ om Caps, $1.00 


ee and mare vase 





Finish for Floors or 
Furniture 

Flooglaze Stain — a re- 

markable finish for worn 


Fliers with slip-joint nut 
for adjusting to two sizes 
niekel-plated finish and 
good value at double this 


price. Special, 260. furnitare, floors, staircases 





or anything that requires 

a tough, durable and 

bright finish.”. Flooptaze 

is agtain and varnish com. 
bined and can be 
had in magy pop 
ular eolors. 


BIT BRACE AT Sic 


A brace for home use 
priced so low that none 
meed be without one. Spe- 
cial, 55e. 
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Half-pint Regular 35e. 
Regular 606¢. 


Special 

















Cobbler’s Outfit at 70¢ 


ES ASHDOWN’ 


the savin 


mer 


Pullman Tires 
THE BEST BY TEST 
Pullman—the tire that is con- 
strneted for wear—tough, hasky, 
we'l-moulded and will stand the 
wear and tear of rough roads 
The Pullman Treaded Tire for 
safety and ease of riding. Let ws 
show you these famous tires. 
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The Big, Busy Hardware 






































No. 2—Gives a glimpse of great hardware stocks 


run, you can add to or cut down to suit your indi- 
vidual requirements. We would suggest, however, 
strong publicity at the start and a good-sized ad for 
the final punch to be used on Friday for Saturday 
business. The small ads will carry interest through 
the middle of the week. Mr. Newburzi makes the 
suggestion that where newspaper space is cut down, 
the merchant send form letters to all his customers 
at least a week in advance of the sale. He also sug- 
gests two letters during sale week. One of the 
things which Mr. Newburzi did and which he be- 
lieves must not be overlooked is to feature many 
articles at reduced prices for a specific time. The 
time limit causes customers to attend the sale 
promptly, which is the desired aim. In this connec- 
tion, Mr. Newburzi states that the increased sales 
for the week on the exposition floor were $3,718.15 
at a net additional expense of only $65.96, besides 


the advertising. This sale exposition, with its mag- 
nificent results, again demonstrates the great power 
of newspaper advertising when co-ordinated with 
careful store preparation. It will be apparent to 
every hardware dealer that by utilizing the princi- 
ples and ideas behind this exposition he can tre- 
mendously boost the sales in any department or 
departments of his establishment. For instance, 
there occurs to us the idea of a special automobile 
week for those of you whose accessories stock is 
sufficiently large to warrant it. Staged now, in the 
midst of the season when cars are demanding the 
maximum of up-keep, it could not fail to arouse the 
keen interest of every motorist in your vicinity. 
Demonstrations of special touring equipment would 
be of most timely interest. In conclusion, we men- 
tion a point which perhaps Huey & Philp themselves 
may have overlooked, and that is, the effect of an 
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exposition of this sort is felt for months afterward. 
The exposition emphasizes the importance of the 
store in the minds of all who attend. 


’ A Well-Balanced Ad 


No. 2—(6 cols. x 15 in.). Here is how a $2,000,- 
000 hardware store advertises. Miss G. H. Smith, 
advertising manager for the J. H. Ashdown 
Hardware Company, Winnipeg, Canada, sent us this 
ad asking for our comments. A first glance at the 
announcement shows it to be the work of one ex- 
perienced in newspaper layout. The neat panels, 
the balanced cuts, the clever use of light and heavy 
types make the ad really a pleasure to read. Even 
the smallest item carries a selling description or 
suggestion. We direct special attention to the auto- 
mobile supply panel with its wealth of items and 
prices and attractive cuts. These items, of course, 
were too numerous to carry individual descriptions. 
As a whole, we do not see how the ad could be 


1—A sale that surpassed anticipations 


materially improved. It’s an ad that you could well 
use as a model for a special day sale. 


Impressive Anniversary Ad 


From C. B. Hunt, advertising manager of Pet- 
tee’s, Oklahoma City, Okla., comes an impressive 
anniversary ad. Twenty-eight years ago the busi- 
ness of the Pettee Company was founded and the 
ad celebrates the event by offering unusual oppor- 
tunities in every department. We regret that the 
ad, being two full newspaper pages, is too large to 
reproduce here in its entirety and keep it readable. 
An attractive chain border inclosed the ad and some 
special features were the photographs of the early 
store and the great building of to-day. At the top 
were listed the names of the officers of the company 
and department heads and an opening talk gave 
some early Pettee history and an idea of the service 
and stocks provided by the Pettee store of to-day. 
The slogan for the sale was “28 Years of Service.” 











Tvade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


Office of HARDWARE AGE, 

New York, July 10, 1917. 
PrACcToORY managers since the late annual inventory, 

in numerous instances, have found it necessary to 

further increase prices because of the jolt some of 
them have experienced after their calculations. They 
had believed that prices were at the peak, but despite 
their previous opinions costs are still moving upward, 
and resultant advances occasionally have been rather 
stiff. 

The average manufacturer is necessarily dependent 
on producers of steel, brass, copper, cast and wrought 
iron, malleables and countless other semi-finished ma- 
terials, where advances are constantly being an- 
nounced. Naturally there is no alternative but to fol- 
low suit. Comparatively few hardware manufacturers 
start with the ore, for instance, and carry through the 
countless processes from absolute raw material to 
finished product. 

Other vital features pertain to the scarcity and high 
price of labor, or as one prominent manufacturer 
phrased it in communicating with a direct representa- 
tive, “what we most need is more help and that cus- 
tomers have a heart.” 

Deliveries are a little slow in certain quarters, es- 
pecially pertaining to carpenters and woodworking 
tools, where some slackening is observable, when affected 
by the great decrease in building. There is little, if 
any, appreciable speculation in the erection of residen- 
tial and office structures. Tools used in shipbuilding, 
especially in relation to wooden ships, however, are 
taken greedily and likely to increase in output. Build- 
ing costs are so high, in materials, labor and other 
respects, that builders are taking fewer chances where 
the structure is to go up and be sold afterward. 

Nevertheless the costs of production are so heavy 
that manufacturers are forced not only to maintain the 
high prices, but often to increase them, frequently 
against their judgment, because the shrewder indi- 
viduals are thinking of the reaction when reverses 
come. 

A maker of staple carpenters’ tools who found it 
necessary finally to advance the price 20 per cent, says 
that despite the new figures there is less profit than in 
normal times. In still another widely used line the 
leading manufacturers know that the goods should be 
advanced because of producing costs, but after cor- 
responding with a number of the leading jobbers in 
the Middle West they found that approximately a 
dozen of them had enough stock on hand to carry them 
through the fall, or at least so long as the prevailing 
rate of consumption, held back by high prices, con- 
tinues. 

Buyers, in spite of all the conditions, however, we 
learn, are anticipating their orders for many staple 
spring goods, and are specifying liberally. One or two 
months ago there were many who were a bit afraid 
of the situation, but now they are realizing that although 
prices are unprecedented, local conditions are also 
good in almost all sections of the U. S. A. Asa result, 
they are actually buying with liberality and selling 
what they purchase, with, of course, some exceptions. 


WirE NaiLts.—The situation in wire nails is becom- 


CHIC 


Office of HARDWARE AGE, 
Cuicaco, July 7, 1917. 
[THE past week reflects little or no change in the con- 
ditions governing business in the Middle West. 
There is still considerable uncertainty in regard to the 
requirements of the Government and large producers 


ing more tense every day, and mills are not only un- 
able to take care of new orders, but are three months 
behind in filling orders on hand. 

Wire nails, when they can be had, range from $4.85 to $5 
base per keg. 

Cut NaiLs.—The situation in this line is extremely 
acute, due to the manufacturers being seriously handi- 
capped in getting raw material. Some of the manufac- 
turers have decided to shut down for the present until 
the situation improves. Other manufacturers more 
fortunate in getting material are paying almost pro- 
hibitive prices. 

Cut nails commonly run from $4.85 to $5 base per keg. 


NAVAL SToRES.—Trading in this line has been seri- 
ously hampered. The Government has recently taken 
over most of the ships plying along the coast, which 
condition has handicapped the shipping facilities of the 
southern producers and factories. 


Spot turpentine is quoted at 41%c. per gal. c.i.f. 
more in yard deliveries. 


and lic 


The lighter grades of rosins are still in big demand, 
and although these grades have reacted they can be 
bought at from 10 to 15 points lower. 

Common to good strained, in yard, on the basis of 
280 lb. per bbl. is $6, and D grade, $6.10 per bbl. 


LINSEED O1L.—The general tendency of linseed oil 
prices is toward decline, due chiefly, if not wholly, to 
further diminishing of the buying demand. The Agri- 
cultural Department, U. S. Government, Washington, 
D. C., is about to issue a general report of the new crop 
of flaxseed acreage and its conditions. Late private re- 
ports indicate an increase on last year’s acreage. Rain- 
fall is badly needed in parts of the flaxseed growing 
district of the United States, Northwest. 


Linseed oil, raw, city brands, card prices, is $1.15 in lots 
of 5 or more bbl., and $1.16 per gal. in less than 5 bbl. 

State and western oil ranges from $1.15 down to $1.12 per 
gal., according to seller and quantity. 


Winpow G.tass.—The situation in this line has 
quieted down considerably. Stocks are becoming de- 
pleted more and more each day on account of many 
manufacturers who have been obliged to shut down due 
to the shortage of material. 

Some manufacturers are predicting for the future a 
general shortage of material and labor, which they 
think will mean increased costs. 

The prices on window glass, hower, still remain as 
they have been for several weeks: 

Single thick, first three brackets, A quality, 84 and 3 per 


cent; single thick, first three brackets, H quality, 86 and 5 
per cent; single thick, larger than the first three brackets, 
A and B quality, 83 and 3 per cent; double thick, all sizes, 
A quality, 84 and 3 per cent, and double thick, all sizes, B 
quality, 86 and 3 per cent discount. 

Rope.—The manufacturers in this line are having 
considerable difficulty in taking care of both their regu- 
lar trade and the Government requirements, making it 
almost impossible to quote on new business. 


Manila hemp is coming along in fair quality. and prices 
remain very firm. Sisal hemp is still quoted at 18\c. per Ib. 
for raw material. 

Rope prices are on the same basis as recently established, 
viz.: Manila rope, first grade, 3lc.; second grade, 30c. and 
third grade, 26c. base per lb. First grade, sisal rope is 22c., 
and second grade 20c. base per Ib. 


AGO 


are still disturbed over the rumors to the effect that 
the Government contemplates the fixing of prices on 
goods destined for private consumption. The freight 
situation shows no change for the better, and numerous 
hardware items are showing apparent shortages due 
to inability to get shipments. Credits in this district 
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July 12, 1917 


attest a healthy situation as regards trade and retail 
failures run below those of a similar period a year ago 
in both number and debts. Jobbers report a heavy 
business, despite the arrival of what is known as the 
quiet season, and in several of the jobbing houses vaca- 
tions have been postponed owing to the volume of busi- 
ness. Sales in the larger cities are reported to be some- 
what below those of last year, due to the heavy curtail- 
ment in building, and to the fact that the economy 
movement was given far more publicity in the cities 
than in the smaller towns. It is pointed out in vari- 
ous industrial reports that the retail business of cities 
depends largely on the amount of contract work being 
‘done. Just at present there is almost no speculative 
building, and as a result the hardware business has 
shown more of a decline than other lines. On the other 
hand, the farmers are in very comfortable circum- 
stances this year and are buying heavily. Particularly 
was this noticeable during the past two weeks, as during 
that period crops have shown marked improvement. 
The wage earners in the smaller towns and cities are 
also drawing good wages and are spending freely. 
In the cities much of this wage money finds its way to 
the larger department stores, while in the smaller places 
it goes to the various merchants, the hardware man get- 
ting his just proportion. Jobbers report country sales 
to be heavy and collections better than normal, 

In the iron and steel trade there are some signs that 
the high prices are beginning to get irksome. Con- 
sumers are ordering in as small quantities as possible 
and quotations are in many cases far different from 
the actual figures at which deliveries will be made. This 
is particularly true in regard to nails and wire goods. 
The largest maker of this line is still quoting nails at 
$3.20 per keg, f.o.b. Pittsburgh, while the various in- 
dependent makers are quoting on specifications any- 
where from $4 to as high as $6 per keg. Apparently 
none of the makers is anxious for orders, and the con- 
cern with nails on hand ready to ship can ask its own 
price. Jobbers in this territory recently advanced nail 
prices 55c. per keg, on the basis of the independent 
makers’ prices, but during the past week they have for 
the most part returned to the old price. This does not 
mean, however, that the dealer who wants a fairly 
good shipment of nails can get them at the prices 
quoted. 

The quotations of $3.95 per keg are applied merely 
to small fill-in orders of a few kegs. Any order of 
more than this is either refused or given a quotation 
on the specifications. Orders already placed are being 
filled by the makers in a very leisurely manner, and the 
dealer with no orders placed has little chance to get 
nails at anything near the quoted prices. 

Linseed oil has taken another drop of 2c. per gal. 
Just at present estimates of the new flax crop are very 
difficult to make. Reports would seem to indicate a 
shortage, and oil manufacturers do not expect prices 
to go much lower. 


Screw ANcHOoRS.—The Diamond Expansion Bolt 
Company, New York City, has advanced all prices on 
“Diamond N-Y” screw anchors, due to the heavy ad- 
vances in lead, which is one of the principal ingredients 
of the anchors. The notice of the advance was sent 
out June 28, and was made effective July 10. 


STANLEY Works Propucts.—The Stanley Works, 
New Britain, Conn., have sent a notice to the trade, 
under date of July 2, withdrawing all prices hereto- 
fore issued. New prices will be announced as soon as 
possible. 


PuMPING JAcKs.—The Nelson Brothers Company, 
manufacturer of the “Jumbo” line of pumping jacks, 
has advanced prices as follows: 

No. 1 clamp jack, $3; No. 1 sub-base jack, $3.35; No. 2 
double-back geared jack, $4; No. 3 single-geared jack, $3.15; 
No. 4 double-geared jack, $3.40; No. 6 double-geared sub-base 
jack, $3.55. Terms, 2 per cent, 10 days, 30 days net, f.o.b. 
Saginaw, Mich. 

Tacks.—There has been a recent advance in bill post- 
ers’ tacks, but cut tacks are unchanged. We quote from 
local jobbers’ stocks: Upholsterers’ tacks, 6 oz., in 
25-lb. boxes, 13%c. per lb.; bill bosters’ tacks, 6 oz., 
in 25-lb. boxes, 12%c. per lb. 


SasH Corp.—The recent advances in Manila and sisal 
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fiber are having some effect on prices of sash cord, 
which recently advanced all along the line. We quote 
common sash cord, No. 8, $9.60 per doz. 


SoLpER.—Prices on solder are much higher than those 
in effect a few months ago, due in a great measure 
to the advances in lead and tin. We quote from local 
jobbers’ stocks, warranted half and half solder, 42c. 
per lb.; No. 1 plumbers’ solder, 40c. per lb. 


SAND PAPeR.—We quote sand paper as follows: Best 
grade, No. 1, $6 per ream; cheaper grade, $5.40 per 
ream. 

SLEDGES AND EYE HAMMERS.—Sledges and eye ham- 
mers have taken an advance of approximately 20 per 
cent. 

Picks, MATTOCKS AND GruB Hoges.—Picks, mattocks 
and grub hoes have advanced approximately 25 per 
cent, 

CROWBARS AND WEDGES.—Crowbars have advanced 
about 33 1/3 per cent, and splitting wedges have gone 
up approximately 25 per cent. 

ABRASIVE CLOTHS.—Jobbers are expecting a radical 
advance in abrasive cloths, to appear sometime the lat- 
ter part of the current month, and are advising deal- 
ers to stock at the present prices. 


W HEELBARROWS.—Sales of wheelbarrows continue to 
be very good, despite the lessening of building opera- 
tions. Prices are unchanged. 


To retailers, fob. Chicago, No. 2, common 
barrows, $24 per doz.; No. 4 tubular barrows 
angle steel leg garden barrows, $48 per doz 


bolted wood 
$63 per doz. ; 


BUILDING PAPER.—Building paper sales are compara- 
tively heavy, much of it being used in the erection of 
temporary quarters for troops, temporary warehouses, 
repair work, etc. Jobbing stocks are low. Prices are 
unchanged. We quote from jobbers’ stocks, f.o.b. 
Chicago, red rosin sheathing paper, $78 per ton in ton 
lots. Half-ton lots, 50c. per ton higher. 


WALL Paper CLEANER.—Sales of wall paper cleaner 
are about over until the coming of the fall moving 
season. Prices are unchanged. 

We quote from local jobbers’ stocks 
cleaner, $11.25 per gross 

Wire Coat AND Hat Hooxs.—Despite the fact that 
there is little in the way of speculative building, sales 
of wire coat and hat hooks are well up to normal for 
this season of the year. Jobbing stocks are not heavy 
and deliveries from the factories are slow. Prices are 
unchanged. 

We quote from local jobbers’ stocks 
and hat hooks, 75c. per gross 

TIN PLATES.—The tin-plate situation is unchanged. 
It is reported that the packers have been given permis- 
sion to use tin cans for their non-perishable products, 
but other manufacturers are still forced to use wood 
or fiber for containers. Prices are same as in last 
report. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
20 x 28 IC tin plate, cheaner grade, 180-lb. boxes, $23.90; 
better grade, 214-lb. boxes, $29; 20 x 28 IX tin plate, cheaper 
grate, 270-lb. boxes, $25.80; better grade, 270-lb. boxes, 


GARDEN TooLs.—Jobbers report sales of garden tools 
to be falling off, due to the lateness of the season. Hay- 
ing and harvesting tools are selling freely. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Manure forks, best grade long handled, four tines, with plain 
ferrule, $7.65 per doz.; with strap ferrule, $8.55 per doz; five- 
tine forks, plain ferrule, $9.90 per doz; strap ferrule, $10.75 
per doz. ; long handle, six-tine forks, with plain ferrule, $11.55 
per doz. ; strap ferrule, $12.25 per doz; No. 2 Greenleaf spad- 
ing shovels, $9.75 per doz.; Midlothian seconds, $9 per doz. ; 
best grade, four-tine spading forks, $9.70 per doz.; cheaper 
grade, $6.75 per doz.; malleable rakes, 14-in., $3 per doz. ; 
steel bow rakes, 14-in., $5.40 per doz.; wire lawn rakes, 24 
teeth, $3.90 per doz.; wood lawn rakes, 20 teeth, $3.60 per 
doz. ; standard garden hoes, best grade, $7.25 per doz.; cheap 
hoes with riveted handles, $2.35 per doz.; ladies’ hoes, $4.25 
per doz. 


STEEL SHEETS.—There is little if any change in the 
steel sheet situation. The mills are not taking on new 
customers at this time, and are reported to be cutting 
the quantity in orders placed some time ago. Prices 
are unchanged. 


We quote from jobbers’ stocks, f.o.b. Chicago: 28-gage gal- 
vannned sheets, $11 per 100 Ib.; 28-gage black sheets, $9 to 
$9.50 per 100 Ib.; No. $9 to $9.50 
per 100 Ib. 


Climax wall paper 


Common wire coat 


10 blue annealed sheets, 
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NuTs AND Botts.—There is no change in the condi- 
tions surrounding the nut and bolt market. The lead- 
ing maker has advanced prices 10 per cent, due to short- 
ages of labor and materials, and the other makers will 
undoubtedly soon do likewise. Jobbers’ prices are same 
as at last report. 

We quote to retailers, f.o.b. Chicago, as follows: Machine 
bolts up to % x 4 in., 40-10 per cent discount; larger sizes, 
35-5 per cent discount; carriage bolts, up to % x 6 in., 40-2% 
per cent discount; larger sizes, 30-5 per cent discount; hot 
pressed nuts, square, $3, and hexagon, $3 off per 100 Ib. Lag 
screws, 50 per cent discount. 

Bars.—The only quotation obtainable from the mills 
on mild steel bars is $4.50 per 100 Ib., f.o.b. Pitts- 
burgh. This would mean a price of approximately $4.70 
in Chicago. Iron bars are held at from $4.50 to $5 
per 100 lb., and some of the makers assert that they 
have none to sell even at those prices. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Soft steel bars, $4.50 per 100 Ib.; bar iron, from $4.50 to $5 
per 100 Ib. 

WirE.—There is no change in the general situation, 
so far as wire is concerned. The principal maker has 
steadfastly refused to advance prices, and the jobbers 
of the Chicago territory who advanced prices last week 
have gone back to the prices in effect before the raise. 
Jobbing and retail stocks are below normal, and it is 
almost impossible to get shipments. 

We quote from local jobbers’ stocks, f.o.b. Chicago: smooth 
annealed wire, 6 to 9 gage, $3.90 to $4.45 per 100 Ib.; gal- 
vanized, $4.60 to $5.15 per 100 1 

Rope.—Conditions governing the rope market are 
practically the same as at our last report. Manila fiber 
shows heavy advances, and in the better grades is 
almost unobtainable. The recent advances have been 
taken by the jobbers and prices are firm. 

We quote to retalers, f.o.b. Chicago, as follows: No. 1 
Manila rope, 3144c. per Ib. base; No. 2 Manila rope, 30%c. 
per lb. base; No. 3 Manila rope, 26%4c. per Ib. base. Sisal 
rope, subject to stock on hand, No. 1, 22%c. per Ib.; No. 2, 
20%c. per Ib. 

Woop Screws.—Manufacturers have recently- ad- 
vanced wood screws approximately 10 per cent, but job- 
bing prices are still unchanged. Jobbers report fair 
stocks with the demand about normal. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Flat head, bright screws, 70-10-10; round head blued, 67%4- 
10-10; flat head brass, 42%4-10-5; round head, brass, 40-10-5. 

BINDER TWINE.—Prices of binder twine are un- 
changed, although the price of Manila fiber is much 
higher than at the time the prices on twine were given 
out. Practically all the dealers have laid in their twine 
and jobbers are doing only fill-in business. 

To dealers, f.o.b. Chicago, sisal twine, 19\%c. per lb.; stand- 
ard sisal, 19%4c. per Ib.; 550 ft. Manila twine, 19%c. per Ib.; 
600 ft. Manila twine, 20%c. per Ib.; 650 ft. special Manila 
twine, 2lc. per Ib.; 650 ft. pure Manila twine, 21%c. per Ib. 
These prices are subject to a discount of wc. per Ib. in 
10,000-lb. lots, and 4c. per Ib. on carload lots. 

WRAPPING PAPER.—There are no changes in the 
prices of wrapping paper, and jobbers do not expect any 
radical changes at this time. Stocks are low. Prices 
are firm. 


We quote krafts, wrapping paper, 12c. 


wrapping paper, 9%c. per Ib. 

BARB WIRE.—The recent advance of 55c. per 100 lb. 
on barb wire has been dropped by some of the larger 
jobbers of the Chicago territory, who are basing their 
quotations on those of the American Steel & Wire 
Company. However the quoted prices do not amount 
to very much as neither the mills nor the jobbers have 
any quantities of barb wire for sale. In fact, manu- 
facturers are reported to have quoted on specifications 
at a much higher figure than that quoted by jobbers 
on small shipments, 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Painted barb wire, in less than carload lots, $4.10 to $4.65 
per 100 lb.; galvanized, $4.80 to $5.35 per 100 Ib. 

WHITE LEAD.—The local demand for white lead is 
comparatively light at this time, due to the falling off 
in building operations. Jobbers have fair stocks and 
prices are unchanged. 


We quote to retailers, f.o.b. Chicago, Carter's white lead, 
$12.75 per 100 Ib 


per Ib.; express 


EAVES TROUGH AND GUTTER PiPe.—Sales of eaves 
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trough and gutter pipe continue fairly heavy, in spite 
of the curtailment of heavy building operations. Job- 
bing stocks are comparatively low and jobbers are hav- 
ing difficulty in getting shipments. Prices are same 
as last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
26-gage eaves trough, 5-in., $9.50 per 100 ft.; 29-gage, $7.60 


per 100 ft.; 3-in. conductor pipe, 26-gage, $11 per 100 ft.; 
29-gage, $8.25 per 100 ft. 


SasH WEIGHTS.—Although the demand for sash 
weights is much lighter than at this time last year, 
jobbers are having difficulty keeping up their stocks. 
Prices are unchanged. 


We quote from jobbers’ stocks, f.o.b. Chicago, in ton lots, 
sash weights, $36 per ton; in half ton lots, $37 per ton. 


GARDEN HoseE.—Sales of garden hose have fallen off 
very perceptibly in this territory during the past few 
weeks. This is due partly to the rainy weather, and 
partly to the fact that many large grass plots have been 
plowed up for gardens. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, %-in., 3-ply 
hose not guaranteed, at 6%c. per ft.; 5-ply %-in. guaran- 
teed hose at 8c. per ft.; 7-ply %-in. aranteed hose, 11\c. 
per ft.; %-in. cotton covered hose at 7c. per ft. 

WIRE NAILs.—Conditions so far as the general nail 
situation is concerned, are unchanged except that it is 
growing constantly more difficult to get shipments. In 
spite of this fact, most of the local jobbers have dropped 
their prices back to the level of two weeks ago, at which 
time an advance of 55c. per keg was noted. The change 
is due mainly to the fact that the American Steel & 
Wire Company is still quoting $3.20 f.o.b. Pittsburgh. 
However none of the nail makers is in position to take 
on new business and quotations mean very little. Job- 
bers are not taking any large orders for nails. 

We quote from local jobbers’ stocks, f.0.b. Chicago, as fol- 
lows: Common wire nails, $3.95 to $4.50 per keg, base ; coated 
nails from $3.95 to $4.50 per keg base; steel cut nails, $4.75 
per keg base; iron cut nails, $5 per keg base. 

Pouttry NETTING.—The situation with regard to 
poultry netting is unchanged, and prices are same as 
at last report. 

We quote to retailers, f.o.b. Chicago, poultry netting gal- 
vanized before weaving, 70-20-10 per cent discount; gal- 
vanized after weaving, 70-10-24%4 per cent discount. 

WirE CLotTH.—Sales of wire cloth are becoming 
heavier and many dealers are beginning to uncover 
shortages. Jobbers have light stocks and the mills are 
practically off the market. We quote as follows, f.o.b. 
Chicago, to the retail trade: 


Galvanized 
$2.45 per 100 sq. ft. 
2.80 per 100 sq. ft. 
3.35 per 100 sq. ft. 
4.25 per 100 sq. ft. 


12 mesh 
14 mesh... 
16 mesh... 
18 mesh 

GuLass.—There is no change in the price of glass 
and the conditions surrounding the market are similar 
to those that have prevailed for several months. Prices 
are firm, and will in all probability go higher before 
fall. 

We quote from jobbers’ stocks as follows: Single strength 
A, first 3 brackets up to 40-in., 86 per cent off; all sizes over 
40 in., 85 per cent off; all sizes of double strength AA, 86 per 
cent off. 

PAINT.—The demand for paint is lighter than that 
of last year and bids fair to remain light throughout 
the season. Prices are unchanged. 


We quote as follows from jobbers’ stocks, f.o.b. Chicago: 
No 1 boabe paint, $2.50 per gal.; second grade, $1.90 per 
gal.; third grade, $1.50 per gal. 


O1ts.—Wholesale prices on single barrel lots of oil, 
f.o.b, Chicago, are as follows: 

Perfection kerosene in iron bbl., 8%c. per gal.; headlight, 
75 lic. per gal.; gasoline, 20c. per gal.; naphtha, 


75 tests, 
entine, 49c. per gal.; denatured alcohol, 


1 
19%c. per gal.; tu 
$1.10 per gal.; wo alcohol, $1.25 per gal. 


LINSEED OIL.—Prices on linseed oil dropped 2c. per 
gal. during the past week, but manufacturers do not 
look for much more in the way of a decline. In fact 
some of them predict higher prices when the accurate 
crop estimates become known. 

We quote to retailers: Strictly pure, old process linseed oil, 
in earload lots, f.o.b. Chicago, raw, $1.15 per gal.; boiled, 
$1.16 per gal.; in single bbl. lots, raw, $1.20 per gal. ; boiled, 
$1.21 per gal. 
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PITTSBURGH 


Office of HARDWARE AGE, 
PITTSBURGH, July 10, 1917. 

NOTHING clear has yet come out as to what position 
+‘ the Government is going to take in the matter of 
controlling prices, and also supplies of steel, particu- 
larly war munitions. It is now expected that the Gov- 
ernment will intervene and take under control probably 
entirely not only the steel market, but also coal, metals, 
and possibly other leading lines of materials. Already 
the Government has placed heavy orders with sheet 
mills, mostly in Pittsburgh and the Central West, and 
it is stated that at this time from 25 to 30 per cent 
of the entire output of sheets of all grades is being 
used by the Government, either on direct or indirect 
business. The Government is also a heavy buyer of 
other steel materials. At present, the Carnegie Steel 
Company of this city is furnishing to the Government 
about 60,000 tons of plates, and about 15,000 tons of 
steel bars per month. The requirements of the Gov- 
ernment in plates are going to be much heavier 
than on any other class of materials. The plates will 
be used by the Government in the building of ships, 
transports, submarines, and other war vessels. It is not 
unlikely that before long fully 50 per cent or more of 
the entire output of plates in this country will be de- 
voted entirely to Government purposes, and the quantity 
may be larger. It is hoped that within a very short 
time something definite will come out from the Govern- 
ment as to what percentage of the steel output in vari- 
ous forms it is going to take; also whether it will con- 
trol prices, not only on its own purchases, but on steel 
products to be sold in the open market as well. 

Advances in prices during the past week were fairly 
large, but not as heavy as in the preceding three or 
four weeks. All grades of pig iron are up about $2, 
wrought iron pipe about $10 to $16 per ton, depending 
on sizes; railroad spikes and track bolts $5 to $10; light 
steel rails $10 to $15, and in the past week blast fur- 
nace coke has sold as high as $16 per net ton at oven. 
This is the highest price ever reached for blast furnace 
coke in the history of the coke trade. Deliveries of 
semi-finished steel to finishing mills are getting tighter, 
and many concerns that depend on the large steel mills 
for their supplies of billets, sheet bars, and steel bars 
are not getting more than 40 to 50 per cent of their 
needs of steel, and in some cases the supply is not over 
25 per cent. Located in the Pittsburgh district are the 
two leading steel car builders of the country, these 
being the Pressed Steel Car Company and the Standard 
Steel Car Company. It is said these two concerns are 
not receiving more than 25 to 40 per cent of their 
needs in plates and small shapes, and the prospects of 
any better deliveries are very remote, but on the con- 
trary they may get worse. The supply of male labor 
is also getting scarcer, due to the enlisting of thousands 
of men and women who are now doing some of the work 
in light manufacturing plants that formerly was done 
by men and boys. The only weak spot in the whole 
steel market is scrap, prices on which have gone off 
from $2 to $5 per gross ton, depending on the grade. 

Foreign inquiry for pig iron, semi-finished steel and 
finished materials is still very heavy. The contract for 
60,000 tons of Bessemer pig iron for Italy has not yet 
been placed, but is expected to be divided at an early 
date among blast furnaces in the Pittsburgh and Valley 
districts. The United States Government is in the mar- 
ket for 10,000 tons of foundry iron, which will also be 
divided among western furnaces, and there are two in- 
quiries from domestic steel mills, each for 10,000 tons 
of basic iron for delivery in the first half of 1918. 
There is very heavy buying of foundry pig iron, also of 
Bessemer and basic, and prices seem likely to go still 
higher. 

General conditions in the jobbing and retail hardware 
trades continue about the same as noted in this report 
for some weeks. There is more and more trouble in get- 
ting deliveries of goods from the manufacturers and 
prices are advancing on many lines nearly every week 
and oftener. Seasonal goods are hard to obtain, espe- 


cially wire cloth, screen doors, garden tools and other 
goods. In spite of the high prices ruling the new de- 
mand for seasonal goods is heavy, and jobbers’ and re- 
tailers’ stocks are very low. Traveling men on the 
road are sending in orders for rush shipment, but with 
stocks of goods so low, deliveries are greatly delayed, 
and quantities of goods being ordered are greatly cut 
down because of the low stocks. 


WirE Propucts.—It develops that the order lately 
placed by the Government was for 41,320 kegs of wire 
nails of which the American Steel & Wire Company 
took half and the other half was divided among inde- 
pendent wire nail mills. The price paid on this con- 
tract by the Government was $3.20 base, per keg, which 
has been the price of the American Steel & Wire Com- 
pany right along, but for about a month independent 
wire nail mills have been selling wire nails at $4 base, 
and bright basic wire at $3.20 per 100 lb. Other heavy 
orders from the Government for wire nails and wire are 
expected to be placed in a short time. The domestic de- 
mand for wire and wire nails is also heavy and all the 
mills are back in delivery three or four months or longer. 
None of the mills is accepting contracts for wire or wire 
nails, but each order put up to district sales managers 
must be sent to the home office for individual action by 
the mill itself, and no orders are taken for delivery 
more than 60 days ahead, the prices to be charged to be 
those in effect at the time shipments are made. The 
American Steel & Wire Company has not made any 
change in its prices on wire nails and wire, still taking 
care of its trade on the basis of $3.20 for wire nails 
and $3.25 for bright basic wire. Independent mills 
quote: 


Wire nails, $4.00 base per keg; galvanized, 1 in. and 
longer, including large-head barb roofing nails, taking an 
advance over this price of $2, and shorter than 1 in., $2.50. 
Bright basic wire is $4.05 per 100 lb.; annealed fence wire, 
Nos. 6 to 9, $3.95; galvanized wire, $4.65; 
wire and fence staples, $4.85; painted barb wire, $4.15; pol- 
ished fence staples, $4.15; cement-coated nails, $3.90 base, 
these prices being subject to the usual advances for the 
smaller trade, all f.o.b. Pittsburgh, freight added to point of 
delivery, terms 60 days net, less 2 per cent off for cash in 
10 days. Discounts on woven-wire fencing are 43 per cent off 
list for carload lots, 42 per cent off for 1000-rod lots, and 41 
per cent off for small lots, f.o.b. Pittsburgh. 


galvanized barb 


CuT NAILS.—Prices on steel cut nails remain very 
firm at $4.65 base, per keg, f. o. b. at mill, Pittsburgh, 
for carloads and larger lots. In a retail way, small 
lots of cut nails are selling at $5 base, per keg, and 
higher. The new demand is heavy, and all the cut nail 
mills are very much back in deliveries. 


TIN PLATE.—It is now believed that the tin-plate 
mills will be able to furnish’enough bright tin plate to 
make containers during the packing season for perish- 
able foods, but many lines of food products heretofore 
packed in tin will in the future have to be put up in 
glass, paper or other containers. All the tin plate to 
be made this year was under contract some months ago, 
but small current orders are still coming in, which the 
mills are trying as best they can to fill from stock. On 
these orders mills are getting $12 to $13 per base box. 

HINGES AND Butts—The McKinney Mfg. Company 
and the Stanley Works have just sent out notices of an 
advance of 10 to 15 per cent on all kinds of hinges and 
barn door hangers. The small supply of steel, together 
with higher prices and the scarcity of labor are given as 
the reasons for these advances, 

MECHANICS’ TooLts.—The Atha Tool Company and 
other makers of mechanics’ tools have made another ad- 
vance in prices of about 10 per cent. Prices on drop 
forge wrenches have also been advanced about the same 
amount. 

NUTS AND BoLts.—Makers of nuts and bolts were in 
conference recently and all of them reported that the 
new demand for their products was unusually heavy, 
and much beyond their capacity to supply promptly. 
No change in discounts was made, it being the belief 
of the manufacturers that prices at present are amply 
high, and should not be further advanced, unless it be- 
comes absolutely necessary. Discounts now in effect to 
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the large trade in carloads and larger lots, but which 
may be lowered at any time, are as follows: 

Common carriage bolts, %-in. x 6-in. s. & s., rolled, 40 
per cent; cut, 35-2-4%4 per cent; 1. or 1, 25 per cent. 

Sleigh shoe bolts, C. B. list, %-in. x 6-in. s. & s., 30 per 
cent; L & L, 20 per cent. 

Machine bolts—h. p. nuts, %-in. x 4-in. s. & s., rolled, 49-10 
per cent; cut, 40 per cent; l. & 1., 30 per cent. 

Machine bolts with c. p. c. & t. nuts, %-in. x 4-in. s. & 8., 
30 per cent; 1. & 1., 20 per cent. 

Bolts, without nuts, 6-in and shorter, extra 10 per cent; 
longer lengths, extra 5 per cent; blank bolts, 30 per cent. 

Bolt ends with h. p. nuts, 30 per cent; bolt ends with c. p. c. 
& t. nuts, 20 per cent. 

Rough stud bolts, list price. 

Plow bolts, 35 per cent; coach and lag screws, 45 per cent; 
hanger bolts, 45 per cent. ; 

Forged set screws, forged cap screws, forged tap bolts, list. 

Nuts h. p. square, blank, $2.10 off list, tapped, $1.90 off list ; 
hexagon, blank, $1.90 off list, tapped, $1.70 off list. 

. p. c. & t. square, blank, $1.70 off list; tapped, $1.50 off 
list ; hexagon, blank, $1.60 off list; tapped, $1.40 off list. 

Cc. p. plain nuts, square, blank, $1.60 off list; tapped, $1.40 
off list; hexagon, blank, $1.40 off list; tapped, $1.20 off list; 
c. p. semi-finished hexagon nuts, 50-10 per cent; finished and 
case hardened nuts, 50-10 per cent; rivets, small, 40 per cent. 

F.o.b. Pittsburgh. with actual freight allowed up to 20c. on 
shipments of 300 lb. or more. 

Terms: 30 days net or 1 per cent for cash in 10 days. 

IRON AND STEEL Bars.—The new demand for both 
iron and steel bars is still very heavy, and prices are 
ruling firm. The Government has been a very heavy 
buyer of steel bars, the Carnegie Steel Company alone 
supplying it with about 15,000 tons per month and the 
Republic Iron & Steel Company, Youngstown, Ohio, has 
just taken a Government order for 16,000 tons of steel 


bars. Mills are back in deliveries from two to three 
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Office of HARDWARE AGE, 
{SINCINNATI, July 9, 1917. 
RECENT trip of an editorial representative of 
HARDWARE AGE who visited Portsmouth, Ironton, 
Ohio and Ashland, Ky., reveals the fact that merchants 
in that territory are only purchasing from hand to 
mouth. As a rule they are unwilling to take any 
chances on stocking up at present prices. A number 
of hardware articles are also very hard to obtain, among 
them granite ware, and several merchants state that 
as soon as present stocks are disposed of that they in- 
tend to discontinue temporarily handling merchandise 
of this kind. 

The local merchants who depend on manufacturers 
for a large part of their business have adopted an en- 
tirely different plan from the country merchants and 
are buying freely all kinds of mill supplies, and their 
principal trouble at the present time is getting de- 
liveries on time. 

Both the city and country merchants state that col- 
lections are not as good as they should be, but very few 
accounts have had to be placed in the hands of collec- 
tion agencies for adjustment. 


WIRE AND WIRE Goops.—The wholesale price of wire 
nails remains at $4 per keg base, although this is be- 
low the present mill quotation. Jobbers do not seem to 
be able to establish a higher price, although it was 
freely predicted ten days ago that to-day’s quotation 
would not be less than $4.25. Barb wire is quoted from 
$4.95 to $5 per 100 lb. and wire screen cloth remains 
at $2 per 100 sq. ft. 


Office of HARDWARE AGE, 
Boston, July 7, 1917. 

HE high record of sales that has characterized the 
hardware business for months past is even excelled 

by the opening week of July. Both retailers and job- 
bers are busy and goods are moving in large volume, 
which, with the great increase in book values, makes 
the monthly or weekly sales totals far greater than the 
hardware men have ever known. The shortage of sea- 
sonal goods alone prevents even a better showing. It 
is fortunate, perhaps, that most dealers are only buy- 
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months, and there is a great scarcity in the supply of 
both iron and steel bars, 

We quote steel bars, 4.75 to 5ic., and iron bars, 4.75« 
f.o.b. at mill, these prices being for carload lots to large 
buyers only. Small lots of iron and steel bars from ware- 
— bring 5 to 5.50c., and in some cases up to 6c. for smal! 
ots. 

PAPER HANGERS’ SUPPLIES.—Practically all makers 
of paper hangers’ supplies have advanced prices 10 to 
15 per cent, effective on July 1. There is a scarcity 
in the supply of these goods, and prices are likely to be 
higher. 


RIvETs.—The new demand is very heavy, and all 
makers of rivets are back in deliveries two or three 
months. Most large domestic consumers are covered 
on their needs of rivets for this’ year on contracts 
placed sometime ago, and at lower prices than are now 
ruling. The Government has already placed a con- 
tract for 40,000 tons of rivets with the makers, and is 
expected to place other contracts in the near future. 


SCALES AND SPRING BALANCES.—Nearly all makers 
have advanced prices on scales and spring balances 
close to 15 per cent. The demand is heavy, and there 
is a scarcity in the supply of these goods. 


DIEs AND VISES.—Local jobbers have just been ad- 
vised by nearly all makers of dies and vises of an 
average advance in price of 10 per cent., effective from 
July 1, while several other makers have withdrawn 
prices, and will quote only on specific orders. 


NNATI 


ScrEws.—There is an increasing demand for all 
kinds of screws and jobbers’ prices are very firm at 45 
per cent discount for set screws and at 40 per cent for 
cap screws. Mill deliveries are improving. 


Hack SAws.—The discount remains at 10 per cent 
off list, and all merchants report a very good business, 
but are still complaining about shipments from the 
mills. 


Stove BoLts.—There is not a very good demand for 
stove bolts, and the discounts from list are 60 and 10 per 
cent. 


FILEs.—Local merchants have lately been able to re- 
plenish stocks and state that there is a good demand 
for files, although the retail price has necessarily been 
advanced considerably. 


HAND Taps.—Business is very good, although retail- 
ers are somewhat at a loss to quote, as a new list has 
been issued by manufacturers that increases the cost 
— 20 per cent, but this list has not yet been worked 
out. 


Bo_ts.—Machine bolts are in good demand and 
% x 4-in. and higher are quoted by jobbers at 30 per 
cent discount; smaller sizes 45 per cent discount. Car- 
riage bolts are unchanged at 40 per cent off and there 
is a continued demand for them reported by the country 
and suburban merchants. 


SHEETS.—Galvanized sheets are firm at 10.15c. a lb. 
for No. 28 gage; No. 28 black sheets are quoted at 8.15c. 
Business is only fairly good. 


ing from “hand to mouth” on the seasonal lines and are 
trying to clean out all such stocks during the present 
season as the prices of these goods next season is so 
problematical and few dealers are disposed to carry 
them over. 

The entire line of Stanley Works goods has been 
advanced, the new prices ranging from 10 to 30 per 
cent higher. The trend of prices is well shown by 
comparison of present prices of two items of this line 
with the prices of the same articles seven years ago: 
Light strap hinges have advanced 230 per cent; heavy 
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strap hinges, 256 per cent in that period. Ames shovels 
have advanced over 200 per cent. When one considers 
that these are but typical of the whole hardware list, 
with minor exceptions, it takes but little imagination 
to picture the present position of the retailer with 
limited capital. It is not alone the goods made of steel, 
iron and brass that have gone up; the manufacturers 
of wooden articles have been caught in the current of 
increased costs and labor shortage. Cheap stepladders 
are the latest among the wooden goods to be advanced. 

Prices on padlocks and letter boxes have been with- 
drawn. The refrigerator makers withdrew all prices a 
few days ago. The new list on White Mountain re- 
frigerators is out and shows an advance of 15 per cent. 
Another liberal advance has been made in Landers, 
Frary & Clark’s bathroom fixtures. 

Among the articles advanced during the week have 
been: Irwin auger bits, almost 17 per cent; Schollhorn 
pliers, 10 to 20 per cent; tree pruners, 15 per cent; 
lantern globes, 25 to 30 per cent; National Carbon 
Company, dry batteries, 15 per cent; Maydole hammers, 
15 to 20 per cent; Ives fasts (steel and iron), 10 per 
cent; corn cutters, 10 per cent; tacks, about 30 per 
cent; striking hammers, 15 per cent; picks and mat- 
tocks, 20 to 25 per cent; machine and nail hammers, 
10 to 15 per cent; jack screws, 10 per cent; Yale & 
Towne locks, 5 to 10 per cent; Blount checks, 5 per 
cent; Athol combination squares, 20 per cent; nail 
pullers, 15 per cent; Prentiss vises, 5 to 10 per cent; 
stove bolts, 10 per cent. 


TWIN 


MINNEAPOLIS and St. PAuL, July 7, 1917 


Porm! apparently is going to make a bid for honors 
in the way of sales, if the first week is any criterion. 
Jobbers report better sales than for the previous week 
and retailers seem to be at least normally busy. It is 
somewhat difficult to get a good idea of retail trade in 
general as the class of trade varies considerably with 
the various retailers. Some indicate they are more than 
usually busy, and others report a light, unsatisfactory 
trade. Conditions, brought on by the war, which are 
unusual have a varying influence on the class of trade. 
Some dealers who have been depending to a certain 
extent on building work find a slackness, while others 
located conveniently near shop or factories are more 
than pleased with sales totals. 

The past week has brought two heavy and general 
rains to the country tributary to the Twin Cities. Crop 
conditions are far more promising than at any time this 
year. Large areas which have been badly needing rain 
nearly all the spring have been properly soaked. Even 
the flax crop, which had been labeled a partial failure, 
is now declared to be out of danger. Corn is really 
the only crop suffering now, and warm weather soon 
and steadily applied, will make that all that is de- 
sired. This means more money than the farmer has 
ever had before and he will proceed to spend it. And 
every hardware man in the country will receive a share 
of it. 

Now if the Government would act as promptly as 
the weather has, and decide just what orders it wishes 
to place, at what price and where, business would, to 
some extent at least, stop holding its breath and pro- 
ceed with the usual order of things. A prompt de- 
cision on this and the fuel situation would do much to- 
ward relieving the dilatory condition noted the coun- 
try over. Railroads apparently are making little or no 
effort to develop further equipment, evidently awaiting 
the decision of the Government regarding the purchase 
of new cars, 

Collections are up to if not ahead of the average. 
Country conditions in this respect are slightly better 
than in the cities, and country dealers seem to be en- 
joying a very healthy trade, as farmers begin to realize 
they have excellent prospects for a bumper crop. 

A very unusual condition arose this week in the local 
wire and nail market. The advance made a week or 
so ago has been recalled and quotations are back at 
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DRILLS.—A new list and discounts have been issued on 
drills which will make the discounts even more. The 
new list shows an appreciable advance. 

Fites.—Files have again moved upward. Nicholson 
and Black Diamond files are now quoted at 50 and 10 
per cent discount; Arcade, Great Western and similar 
brands are now quoted at 60 and 7% per cent discount. 

STEEL AND IRoN.—Virtually the entire line of steel 
and iron bars has had another boost and we now quote 
from jobbers’ stocks: Soft steel, flat bars, stock lengths, 
base, 100 lb., $5.50; rounds and squares, 1% in. and 
under, $5.50; rounds and squares, 2 in. and over, $6; 
angles and channels under 3 in., stock lengths, $5.50; 
tees under 3 in., $5.75; tees, 3 in. and over, $7; Amer- 
ican calking steel, full bundles, $6.75; American calk- 
ing steel, broken bundles, $7.25; hoop iron, $8.25; 
H. & P. best iron flats, round and square, $5.75; H. & P. 
ovals, half ovals, bevels and half rounds, $7; refined 
iron, $5.50; tire steel, 1% x % and larger, $5.65; tire 
steel, thinner and narrower, $5.90; rubber tire channel, 
$7. 

BoLts.—Machine bolts with semi-finished nuts are no 
longer being quoted at list. The bolts alone are quoted 
at the H. P. price less 10 per cent and if semi-finished 
nuts are desired, they are quoted at 45 per cent dis- 
count. Stove bolts, 1000 lots, are now quoted at 55 per 
cent discount. 

RIVETS.—Structural rivets have 
6.35c., base, per Ib. 


ITIES 


the previous level. The reversal on price has received 
a lot of attention and comment, some believing it an in- 
dication of lower prices all along the line. Quotations 
from independent mills have been even as high as $6 
per keg base, but the quotation from the American 
Steel & Wire Company has held firm, resulting in a 
$4.10 per keg base price being adopted by all the local 
jobbing houses. The general opinion seems to indicate 
the thought that the downward change is only tempo- 
rary. All wire products were affected, the old prices 
all taking effect. 

Reports from the mills indicate still further advances 
in many lines. Vises, cabinet hardware, butts and 
hinges, padlocks, all have suffered advances, and this 
is only a few of the items on which advances have 
taken place. 


been advanced to 


WirE NAILS.—The flurry in nails does not seem to 
have checked the demand. In fact stocks are becoming 
badly broken both in the hands of jobber and retailer, 
with small prospect of a speedily changed volume from 
the mills. Orders placed by the Government have been 
given the right of way, which means other orders are 
set aside until specifications are completed. Shipments, 
locally, jobber to retailer, are restricted to a limited 
number of kegs to each buyer at a time, and on a num- 
ber of sizes stocks of both are nearly exhausted. 

We quote from local jobbers’ stocks: Standard wire nails 
ae $4.10 per keg base, and coated wire nails at $4.10 per keg 
wse 

Braps.—The price and supply remains unchanged. It 
is very difficult to obtain some of the smaller sizes as 
practically all of the mills and jobbing stocks are run- 
ning rather light. Sales remain small, on the average. 

We quote from local jobbers’ stocks 
from list. 

WirE.—This class of goods has fallen with nails and 
is now 60 cents cheaper than a week ago. Country 
trade is improving along these lines, but contractor 
trade is light. 

We quote from local jobbers’ stocks: Galvanized Glidden 
cattle wire, $3.96 per 80-rod spool; galvanized Glidden hog 
wire, $4.12 per 80-rod spool; patented Glidden cattle wire 
$3.41 per 80-rod spool; patented Glidden hog wire, $3.55 per 
80-rod spool; No. 9 black annealed smooth wire, $4.05 per 
ewt.; No. 9 galvanized smooth wire, $4.75 per cwt 

STAPLES.—Price has followed the move of wire prod- 
ucts. Demand is not very high, especially in the city 
trade. 

We quote from local jobbers’ stock: 


Brads at 70 per cent 


Polished fence staples, 
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$4.25 per keg; galvanized, $4.95 per keg; poultry netting 


staples, $6 per keg. 

WirE CLOTH.—No change shows in price. Demand 
has increased slightly, and stocks are becoming more 
broken. Shipments from mills are exceedingly slow. 

We quote from local jobbers’ stocks: 12 mesh black wire 
cloth, $2 per 100 sq. ft.; 12 mesh galvanized cloth, $2.50 per 
100 sq. ft.; 14 mesh bronze cloth, $10 per 100 sq. ft. 

PouLTRY NETTING.—Price and sales continue on an 
even basis. Sales are seemingly light with small pros- 
pect of increasing in volume. Jobbers’ stocks are fair. 

We quote from local jobbers’ stocks: Galvanized before 
alin poultry netting at 70-20-10 per cent from standard 
ist. 

TacKks.—Market is steady and there is no change 
in price. Call is comparatively light. Factories are 
not shipping promptly. 

We quote from local jobbers’ stocks: Upholsterers’ cut 
tacks at list price, plus 10 per cent, and wire billposters’ tacks 
at list, plus 15 per cent. 

BoLTs AND SCREWS.—Advances made a week ago are 
in effect. Stocks with jobbers are in fair shape. The 
heaviest call comes from factories and shops, structural 
work being very light at present. 

We quote from local jobbers’ stocks as follows: Small 
machine bolts, 40-5 per cent; large machine bolts, 30-5 r 
cent; small carriage bolts, 40 per cent; large carriage bolts, 
20-10 per cent; lag screws, 30-5 per cent; stove bolts, 60-10 
per cent; set screws, 40 per cent; cap screws, 33% per cent; 
flat head bright wood screws, 70-10 per cent; round head 
blued wood screws, 6744-10 per cent. 

SHEETS.—Another slight advance has been made on 
galvanized sheets, with black sheets remaining at the 
old price. Supply is very short and evidently will not 
improve at an early date. 

We quote from local jobbers’ stocks: Black sheets at $9.75 
per cwt. base and galvanized sheets at $11.50 per cwt. base. 

TIN PLATE.—No change has been made in local mar- 
ket price although the supply is very much curtailed. 
Other materials are being used where possible. Manu- 
factured articles of this class are steadily climbing in 
price. 

We quote from local jobbers’ stocks: 20 x 28 IC 8-lb. 
coaing tin at $18.75 per box; 20 x 28 8-lb coating, brigh tin 
at $27 per box. 

WHEELBARROWS.—The price seems as high at present 
as is consistent with this class of goods, yet there is 
some consideration of further advances. Very few are 





Ship Torpedoed;Schrade Push 
Button Knife Saves 
Many Lives 


HE following very interesting letter was received 
by Thomas E. Goring, vice-president of Sweet, Orr 
& Co., Inc., a copy of which was sent to the Schrade 
Cutlery Company of Walden, N. Y., the manufacturer 
of the knife in question, 
The Manor, County of London, 
War Hospital, 
Epsom, Surrey, England, 
March 19, 1917. 
Mr. Thomas E. Goring, 
Care of Sweet, Orr & Co., Inc., 
15 Union Square, 
New York, N. Y. 
My Dear Mr. Goring: 

I want to tell you how you saved the lives of twenty- 
eight people. You remember presenting a knife to me, 
Dr. B. E. Hawke, while traveling with you from New 
Orleans. Well, I was on the Laconia that was tor- 
pedoed and sunk 300 miles off the west coast of Ireland. 
In lowering our lifeboat into the water, we got about 
two-thirds of the way down the ship side when the rope 
attached to the front ends on the boat got fast in the 
pulley and as the stern was gradually going down, we 
were in a fair way to be dumped into the sea when some 
one called for a knife and I happened to have the only 
one in the boat and it was the Schrade safety push 
button knife that you gave me, so I hastily opened it 
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being sold at retail, people preferring to borrow or do 
without where possible. 

We quote from local jobbers’ stocks: Nailed wheelbarrows 
at $25 per doz. and bolted at $27 per doz. This price does not 
include erecting. 

Rope.—No change has taken place in local quota- 
tions. Sales are somewhat better than they were, but 
are far from normal. 

We quote from local jobbers’ stocks: Best grade Manila 
rope at 3lc. per lb. base; best grade sisal at 22%c. per Ib, 
base, and cotton rope at 25c. per Ib. base. 

SasH WEIGHTS.—An advanced price is announced by 
local jobbers and closely followed by the retailers. 

We quote from local jobbers’ stocks: Cast iron sash weights 
in sizes from 3 to 30 lb. at $2.50 per cwt. 

SasH CorD.—No change shows on this item. Sales 
are light and shipments from mills are very slow. 

We quote from local jobbers’ stocks: Common sash cord 
at 40c. per Ib. base. 

Guiass.—Sales at this time of the year are very light. 
No change in price seems to be contemplated by local 
jobbers at present, 

We quote from local jobbers’ stocks: 
grade glass, first three brackets, 87 per cent; remain 
per cent; double A grade glass, 85 per cent. 

O1.—A further decline is noted in the price of lin- 
seed oil, and the fine reports of the flax crop bid fair 
to lower it further. Sales are normal. 

We quote from local jobbers’ stocks: Boiled linseed oil 
at $1.11 per gal. in barrel lots and raw linseed oil at $1.10 
per gal. in barrel lots. 

TURPENTINE.—There is a further weakening in the 
price of this item, bringing it nearly as low as at any 
time in the past two years. Sales are light. 

We quote from local jobbers’ stocks: Turpentine in barrel 
lots at 45'%c. per gal. 

WuHuiTte LeEAD.—A steady market and small sales 
make this an uninteresting item at present. 

We quote from local jobbers’ stocks: White lead in 100-lb 
kegs at $13.13, with the usual! differentials for quality. 

Paprer.—Building is at such a low ebb that paper 
sales are slow. Jobbers report a brisk business outside 
the Twin Cities, but very small sales locally. Retail- 
ers have nearly forgotten what a good sale in this line 
looks like. 


We quote from local jobbers’ stocks: Red rosin papers 
at about $62 per ton; Barrett’s No. 2 tarred felt at about $3 
per cwt.; Barrett’s stringed felt at about $1.55 per 500-ft. roll. 
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and cut the rope and let us loose and down we went to 
safety. I certainly treasure the knife and will try and 
not lose it, and when I get back to America will make 
you a present of it; that is, if you would care to have 
it. This was at 9.30 p.m. We were in the boat all night 
and picked up by a warship the next morning, wet and 
‘cold and numbed and shivering, but in a week I got 
pulled together and am now nicely and comfortably 
settled at this hospital. 

The house around which the various wards are built 
was one of the old manor houses of England, and was 
once the estate of Lord Baltimore who got into some 
trouble here and fled to America and was founder of 
the now city of Baltimore. He was a devout Roman 
Catholic, and named the country (which is now the 
State) Maryland. So you see I am in an interesting 
and historical old spot. It is located at Epsom, County 
Surrey, fifteen miles from London, and it is here where 
the famous Epsom race track is and where for cen- 
turies the equally famous “Derby” was run. 

B. E. HAWKE, M.D. 

Mr. Goring says: ‘When the doctor returns the 
knife I will have the letter and knife properly framed 
and present it to the Grinnell Library at Wappingers 
Falls, N. Y., to add to its collection of curios.” 

The Schrade Cutlery Company feels considerable 
pride in this interesting story in which one of its safety 
push button knives played such an important part and 
feels that every one in every-day life will find the safety 
push button knives for ordinary use equally as con- 
venient and necessary as Dr. Hawke found his when 
about to be dumped into the sea. The company feels 
that the full merit of the knife was demonstrated in 
this instance. 
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Swinging doors per- 


mit all the garage doors 
to be open at the same 
time —— a great conve- 
nience. The doors here 
illustrated are locked 
open by Stanley Garage 
Door Holders, as illus- 
trated above. 
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THE fact that a mechanical device is especially made 
for a certain purpose is usually a deciding factor with 


your customer, 


Because it is expressly designed for 


garage use, meeting the severest requirements perfectly, 


you should have in stock 


STANLEY 


Made by the largest manufacturer of 
wrought steel hardware in the world, 
Stanley Garage Hardware, because of 
its excellence and suitability, is in strong 
and steady demand. The line consists of: 


Stanley Garage Door Holder No. 1774, 


which fastens the door open, preventing it 


from slamming shut and injuring the car 
which is entering or leaving. 

Stanley Garage Hinges and Butts. Strong, 
durable, well made. 

Stanley Garage Bolts, which lock the door 
securely shut. 

Stanley Garage Door Pulls and Handles. 
Comfortable, easy to operate. 


TODAY send for the interesting booklet, ‘‘Sell- 
ing more STANLEY GARAGE HARDWARE.”’ 


New York 
100 Lafayette St. 


New Britain, 
SEE OUR ADVERTISEMENT ON 


Conn, U.S. A. 


“BOX STRAPPING” IN THIS ISSUE 














NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


Hughes Electric Kitch- 
enette Range 


The Hughes Electric Heating Com- 
pany, 5660 West Taylor Street, Chi- 
cago, Ill., has recently placed on the 


re 


« 


Hughes electric kitchenette range 


market the Hughes electric kitchen- 
ette range designed for the cabinet or 
“in-a-wall” type kitchen of the mod- 
ern one, two and three room apart- 
ments, laboratories, studios, summer 
homes, etc. 

The range is constructed with two 
surface burners and a medium sized 
oven, having a top burner, used for 
broiling, and a bottom burner, each 
burner consuming 660 watts. The 
right surface burner, it is said, con- 
sumes 500 watts, while the left sur- 
face burner consumes 1100 watts, 
making a total of 2920 watts. 

The dimensions of the range are, 
length 33 in., width 16 in., height 22 
in.; cooking surface 15 x 21 in. The 
inside of the oven measures 10 x 10 x 
12 in. and the length of the legs is 1 in. 

The device is said to be attractively 
finished in black enamel and has an 
aggregate shipping weight of 125 lb. 
The list price to dealers is $47 f.o.b 
Chicago, Ill. The concern will gladly 
send illustrated descriptive matter to 
dealers upon request. 


THE IRWIN AUGER BIT COMPANY, 
Wilmington, Ohio, has announced that 
an insurance policy of $500 will be 
carried free for each man in its em- 
ploy that enlists for the war. The 
company for some time since has been 
carrying a policy of $1000 life insur- 
ance on each employee and the extra 
$500 for those who go to war will 
make a total amount of insurance for 
them of $1500. 


THE MECHANICAL SPECIALTIES COM- 
PANY, 122 South Michigan Avenue, 
Chicago, Ill., has recently issued a 
16-page catalog, attractively arranged 
illustrating and describing the con- 
cern’s extensive line of wrenches and 
tools, which will be mailed to dealers 
upon request. 


THE BARTLETT ALL-STEEL SCYTHE 
CoMPANY, Geneva, N. Y., has in- 
creased its capital from $75,000 to 
$250,000. 


Dietzen Measuring Tapes 
Catalog 


The Eugene Dietzen Company, New 
York, N. Y., has recently issued an 
attractive booklet entitled, “Dietzen 
Measuring Tapes, Specially for the 
Hardware Trade.” This booklet, which 
illustrates and describes the excep- 
tionally complete line of Dietzen 
measuring tapes, has been boiled down 
to those particular tapes which have 
proved to be the concern’s best sellers 
with the hardware trade, thus giving 
the dealers a quick and ready refer- 
ence of the most popular tapes of 
Dietzen make. A unique feature con- 
sists of special order blanks, which, 
as they facilitate ordering, will prove 
a convenience and be appreciated by 
all dealers. The concern will send a 
copy of this catalog to any dealer upon 
request. 


“Universal” Radius Gage 


The Moss-Ochs Company, 3387 East 
116th Street, Cleveland, Ohio, has re- 
cently placed on the market a new 
“Universal” radius gage designed to 
determine the concave and convex sur- 
faces of tools, dies, etc., from % to 1 
in. and is also used for grinding round- 
nose tools. 

The gage is constructed with eight 


“Universal” radius gage 
blades, each blade having the concave 
on one side and the convex on the oth- 
er, and it is said can be regulated in- 
stantly to either side. 


THE WRIGHT WIRE COMPANY, 
Worcester, Mass., has awarded a con- 
tract for new buildings which will 
practically double the capacity of its 
Palmer, Mass., plant. Besides an an- 
nealing shop, an addition to the wire 
rope mill, and a lime storage building, 
30 workmen’s homes will be erected. 
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New Carpenter’s Tool Case 


The Detroit Leather Goods ‘Com- 
pany, Detroit, Mich., has recently 
placed on the market a new carpen- 
ter’s tool case. 

The case, it is said, is made of a 


New carpenter’s tool case 


three-ply hardwood veneer lumber with 
a drop front and open top, and covered 
with a black glazed leather-grained, 
waterproof army duck. All of the 
trimmings are nickel-plated. 

The tool case is constructed with 
eight steel heavy trunk corners, six- 
teen steel trunk knees, two large steel 
trunk bolts; also a special self-operat- 
ing trunk lock with two flat registered 
keys, and a harness leather covered 
special steel swing handle. The edges, 
it is said, are protected by angle steel 
and all of the trimmings strongly 
riveted to the case. 

The concern further states that the 
inside of the case has a wood grained 
inside lining, saw blocks for four stan- 
dard saws, and their own patented 
automatic tray fixture; also a divided 
tray for small tools and a level holder 
on top, besides a space provided for a 
24 x 16-in. steel square. , 

The size of the tool case is 31 in. 
long, 7 in. wide, 16 in. deep, and retails 
for $7, fully guaranteed by the con- 
cern. 


THE JOHNSTON HARVESTER CoM- 
PANY, Batavia, N. Y., organized in 
1870, has been succeeded by the Mas- 
sey-Harris Harvester Company, Inc., 
with capitalization of $3,000,000. The 
greater amount of stock in the new 
company will go to the members of 
Massey-Harris Company, Ltd., To- 
ronto, Ont., which had the controlling 
interest in the Johnston Harvester 
Company. 


THE SPECIAL Forp STARTER CoM- 
PANY, 433 Jefferson Street, Paducah, 
Ky., is planning for the immediate 
establishment of a plant for the manu- 
facture of automobile starters. It is 
now purchasing equipment. 


THE ANGEL MrcG. Company, King- 
ston, Tenn., has been incorporated 
with a capital stock of $4000 by E. C. 
Angel, G. T. Cunningham, W. P. Mc- 
Donald and others to manufacture 
automobile vaporizers and other auto- 
mobile accessories. 
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The survival of the fittest is nowhere more grimly exemplified than in 
modern business. Long life marks only those business houses which em- 
body fit character and high efficiency. 


Steady progress through forty years of experience proclaims the fit- 


ness of 
lhe R-W line 
R-W Products Stand the Test of Practical Use 


R-W Accordion Door Hangers 


have long been recognized by archi- 
tects of high achievement as peerless 
equipment for sliding partitions in 
churches, schools, libraries and other 
edifices where convenience and econ- 
No, 135 R-W omy necessitate that auditoriums be 


Auditorium ° — . 
Seek Manner quickly divided into small rooms. 


Made to last a lifetime 
and give satisfactory service as long 
as the building stands. 


Reflect credit on the dealer 
who sells them and become a potent 
advertising force for him through 
the years. 


Ask for booklet, ‘Sliding 
Door Hardware for Parallel, 
Accordion, and Flush Door 
Partitions.”’ Sent without 
obligation. 


FRSV 
RichardsWilcox Manufacturing (0 


cana” Aurora, ILuinots, USA. Pinson 
BOSTO 


pati Richards-Wilcox Canadian Co,Ltd.London Ont. ST.LOUIS 
“A hanger for any door that slides” 























Kinzel Shove! 


Edward Kinzel, 468 Elk Street, Al- 
bany, N. Y., has recently designed a 
shovel which, it is claimed, can be 
taken apart in a minute and placed in 
a tool kit, automobile door pocket, 
knapsack, hunter’s coat or in any 














The Kinzel shovel 


small place. It is taken apart by pull- 
ing out the pin and taking off the 
blade. The retail price is $2.50. 


Ronald Press Publish 


«‘Business Finance” 


The Ronald Press Company, 20 
Vesey Street, New York City, has re- 
cently published an interesting book 
entitled “Business Finance,” by W. H. 
Lough, president, Business Training 
Corporation, New York City; form- 
erly professor of finance, New York 
University School of Commerce, 
author of “Corporation Finance” and 
“Banking Opportunities in South 
America.” The book, by a systematic 
concentrated presentation of a great 
mass of material, the publisher 
states, enables the business man to 
readily get an organized grasp of 
financing methods which cannot fail 
to add materially to his foresight and 
resourcefulness, and assist in promot- 
ing new enterprises, combining estab- 
lished ones, and managing the financ- 
ing of going concerns. 

The material Mr. Lough presents in 
“Business Finance,” it is said, will be 
of great assistance both in deciding 
just how the money shall be raised 
and working out the specific methods 
by which it can be done. 

By repeated illustrations from 
business practice, Mr. Lough has at- 
tempted particularly to give some 
real assistance in developing work- 
able, practical financing methods. 
“The successful financial plan,” as he 
states, “is not usually one that is in- 
volved or full of supposedly ingeni- 
ous expedients. It is best, also, to 


work along conventional lines, Orig- 
inality is only too apt to arouse dis- 
trust.” 

The following are some of the chap- 
ters covered by this book: 

Principles of finance; forms of 
business enterprises; the corporation; 
its financial advantages and disad- 
vantages; owned capital; short-term 
borrowed capital; long-term borrowed 
capital; the basis of capitalization; 
the sources of securing capital; pro- 
motion; investing fixed capitals; de- 
termining net income from opera- 
tions, etc. 


« Nulite” Handy Camp 
Stove 


The National Stamping & Electric 
Works, 410-424 South Clinton Street, 
Chicago, Ill., has recently placed on 
the market the “Nulite” handy camp 
stove, designed for use by campers, 
hunters, soldiers, travelers, motorists, 
ete. 

It is claimed that this stove will 
produce as much heat as an ordinary 
5-in. gas burner, without creating any 
odor, smoke or dirt; also that it is 
safe and reliable, and can be carried 
from place to place even when in 
operation, by means of the wire bail 
with which it is equipped. The heat 
can be regulated perfectly by means 
of a regulating valve, and a high or 
low temperature obtained and main- 
tained at will. 

The concern states that the stove, 
which weighs 3% lb., and is 8 in. high 
and 6 in. in diameter, will operate for 
six hours on one quart of gasoline. 
Each stove is packed in an individual 














The “Nulite” handy camp stove 
carton, which also contains a pump, 
funnel, alcohol bottle, lighter, and full 
instructions. The gross weight of 
each carton is 5 lb. The retail price 
of the stove is $10, complete. 


THE ZAHNER METAL SASH & Door 
ComPANY, Canton, Ohio, has increased 
its capital stock from $600,000 to 
$2,000,000. This, it is stated, has 
been necessitated by the growth of 
business and additions required. 


THE GEUDER, PAESCHKE & FREY 
ComPANY, Milwaukee, Wis., is to erect 
a two-story brick and mill addition, 
56 x 125 ft., to its sheet metal and 
enameled ware plant at Fifteenth 
Street and St. Paul Avenue. 
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«‘Everybody’s” and “Tam. 
aco”’ Oil Mop 


The Tate Mfg. Company, Inc., 40-48 
Hanover Street, Boston, Mass., has 
recently placed on the market “Every- 
body’s” triangular oil mop. 














“Bverybody’s” and “Tamaco” oil mops 


The mop is made in either black or 
white, packed in a lithographed tin 
can, and furnished with a 4%-ft. pol- 
ished screw end handle to fit. The 
mop stand is securely fastened to a 
ring by a strong strip of steel and is 
held in place by a well-made belt hook. 

The concern has also brought out 
the “Tamaco” mop which it states has 
the decided advantage of turning on 
the hub and can be pushed under low 
furniture and into narrow places. To 
make the mop less expensive to the 
trade it is packed in a cardboard box 
instead of a tin carton. Descriptive 
matter will be mailed to all dealers 
upon request. 


THE TORRINGTON COMPANY, Tor- 
rington, Conn., which has been oper- 
ating under a Maine charter with 
capital stock of $4,500,000, has taken 
out a Connecticut charter under the 
same name with authorized capital 
stock of $11,000,000. It is understood 
that one of the first steps will be to 
eliminate the various operating sub- 
sidiary companies and _ concentrate 
the management and control in the 
new company. The new charter ‘is 
drawn to permit manufacturing of 
any kind of tools, implements and ap- 
pliances, to cover the activities of the 
operating companies which now manu- 
facture needles, motorcycles and bi- 
cycle parts, vacuum cleaners and car- 
pet sweepers, spark plugs, and many 
other kinds of hardware, tools and 
machines. The incorporators named 
in the application are Allen E. Moore 
and George F. Jebbett of New York 
City, and S. C. T. Todd of Brooklyn, 
N. Y. 
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awe, “That Old Trade Mark 


sS 
“AP Stands for 


“Satisfaction in Hardware” 


FROUN 





on TEN-IEN 


m= @€§=— An old familiar 


number that 
resounds with 


PROFITS 


and 


REPEAT 
——1 _ ORDERS 


WATERSHED “10-10” ROUND TREAD 


Weather, Weight and Bird Proof— 
Self Cleaning 


SEND YOUR ORDERS NOW for Prompt 


Shipment and Get Those REPEAT ORDERS 
and PROFITS 


A PERFECT LINE OF 


Door eae: and Tracks, Garage Door Hardware (for any Garage) 
Fire Door Hardware, Overhead Carriers, Spring Hinges, 


Rolling Ladders, Light Hardware, Hardware Specialties 


ALLITH-PROUTY COMPANY 


Main Office and Factory 
DANVILLE, ILLINOIS, U.S.A. 


Branch Offices and Warehouses 
Chicago New York Boston Philadelphia Los Angeles San Francisco 























**Ezy-Out” Screw 
Extractors 


The Cleveland Twist Drill Company, 
New York City, Cleveland and Chi- 
cago, has recently placed on the mar- 
ket two new sets of the “Ezy-Out” 
screw extractors. 

The No. 15 set includes the “Ezy- 
Out” Nos. 1, 2, 3, 4 and 5 screw ex- 
tractors. The No. 16 set includes Nos. 
6. 7, 8 and 9 screw extractors and is 
known as the “Heavy Shop Set,” de- 
signed for the requirements of rail- 
road shops and yards, structural and 
bridge workers, and similar fields in- 
volving a heavy and broad range of 
work. An eight-page illustrated pam- 
phlet describing these two new sets 
will be mailed to dealers upon request. 


Enterprise Vegetable 
Grater 


The Enterprise Mfg. Company of 
Pennsylvania, Philadelphia, Pa., has 
recently added to its line a grating 
machine for use with such vegetables 
as horseradish, potatoes, carrots, 
turnips, etc., and with other articles 
such as cocoanuts, pineapples, cheese, 
stale bread, crackers, etc. 

The main body of this machine is 
made of cast iron, and is double coated 
with pure block tin to prevent it from 
rusting. It can be cleaned by un- 
screwing the small thumbscrew that 
holds the crank to the shaft of the 














The Enterprise vegetable grater 


grating cylinder. After loosening it, 
the crank is taken off and the cylinder 
removed. 

Coarse or fine grating can be done 
with this device. For fine grating the 
crank is turned to the left, and for 
coarse work in the opposite direction. 
The price of the machine is $1.75. 


Illinois Razor Strop 


The Illinois Razor Strop Company, 
326-330 West Kinzie Street, Chicago, 
Ill., has recently placed on the market 
a new strop which they claim is made 
from the best selection of genuine 
horse-hide shell, the back of which is 


corrugated and filled with an abrasive 
of a soft cutting substance. 
The concern states that the strop, 














Illinois razor strop 


which is finished in brown, is made 
very soft and has a fast sewed bur- 
nished handle with an open hook 
swivel, permitting it to be attached to 
a draw handle, ring, or any other 
suitable place. 

The leather, or sharpening side, 
measures 2% x 17 in. and, it is said, is 
suitable for both straight razors and 
safety blades when used with a holder. 

The retal price is $1.25 and the con- 
cern guarantees the strop for life. 
Illustrated descriptive matter will be 
mailed to dealers upon request. 


Electric Water Heater 


The Sterling Corporation, 1276 West 
Third Street, Cleveland, Ohio, has 
recently placed on the market the 
electric Sterling “Immersion” heater, 
which, it is claimed, is valuable for 
emergency purposes and has many 
uses at the table and elsewhere. 

The Sterling heater, it is said, in- 
sures a good supply of warm or boil- 
ing water in a moment’s time; will 
cook bouillon, soup or eggs in a few 
minutes, also prepare tea, coffee and 














Electric water heater 
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cocoa promptly. Many special pur- 
poses have been found for it such as 
heating oil, wax, glue, pitch, tar, 
paraffine and keeping such solid sub- 
stances liquid where desired. The re- 
tail price of the heater, complete, 
is $8, 


New Britain Revolving 
Serew Rack 


The New Britain Machine Company, 
New Britain, Conn., has_ recently 
placed on the market the New Britain 
revolving screw rack, designed for 
systematically storing screws, bolts 
and other small parts in stock and 
assembling rooms. 

The screw rack has forty-eight com- 
partments, capable of holding 5 or 6 
cwt. of stock. Each compartment of 
the upper shelves, it is said, will hold 
2 qt. of bolts, nuts, screws, cot- 
ters or other small parts. The com- 
partments of the two lower shelves 
are double the size of those above. 
Each compartment is instantly ac- 
cessible by reason of ‘the pivot base. 
A touch is only necessary to bring 
any desired section into view, due to 
the hardened and ground bearing 
which supports the revolving top. 

The partitions can be rearranged to 
suit any special needs and shelves 
may be added to or taken from the 
rack as shown in the illustration. 
Holes in the base provide for fasten- 
ing to the floor if desired, but it is 
said this is not required as the base is 














New Britain revolving screw rack 
of such diameter as no condition of 
eccentric loading will render the rack 


unstable. 


THE Bette City Mra. COMPANY, 
Racine, Wis., maker of agricultural 
implements and farm machinery, has 
awarded contracts for the erection of 
a brick and steel foundry and ma- 
chine-shop addition, 50 x 100 ft. 


THE FARM PoweR EQUIPMENT CoM- 
PANY, Chicago, Ill., has been incor- 
porated in Delaware with capita] of 
$2,500,000, to manufacture gas en- 
gines, farm tractors, etc. 
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Abbeys Imbrie 


" Qishiug Tackle ats 


Tt fav Fiohing” 


Do You Think There is Anything to Psychology? 
We KNOW There Is! 


OUR business succeeds in direct proportion to what people think of it. 

Yearly gross sales show nothing so much as that a certain number of 

human beings thought about your store and the goods within it—and acted 
upon their thoughts. 


Profits are not accidental. 


Once a merchant realizes that a sale is but a mental image translated into 
action he’s a business psychologist, whether he admits it or not. 


Many of the big fishing tackle retailing successes of this country have been 
made because Abbey & Imbrie have labored faithfully at the cause so that the 
dealer could have the benefits of the effect. 


A number of elements have entered into the Abbey & Imbrie cause— 
uncompromising quality, fair price, courageous advertising and a 96-year repu- 
tation for making “Fishing Tackle That’s Fit for Fishing.” 


A number of valuable assets have thus been created for the dealer who is on the receiv- 
ing end of the effect—increased local prestige, standardized goods, protection in the matter 
of putting all sales through the dealer whenever possible and more turnovers than ordinary 
brands yield. 


All these results are the outcome of a sound commercial psychology—or would you 
prefer to call'it “just plain common sense?” 


Abbey & Imbrie psychology is not theoretical. It is actual, r 
tangible, every-day workable, producing, strong stuff. lg. _el 


It has made Abbey & Imbrie one of the most powerful names sesiteedtammenia 
in the whole angler’s vocabulary. Which means that when a 
fisherman thinks of fishing, he thinks of the store that carries “The 


Sign of the Leaping Dolphin.”— 
HERE IT IS! —_- 
ABBEY & IMBRIE 


Division of Baker, Murray & Imbrie 
15-17 Warren Street New York City 
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Simon Curtain Carrier 


F. S. C. Simon & Co., 404-412 Brown 
Street, Philadelphia, Pa., has recently 
placed on the market an automobile 


Simon curtain carrier 


curtain carrier, which, the concern 
states, permits the side curtains being 
rolled instead of folded, insuring them 
against breakage. These curtains are 
kept neat and clean, and being carried 
on the top, instead of under the seat, 
are always within instant reach. The 
curtain carrier is made of black enam- 
eled cloth, is 33 in. long and is fitted 
with straps, loops and screws for at- 
taching it to the back bow of the car. 
The retail price is 75c. 


Presto-Cloth 


The Presto-Cloth Mfg. Company, 
Toledo, Ohio, has recently placed on 
the market the Presto-Cloth, which, 
the concern states, with one operation 
on the wind shield will obviate the 
dangers of driving through a rain or 
snow storm, by causing the wet sub- 
stance to run off the glass, leaving a 
clear vision. 

The cloth, it is said, contains no 
oil or grease. To be effective the 
cloth must only be applied to the wind 
shield after the latter has been wet. 
It may be kept under the seat, in a 
tool box or any convenient place, and, 
the concern states, dust or dirt will 
not interfere with its usefulness. The 
concern guarantees the cloth to last 
at. least one year. The retail price 
is 50c. 


THE D. D. F. Nut Lock CoMPANY, 
Newark, N. J., has been incorporated 
with a capital of $125,000 to manvu- 
facture nuts, bolts, etc. Louis D. 
Frenot, Felix P. Jolson and W. Ev- 
gene Turton are the incorporators. 


> 


Pi 


go 


«Mellin’s” Reversible 
Gear Shift Extension 


The M & H Novelty Company, 857 
East Twenty-fourth Street, Los An- 
geles, Cal., has recently placed on the 
market the “Mellin’s” reversible gear 
shift extension for automobiles, which, 
it is said, will enable the operator of 
the car, with a single arm movement, 
to shift gears easily and rapidly with- 
out changing position or moving the 
body. 

The concern states that the shift 
extension can be adjusted to any posi- 


Mellin’s reversible gear shift extension 


tion by simply setting the lock nut 
tight. 

The device is neatly constructed and 
nickel-plated. An illustrated circular 
will be mailed to dealers upon request. 
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«¢ Notaleak ”’ Safety Valve 


Caldwell, Robinson & Vandemark, 
Inc., 74 Cortlandt Street, New York, 
has recently placed on the market the 


“Notaleak” safety valve 


“Notaleak” safety valve which is 
claimed to be air-tight and will reset 
on a close variation in pressure. It 
is furthermore stated the valve will 
not leak and is suitable for air, steam 
and hydraulic pressure. 

“Notaleak,” constructed of the 
spring weighted pop type, is made 
of bronze and brass with a renewable 
seat or composition disc which creates 
an air-tight reseating whenever the 
valve relieves the pressure. The con- 
cern fully guarantees the valve to 
give satisfaction. 


Practical] Vulcanizing 
Hints 


By D. R. Cain, Instructor, Goodyear Tire 
& Rubber Company School of Tire Re- 
pairing 


Many tire repairmen still throw 
away a portion of the old tread in 
making repairs. This waste may be 
saved by cutting the tread at one end 
and skimming back far enough to al- 
low the fabric plies to be taken out. 
After this fabric has been replaced 
the tread may be laid back, saving ma- 
terial and making a neater repair. 

Before a tire repair is cured the 
tire should be placed in the mold, 
with air bag deflated. The clamp 
should then be tightened until the 
bead molds fit snugly on the tire; then 
give the screw a half turn, and in- 
flate the air bag to 70 pounds pres- 
sure. By working the air bag in this 
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QUALITY! 


THE UNDERLYING REASON FOR THE POPULARITY OF 


PARIO 


PRODUCTS 
DEALERS SHARE 





In this recognition of merit! Sales made are sales ended! Every user 
is a voiced advertisement for them. Consequently, the line is as standard 
and quick-moving as staple goods, but with dealers’ profits much larger. 


The dependability of the 
MODEL PU-MODEL P} sm SPARTON PRODUCTS: the 


only smaller 


promptness and spirit of the 
service department, which 
underwrites the famous Sparton * a 
guaranty, and the unfailing con- 
sideration given them in all their 


MODEL PD—MODEL PB same relations with the Company. 


only smaller 


A Splendid Selling Asset 


Is found in the unqualified and 

ania be enthusiastic endorsement of — sparron HONEYCOMB 
everything carrying the Sparton Fe aaeats 
name by their users. 


: 
| 
| 
Consumers Appreciate <\ | 
i 


JACKSON MICHIGAN 


SPARTON GASOLINE 


SPARTONET SPARTONET_MODEL M VACUUM SYSTEM 
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The Sparks-Withington Co. m = 
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manner, undue strain is prevented 
and its life prolonged. 

Goodyear repairmen have found 
that powdered sulphur serves the same 
purpose as cocoa butter. A pinch of 
sulphur is dropped in a mold, and 
when melted is wiped over the entire 
surface. Soapstone is then dusted into 
the mold and it is ready for the cure. 

A leaky air bag may be repaired 
by injecting cement, so that it forms 
a coating over the inside surface. This 
should dry for 24 hours. Then apply 


a second coat and allow to dry for 


48 hours. When thoroughly dry cure 
the bag in an old scrap tire for 60 
minutes. 


Halladay Side Clamp 
Bumper 


The L. P. Halladay Company, 
Streator, Ill., has recently placed on 
the market a new side clamp-bumper 

















Halladay side clamp bumper 


especially designed for use on cars 
having aprons which interfere with 
the attaching of bumper brackets by 
the use of bolts or clips. 

This new device, it is said, clamps 
the frame rigidly across the top and 
by two heavy set screws underneath 
make it rigid and reliable. 

The fittings of the bumpers are hard 
baked and black japanned, and the 
bars are furnished in either black 
japan or buffed nickel. 

The bumper is made in various 
types, namely, the channel bar, dia- 
mond channel, 2-inch round, full dia- 
mond, spring bar, ete. An illustrated 
circular will be mailed to dealers upon 
request. 


Gemco End Bumper and 
Tire Carrier 


The Gemco Mfg. Company, Mil- 
waukee, Wis., has recently brought 
out a new bumper for the rear end 

















Gemco end bumper and tire carrier for 
ord cars 


of Ford cars, and designed with or 
without a tire carrier. 

This new device, it is said, is com- 
pactly built, light in weight and made 
with a lamp and lighting socket. 

The tire carrier, which has been 
especially built for this bumper, is 
not a permanent fixture, but may be 
attached whenever required. 

It is also stated that when the car 


is fitted with a front and rear bumper, 
the wheel base is seemingly length- 
ened, thereby adding to the appear- 
ance. A thirty-two page illustrated 
booklet will be mailed to dealers upon 
request. 


Herman Truck TireChain 


The Herman Mfg. Company, 1420 
Pennsylvania Avenue, N. W., Wash- 
ington, D. C., has recently improved 

















The method of tying Herman truck tire 
chains is shown at the left and the new 
web strap at the right 


the method of wrapping and hooking 
the single tie tire chain around the 
spoke of the truck. A web strap 
fastener has recently been adopted for 
use on converted Fords and other 
trucks using 3 or 3%-in. tires only. 


«J. P.”?” Windshield 
Cleaner 


Th Distributors Motor Supply Com- 
pany, 750 Prospect Avenue, Cleveland, 
Ohio, successor to the Esco Motor 
Lock Company, has recently been ap- 
pointed the distributor to the hard- 
ware and automobile trades, for the 
“J. P.” windshield cleaner manufac- 
tured by the J. P. Specialty Company, 
Cleveland, Ohio. The cleaner is made 
in three different types. No. 1 is in- 
stalled by drilling through the glass 
and can be used on any closed car 

















“J. P”’ windshield cleaner 


where the top fits down tight over the 
windshield frame with a curtain or 
weather strip extending down over the 
frame. No. 2 is installed by drilling 
a small hole through the frame and 
can be used where the top fits down 
tight on the windshield frame but does 
not have a weather strip extending be- 
low the frame. No. 3 hooks over the 
top of the windshield frame ard can 
be used on any car where the top does 
not fit down tight on the frame. 

The cleaner, the concern states, is 
especially advantageous to the motor- 
ist when driving in rain or snow 
storms. 


«« No-Mar ” Auto Mop 


The American Textile Mfg. Com- 
pany, 5713 Euclid Ave., Cleveland, 
Ohio, has recently placed on the 
market the new “No-Mar” auto mop, 
which it is said combines a mop for 
washing the body, a_ special stiff 
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brush mop for the running gear and 
a chemically treated mop for removy- 
ing the.dust in dry weather. 

The concern states that to soften 
mud on the car all that is necessary 
is to detach the mop and use the 
nozzle which furnishes a stream of 
such size as to quickly remove all 
mud and grit; the stream is concen- 
trated so as to quickly clean inacces- 
sible places usually neglected. When 
the car is. not too dirty, the mop is 
used without first softening the mud, 
the water coming through the mop di- 
rectly to the place wanted in any de- 
sired volume, preventing splashing 
and avoiding the necessity of con- 
stantly stooping. A special brush is 
furnished for cleaning the running 
gear, under side of the fenders, etc, 
so that the softer mop may be used 
exclusively for the body. 

The dust mop is said to be chem- 
ically treated so as to absorb all the 
dust and retain the lustre of the pol- 
ished surfaces. All metal parts of 

















“No-Mar” Auto Mop 


the Auto Mop are covered and it is 
stated cannot possibly scratch the car. 
The dealer’s price list is as follows: 
Nozzle only, $10 per dozen; nozzle 
with body mop, $12 per dozen; body 
mops, $4 per dozen; dust mops $4 per 
dozen; running gear brushes $4 per 
dozen; one complete set comprising 1 
nozzle, I body mop, I dust mop, 1 
running gear brush, I bottle golden 
rod polish, $22 per dozen, less a dis- 
count of 2 per cent ten days, f.o.b. 
Cleveland, Ohio. 


Jointless Piston Ring 


The Detroit Piston Ring Company, 
Detroit, Mich., has recently placed on 
the market a jointless piston ring 
which, the concern states, is positively 
leak-proof.and minus any interlock- 
ing construction to cause excess fric- 
tion or improper lubrication. 

The device is made, it is said, with- 
out exposed ends to score the cylinder, 
or dowel pin, or delicate parts to break 
off and impair its usefulness. It is 

















Jointless piston ring 


also stated that this piston ring will 
save fuel and prevent lost compres- 
sion, smoke and wastage. 

The uniform expansion of the device, 
it is said, will give equal pressure at 
all points of contact with the cylinder 
wall. 

The retail price is $1. Illustrated 
circulars will be mailed to dealers 
upon request. 
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ly FISK 


TIRES wit satisfy the 
FISK demand 
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OU can sell to Fisk Customers 
Y gaia and again. The demand for 

Fisk Tires has reached tremendous 
proportions. This year we take our 
place among the largest tire makers of 
the world. But the Fisk Demand is 
different from any other—only Fisk 
Tires will satisfy it. 


The reason for this demand—the reason 
why it is growing—and the reason why 
nothing but Fisk Tires will satisfy it is 
because Fisk Tires at Fisk Prices repre- 
sent the greatest dollar-for-dollar value 
on the market. 


The dealer who puts himself in position 
to cash in on this demand comes as near 
to falling heir to a ready-made business 
as can be. 


Write Dept. H for full details 
of the Fisk Dealer proposition. 


The Fisk Rubber Company 
of N. Y. 
Chicopee Falls, Mass. 


G, 
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NOTES OF THE RETAIL HARDWARE TRADE 


ee nee 


SER SGT AY 2 AAs AOE 


— 


saaoe pee 


ee 


TURTLEFORD, SASKATCHEWAN.—E. E. Laborde has 
been succeeded in the hardware business by Hendrick Burr- 
man. The new owner has added a stock of furniture to his 
regular stock. 


COLUMBUS, IND.—The Bottorff-Simmen Hardware Com- 
pany has moved its stock from Mitchell. 


INDIANAPOLIS, IND.—The firm of Lilly & Stalnaker, 114- 
118 East Washington Street, has changed its name to the 
Lilly Hardware Company and increased its capital stock. 
No change in ownership or management -will take place. 
James W. Lilly is president and Frank D. Stalnaker secretary 
and treasurer. The company does both a wholesale and 
retail business in the following lines, on which catalogs are 
requested ; Automobile accessories, bathroom fixtures, builders’ 
hardware, building paper, children’s vehicles, cutlery, elec- 
trical household specialties, heating stoves, heavy hardware, 
home barbers’ supplies, kitchen cabinets, kitchen housefur- 
nishings, lubricating oils, mechanics’ tools, paints, oils, var- 
nishes and glass, poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, shelf hardware, silver- 
ware and washing machines. 


MARION, IND.—Charles Nelson has disposed of his stock 
to the Lee Hall Hardware Company, 515 South Adams Street, 
which requests catalogs on automobile accessories, belting and 
packing, buggy whips, builders’ hardware, churns, cream sep- 
arators, cutlery, dairy supplies, electrical household special- 
ties, fishing tackle, gasoline engines, harness, heavy farm im- 
plements, heavy hardware, lubricating oils, mechanics’ tools, 
paints, oils and varnishes, poultry supplies, prepared roofing, 
ce. shelf hardware, silverware, sporting goods, wagons, 

uggies and washing machines. 


TERRE HAUTE, IND.—The Scott and Hart Stove & Fur- 
niture Company is now occupying its new quarters at 508-510 
Wabash Avenue. Catalogs requested. 


ALBERT CITY, IOWA.—E. E. Danielson is erecting a two- 
story building which will be completed about Aug. 1. 


CLARION, IOWA.—The stock of 
been sold to Shupe Brothers. 


ELKADER, IOWA.—F. L. Heiden has purchased the hard- 
ware stock of Brown & Bahr. The firm name will remain 
unchanged. 


Staples Brothers has 


OSAGE, IOWA.—The Tupper & Odden Hardware store has 
changed hands. The Gardner-Atherton Hardware Company 
is the purchaser. 


PRAIRIEBURG, IOWA.—Paul F. Wyjack requests catalogs 
on automobile trucks. 


SOLDIER, IOWA.—H. M Christensen has disposed of his 
interest in the hardware and implement firm of Carlson & 
Christensen to his son Anton. A line of bathroom fixtures, 
builders’ hardware, cutlery, linoleum, paints, oils, varnishes 
and glass, washing machines, etc., will be carried in stock. 


TAMA, IOWA.—R. C. Peterson has bought C. H. Schrader’s 
stock of hardware, etc. 


ASH GROVE, KAN.—Frederick W. Brown has commenced 
business here, dealing in buggy whips, builders’ hardware, 
churns, cream separators, cutlery, gasoline engines, harness, 
heating stoves, heavy farm implements, heavy hardware, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, pumps, ranges and cook 
stoves, shelf hardware, silverware, wagons, buggies and 
washing machines. Catalogs requested on furnaces and pre- 
pared roofing. 


KINGMAN, KAN.—Graber & Waltner have increased their 
store space 20 x 80 ft. and purchased the entire stock of 
hardware and implements of J. Koon & Co. at Cunningham. 


LYNN, MASS.—Robert S. Campbell and William M. Pin- 
sent, formerly connected with urdett & Williams, have 
opened their store at 90 Munroe Street, carrying a complete 
stock of the following lines: Bathroom fixtures, builders’ 
hardware, cutlery, dog collars, electrical household specialties, 
lubricating oils, mechanics’ tools, paints, oils, varnishes and 
glass, prepared roofing, shelf hardware and silverware. Cat- 
alogs requested. 


AVOCA, MINN.—J. W. Delaney has sold his hardware store 
to Vogel & Johnson, who request catalogs on paints, glass, 
hardware, oil stoves, furnaces and harness. 


CLAREMONT, MINN.—John Salmon has bought the F. R. 
Herzberg hardware business. 


EMMONS, MINN.—The F. E. Yost Hardware Company has 
been sold to Iver Opdahl, who requests catalogs on hardware, 
implements and furniture. 


LITTLE FALLS, MINN.—The Anderson-Levis Hardware 
Company, Inc., has been incorporated as successor to Adams 
& Love by J. A. Anderson, J. 8. Levis and Alexander Setter- 
strom. Seve improvements have been made in the firm’s 
store, and the stock has been enlarged. 


- KEARNEY, MO.—W. R. Klepper has opened a hardware 
store. His stock will comprise bug; — builders’ hard- 
ware, churns, cream separators, cutlery, airy supplies, dog 
collars, dynamite, electrical household specialties, fishing 
tackle, galvanized and tin sheets, harness, heating stoves, 
iron beds, lubricating oils, mechanics’ tools, prepared roofing, 
ranges and cook stoves, refrigerators, silverware, sporting 
goods, tin shop and washing machines. 


MOUNT MORIAH, MO.—Bert Johnson has purchased a 
half interest in a hardware store here. L. H. Bussell & Co. is 
the firm name, and catalogs are requested on automobile 


accessories, buggy whips, builders’ hardware, children’s vehi- 
cles, churns, cream separators, cutlery, — collars, fishing 
tackle, furnaces, furniture department, galvanized and tin 
sheets, harness, heating stoves, heavy farm implements, 
heavy hardware, iron beds, kitchen cabinets, kitchen house- 
furnishings, linoleum, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, pumps, ranges and cook 
stoves, refrigerators, sewing machines, shelf hardware, sil- 
verware, sporting goods, tin shop and washing machines. 


BRADY, MONT.—The Brady Hardware Company stock has 
changed hands. Snyder & Simkins are the purchasers. 


MALTA, MONT.—The Lee Hardware Company has started 
in business here, dealing in automobile accessories, children's 
vehicles, electrical household specialties, galvanized and tin 
sheets, mechanics’ tools, shelf hardware, washing machines, 
etc. 


GORDON, NEB.—The implement and furniture stock of 
Joseph Kocer & Co. has been purchased by Martin Johnson. 


HELVEY, NEB.—The implement and hardware business of 
Ralph Hughes has been bought by I. B. Friesen, who requests 
catalogs on hardware and stoves. 


ORD, NEB.—W. M. Gray has purchased an interest in the 
8. J. Brown hardware business. Brown & Gray is the 
new firm name. 


STROMSBURG, NEB.—The Rystrom Implement Company 
has erected a new building 47 x 137 ft., which will be stocked 
with a line of automobile accessories, bugsy whips, churns, 
cream separators, electrical household specialties, furnaces, 
galvanized and tin sheets, gasoline engines, hammocks and 
tents, heavy farm implements, lubricating oils, paints, oils, 
varnishes and glass, pegs 4 department, yemee, sewing 
machines, wagons, buggies and washing machines. Catalogs 
requested on hardware specialties. 


HEBRON, N. D.—Heinle Brothers have sold their stock of 
hardware to the Urban Mercantile Company. 


CANTON, OHIO.—The Canton Hardware Company has in- 
creased its capital stock from $250,000 to $350,000. 


DURANT, OKLA.—The Abbott-Brooks-French Hardware 
Company has been incorporated with a capital of $7,000 
to do both a wholesale and retail business in automobile ac- 
cessories, bathroom fixtures, belting and packing, bicycles, 
buggy whips, builders’ hardware, building paper; children’s 
vehicles, churns, cream separators, crockery and glassware, 
cutlery, dairy supplies, dog collars, dynamite, electrical 
household specialties, fishing tackle, furnaces, gasoline en- 
ines, hammocks and tents, harness, heating stoves, heavy 
arm implements, heavy hardware, home barbers’ supplies, 
kitchen housefurnishings, lime and cement, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass, plumbing 
department, poultry supplies, prepared roofing, pumps, ranges 
and cook stoves, refrigerators, sewing machines, shelf hard- 
ware, silverware, sporting g 8, wagons, buggies and wash- 
ing machines. The incorporators are L. M. French, F. R. 
Brooks, J. D., L. B. and illiam Abbott. 


HASTINGS, OKLA.—The Stone Hardware Company has been 
incorporated with a capital of $1,500. The firm requests cat- 
alogs on automobile accessories, belting and packing, bicycles, 
buggy whips, builders’ hardware, children’s vehicles, churns, 
cream separators, crockery and glassware, cutlery, dairy 
supplies, dog collars, dynamite, electrical household special- 
ties, fishing tackle, furniture department, galvanized and tin 
sheets, gasoline engines, hammocks and tents, harness, heat- 
ing stoves, heavy farm implements, heavy hardware, home 
barbers ‘supplies, iron beds, kitchen cabinets, kitchen house- 
farnishings, linoleum, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, rae tom | department, 
pumps, ranges and cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sporting goods, tin shop, 
toys, games, wagons, buggies and washing machines. 


PITTSBURGH, PA.—The Ambridge Hardware & Plumbing 
Company has disposed of its business to the S. J. Fair Hard- 
ware Company. 


MONTROSE, 8S. D.—E. L. Ketcham has sold his interest in 
F. Il. Pixley & Co. to H. E. Griffith, and the name of the 
concern has been changed to Pixley & Griffith. 


PLATTE, 8S. D.—B. Twamley & Son have bought the hard- 
yare. implement and harness store of the Stoefen-Rhode 
ompany. 


ALTO, TEX.—The Alto Trading Company has increased its 
stock from $10,000 to $20,000. The company carries a com- 
plete line of hardware, etc. 


BOGOTA, TEX.—The E. G. Hutchings Hardware Company 
has been monrporeres with a capital of $11,000. E. G. Hutch- 
ings, Walter Allen and J. R. Roach are the incorporators. 

ORANGE, TEX.—The Anderson Hardware Company stock 
has been bought by the East Texas Hardware Company, and 
combined with its own. . The firm’s business is a wholesale 
and retail one, and catalogs are requested on bicycles and 
automobile accessories. 


PARIS, TEX.—The Paris Hardware Company, 54 Bonham 
Street, has been incorporated. The capi stock is $40,000, 
and F. K. Garver, O. F. Davis and H. Starke are the in- 
corporators. 


SEATTLE, WASH.—The University Hardware Company 
has been incorporated with a capital of $10,000. The incor- 
porators are A. J. Childs, Almeda Gray and R. M. Gray. 


WEST BEND, WIS.—The Gray & Block Hardware Com- 
pany has disposed of its hardware stock. It will still con- 
tinue in the plumbing and sheet metal business. 
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Do You Ever 
Stop Thinking? 


You, Mr. Manufacturer—is there ever a moment, except 
when you’re sound asleep, that some train of thought isn’t 
chasing through your mind? 


Is there ever a moment, day or night, winter or summer, 
when you're not susceptible to new ideas properly presented; 
especially when they have a vital bearing on your business? 


Is there ever a day during the summer months when you 
don’t read, think and plan? Yet to hear some folks talk 
against summer advertising one would think that we actually 
stop living between June and September. 


Just as you read advertisements in newspapers, maga- 
zines and your trade paper—just as you are reading these 
lines—so many thousands of hardware merchants through- 
out the United States are reading their trade journals, and 
laying plans for fall business. 


You are building for tomorrow, not a mere “today” and 
you know that a certain amount of “missionary work” is 


9.99 


necessary in developing “tomorrow’s” business. 


, 


So your advertising during the summer months is fasten- 
ing your name in the minds of hardware merchants who will 
remember it when they are ready to buy. And whether they 
are already familiar with your goods or have never heard of 
them; whether they are going to buy next week or three 

. months from now, doesn’t alter the fact that your summer 
advertising is a most important factor in laying a solid foun- 
dation for a prosperous fall and winter trade. 


HARDWARE AGE 


239 West 39th Street, New York City 
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The quotations given below are for small lots, as sold from stores in N 
As there are many consumers whose requirements are not 
pevces are given for their convenience. 

e base price only is given, it being impracticable to name every size. 


carload lots from mills, these 
On a number of articles t 


Current Metal Pri 


—. 


ces 


vew York City by merchants carrying stocks. 
sufficiently “heavy to warrant their placing orders with manufacturers 


for shipment in 





IRON AND STEEL— 


Bar Iron and Soft Stee! Bars 


Refined iron: 
1 to 1% in., round and square. 

1% to 4 in. x eS Mi csavaves 

1% to 4 in. x % to 5/16 in...... 


Burden's H. B. & ‘s. Bar Iron, base 


Burden’s best bar iron, base price. 
Norway bars, base price 
Soft steel: 
% to 1% in., 
1 to 6 in. x x» 
1 to 6 in. x % and 5/16 in....... 
Rods—% and 11/16 in...........+. 
Bands— 1% to 6 x 3/16 to No. 
Shapes— 
Beamis and channels—3 to 15 in.... 
Angles: 
3 in. x % in. and larger tec vokwe 
3 in. to 3/16 in. and % in....... 
1% to 2% x % in 


round and square. 


1% to 2% in. x 3/16 in. and sania 


1 to 1% ip, ot DIRE Wks soon eee 5. 25@5. 30c 


1 G0 356. NM 36 Wie Sc avcdsonsvonat 
yx iy cae dateeevesneteore 
% % in Seer becwes bpeeee weasen 
My 1 
ee tp Beery rr err yr iy 
Tees: 
lin. x lin. x % in 
1% in. x 1% in. x 3/16 in...... 
1% to2%y x % in 
1% to 2% x 3/16 in.........++.. 
Oe 2 eee re 
Merchant Steel— 
Bessemer machinery 
Toe calk 
Tire 
Open hearth spring steel 
Best cast steel, 


x 
x 
x 


12 ? 
Special best cast steel 
Tank Plates—Steel— 


10. 
11. 
10. 


Sheets— 
Blue Annealed 


Annealed—Black. 
One pass, C. 

soft steel 
Me. 16 to 90... icccces eee ee 
més. 22 and 24....scscs Per Ib., 
vo. 26 Per Ib., 


Box 


10. 


base price in small lots, 


10.30c 
35c 
10.40c 


No. 
No. 
No. 
No. 


Per Ib., 10.45¢ 
, 10.50¢ 
.» 10.75¢ 
Per Ib., 11.00c 
Russia, Planished, &c. 
Genuine Russia, according to assortmen 
Per Ib., 324, @25e 
Patent planished, W. Dewees Wood, 
Per lb. A, 11@11%c; B, 10@10%c net 


“Galvanized 
Per Ib., 11.60@12.10c 
pe ag ee ee Per Ib., 12.05@12.55¢ 
Per Ib., 12.20@12.70c 
Bi iy cabviwkens ss tet Per Ib., 12.35@12.85¢ 
-, 12.50@13.00c 
No. 30 Per Ib., 13.50@14.00c 
No, 28 gauge, 36-in. wide, 10c. higher. 
Corrugated Roofing—Galvanized— 
2M%-inch corrugation, 10c per 100 Ib. over 
flat sheets. 
Corrugated Roofing—Painted— 
Quotations on corrugated roofing sheets, 
painted, are made by dealers only to actual buy- 
ers on application. 
Genuine Iron Sheets— 
Galvanised 


Per Ib. 
-5.00@5.10c 
5.00@5.10c 
5.20@5.30c 


No. 
Nos, 
No. 
No. 
No. 


4 00@5.10¢ 

5.00 @5.10c 
5.18@5.25¢ 
5.10@5.20c 
.5.30@5.40c 


5.25@5.50c 


5.25@5.50c 
5.50@5.75c 
5.25@5.35¢ 


5.15@5.25¢ 


5.30@5.40c 
5.40@5.50c 
5.45@5.55c 
6.65 @6.75c 
7.70 @7.80c 


5.75 @5.85c 
5.60@5.70c 
5.30@5.40c 
5.30@5.40c 
5.30@5.40c 


Per Ib., 13.25¢ 
., 13.50¢ 
Per Ib., 14.00¢ 


Tin Plates— 
American Charcoal Plates. 
Ad a A charcoal: 
Cc 


5.00@5.10c 
@5.70c 
@5.00c 
@7 .00c 


A charcoal: 


American Coke Plates—Bessemer 


.00@ 14.00¢ 14 x 20, 107 Ib 
20 


IC 
15@18c 
American Terne Plates 
IC 20 x 28 with an 8-lb. coating. ‘= 50 
IX 20 x 28 with an 8-lb. coating........ 2 2.50 
Brass Tubes, Copper Tubes, Rods and Wires 

Manufacturers have withdrawn all quotations 
because of unsettled prices of raw materials 
and will only name prices to actual buyers. 

Copper Sheets 

Sheet copper, hot rolled, 16 oz. (net from 
mill), base price, per Ib., 40c; net from stock, 
42c base per Ib. 

Cold rolled, 14 oz. and heavier, lc per Ib. ad- 
vance over hot rolled. 

Polished, 20 in, wide and under, 
ft. extra. 

Polished, 
extra. 


Per th. 

00 @10.25¢ 
10@10.35c¢ 
00 @10.25¢ 


Per lb. 


Woods 


refined lec per sq. 


ft. 


10.85c 
10.90c 


over 20 in. wide, 2c per sq. 








Planished copper, le per sq. ft. mo: 
polished. 
Tinning, one side, 4c per sq. ft. 
% Copper Wir 
Base price. At mill, small jots nominal, 


: 1 uan- 
tity lots nominal. = 


METALS— 
Per Ib., 66 @68e 


iy Ib., 37 @ 38 
- Per lb., 36 @37¢ 
Per Ib., 35 @36¢ 


Speiter and Sheet Zinc— 


Western spelter 13 @15¢ 
Sheet zinc, No. 9 base, casks, 21c; open, 21% 


Lake ingot 
Electrolytic 
Casting 


Per Ib., 
Per Ib., 


13% @l4e 
14Y@15e 


Per Ib., 44¢ 
Vo. + 4le 
Refined , 34e 
Prices of solder indicated by private brand 
vary according to composition. 


Antimony— 


Bismuth— 
We DR cnccdsVdetecsarieeaiiares $4.50@ $5.00 
Aluminum— 
No. 1 aluminum (guaranteed over 99 per cent 
Fob. in ingots for remelting (ton ae 
-0.b, mill 


Old Metais— 
Dealers’ purchasing prices paid in New York, 
which are still declining, are as follows: 

Cents per Ib. 

Copper, heavy and crucible.............2 7.00 
Copper, heavy and wire 
Copper, light and bottoms 
Brass, heavy 
Brass, light 


24. 50c 
17.00 to 17.50c 
13.75 to 14.00c 
Heavy, machine composition 24.00 to 24.50¢ 
No. 1 yellow rod brass turnings 18.00c 
No. 1 red brass or composition turnings. 20. 00¢ 
Lead, heavy 
Lead, tea 
7 7.00¢ 





PAINTS, OILS AND COLORS 








Animal, Fish and Vegetable 
Olls— 

Linseed, Raw, 
City five-bbl. 

Out-of-town, five-bbl. 


Carload lots. .1.12@ 
lots and over.1.13@ 


lots and 
over 112@- 
Boiled, lc @ gal. advance on Raw. 
Lard, Prime Winter...... 1.90@ 
Extra No. 
No, 1 
Cotton seed, 
mill 
Yellow Summer, Prime. is: oy 
White, Summer @a— 
Yellow, Winter 
Tallow Acidless 
Menhaden, Brown 
Strained 
Northern Crude 
Southern f.0.b. 
Light Strained 
Yellow Bleached 52 
White Bleached Winter. 94 
Coe Ceylon genuine 


Crude, 


factory. 35 


Coc! hin. Imported, spot. 
Domestic 

Cod Domestic, Prime. 
Newfoundland 

Corn, Refined 

Porpoise body 

Olive, denatured 

Neatsfoot, Prime 

Palm Lagos, spot per Ib. 

Soya Bean, Bnglish, spot 

bbis. @— 

Manchurian, spot, bbis. . “14y @14% 
Mineral Olls— 

Black, 29 gravity, 25@30 

cold tes 1 

29 roth 15 cold test.1 
Summer 1; 

Cylinder, light filtered.. er 
Dark filtered 

Paraffine, —, nenente 
908 sp. ity 
865 sp. apavity 

Red Paraffine 


gal. 
3%@14 
4 1" 
3 14 
26 
19 
30 
22 
. 


‘a 
“a 
ai 


a 


Miscellaneous— 


ATM m18% F 


Green, 

Indian Red 
Venetian Red 
Sienna, Raw 
Sienna, Burnt 
Umber, Raw 
Umber, 

Chrome Yellow 


white 
f.o.b. 
.$28.00@32.00 


Domestic, prime, 
or joa ted, 
works, @ ton... 

Off color, f.o.b. wks. 

P ton 22.00@24.00 

-@ ton nomina! 

“s ton nominal 

‘Importec ed 

@ ton an, pyes t 36.00 
00 @ 20.00 


Chalk, - “aeeeeae 4 
French . 
China Clay, 


Domestic 
Cobalt, Oxide 
Whiting 

Commercial 

Gilders 


Ex. Gilders Lead, 


Putty, Commercial— ages, OF over 
@ 100 
*. 00@4.50 


In bladders 
.0@5.00 


In 1 ® to 5 M tins 
Zinc, Dry— 


Spirite—Turpentine— 
American 
Green 81. 
White Sl. (French proc.) 


German Red Seal (French 


In Machine bbls 


Gum Shellac— 


Diamond I 


Second Orange . 
Kala Button 


v. 
Colors in Oil— 


Black, Lamp 

Black, Coach, Japan 
Drop Black 

Blue Chinese 

Blue, Prussian 
Blue, a 


Mineral Blacks, ®@ ton. 
Blue, Celestial 


Blue, Prussian, Domestic. 
Blue, Prussian, Foreign. . 
Blue, Soluble 

Blue, Ultramarine 








Purptes: 
White, Foreign ® ton.$38.00@40.00 


White and Red Lead, &c.— 


English White in Oi1.12% @— 
Lead, American White Dry .11%4%@— 
In Oil White, 100 Im pac 


Litharge, American, powdered, 


(French proc.) .15% 
-16 @16% 


@35 
@20 
12 

p22 
@22 


| Brown, Spanish 16.00@ 20.00 
Carmine, No. 40, bulk.. 4.50@ 6.00 
Green, Chrome, ordinary. 8 @10 
Green, Chrome, pure....32 @50 
| Metallic Paint, ® ton, 
| 20.00 @ 24.00 
| Red 18.00 @ 20.00 
Ochre, American, ® ton..20 @30 
| American, Golden. ? tb. 6 @ 
5 


Cents ®@ Ib Foreign, Golden, ® Ib. 
French 


k- } 
12% @— 
12% @—| Red, Indian 
Standard ®@ 100 Ib 

em Red, Venetian #@ 100 D.. 
10% 
15% 


10% Sienna, Italian, burnt and 
ered 


powd 
Burnt, lump 
Italian, Raw, powdered. 4 
American, Raw 
American, 

Powdered 

Tale. French .. 

American ... 
Italian 


Terra Alba. 


.® ton $15.00@22.00 
-@ ton 10.00@13.00 


8 


00 mh .90 
100 I 1.00 
--@ 100 TD No. 1 .85 
American... -100 T No. 2 .70 
Umber, Turkey, 
and Powdered 
Raw and powdered. . 
ia | American 


1.10 
1,10 
20 
15 


~ SSSsuek 


Zee 


ol Chrome, Pure... . 

Oxide Red 

Vermillion, = ee i. 5 00 
ealeaes. spas yt 2. ) 
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McQUAY-NORRIS 


\eax-lRooF 
PISTON RINGS 


MOST 

EFFICIENT —because the ring is designed in the only way 
that can insure equal bearing on the cylinder 

OST wall without wasteful friction. 

DURABLE —because the processed gray iron used is made 
to our exclusive formula and is exceptionally 
strong, elastic and long wearing. 

BEST KNOWN —because the education of the motorist on pistor 
ring service was started by the McQuay-Nor- 
ris Mfg. Co.—makers of the Genuine \ganjRoor 

FIRST Rings. 

ADVERTISED —for five years national advertising has built up 

LARGEST prestige and confidence that makes them sell. 

RANGE —covering every size and over-size, both in 
widths and diameters,—for every make, model 

GREATEST and type of motor or engine. 

DISTRIBUTION—over 300 jobbing and supply houses carry com- 
plete service stocks. Any dealer can get the 
exact size ring he needs in twenty-four hours 


Bring this leadership into your piston ring replace- 
ment or accessory business. It will guarantee easy 
selling, satisfied customers and increased profits. 
OUR FREE BOOK 
“To Have and to Hold Power’ tells all the story 
You should get and read it. Write Department X. 


McQuay-Norris Mfg. Co., St. Louis, U.S. A. 


BRANCH OFFICES: 


New Y8rk Chicago 

Philadelphia Pittsburgh 

San Francisco Los Angeles 

Cincinnati Seattle 

Kansas City St. Paul 

Atlanta Denver 
Dallas 


Canadian Factory 
W.H. Banfield & Sons, Ltd., 
S72 Pape Ave., Toronto. 


McQUAY-NORRIS 


PISTON ras | 


S12 32 ai 





correctness. 





GENERAL GOODS.—Goods which ‘. mad 
manufacturer are printed in /talics, 
those obtainable by#Mhe fair retail Hardwa 
orders and broken ‘packages often command igtes/bricen while 
lower prices are usually given to larger buyers. 


SPECIAL GOODS—Quotations printed in small t: (Roman 
relate to goods of particular manufacturers wha mwanae = 
publication of the prices named and are responsible for their 
They usually 


REVISED JULY 5, 1917 


‘more than one 
mapnee represent 
.Very small 


The 


represent the prices to the average 











SaaS aaa 
Current, Hardware Prices 


~- | ae, GS ane lower prices are obtain- 
STANDARD LISTS AND DIRECTORY OF MANUFACTURERS, 


retail trade. 
able for large |} 


—Contains the list prices of many 


lished in loose-leaf form and is kept oe +00 b 


subscription service. 472 pages, 7 x 


ADDITIONS AND CORRECTIONS.—The trade are requested 
improvements with a view to renderi 
quotations as correct and as useful as possible to Retai 


to suggest any 


ware Merchants, 


July 12, 1917 


ng goods. It is pub- 
a monthly 
10 inches. Tice, $5.00, 
these 
Harda- 








Aosusters—siina— 

H. B. lyes Co.: List —_ 1, 1917. 

Upson’s Patent -88% 
Window Stop— 

Ives’ Patent. List Feb. 1, 1917. 


ad ig and W: 


Ives’ Stop 
ers. List#Feb. 1, 1917... 


° "384 % 


ADZES— * 
Carpenters'’mper d0Z...+.++ 
Ship Carpenters’, 
Ship, Lipped 
per, P& doz 
& I. J. White: 
© een » per doz.. 
Ship,} Plain, 4 and 4 4 
BOT GSB. cocccesccccccvcs * $22. 50 


ANCHORS— 
Postar Supply Co.3 
Screw Anchors .. 


ANTI-RATTLERS— 
Fernald Mfg. Co. Burton Ane 
pe doz. pairs, 
%, 90¢; 3. 75¢; 4, $1.25; 


Quick-Shifter. | 


-15% 


eeeeeeeeres 


dos. 
@$3.00 


=. 
peirs 0 @$2.25 


ANTI-SPLASHER — Dish Pro- 
tector— 


Ay Ag 
Rea Rubber, per — 
Se a enereaa 


708. 
8 704, 
irs 


gle,’ 
Hunt, Helm, Ferris & =. 
ea . Fiscoo 
Imported— 
Peter Wright & Sons, ® ™. 80 to 
349 ™, 18% 4&19¢; 350 to GOO MD. 
19H19 Ge 
Anvil, Vise and Drili— 
Millers Falls Co., ea 


APRONS—Blacksmith’s— 
Livingston-Cooper Corp. : 
ther, Livingston list : 
Medium and Heavy Split. 
Medium and Heavy Mule 


AUGERS AND BITS— 
Revised List 
Ordinary Double Spur 
Jennings Pat., Bright 
Black Lip or "Blued. 
Boring Mach, Augers. ‘ 
Car Bits, 12-in, twist.....++ 331 4 & 54 
W. A. Ives Mfg. Co.: 
Mephisto ° «80% 
Irwin Auger Bit Co.: 
Auger Bits, Irwin List...... 50% 
Auger Bit Sets, gg List... .50% 
. E. Jennings & Cc 
No. 10, ext. lip, standard list. 25% 
No. 30. standard list......... 25 % 
Russell Jennings’. Standard bey 


&2% % 


-net = 


Leenen Machine Co. 
No. 108 High Speed Z Twist, 


30&10% 
No. 808 Cabinet Z 


Twist, 
40&10% 
Pexto Solid Center.............- 50% 
Progressive atte. Co. : 
orstner . 
Pugh's Black ... 
Smith & Hemenway Co. 
Red Devil 
Snell Mfg. Co. : 
ates 


Patte 


Jennings’ 
Pattern, 


Jennings’ Blued. 
ig @508 


Russell Jennin; 
Lebanon Machine Co. : 
No. 112 High Speed Z Twist. 
B0K10% 
No. 312 Cabinet Z Twist, 


40&10 % 
Dowel Bits— 

Irwin Auger Bit Co., Irwin List .50% 
Russell Jennings Mfg. Co. 


Expansive Bits— 
C. B Jennings & Co., ewe Pas 


Russell Jennies Mfg. 
me. in oo... 


% |\Church and School 





Gimiet Bits— 
(See Gimiets and Gimlet Bits.) 


Holiow Augers— 
Bonney Pat., per doz...$5.50@$6.00 
Machine Bite— 
Russell Jennings & Co 
non Machine, Co. : 
Combination Point 
Screw Point 
Plumbers’ Bits— 
Lebanon Machine Co. : 
No. 105 High Speed Z ~. 
&10% 


Ship Augers and Bite, 
Revised | 
Ship Augers 
Irwin Aig. of 
Ship A. ers Irwin List 
C. E. Jennings & Co.: 
L’ Hommedieu's 
Watrous’ 
Lebanon Machine Co. 
No. 118 High Speed Z Twist, 
80&10% 
No. 318 , wm Z 
Snell Mfg. To.: 
Ship Augers 
Solid Center 


AXES— 
Single Bit, base weights, unhandled: 


First Quality 

Second Quality 
Double Bit, base weights: 

First Quality 

Second Quality .....++ vebee 
Extra for handles: 

Extra Quality ... 

Excelsior 


L. a t. ‘y White: 
Hand, 4 and 5 in. cut, per ~.. 
Ships, 6 and 7 in. 


cut, per doz. 


$27.00 


B ALANCES—Spring— 
Light Spring Balances 
Chatillon’s 
Light Spring Balances........ 15% 
Straight Balances 15% 
Circular Balances 
Large Dial 
Jacobs Bros, " 1. 
Straight Spring Balances .40@50% 
Light Spring Balances. ..40@50% 


BALERS—Waste Paper— 
Davenport Mfg. Company: 
Schick Steel Balers, No 

No. 2, $55; No. 3, 


3, Open Top, 
No. 


ae, and 
‘10 each. 
BAR i—Crow 
Steel Crowbars, s, 10 to 40 ,o* 


Pinch Bars 


BASES- Forch—- 
8. Cheney Son: 
Zimmerr n Patent ... 


BEAN S—Scale— 
Scale Peams 
Chatilion’s No. 
Chatillon’s No. 

P. 8 

Sargent & Co.... 


BELLS—Cow— 
Wrought Cow Bells.....++ 
Han 
Polished ares 
White Metal . 
on soe Plated . 


» $45 5 
$69 4, 
4, dpe n ‘Top, 


Cee eeeeeeeeeee 


“papeepregens % 
Farm Bells »5& 54Ae 


get mbna: 


Trip Gongs 


BELT DRESSING— 
See Dressing elt. 


RELTING—Leather— 
From No. 1 Oak waned Butts. 
Belting, Ex. Hoy. he 
Belting, te 
Belting, 
Belting, L 
Second 
Second 
Cut 

No, 1, new 


Peete ee eee reeee 


40&10% | 





2. | 
0| 


| Ives’ 
' Ives’ 


| Ankyra Mfg, Company: 


| Richards-Wileox Mfg. Co....70&15% 
¢| Star Expansion Bolt 


| Parker Supply Co : 





Leather Lacing Sides, per sq. 
i Rew Hide, No. 1, wm sides 
. ft. and —. 
Un ler 17 « 


Competition ae “Grade) sabes 
Standard ... Abate 
Best Grades ....+e00- 0& 54 


“eee 


BLOCKS—Tackle— 
Common Wooden ...ceecseeoees 
Patent hop sempeldaele ie? 


Drill 

Athol Machine Oo.3 
Drill Blocks ..+.0eseeesee+++20% 

BOBS—Piumb— 
Keuffel & Esser CO. s+ 00e+-BB4K% 


BOLTS—Anchor— 
Ankyra Mfg. Company 
Ankyra Anchor Bolts 


% 
Ankyra Collapsing Tools.....-25% |q 


Parker Su 


pl 
Anchor ~ &- or Screw Anions. 
5 


Star Expansion Bolt Co.: 
Screw Anchors. :70&10&10% 


Carriage, Machine, &c.— 
Common Carriage (cut thread): 
% x 6, and smaller......... 
| « ‘ommon Carriage (rolled thread) : 
% x 6, and smaller 3344 
Larger OF LONGER. 9.0 005s cdtpaes 154 
Phila., Eagle, $3.00 list.. é 


(cut thread): 
# x 4 and smaller... ..+0++ +338 
Larger or longer ccovcce ote 
Door and Shutter— 
IVvronght Iron: 
Barrel Japanned— 
ight 


Barrel Bronsed— 
t 


Vlachine 


Spring TOP veces seeds 
Spring Neck 
Square 
Brass: Barrel, list +104, 
Spring 
Spring Neck 
List Feb. 
Mortise Door 
Wrought Door § 


Expansion— 


Ankyra Anchor Bolts......... 35 
Ankyra Collapsing Tools...... 15° 
Parker Supply Co. : 
Expansion Bolts 
Lag Screw Type 
Machine Bolt Type 


Co. : 


Sebco & Star Expansion Bolts 
70&10% 


American Sere ow Co.: 
Bay State,list Dec, 28, * 
& 10% 


Eagle Phils, list Oct. 16, ‘ea. 70% 


* Toggle— 
| Ankyra Mfg. Company: 


Ankyra / 40&10 % 


Ankyra Cellansing Tools...... 25% 


gle Bolts, plat 
Toggle Bojts, reversible...... 
ome Expansion Bolt Co.: 
beo 7 Bolts 


BORE RS—Bung— 
Enterprise Mfg. 


BORING iy Saga ayy a 


beers | Falls, No. 3, per dos., 2 59; 
, $1 4.64; No. 45, $15.86. 


BOXES—Mitre— 
C. E. Jennings & Co +25 
bas 7 Falls New cone 


Ta 
¥- hy New Langdon, 





Tee eee eee ee) 


H. Green Co,: 

Intercbangeabie aes 
180: a aie: 5 ua Fy 
39° ‘924; it 24,’ 30 


Gorner. 
q o . ¥.. 

200 ‘J 

Common Ball .....++++$3.00@$3.50 


Cc. B. eat & CO. . cece... 26% 
10 


12 





-» 13.00 
sees - 13.00 
11.00 


BRACK ETs— 
Wrought Steel . 


Atlas Mfg. Co.: 
Bradley” 


eel 
Griffin’s Folding Brackets....... 85% 
McKinney wro’t Steel 

Stanley’s No. 792 

Stanley’s Folding No. 794 

R. & E. Wrought Shelf 


BROILERS— 
Wire Goods Co. : 


Broilers, Common 
Broiler, Sherwoods 


BRUSHES— 
Whiting-Adams Co. : 
Good, Rd. Paint 
Medium, Paint 
Good, Varnish 

Medium, 


soecececcee SOC 


5O&10&2  % 
O15 &2 4 % 
5081 5&2 


¢ 
GORSKI YG % 


7 —e + B0&10K&2% % 


Dusting 
Medium, Dusting 
Good, Foor & Household: 

* Bloo & 


ciel eae Door— 
National Mfg. Co., No. 16 Barn Dees 
Bumpers, ® doz........ $1. 


BUTTS—Brass— 
Wrought ...ccccceseseecList + 208 

pies 
Light Narrow 
Reversible and Broad........... 45% 
Back Flaps ...... cbbtenee we 30& 104 
Table Hinges 406 
Chest Hinges 

BRONZED 
Light, Narrow, Loose Pin. +20&10¢ 
Light, Narrow, Loose Pin, Ball Tip, 

per doz. pair, 
3 3% = 4-in. 

3.60 4.10 


3 Ess 4x4 
31.00 


Caces—sira— 
0. Lindemann & Co.: 


Japanned Canary ........... 15% 
Brass Canary dé 35: he 


CALIPERS AND DIVIDERS— 

Athol penctine Co. : 
Premier ; Wi abscess 28% 

nak eieetnaet 

7} F sdiee Medium, 1 prong, per 


1 ° 
Sharp, 1 prong, per 100 Ib. 22... $6.50 
‘ Heel— 
Blunt and Medium, 1 prong, per 
100 Ib. on. .50 
Sharp, 1 prong, "100 To. 05 555 $7.00 


CANS—MIIk— 
Sturges & Burn . oe 
Sets 


Sturges Guaran 
Milk Cans 


CARRIERS—Litter— 


S| font, Helm & Ferris “he 
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ond 
NNER 


TUBES 


| Move Fast 
—-and Far 


vate 








Fast—from your shelves. 
Far—in your customers’ tires. 


Diamond Tubes are in big demand by ex- 
perienced motorists who know the economy of 
using only a thoroughly high-grade tube. 


Such men have found that they can drive a 
Diamond Tube for thousands and thousands 
of miles, and use it in casing after casing. 





All you have to do is to mention Diamond 
Tubes to an experienced motorist and he knows 
at once you are selling a tube that is simply so 
good that it is beyond criticism. 


Stock a few and watch them go—fast. 


There is a Diamond Red Tube 
and a Diamond Grey Tube. Both 


are worthy of the name Diamond. 


The Diamond Rubber Company, Inc. 


Akron, Ohio 


Diamond Tires 
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CARTRIDGES—Metallic— 
Black wm 22 Rim, = 


32 Rio at Blank.. 
32 C. F, $6.60 Blank. . 
38 C. F. $40 Biank.. 
&. B. Caps, Con. Ball, 2.6. "BY 
B. Caps, Round 


Bi 
R. F., 22 Short ond 
Long, Black and pert RSH} 
R. F., 2é Pg J Smokeless 334% 
R. fe ‘ad ong Rife, 
Black, Lesmok and 
Smokeless 
Smokeless, .22 Short.. 
All other sizes 
ce * Pistol and Rifle 





Peters Cartridge © 
B. B. Caps, 


Cc. B. Caps, 


.22 Short Semi-smokeless 
.22 Long, Semi-smokeless 
22 Long Rifle, Semi-smokeless... 
33% 

C. F. Revolver & Rifle....... 83% 
Cc. F. Military & Spotting. - - -23 2 
All smokeless cartridges... ..33 


Semi- smokeless . 

83 if Yo 
Semi-smokeless . 

83% % 


CASTERS— 
Bed 
Plate 
Philadel 
Truck 


Faultiess Caster Co, : 
Fauitiess (Pivot Bearing), 


MPTTTTTTITIT TT TTL TTT: 


MEMEO Goccdesactkgsseosene 
504% 


Fibre 
Glass (insulator) * 
Leather wheel .. 
Plate 


Schatz Mfg. Company: 
Acme Ball- "t% 
M. B. Schenck Co 
Gem (Roller Bearing) 
Steel Gem (Roller JET, 
Yale (Double Wheel) low 2: ‘3% 


CATCHERS—Grass— 
Specialt 
Easy A gd Nos. 1, 2..25&5% 
Easy Emptying, Nos. 1G, 2G, 
6G, 11, 10G, 
Easy Emptying, Nos. 
5Ww 
Easy Emptying, No. 16G.. 
Detachable, all styles 


Pennsylvania Lawn Mower Works: 
Pa. Brawn Grass Catchers... .25% 


CHAIN—Proof Coli— 
Sonat wy f.o.b. Pittsburgh, per 
10€ 


dears an Coil Straight Link 

3/16, P yal Y%, $9.55; 3/16, $8.55; 
ig. $8.00; 7/16, $7.85; 4&9/16, 
$7.70; 11/16&%, ” $7.60 

American German Pattern Coil: 
13/16&%, $6.50; 15/16&%, $6.40; 
1, $6.30; 11/16, iets, $6.40. 


Haliter— 
German naw: 
to 


Jack— 
Iron Chain ..... eos 
Brass Chain .. 
Pump— 
Galvanized Pump Chain, per lb. 101%4¢ 


Sek csbs abee ae 


Sash— 
Niagara Falls Metal | Works: 
Premax Steel Chain right; 
Electroplate Copper, reo | 
Brass and Zine +00 T® 


CHAINS—Miscellaneous— 
Niagara Falls Metal Stamping Works: 
Premax Coil Chain 40 


“ -—-E rae and ee 


Trace, Wagon, &c.— 
Traces, Western Standard: 100 
6%4—6-3, Straight, with ring. .$4 ‘00 
6%—6-2, Straight, with ring. .$54.00 
6%—8-2, Straight, with ring.. 

6%— —10-2, Straight, with ring. "$68.00 


NOTE. —Add 2¢ per pair for feoke 
id per pair for Noe 
2¢; t' No. %, 4¢ to 
price of Siratght Lin 
Eastern Standard Traces, Wagon 


» EC, sedeececeeecesecs 


CHALK— 

Carbenters’ Blu@ .seceeeee+G¥O, 
Carpenters’ Red seecesees -OVO., 
Carpenters’ White epeceeesGTO., 


ose 
84¢ 


CHECKS—Door— 


; W. A. ives Rtg. Oo. 


508| Ordinary Goods 


CHESTS—Tool— 


C. B. Jenni & Co.'s Carpenters 
Machinists”. caeead orb % 
‘and Pccccce eS 


CHISELS— 
Socket Framing and Firmer 


Standard List: 


Socket Framing . 
Socket Firmer . 


&54 


Mephisto 
C. E. Jennings & Co. : 
Socket Firmer Nos. 10 and 70, 


Socket Framing No. 15 
Pexto suum, —e Pocket, 
utt 


Tanged Firmers .....00000++15&5% 
C. B. Jennings & Co., Nos. 10132 


% 


CHURNS— 
Sturges & Burn M Com 
Sturges Steel Cnet — 
No. 1, 5 gal. 
No. 2, 7 gal. 
No. 3, 10 gai. 


CLAMPS— 
Athol Machine Co. : 
Machinists’ and Tool Makers’. 


Hammer & Co.: 
spegens 


-25% 


ge * 4. “Makers 
Geepent & Co. 
nba a Makers’ Comps, @ doz. 
| App? No. 13.... 
14..0. 4, 30 No. 15.... 
«++ 7.00 
+ «+11.00 
- -15.00 
- Hl. Williams & Co.: 
Machinists’, Agrip 
Machinists’ Vulcan 
Hose Clamps, see Hose Attachments. 


No. 


20&10% 


CLEANER—Automobile— 
Crew, Levick Co.: 
Mistolkleen 
Mistokloth 


Pommeppeante Lawn Mower Works 
Lawn Cleaner Rake. 


CLEAVERS—Butchers— 
Foster Bros. & Chatillon Co. .List net 


CLIMBERS—Linemen’s Pole— 
Smith & Hemenway Co., Ime. : 
Red Devil 


CLIPPERS—Horse and Sheep— 
Chicago Flexible Shaft Co.: ) 
No. 2 Chicago Horse, each 
10.75 
Lightning Belt Horse, each 


15.00 
Stewart's Enclosed Gear Ball 
Bearing Horse, each.. .$7.50 
Stewart's New Model “Sheep 
Shearing Machine, each 
$12.75 
Stewart Enclosed Gear Shear- 
ing Machine, No. 8 each 1 


$9 
Stewart Ball Bearing Enclosed 
Gear Sheep Sheari ap Ma- 
9 each... .$11.50 | 





chine, No. 


CLIPS—Nali— 
H. ©. Cook Co.: 
Gem, 

Ansonia, per dos 


CLOTH—Emery— 
See Paper. 


cocKs— 

Brass Hardware list: 
Plain gt ents Globe, 45&54 ; 
Kerosene, ‘acking, oni 
Liquor, eae ‘Bottling, 40&2 

Compression 

Tron Petroleum 


COMPASSES, DIVIDERS, &c.— 


Keuffel & Esser Co 
Pexto 


CONDUCTOR PIPE— 
Corrugated, Round or Square: 
Galvanised Steel ..... P 

zelvontton Charcoal Iron 


30% Joseph Dixon Crucible Company: 


% | Enterprise 


F. 
Myers Polished Iron, Brass and 
¢ B Barrels. 


COOLERS—Water— 
Cotter & Hayes: 
XXth Century me a Me 





i P 
cw 


8 
4 1558. 50 
Side 


2 3 
Bach $1.50 1.75 
hh penne Lined, 
es: 


2 3 8 
50 8:00 3.50 4.75 6.00 


2 8 
wach” $4.00 4,00 550 9.00 


COPPE RS—Soldering— 
300 Ib. po ys oe 
100 to 300 

Less than + Semen, 


cCORD—Sash—. 
Braided; Drab.nc.sgeeccecees 
Braided, White, m.. ls 

12, 34¢; No. 7, 34¥K¢; No. 6, 
Patent Russia * - lb. 10 
Cable Laid Ru 
India Hemp,, lb., 35¢ 
india Hem lb. 7@ 228 
Patent Indiay Twisted... Ib; 20@24¢ 
Samson Cordage Wor! A 

Braided, . Nos, 8 to . OD, 

ees "Yeatian 


“-0ee 


Silver Lake Mtge 
Silver salen 3 
rab, 34: A: ite, 


Soe; "Ttailan, Hemp; 75¢; 
00. , 


Linen, -00. 
Sliver Lake, Drab}, 50¢; _,., 
Eddystone, Braided, Nos. 8 ba Pty 
37¢; 7, 387%¢; “Bececees BBE 
wire. ~~ ananpuil 
hy peo 25 ft. 


Fal on 
Turner & Stanton Co. Wire Picture 
Cord +++ -80% 


COTTERS—Spring— 
Spring cotters in packages......85% 


CRAYONS— 
White Round Crayons, Cases, 100 
gro., $8.00, $8.50, $9.00 and $10.00 


according to grade. 


—— Crayons, in Colors, r 


CRUSH ER—Ice— 
Alaska Freezer Co,: 
Toy Town, each,....s0++.00-$3.25 


CUPS—Force— 
The Durst Mfg. Co. : 
Dumaco Spec., 4 
Dumaco Spec., 
Priming— 
. Co.: 

PS cee ceceees S0k20% 
GurrEne—-aiee~ 

Orescen 

Cc wey No. 6 

Fletcher, Terry Co 

Glass Cutters 


in.. 
in.. 


Morgan M 
Priming 


Sonia and Food— 
Dagerpeten : 


— 


a Scape 


ry er 
5.00; oOo. 4 


wall, 
; No. 8 slab, 92.50 


scimmestiimenin 

Jobbers’ Mfg. Com 
Blue Ribbon Stick, ° 
Paste, 5 & 10 ID. ca 
Liquid in gal. a gal. Py 


DRI oH AND DRILL 
' oe 


ait to 
a 


Ts 


‘Sina Wite; No. 53 and‘ less 
Larger-t (a very 
Wood Drills for Braces. 
Goodell Automatic Drills, List, hw 
10 1917 40% 
. 80% 


+ +-40% 
Brick and Stone— 


¢| Star Expansion Bolt Co........ 


Eevee -terewee 


¢ Hyfield Mfg. 


i wit oe af 
ec’ 


Boal Qo.2 "4" ee 
15. ’20, 
Pesto ‘ize — eres 
— & Hemenway Co., 


- 40 
11, ” 
09; 
$24.82 
@10% 
-20% 


Eaves troucH— 
Galvanised Steeli....cceecessss 
nelventeed Charcoal, Iron. 

CODDET sks cass ietna 

ee sibs iso. Conductor. 3 Pipe and ri 


scaetin AND SHOES— 
Galvanised: Steel:; 
. = apd ond Conpugated, 
all ti the 
Ss rquerel, ss al aa to 6in.. 
vera tla ies 
Round 





29 Gauge ++ Ones cwmesecces 
SO GG cid cedtndsdeces ton 
24 Gauge, rgrresemanenen en 1b% 


EMERY—Turkish— 
Out of market at pr 


t time. 
Dome. 12¢ 


» Bic ehicosscpevas 


.00| ENGINES bemical—. 
‘oo | reds, Childs Ox 


40; gal., ea 
% .00,@ $350.00 


4 Fire— 


100; . srnope es «25% 
5100 inc oo veo e ee 25% 
Jance Go. 


Ex Rac 
In, a ar ‘ig or MOres,..5... 


sess 1000.5 4+444.++-404 


Fa STENE RS—Blind— 


H..B. lyes Co. : 
Upson's, Patent, List: Feb. 1, 1917. 


fyi Cord and Welatit> 





Nos. 
Each $2. 35 $3.50 $3.00 $5.50 
25 @ 25: 


Nos. 501 602 
Each $1.50 $1.75 $2.50 


Sla 
Bluffton Slaw Cutter Co. : 
Bagh © Slaw and ‘Vegetable Cutter, 
per doz. with metal box, 
$13.06: Po." 1,_per doz., $8.50; 
. $2.00; No. 8. ver gross. 
1 10. 3. 1 and 2, 
extra 8% disc. in gross lots. 
Tobacco— 


CYLINDERS— 
EB. Myers & Bro.: 
rass Lined Working 


80 
Brass Body: Brass Lo and all 
Brass Cylinders - Pneumatic 








Oper jhains Hinge Co. : 


"Tes, Bisy Peo. 2, 1]. 8986 & 

Titan, ; List Feb. + + 98345 % 
Corrugat 

‘ : Seste Co. 3) 


ms 8. Howe. .50410&5% 
L. 8. Howe.. .65&10% 


Coe of ae Compan 5 Best .404 
ital, Leather ar “4 + 508! 


MEd... ccccse «80% 
Cork Lined. - 60% 
Red 





Cylinders 





July 12, 1917 HARDWARE AGE 


Make 
Steegey Wel 
" Mileage few 


bers witht en’ to, 
Sly 
OR F er baretoy 


with alte Oo 
MU! “ky ~ te 
‘” ‘ae S 


xpand trade. Increase cash returns. 
Make more money. Share in the 


immense sales prosperity created by Stromberg 
publicity. Noreason why you can’t. No excuse 
for not taking immediate advantage of this splendid busi- 
ness getting opportunity. 

The publicity-power back of The 


New Stromberg Carburetor 
FOR FORDS 


1s now reaching into every nook and corner of the 
continent. Stromberg advertisements literally blanket 
the country. Their appeal is felt and acted on wherever 
leading national!magazines are read. The New Stromberg 


HOLDS THE WORLD’S GREATEST POWER, 
SPEED AND ECONOMY RECORDS 


The Ford owner knows it. Knows positively that his 
Ford can’t be operated at the greatest savings—that he can’t get 
the sure, swift speed, the dependable power without a New 
Stromberg Carburetor. No other Carburetor begins to compare 
with it—thousands of tests prove it. 


THE NEW STROMBERG IS MORE THAN 
HALF SOLD WHEN YOU STOCK IT 


We show you how to close the sale. How to get 
quick, clean cash. 


In addition to our smashing National Advertising 4 
Campaign, we have a!customer winning campaign for.- 4 

your individual use, locally—attractive color folders - 7 

—bearing your name—circular matter that possesses a well 

developed profit pulling punch. Ties your store tight to our, # Stromberg 
National Campaign. Makes it yield you a handsome revenue. ? Motor 


ALL SUPPLIED FREE Devices Co. 


No other article of merchandise offers so 7 Dept. 723 
many great money making advantages. 64 E. 25th St. 
No “mechanical” experience necessary. Any one Chicago 
can install. No trouble. Little time. Tremen- ¢ ‘ 
dous trade. Small investment. Send for in- Please send me particulars 
teresting facts. Use Coupon for particulars regarding your proposition to 
—samples of FREE advertising matter and 7 dealers and samples of FREE 
wonderful Stromberg records. “Do it @ advertising matter. 
now!”’ Let us show you how to get a big slice of 
business that is constantly getting BIGGER. 
Send today. Your Name 


Stromberg Motor Devices Co. 


Dept. 723, 64 E. 25th St., CHICAGO 
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FILES—Domestic— GRINDERS— Roller _pesetes, Bx. Hy., No. Allith-Prouty Co, 
Best Brands ..cccccscvecscccessse Athol Machine Co.: $18. : %o Screen 
Standard Brands coe cece + GAO Bench Grinders coccccecccs ct ey 
ne al. Pens tccs cndancunee Pot RT Spring Butt Hinges........1 
Luther Grinder Co. t 20th Ce Century, Round, : F doz. $11. pe Surface Floor, Ball Bearivg ae 


= 


Arca 

Black “Diamond 

Delta 

Deita Gti iy 

Delta Swiss” Pattern. 
gle 


Dimo-Grit: each Flexo ..........+-.:% doz. 8.40] Mortise Floor, Ball Bearing. 


ee r - 
Rol «4 Tearlngs, N Nos. 1 and 2. -60% Wagine House 5 Spring Hing: et 
Great Western ia 


Anti-F iM Oat 
Kearne: Non-Holdback prepa Door wee 


McClellan y ) ° 
Liveright Bros., Gold Medal. No. ad at Trolley Non - Holdback "”’ ge 
Liveright Bros., Blue Kibbon Spec cial No. 7M) ‘ 80 Myers & Bro., Stayon; O. Hinges, No. 2100. 
10% No. 35 Compacto 5.00 O K Adjustable; Sure Grip; tens Non - na 
Liveright Bros., Electric 10% No. 51 (Best Maide) Grip Adjustable; Sure Grip Tan- H 
McCaffrey Amer. Standard. .50&10% No. 63 (Farm Special, No. : dem, Sure Grip ‘Tandem Adjust- 
McCaffrey Precision (Swiss ¥ able; Tandem Adjustable Myers 
Pattern) 15% No. 83 (Spartan) 3.90 Garage, new lists 7 3a oo Spring Butt Co.: 
Nicholson 50% No. 104 Multigear 4.50) New Way Tandem Tubular. ; . 25% | Chicago Spring Hinges....... List 
Simonds Mfg. Co 709 No. 271 (Hummer) $14. New Way Tandem Ad). Tubular, Triplex Spring Hinges. . 208108 % 
> | ¥ * 
J. Barton Smith ....... ? No. 309 (Power Bench oe. Giant Tandem Tubu Chicago ortise Floor re 


X-F Swiss Pattern 
; . “r). Giant Tandem Adj. Tubular. 25% ° 
J. B.G + + +85 % No. 310 (Power Bench Grinses), Uacliacde Seales aon Praitic iews Chicago Relax sits 
FIXTURES—Fire Door— Star Spec, Mfg. Co,....... 40% Tandem Adjustable ..........25%] Chicago Premier (4000) ? 
Richards-Wilcox Mfg. Co.: Hyfield Mfg. Co.: oe Mf Co., doz. : Chicago Ajax (3000)... 
he # | Monarch A; No. Perfect Emery Wheel +e Bi $0.00 66 Storm Chicago Fire —.--: i 
ual rrr | Wonder Electric .... - -209 .*: 13.00; yr a. Storm Lavatory Door Hin; 
Pout Links, No. 96. : «+-40% Wonder Ft. Power... o* Proof, $14.00; No, 88... .$15.00 Chicago Screen 
Grindstone— Valve— Richards-Wilcox Mfg. oe 
Net Prices: Frank Mossberg Company Hangers, Nos. 14 Pi ad Chicago Screen Door 
Inch .. 15 No. 605 Valve Grinder for Forte, Roller Bearings, Noe. “i, 88 
Per dos.. .$5.85 $640 $7.00 $730 a ati 22¢] 48 ‘56 % me Neel ne 
00. ). 'e 
FRAMES—Grindstone— M- , a Salen. Grinder, List ber sat trtoties rer 4 
Athol Machine Co.: $15.00 ‘ 0% No. 44, sizes 2% ‘al S. 
Iron Grindstone Frames. . List&20% GRIPS—-Buttalo— 00&$29.00 


$19 615 
z ¥ i am B. » _ Swivel No. [Shelby Spring Hinge Co.: 
FREEZERS—Ice Cream— Smith & Hemenway Co., Inc.: 1 inge Co. 
Alaska Brecser Co. ‘s Red Devil ...-secccee o+0++50% 135 No. 40% « eteen D an Holdback 
Alaska 4-qt., eac . GUN hot— 
North Pole, all” etal, : Tver Johpeon " ole No. 20...... B31 % me ? gr. "$8.00 
North Pg all meta #12 co “ Champion Single Bereg... D. 120; No. iat; No, 150. No. 888, Non- Holdback, ® gr. $8.00 


per si ooo ae $7.50@$10.00 Chi 
Peerless Freezer “Go. Hammerless Double Barrel..$25.00| ‘Trolley B. D. No. 6...)-:8808 ef Ball Bearing Floor Hinge 


Peerless, 4-qt., list, $3.80.... . Ball Bearin mo. 

g Spring Butt Hh 

Fosse, ce list, $8.00......30% | bd ALTERS AND TIES— a Pea aait aliieilenls — . ia "Z 
FUSE—Safety— y Ti » di ee" ire Goods Co. : for Beeine Bite nes. - 18 

Ao i art | Co. 8 eA ay, new list, per do 30¢| Common, Superior Spring Hinge Co.: . 


gro. Superior Floor Hinge... 50% 
‘Es eo Seonptns a3 Tooriate, fold’g ‘pick’d, ‘per. doz.75¢ Superior Holdback ........50&10% 


Fremax Wrought Iron— 


RKRKRKKLVV 





i Premax ow Picture— yer TV Hinges, &c.: 

. T. Ro 7 Moore Push-Pin Co.: SOME SIONS ce du cade Xe x03 rs 

Reliable Gutta I a Web ups & Co. 50%{| Moore’s Pusb-less Ha angers, Bsr | ee 7 a 
9.00 ht T 


Jute Rope Halters and Ties. ..50% doz. kets, 80¢; gross. $9. L 
Gates—Molasses and Oll— Sisal Rope Halters and Ties . .50% elisa 632 Hewes T 
Stebbins’ Pattern. ....+.++++-J0&10% pore ia. one Tie 30% Screen and rie iag Sash— 30554 
Gauces— poe lige 8 National Mfg. Co Hinge Hasps......(List, plus 304) 
vo « 258108 Screen an gistn Sash Hangers, Cor. 5 gg? Strap: socees. S0G1M 


Working, Mortise, ae see HAMMERS — Handled Ham- No. 80, Jap. ee ye 206 Cor, eavy T........ 10104 


c' TTT ETT mers— a ore reeceeccccccccs 
Denth. Leomeditmeecgerebhes Mrcdett init Yet: No. 80, Sherardized...........85¢ eeaee 
lacksmiths’, Hand .. -32%810% Heavy Eye ........4 
GIMLETS AND GIMLET Bricklayers’ KT My % sdetails ap he bad 
BITS— Farriers', Drivi er 1&2 % | HASPS— 
Gimlet ving c Per on. sechinnes "ball Pein. + He? 24% | Wrought Hasps and gies .. 70 | HODS—Coal— 
Common Dbi, Cut seeee en, Aas in Griffin's Security Hasp &5 %o ; er dozen 
—— ens’ 70; —— s om | ten | a =o, | MeKinney’s Safety No. B820. = list Gale. cooods 
Single Cut Gimlets ‘Ass’t per gro. Note.—For extreme Western states Too. ‘aaoee vee ee B375 2. 
Nail, Metal, No. 1...$3.00; 3, 3.50] prices are approximately 58 higher. | HATCHETS— Galv., funnel... 4.65 
Spibe, Motel Ne. } Bs. ag TD | gp Benprmpnpepeltah eaten 30471 % Regular list, first quality. ...List net | Jap., — ae 
ot 3.28; 2, $3.50|Heavy Hammers and Sledges— et, Sar a one, Ete 
Spike, Wood Handled, 3 to 5 lb. ° . 254 WUE sc vccbsevceeeeces ~ Rese a ++ -5% ereland, Wire, spring “Go 
No. 1, $5.50; 2, $6.00] Over 5 ib., eee Steel, Mortar, No. 168.......25% 
GLOBES—Gas— A. _R. Robertson : HEATERS — Automobile and [ios 
sag peep Mn | verted “and Up: Horseshoe Magnet tac k Carriage— Reels pi a a 
*rotect-a-lite Inverted anc 50¢@$2. ‘ covil an vi At. ccccccecess 
right, per dos. ay Billposters $1.15@$2.5 Chicago Flexible Shaft Co. ; Grub, list Feb, 23, 1899..0.0000. 65 


Protect a-lite Inner Wire’ Globe, HANDLES— , Carbon, doz . . HOLDERS—Door— 


+ -80¢; 9.00 —_ ene. es 
ey Sey ee ee Axe, wa = ; No. 3, $1.7 7C Richards-Wilcox Mfg. Co.: No. 111, 


; 40: 50; > 

GLUE— Cents per Ib.) 7, $1.75; No, 7D, $2. 25's Big Hit Everready, 30% ; Nos, 118, 119, 
“Rapes oe, Rake, Spade, Fork, Shovel, |, . ’ ; " 

 Setencod “oo &c., New List Assortment, # case, $13.80; %e 

Fish, liquid, bottles or cans, Also net prices of axe handles sade Tank— Nicholson File Holders and 


with brush mI. wire Cross-Cut Saw— Hunt, Helm, Ferris & Co.: Handles ...ssececcsssesee+ +40 


Fish, liquid, Te eee each v 
per gallon Standard No. 1.. ‘50 | HOOKS—Belt— 
‘i pig Mechanics’ Tool- . 
Foot Stock, 4) Be Aaa Auger, assorted .-9F0., $3. 50 @ $4.00 Standard — oO. Nos. 1 to | Ry 
ae ving Brown Epo yes ae me Bred Adel "gro., $175@$1.85 severe Zs. 3 ach ; rie ‘ eal 
Medium "2 . Chisel Handles, Ass'd, pr. gro.: Black Jack Ne 1F’I't Grate pe ichashgialcta a 
I Ferdinand & Co. : Tanged trae il Apple.. “ison. : 7 ht, P 97 oy oe $3.50; 
- $3.25; Hickor 00a Black Jack No. 2 F’l’t o “ igh re medum, 
RB my 20th Century, per tl 0 Socket Bivuten’ 92.25@ a ack No. 2F rate f ; : $10.00 


Marine— $2.35; Hickory oe $6. a 
L. W. Ferdinand & Co. Socket Framing, Hickory 2 Atlas Mfg. Co 45&5 to 55% 
“Marine, Jefferys, email cane, File, assorted gro., $2. HINGES—Blind and Shutter— | Shelby Spring Hinge Co 65% 
83% % | Hammer, Hatchet, &c Wrought Steel Gravity Locking Blind: Coat and Hat— 
Marine, Jeffery’s, bulk, ee ang, Saw, eens doz., 41.30 Dos. Sets with Fastenings, No. Atias Mtg. oe é 45&5 to 55% 
Not * organ Sprip 0 7 
Waterproof, liquid, per gal.. .$4.65 | Plane pp ee - 1, $1.65 without Screws. Parker Wire Be & Co. : 
5 : Surface, No. 3, $0.95; No. 4... $1.30)" “King No. 10, Steel 
GONGS—Steel— ach, dos., 50¢; Fore, Parker Wire Goods Co. : No. 10, Brass... 
P. Wall Supply Grover File Co. : Hale & Benjamin Automatic No 11° Steel. "10% 
‘Foot or fiood. street “Reatway, ee ee eee roe |. puind List + 25% No. 11, Brass... ..608&10&10% 
P ype + Stanley's Steel Gravity Blind. | Shelby aude Bos Hinge Co... ..65&10% 
Spring or Locomotive. ssa in. ; No. 1647%, ® doz. sets, with- | Wire Good 
. o 9.00 out screws, $1.65; with screws, Crow: 10% ; Chief, 60%; 
GREASE—Axie— F “ea $2.15. y Chieftain, 60%. 
Common grade: 2 for 18- 20 in. and a 50 Gat pate 
B ; ering copper. ¥ tel orn— 
a — per oe. ° P Po Nicholson ‘o- le | Western: eS ee Tool Co.: yy 
. atl, per andle 80&5 % WA Lette oes see neeesesecceescen So 
eee! 8 x eee. . i Pott’s Sad tron— Without Latch -coocse GSE Warles. scccicccesecocecccce. 4.00 
+ s*. Os xes, “ Aluminized or Japanned, per doz .96¢ Grass— 
-00) Tinned ....... per doz., $1.20 Miscellaneous— Bent shank, per doe chavan se Sle 


HANGERS— Griffin Mfg. Co. : North Wayne Tool 
Fleur de Lis Surface Peeire Little Giant .......... 
rs. $1.75 Lawn Ki 


Note.—Barn Door Hangers are gen- oe 
mend y Concave . 


A. W. Harris O11 “Oo.: erall ot er r, 
Harris _‘Trans. say and "parlor. Deor ies on ante McKinney Mfg. ; 
bbls., 12¢. and r set with track, dc. Small Surface Embossed iY t ae 
m. i2%e : Bo A un. it. $0: Allith-Prouty Go. : 4 $1. soest. 80 Litt he Giant, "adjustable. . sees $8 
n, $3.95; 1 tin, House Door ‘ ’ Leiria 
$1.80; 5 th. tin, 95¢. Harris Accordion Doot” 3esss Pivot— Quick Clerk asstm’t'........ 4.50 
Light Transmission Grease, Garage Door .45@50% | Bommer Bros. Pivot, Ball Bearing Wall, etc.— 
bbis., 1844¢ ,and % bblis., per Grifin Oot. Co. : 15&10% 1 ¢. T. Williamson Wire Novelty Co. : 
Ib., 14¢; 50 Ib. tin, $8.25; Solid Axle, No. 10, $12.00 50% ng— Wall, Picture, Thumb, Moulding , 
25 Ib. tin, $4.33; 10 Ib. Roller Bearing, No. 11, $15.00, otdber’ Cast y tng PETTT UTS, or Cornice % 
tin, $1.95; '5 Ib. tin, $1.03. 50% | Non-Holdback, Cast Irom......$8.50 
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QUICK STOPS— when quick stops are wanted, 


Raybestos holds—in danger or in 
ordinary traffic. 


ON THE HILLS— down hills, Raybestos adds to safety 


and security. 


IN 4 E RVI & = Raybestos wears like a strip of stone 


or metal—and it wears all the way 
through. 


BRAKE LINING 


is a genuine asbestos product. No shoddy, no questionable material 
is allowed to enter its construction. Raybestos is the first, the original 
asbestos brake lining. Your customers will be quick to acknowledge 
the difference between the short-lived imitation and real Raybestos. 
Bigger business, larger sales and satisfaction come naturally to those 
hardware merchants who sell 


~the brake lining 
that wears best 


THE RAYBESTOS COMPANY 





BRIDGEPORT CONNECTICUT 
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sg hey AND EYES— 


HOSE ATTACHMENTS— 
Morgan Mfg. Co.: 
Hose Clames 50@72%% 
Stuber & Kuck 
Hose Menders, P doz., % in. $0.75; 
™% in., $0.75. 
Hose Couplings, @ doz., % and %& 


in. 
William Yerdon: 
Hose Clamps, Garden a, oot 
Brass, per doz 35 
All other sizes, 
Air, ete., list 


HOSE—Rubber— 
Garden Hose, Y-inch: 
4-ply Guaranteed . 
5-ply Guaranteed .... 
7-ply Guaranteed 
Garden Hose, %4-inch: 
Competition ft.7@7 “ae 
3-ply Guaranteed ....ft.8%4@9V%¢ 
4 bly Guaranteed ....ft. ee “ag 
%- in. : set tage” 


oe sii, | wore 


Cotton Garden, 
Low Grade 
Good quality ... 


Ice TOOLS— 


Gifford-Wood Co. : 
Ice Tools ... a cic bacon 


INSECT POWDER— 


Botanical Mfg. Co. : 
Red Wing, 10¢ size, per doz...75¢ 


IRONS—Sad— 
From 4 to 10 lb., 5¢ 
Mrs. Potts’..Nos. 50 55, Py 65 
Jap'd Caps ....$1.14 1.12 1.21 1.08 
Tin'd Caps .... 1,19 i# 1.39 1.27 
Note—Some Western manufactur- 
ers quote lower prices. 
ar and Corner— 
Richards- Wilco: Mfg. Co., Bar 
Irons, 80%; Corner Irons, Nos. 
TT and TO ccccccccccvsces +-40% 


Gacxe—wegene— 


Richards - Wilcox Co., senna 
Steel, No. 130 3 4s %o 


K NIVES— Bread— 

North Wayne Tool Co.: B dos. 
read Knives........$2.50 

Butcher, Kitchen, &c. 
Foster Bros.’ Butcher, &c....Liet net 
Drawing— 
Standard List - 25&54 
Cc. E. Jennings & Co., Nos. "45, 46, 


Cc. E. Jennings Folding Handle. .25% 
Jennings & Griffin, revised list, 
Nos. 41 oe BBU4aTH™ 
Pexto Nos. 5 & 15 33's @40% 
Hay: 
North Wayne Tool Co.: 
Brooks .... 


P dos. 


KNOBS— 

Base, 2% ae Birch or Maple 
Rubber Tip ., $1.40 

Cherry 4.00 

Door, Mineral 

Door, Por. Jap’d 

Door, Por. Nickel 


GLASS— 
Moore Push Pin Co.: 
Push Screw Knobs, 
gro. 


L ADDERS—Store, &c.— 


Bicycle Step Ladder Company : 
Ladders, each = 00 
Track, per ft 2%¢ 
Myers’ Noiseless Store aes 
Milbradt Mfg. Co.: 
Rolling Step Ladders, each $8.00 to 
$12; Tracks, per ft. 15 to 25¢. 


LADLES—Meilting— 
L. & G. Mfg. Co.’s list, Melting 
and Plumbers’ 35 


LAMPS— 
Hammer’s M. I. Hand.... 


ek > eh ieee 

R. E. z Co. 

Diite Short ‘Globe 

Wizard Short Globe 

Little Wizard Short Globe. . 
Large Fount Wizard, No. 2.. 
Victor Hot Blast 4.75 


Buckeye Dash Lamps 8.00 
No. 2 Blizzard Dash Lamps. .12.50 
Victor Wagon Lamps 10.50 
zouter Wagon Lamps 


aos Driving © 

Union Driving Lamps 
Eureka Detvipg Lamps. . 
Restov Hand Lamps 


5 Dexter Compa 


ee McKin 





Leona Ay epg 


National Mfg. 
Washburn, Fg 28, per doz. ..$2.00 
All steel, No. 29, per dos....§2.25 


a et Wilcox Mfg. Co. : 

1 Dog, Heavy, No. 125... .80% 
LEADERS—Cattie— 
Smail, doz., 75¢; large 90¢ 
Pexto, malleabie, small 70¢; large 80¢ 


LEVELS— 
Frank B. Hall Co.: 
Stevens Line Level, per B nag 42. 00 


% % 
Keuffel & Esser Co.: 
Favorite Farm Level 


LIFTERS—Stove Cover— 
Morgan Spring Co.: 
Straight Hdle., with oats. 


5.00 
EOD THER. odes ccews @ gro., $7.50 


Transom— 


Wire Clothes, Nos. 18 19 20 
65 3.25 3.00 
° $3.05 2.55 2.45 
Chalk ak, Cotton, Y-lb. 
Balls, per lb ert. 
Mason Lines, Linen, b 
Balis, per lb 
Samson Cordage Works 
Solid Braided C ame 
Solid Bra 
Masons’ Lives, 
&c., per doz.: 
No. 8 = 50; No. 4, $2.00; 
No. 4 2.50. a 
‘Tent and Awning Lines: No. 56, 
White cotton, Nos. 5-7, lb 
Samson Spot’ Clothes Line: “50 
a fa 75 ft., $11.25; 100 
t 5.00. 
Silver loko Clothes Lines: 
, per gr., $35.00 
» per gr., 52.50 
per grt., 
Chalk “Lines, No. 0 t 5% 
White Cotton Mason yo Shade 
Cord, 3% to 4%. ;. 
Awning, White, No 5% 
Linen, 3% to au net “é 20% on list 
Turner & Stanton Co,: 
Solid Braided Chalk, Mason’ 5 ont 


, 50% 
Clothes Lines, White Cotton. ..20% 
Shade Cord, Cotton 20% 


LOCKS— 
Sash, &c.— 


Ives’ te 
Crescent 
Automatic Gravity Metal Bash 
Pat. Stop A 
Window Ventilatin 
List Feb. 1, 1917 


M acuHines—Boring— 


Com. Upright, without Augers. .$3.50 
Com, Angular, without Augers. 4.00 
—_ Falis, Nos. 145 and 1 


Ice Cutting— 


Cc. EB Jennings & Co.: 
Chandler’s new list... .33 %&7% % 


Washing— 


by 
Dexter Double Tub Power, 


odel 
Dexter Hand, Model DH. 
Geyser Vacuum 
Dexter Electric, 


el 
Duchess, Power, 3P 
Duchess, Eectric 
One Minute ey Com 
No. 5% On 


M oom 
Was +. er 
No. 11% Bench Power Washer. 


No. 15% Electric Bench Washer. 
No. 27 Twin Tub Bench Washer, 
1 Peg Dolly, 1 Vacuum mae. 


No. 87 Twin Tub Electric Bench 
h peg dolly, 1 Vacuum 
$56.70 
, . Company : Each 
Sunshine, Hand Power...... $8.50 
Vacuum, 
Platform, No. 
Platform, No. Elec -00 
Swinging Wringer, No. G-41. 24.00 


MALLETS— 


Lignumvitae . 
Tinners’ Hickory | ane oan le- 


MATS—Door— 


Acme Flexible Steel 40 
Cary’s Everlasting Flexible Steel. 


30% 
Wire Goods Co. 
Elastic Steel, “Rew list 
Mfg. 


Glen Folding, stock sizes 


s—B 
» ‘Morrills No. 1, Dos. 2.$16. 00.. 


50 | Sheet, Red ....-- 


MI yy Corn, Etc.— 


Ch nes sel Co! 

aries ‘arker mm $ 
Bali Beari — © Seon... 
Box and Side ....... 
MOPS— 


Common Cotton perpgieay 
SUNG. wcccccsverccecccedasaemane 
Estve. FUNG si cvspecesadadcsmeeee 


MOWERS—Lawn— 

Pennsylvania Lawn Mower Works 
Pennsylvania and Continental. 
Pennsyivania Junior B. B.. bos 
Great American B. 40&10% 
Sheck — 

21 in. 


15 17 1 
$11.00 $12.00 $13.00 $14.00 
Pennsylvania Trimmer, se2. +4 bp 

Indereut .. ° $12 
Penn. Grand Horse. 
Penn. Pony 

. Putting Greens: 
2 ait 


$24.00 28.00 
Penn. Golf Ball pn 


17 19 21 in. 
$34.00 38.00 


Naics— 

Wire Nails ond Brads. Miscel- 
laneous ... 70& 104 

Cut and Wire. .See Mathet Report. 


Hungarian, Finishing, Upholster- 
ers’, &c. See ae 5. 


Ho 
Jobbers’ Special "Necaie 
per ib., 11@12%¢ 
Union Horse Nail Co. : 
Star No. 5 up 
Northwestern 


2% 3-in. 
Brass Hd., 85 1.00 1.25 140 
Plated Head, gro., all sizes 


Uphoisterers'— 
ist plus 204 
List plus 104 
Co. : 
“- 10% on list 
Nails, Matchleather . 
Plated ..+-List, net 


NUTS—Blank or Tapped— 
Cold Punched, Plain Of list. 
TOUNGOR 6 cccvcctecsceccccseue 
SQMATE oo ccoeccercescccccesscaee 
Hot Pressed: Of list. 
Square ...... 
Hexagon oegccccorvocccccsccs cM 


Oicers— 

Steel, Copper Plated 

Chace, Brass and Copper 

Chace, Zinc Plated 

Railroad, coppered 

Railroad, brass 

Malleable Hammers’ Improved, Nos. 
11, 12 and 13, 10%; Old Pat- 
tern, Nos. 1, 2, 3, 4, 40%. 

P. Wall Mfg. Supply Co.: 
Bench Oilers .......+++++++.70% 
Railroad Oilers .........60&10% 


OILS—Motor— 
Crew Levick Co.... 


OPENER 
--38% % 
. 
Fletcher, Terry Co. 
Can Openers 
Schatz Mfg. Company: 
Acme, 
Kan Kut, per gross.... 


$o| PAcKING— 


Asbestos, Packing, Wick and 
Rope, any quantity...cccscees OG 
Rubber— 


<r A ae goods.) 
ecb 0 aebeecdbocus cone 
2: 


P ap eeerterr 
ied ceecccccccces Se 


PAILS— 
Fibre— 


Cordley & Hayes: 
Star, Fibre, per doz.. 


Gatvanized— 
Net, per dozen. 


rts. 
Light 
Ex. heavy 
Round sou 
Fire Pail. 
Red Poleaed:’ $4.95 5.50 6: 
Well Pails .... 4.50 5.00 w+. 


PAINTS— 
toss h Dixon agg ae 0. 


Stlica-Graphite, 
$1.75; 1 gal. cat, ht &: “5 gal. 


kegs, $1.60; 10 $1.40; 
25 & gal. bbis., 4. Se 80 pai. bbls... 


ae & Shumann Co.: 


Pp 
Hilo gf ee. Coating 





Glen Folding. special sizes. per 
sq. ft. 


. ee eee eee ee eee 


Hilo Molmanite White Enamel, aire 


Wall Enamel), ® gal.. 


—= 
Montauk Paint Mfg. Co.: 
Di-mel-ine Aluminum, inamel, 
Gold and Prepared Psi 
ea. re., 
Di-mel-ine Stove Pipe on. 
Enamels, ea. per gro. 


PANS—Dripping— 
Standard List ....++......6% @70¢ 
FO ack inpscinty <i Gavan zd 


Por dan. +++ $385 to 5.50 oe 
PAPER—Building, L. S. Re 
r Roll, 
Rosin sized Sheathing; soo" 
rolls, 6m. wide. YO 
25 lbs. to roll..... 
30 Ibs. to roll.. 
40 ibs. to roll 
Deadening Felt, 50 sq. 
36 in. wide, per ton 
Roofing, Kubber, see Roonng. 
¢ | Bertin stits Company : 
ico, car ton.. 
Less than carloads ioe ten 
F.O.B. 


Flint and Emery 
Flint Paper and — 
Emery Cloth ...... 
Emery Paper 
Garnet Paper and Cloth 
bert Felt— 
L-ply, per ton. + + $60.00 @ $61.00 
4 ply, per per roll. 
‘y, 
Slater I 


MAS vescet scare suithicbeesct 


PENCILS—Carpenter— 
Joseph Dixon Crucible Company: 
Red and Black Framer’s - 
Tortoise Finish, per gpees. 4.00 
Polished Cedar, per gross... .$2.35 


PICKS AND MATTOCKS— 
Railroad 
Contractors’ Picks ........ 


PINS—Escutcheon— 


- SOG 


Push— 
Moore Push-Pin Co. : 
Moore Push Pins, per doz. pack- 
ets, 80¢; per gross $9. 


PIPE—Vitrified Sewer— 
Standard Pipe and Fittings. 
f.0.b. New York points, carloads: 
3 to 24 im......0- PEUED es be wen 734 


PLANE IRONS— 
Wood Bench ........ 


PLANES—Wood— 

Bench, first qual...........+.+..29 
Bench, second cas 0's cu 
Molding ee 


evceees LOGS 


PLIERS— 
Button, fair quality, fo 4 doz., 
Inch 4% 


G ott 4s 4. és 6. a &. 40 ‘ 
as tag ity Z., 
% in. tn, 8. y, per do 


Gas Pipe. % 10 12in 
$4.04 451 499 5.18 7.12 


Pexto No. 30 per doz. : 


7 8 9 
10.00 11.00 13.30 15.60 23.50 
mith & Hemenway Co., Inc.: 
“Red Devil’ Button Pliers No. 1000, 
per doz.: 
5 in. in. 10 in. 
$7.56 $8.80 sit 35 $13.90 
Solidhed Tack Co.: 
Solidhed Eyelet, per doz... .$12.00 


PLUGS—Basin— 
The Durst Mfg. Co. : 
— aa Precept all tans a 


ode Suction Sink eed 
pers, per doz 


PLUGS—-Spark— 
: i Spark Ping Co.: 
e 














Metz 
Ford X in lots of 10 or over.. 
Emil Grossman Mfg. Corp. : 


Red Head— 
Standard (Ford) .. 
Standa oe 
Standard. “Mica 

oe hat 


t $05 o5 
Cabinet No. 100, with plugs. my 





5.37 

Hartford Machine Screw Co.: 
ie _ Lots of 12 ea.55¢ 
45¢ 
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WHEEL TOYS 


We offer to hardware men the greatest stock of wheel toys in all 
America. Much of it is owned at costs considerably below the 
present market. Therefore we can SAVE YOU MONEY. 
Moreover, we have the goods for immediate shipment. In our 
warehouses at present is a great variety of wheel goods that surely 
will interest you. 











‘‘MARATHON’”’ EXPRESS WAGONS 


America’s Greatest Line of Steel Wagons 


Steel Express Wagons—Heavy steel sides, corrugated band, extra heavy stee! braces and bolsters, 
attached to body by bolts (not screws), improved 5th wheel, heavy iron axles, extra heavy 
enameled wheels, body painted bright red, gilt name and stripe, inside green, varnished inside 
and out. Nos, F106 to F111 have extra braces attached to body and rear axle. All have patent 
handles that will not fall to ground. Compare size of wheels and bodies and you will find 
ours are much larger than on other wagons of this type. Note that rear wheels are larger 
than the front, making the wagon stronger and more durable. Each guaranteed. 

F102—( Mfrs. No. 05.) Body 8%4x16%, wheels 8and 6. % doz. in crate, 30 Ibs. Doz. $6.50 

F103—( rs 04.) £4 9 xI18, a , rae. * le fe 36 ** me byy 


NSS 


03.) m= 0 x20, - ) 

02. ss x22, - Me Le 
F106—( ve 0. x24, Vy ? * / 
F107—<( " 


Sve 


x26, 


Ao 


F109—( x30, 
F110—( x32, < 6 
F1l1—( , x36, be 8 
“Marathon” Steel Wagon Asst.—é6 of our best sellers. 12 doz. each of above numbers, F104 to 
F109 inclusive 
F'112—t doz. in crate, 80 Ibs.............5.8- CRATE of 6, $7.40 


BUTLER BROTHERS 


WHOLESALERS OF GENERAL MERCHANDISE 
NEW YORK, CHICAGO, ST. LOUIS, MINNEAPOLIS 


Com COCO CODD Co 


te 


1 
2 
‘ 3 Q L 
F108—( * 2. ms 4 x28, o pa P /6 
és ss 5 beat 5 os 2. > 
6 
s 
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A. H. Mosler & Co.: 
Display Cabinet, 57 Plugs... .$25.70 
Spit-tire, Piatinum Point, ea.. .90¢ 
Vesuvius 55 
Motorcycle, Mica or Mica Stone 
Base 


Saperior, Ford Special 
Vesuvius Display Stand. 
Silvex Co.; 
Bethlehem, 5, point..list ea. $1.0 
Regular » % in. Metric, Ford, 
Overla & Buick — 


Mic & 


$19. be 


6 
peeenener 


Mica-Pore. Insul. % in. bietrie, 


Display Case, stocking 36 hy 
ye $20.60 
Extra Cores 30c 


PLUMBS AND LEVELS— 
Athol Machine Co. : 
Carpenters’ and Machinists’ ince 


Plumbers’, Pocket ....++++.-25% 


POINTS—Glaziers— 
Per. Dos. 
Bulk and 1-lb, papers. ...+++++ $2. 


POKERS— 


Morgan Spring Co.: 
Nickel lated, Straight or Bent, 
% x 20 in., P gro. séccce Qe 


POLISH—Auto and Furniture— 


0-80-Esy Products Compa’ 
O-So-Ezy cedar oil pa Y + -40% 


Metai— 
Black Silk Stove Polish Works: 
6 oz. No. 60, case, 3 doz.... 
. No. 70, case, 1 doz.... 
1 qt. No. 80, case, 
% gal. No. 50, case, 4 
1 gal. No. 90, case, 


Stove— 
Jos. Dixon Crucible Co.: 
Joseph Dixon ..--eeeeeees «Be 5.00 


Dixon's , EEE 


Black Silk Stove Polish Works: 
Per Case 


8 dos. 
cans, peste, No. 5....§$2.65 
can, paste, No, ». .$3.75 

1 van, paste, No. 15 ng 45 


+ 


fw 
6 og. can liquid No. 6 
i 


pt. can, liquid, No. 8. 
pt. can, liquid, No. 12 
% ot. air drying enamel, 


Liquid Veneer— 
Buffalo Specialty Co. : 
Regular— 
4 on. 12 os. 
Per doz... ..$2.00 4.00 
Each ...- 


For Automobiles— 


L-V Sprayer, per doz 
1 gal. Veneer and Sprayer, ea. $2. 10 


POPPERS—Corn— 

1 qt. Square.. —_ $1.00; gro., $10.75 
1 qt. Round.. s. 1.05; gro., 11.75 
vat. Square. ‘dea. 1.25; gro. 13.75 
2 qt. Square.. ‘dos. 1. 75; gro. 16.80 


POTS—Giue— 


Enameled 0666 00060000000Rme 
Tinned and Turned. ....s00000+ +208 


PRESSES— 


Athol Mosténs Co. 3 
Domestic ..ccccccccccccccesslO® 


oe sa Mfg. Fruit, Wine 

and > 
Stuif- 

25&7 1% % 


Seal Presses— 
Charles Morrill 
No. i Ps ond **Pocket,"’ Jap 


“pocket” oP nickels, $24.00, 
38% % 


PRIMERS— 


All Nos. 100 in box, new list. .334% 
All Nos. 250 in box, new list. 13348 


PULLERS—Naili, Etc.— 
Millers Falls No. 3, per doz.. $8.8 
No. 46, per doz. 
Che. , Month il Com 
, Nail Puller, My doz. $20.00 


Drees Spike 
Smith 'k Hemenway Co., “ime. : : 
“Red Devil"’ 


Coreen ewe eee 


———- 


Hal, lish’ 
rr} alf po 


PULLEYS—Single Wheel— 


Awning or Tackle, Jap’d 
Awning or Tackle, 


Ys 
€ litay Fork, Swivel or Solid Eye .33%4$% 
85 i¢ Hot House 


40% 

7” EE ec tdeavacuey chee 3348 

Sash— 

Common Frame; Square or Round 
End, barrel lots, per doz 2 
Small lots, per doz 

\inguca Fails Metai stamping wornes 
Nisgare 


euhey Blocks—See Blocks. 


2 UMPS— 
Cigerm Irom ceoves 


Barnes “3° 
Pitcher Spout 62% 
No. 4 Fig. 606 set tage with 
iron cyl net, $5. 00 
Double Acting | .25% 
Goulds Mfg. MN; 
Double- Acting “vhresher Tank.$7.50 
Diaphragm No, 8, Side Suction, 
$18.36 
Spraying Fig. 1129 and White- 
washing $3.7 
Lift and Force Pump Standards; 
Force Pump Heads; Packing 
Box Heads; Cylinders (Iron) ; 
D. A. Force Challenge; D. A. 
Force Diaphragm and _  Suc- 
tion ; Rotaries 


drants / 
Goulds Comb. Pumpg. Ha. & 

Jack 40% 
F. E. Myers & Bros., low list: 


Doubie Acting Force and Lift; 
Cistern and Well; House; 
Windmill; Cog Gear Handle; 
Pump Stands; Hydro-Pneu- 
matic Bulldozer Power ; Hand 

Power Ashland 


Handle, new, list 
Pump Leathers— 
Plunger Leather, Crimped, per dos.: 


et Diam, - 

c 

_ Woe 81,10 side sip sis 

$2.94 $3. 52 

2 2% 2% 2H 

66¢ 4 =74¢ 85¢ = 88e 
3 3% 4 
96¢ $1.40 $1.76 

alve Leather: 


nch 2 2% 2% 2 3 
83¢ 88¢ $1.10 $1.18 $1.65 
3% 4 


$2.20 $2.80 


Not Crimped: 
nch 


PUNCHES— 
Saddlers’ or Drive, good full poliee, 


$1.30 
oe .10¢ less 
Spring, single tube, “good qual- 2 


ity 
Revolving (4 tubes). 
Revolving (6 tubes) 
Bemis & Call Co.'s Cast - 
$12.00. .20&10% 
1 die, each $4.00. 
20&10% 


Steel 


Drive 
Morrill’ 8 No. f- pes 
Hercules, 


RACK&—Whip— 


John H. Best & Gons: 

Portable povecveng Whip Display. 
each; No. 1, with Display Shelf, 
$12.00; No, 2, without Display 
Shelf, $10. 00. 


Ran— 
See Track, Barn Door, &e. 


RASPS—Herse— 


W. L. Cooper, Star, 18 in., slim, 
5.25@$5.50 


%\|W. L. Cooper, Star, — slim, 


75@$5.50 
Delta % 
Heller Bros 

McCaffrey, Am. Sian 


Nicholson ......000+. tes 


RAT CORN— 

Botanical Mfg. Co.: 
2h¢ size, per doz......- 
5O¢ sige, per doz.......+.+-- 
$1.00 size, per dow.......+..- 


REELS—Hose— 

Snrecialty Mfg. Oo. : 
Detachable .... 
—_ 


eee ewaeeeeee 


REGISTERS— 

Japanned. Electroplated ond 
Bronced eave 

White Porcelain Enameled... ...40% 





Solid Brass or Bronze Metal... .25¢ 


’ Copper .. 


* 
Blair’, Rings.. 


1 | Copper and Burrs. . 





REVOLVERS— 
Iver Johnson re en ag Aam- 
mer, $8. 
J. “Modei lwo Double Action, 
3.50. 


RINGS AND RINGERS— 

Bull Rings— 

2 2¢u 3 inch. 

seeveeee+ $0.75 0.80 0.85 dos. 

seeee $1.40 2.40 2.65 dos. 
Aluminum, oo 600000 + hl 


Hog Rings and Ringers— 
Hill's Kings, per gro. boxes, 
$4.50@ $4.75; ber a. boxes... .60¢ 
Hill's Kiumgers, Gray Iron, doz., 


Hill's Ringers, Malleable ivem, 
dos., 7. A bay J 

-Per gro., $5.00@$5. 

Blair’s Ringers. «+-per doz., Sato 


Steel 


RINGS AND HOLDERS— 
C. T. Williamson Wire Novelty Co. 
+ — aes Holders, No. 02. 


RIVETS— 
-Net + é 14s 
Tinners’ and Miscellaneous 
Bifurcated— 
Assorted in Pasteboard mene, 
Per dozen boxes, 50 counts......77¢ 
100 count ¢ 
Cop’d, Clinch, Asst. 91¢, ‘Solids’. : 254% 


ee ee: 
Myers’ 
National Mfg. Co 
Barn Door Stays, No. 18, @ dos., 


$1. 
Richards-Wileox Mfg. 
~ ay a: be ‘neveralble 


Lag Screw, Nos, 55 and . 
Underwriters’, Nos. 59, ‘. 
Favorite, No. 54..........- 


ROOFING— 
Rubber, 108 sq. ft. rolls, 32 in. wide, 
per roll: 
First Quality: 
1 ply—35 Ib. rolls......$1.60@1.70 
2 ply 4 5 lb. rolls......$1.90@2.00 
3 a Ib. rolls... ...$2.20@2.30 
Second Quality: 
1 ply—35 Ib. rolls. $1.35 
2 ply—45 Ib. rolls 65 
3 ply—55 Ib. rolls..eccceees $1.95 


ROPE— 


Eastern Retail Trade, Per ib. 
Mauila, % in. diam, and larger: 
Highest Grade ... 
Second Grade ... 


Sisal, 5@ in. diam, and@ larger 
Highest Grade 
Second Grade 

Sisal, Hay, Hide and Bale Ropes, 
Medium and Coarse: 

First quality ..cccecseeees LOVE 

Stkal, Tarred, Medium Lath Fora: 
First quality ..ccccocccecees L0G 

Cetton Rope: 

Best 5-16-in. and larger... .23@30¢ 
Medium, 5-16-in. and larger...21¢ 
Common, 5-16-in. and larger. ..15¢ 

Jute: 

ne 4 1, Y-in, and up........13%¢4 


No. 5 apanneieen ts aides acre 


b Wire— 
Galvanised ...ccceceess eS 8 
Special brands ..... 
Bright Steel ........ cove cee LOES4 
BGK TON. ccccvvcsccecescdsOen 


, 
eee mew eeeeenee 


RULES— 
FOOTY .cccvccccccccccccccccess cd 


Kenffel & Esser Co. 
Folding, Wood ....+++00++:88%% 
Folding, Steel ....6.050+++88%4 % 
Handy Shrinkage ......+0.-.35% 


Lufkin Rule Co.: 
Steel Board ccbscdedes One 
Hickory Lumber Tererereeens hb 


Saws~ 
E. C. Atkins & Oo.3 


Butcher . 

Cross Cuts 

One-Man Cross Cut. 
Narrow Cross Cut 

Head. Be and bie 
Miter Box and Co: 
Muay, Min Mill oe Drag. 


Cc. a Jennings & Oo.: 





Millers Fails Company: 
Butcher Saw Blades: 
16 1 
14,  * 15.15 
26 in. 
17 96 18.75 


+ + 2047 WEG 


Per gro. $13.94 


$16.10 Eee 
Simonds Mfg 3 
Butcher 


Bu 
Red, St'd Brace, per dos 
Red, D’ble Brace, per doz..... 
Plain Frame, per dos.. 


Hack Sow Biades and Frames— 
Crescent Co.: 


Cc. K. Jennings & Co. : 
Frames, Nos. 175, 180.33 ':, 1&7%% 
Saws, Nos. 175, 180, complete, 
Wy&7 


Millers Falis Co. 
Inch ... * a 7 
Per gro. $3.79 $4.04 
Inch 


Sygate + 
Per gro. ..$5.06 $5.38 
Scroll— 


Millers Falls Co. : 
Rogers, complete, $4.47 and $5.26 


ALEs— 
J ~ Sotien & Son: 
ure 





Bias en epee ote | 


scissoRs— 
See Shears, 


SCRIBERS— 
F. Brais & Company: 
Improved Gem, per gro... .$26.00 


| ot lea gg a 
National Mfg. Co., per 
No. 61, Self Cleaner, Se: No. 62, 


ae Mfg. Co.......80% 


a yoann — Hand— 
Bench, ag | 
1, $6.18 aa: 1M, $8.55; 1%, 
in., 0. 
INOUE s ceveséddocces ces A 
Hand, Wo0d ..cessecccccees OOFS$ 


Coach, Lag and Hand Raii— 
Lag, Cone Point. ....+++seeee0+ 358 
Coach, Gimlet Point. ...60+000++35% 

Jack Screws— 
Standard List ...cceccccccescdd VS 
Machine— 
C %. Bh pe Iron, 
Head or Round Head....3 
Pitter Head 40% 


Bra. 
cist Head or Round Head.. 
Filister H Me cose se veo oi 
Roped Thread Iron, F. R. or ; 
Filisted "Head Ceveceece 
Brass: 
F. H. or R. F., Noe, 8 to 14. 
Filister Head ‘(5&5 
Set and Cap— 
Set (ron) . oanes cle 
Set (Steel) “net advance over 
Iron 
Sq. Hd, Cap.ssecccssccceces AG 
Hex. Hd. Ca: > co scccevedovecsecOep 
ap 


Filister Hd. TTTTITT TTT 


Wood— 
List July 23, 1903. 


Flat Head, Iron........++++70% 
Round Head, Iron. 65% 
Flat Head, Brass.........42%% 
Round Head, Brass wef 

Fiat Head, Bronze. ek es aeaee 
Round Head, ne iss cues 

Drive Screw .ocececesceses 40% 


BOT-PO2 04447 


SCYTHES— 
Per dos. 
Pisin. fren. Cutting Edge Pol- 
.00 @ $9.50 


or No. 2 Finish. .$10.00@ $10.50 
1“ * d ras Web and Racks Pol- 
evcces $11.00 @$11.50 
Bark Weed and wag 
te cocccece . $10.50 @ $11.00 
Grain, Pointed, Cutting Edge 
Polishe @$12.50 


$12. O 315.2 7 
North Wayne Tool Co.: 
Little Giant Grass MT °0 
Little Giant Bush and Weed. 
Black Diamond, Grass 
k Diamond Bush and 


% | Clipper Grain, Bronze ve 


SEEDERS—Cherry— 
Mnterprise .. 2.6.66. .0 0000 4-16% % 


Raisin— 
cecsescecoecenncenele 
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Here is the Fastest-Selling 
Accessory of 1917, 


4OHO TRANS MISSION LININGS 


One Set Will Out 
3 of Any Other had” 2 


They Make the Ford Brake BRAKE 


OU know how the Ford jumps when it starts, and jerks when it 
stops — how it shivers and jars every time the brake goes on. 
Here is something that puts velvety smoothness in the Ford 
Transmission, so that it goes into low or reverse like a high-priced 
car. It starts gliding to a quiet stop at the first touch of th 
the brake. No more clatter, no more jar — regular big car stuff. 


AD 


TRANSMISSION LININGS FOR FORDS 
They STOP the Grabbing and Slipping 


Into expensive, imported transmission 
fabric are inserted circular pieces of cork, 
slightly thicker than the fabric itself. 
These cork surfaces engage the brake 
drums immediately when the pedals are 
pressed, due to the high coefficient of 
friction of cork and steel. Ordinary trans- 
mission fabric becomes glossy and hard 
and does not grip unless an excessive amount 
of pressure is brought to bear. Then it sudden- 
ly grabs and slips—and that’s what causes the 
jars and the mechanism-killing vibration. 

The corks in Cork Insert Linings eliminate 
the slipping, the jarring, the vibration, of 
starting and stopping. They also add wonder- 
fully to the life of the linings. The corks wear 
very slowly—never become hard or glazed— 
hold their place in the fabric throughout the 
long wear and do their work to the very last. 


Advance Automobile Accessories Corp. 
Dept. G8-1 56 E. Randolph St., Chicago 





e toe on 


NC 


NTCre DLT. 
aN ae od a T 


That’s why Cork Inserts outlast two to 
three sets of ordinary linings. 


Get Cork Inserts Now 


CorkInserts are beingadvertised to your trade 
in the Saturday Evening Post and leading 
trade papers. They are selling by the thous- 
ands. Your customers know about them and 
are ready to buy as soon as you are prepared 
to sell them. It’s harvest time right now. 


Cork Inserts are sold in handsome two-color 
packages, complete with rivets for installa- 
tion. Use the coupon and send_your order 
today for Cork Inserts. Your Jobber will 
get full credit. 


ORDER A DOZEN SETS 


A a NS SL NE SS OY ST 
pe ADVANCE AUTOMOBILE ACCESSORIES CORPORATION, 
] Dept. G8-156 E. Randolph Street, Chicago 
Express one dozen sets of Advance Cork Insert Transmission Linings 
for Fords, subject to regular dealers’ discount. 
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SETS—Awil and Tool— 


Millers Falls Company : 
Tool Holders, per doz.: 


Nos. 1 
$11.00 $12.76 $15.60 


Cellar Window— 

McKinney Mfg. 

dapanned, per gross, sets... 

Galvanized 
National Mfg. Co. : 

No. 70, Gaivanized, ed 

Nali— 
rled ee 

Stan's: Knurled, @ gro.... $ 


! Rivet— 
Regular list .. 
Rivet Sets 


6 
$10.37 


$36.58 50 


+ $1.65 
85¢ 
8.40 


ener . 


Special, 
Nos. 3 and 4 Cross Cut, 
. 20.00 
No. 5, 3 . 80.00 
Screen Door— 
McKinney Mfg. Co.: 
Japanned per gross ry 
9.50@$21.25 


Plated .. $22: 50@$25.25 


SHARPENERS—Razor Blade— 
Hyfield Mfg. Company; 
Hatfield Machine ......+++++20% 


SHAVERS—Beef— 
Enterprise Mfg. Co...++++++25&80% 


ovens nee 


dez. 
Wood, doz., 2% in., $3.40; 3 in., ios 


Mille rs Falls Co.: 
Nos. 1, $7.85; 2, $12.75 net per dos, 


SHEA ne~Sems eo 


Best ....$3.55 3.95 

Good ....$3.00 3.25 

Cheap ...$1.40 1.65 
Straight Trimmers, &¢.: 
Best Gusts Jap— 


6 

$4.35 5.00 5.70 
Best Qualit y N wees 
6 


$5.58 6.40 7.46 11.55 
Tailors’ Shears :...ses00% « 40&10% 
Pruning— 

Pexto No. R 70, per doz., 
No. 50, $4.25; N 
R 85, $14. 75. 

Tinners’ _“e- 

Steel Blades 

Steel Laid Blades 

Jennings & Griffin Mfg. 

OO TO MR. no cscccvecsesecness Bats 
Pe eg Original 
P. 8S. & W. Samson 
Smith & Heme nway Co., Inc.: $ 

“Red Devil’ 


SHELLS—Brass, 
Remington Arms - 


$10.25; 
0. 60, $6.00; N 


Empty— 
Union Metallic 
uality, all gauges. ee % 
Club, 10 and 12 gauge 33 
Paper—Empty— 
Peters Cartridge Co.: 
League, 10 and 12 gauge... 5862 
League, 16 and 20 gauge ee 
Target and High Gun, 
Ideal and Premier 
Remington Arms - Union Metallic 
Cartridge Co.: 
Arrow, 10, 12, 16 and 20 re 


oo — 10, 12, 16 et ° 
3 


36 
Nev ~ ‘Giub, 10 and 12 gauge. .838% % 
New Club, 14, 16 and 20 gauge, 


3314 % 
Loaded— 

Black Powder 
Smokeless Powder, medi- 

um grade 
Smokeless Powder, hig 

Hee SOOT POCO ATT ETe | 
Sackeon Powder, 

gaug 


tots Seeiae Co.: 
League, Black Powder......8314 % 
Referee, Semi-Smokeless.. ..3344 % 
Target and High Gun, * Smoke- 


less 
Ideal and Premier 
Remington Arms - Union Metallic 
Cartridge Co.: 
New Club Black Powders. ..83% % 
Nitro Club, Smokeless Powders. 


Arrow, Smokeless Powders. .33% % 


SHIELDS— 
Parker Supply Co.: 
Lag Screw Shields........+.+.75% 


SHOCK ABSORBERS— 
Silvex Co., South Betalehem, Pa.: 
Bethlehem Pneu. Spgs., for Ford 
Cars, list set 25. 
For Packards, Caditiacs, Plerce- 
Arrow, etc., list set....$200.00 


SHOES—Horse, Mule, Etc.— 


F.0.b, Pittsburgh: 
Tron oc Steel......per keg. .$5.00 





SHOT— 
to B.. 


Gnd larger...ceccssess 


25-lb. bag. 
peeceedeocsecssonnee 
3.30 
3.55 
3.55 


Chilled ..ccccsscccccccceccces 
Dust .... 


SHOVELS, SPADES AND 
ScooPsS— 
Plain Back: ‘ 
First and second grades, net list. 
Third and fourth ie 
Net list + $1 
Hollow Back Shovels and Scoops: 
First grade ...... evecveverce 
Second grade 
Third and fourth gress, 


Peer e eee eee eee eee 


t list + a 
Back Strap Eastern scm Scoops 
First and second grades...Net 
Third grade 
Fourth grade Net list 


‘1 
$2 


‘|Back Strap Shovels and Western 


Pattern Scoops: 

First and second grades..Net list 

Third and fourth oredes, 
Net list + $2 

Snow Shovels— 
Long Handle, steel blaae. .$3.50@4.00 

Wood and Mail. D Handles, 
$4.50@5.00 


SIEVES AND SIFTERS— 
Hunter's Imitation, per doz... .$1.00 
Hunter's Genuine, per doz.....$1.25 


SINKS—tIron and Steel— 
Barnes Mfg. Company : 
Cast Iron, painted, 

and smaller 
Cast Iron, painted, 20 x 40 = 

and larger 
Lalance & Grosjean: 
L & G list steel.. 


SKATES—Ice— 
Conron-McNeal Company: 
Extension Kocker and Hockey: 
Men's and Boys, per pair: 
Polished 
Polished and ar 
a a polished 
plate 
rine. Flexible, polished and 
plated 
Girls’ and Ladies’, 
Polished 
Polished and plated 
‘Tempered, polished 
plated 
Semi-Hockey, per pair.... 
Roller— 
Boys’, per pair coceee Hl, 
Girls’, per pair...ccsccscoes 1.85 


SNAPS—Harness— 

German 

Domestic 

Niagara Falls Metal Stamping Works: 
Niagara Harness and Rope....40% 


SNATHS— 
Grass Scythe, per dos. 
Bush, per doz.... 


20 x 36 in. 
3 


eecccccceees0 FO 


ccceee ofbl5 
ccccccccccccegMeed 
SNIPS—Tinners— 

See Shears. 


SOAP—Automoblile— 
Harris Ofl Co. 
Harris Motor Soep, bbls. 18¢ 
18s. 
th. 


and \%& bbls. 
25 tins, | ; 
tins, "1. 25 


tins, $2.40; 5 

each. 
SOLDER— 
Half and Half ..ccccscccesecdd Vad 


SPITTOONS— 
Indu-Namel 


Ib. 


SPOONS AND FORKS— 
Silver Plated— 


| Good Quality ........06. ccccce clOt 


o e000 el0% 
Miscellaneous— 

German Silver ecvccses cftf 
Tinned tron— 

per gro., $2.60 

-ber gro., $5.20 


SPRINGS—Door— 
Chicago Spring Butt Co.: 
Chicago _— 
Jap. fines 
Retiance toil)’ 
Morgan Spring Co,: 
Perfection PPeTIeTTET? Ob. 
ferrions. Wagon, Etc.— 
1% in. and pepooks Per Ae 


Black 
Half Bright : 
Bright 
Tuthill Spring Co.: 
Ground bl’k and half br’t... 
Ground bright 
Painted Sass, _ Springs: ; 
1% «2x 24 teeees oper pair $1.00 
14 £24 6. «Per pair 1.15 
1%, 3x 2B L.per pair 1.65 
SPRINKLERS—Lawn— 
Enterprise 
Stnher & Kuck: oer doz., Nos 
$5.60; 2, $8.90; 8, $2.50, 


+ 1208214 % 
seen tT hh 


-$7.25 
7.75 


ee eee eneeee 


eens 


SQUARES— 


Nickel Plated Steel and Iron. . .15&5% 

Rosewood Hdl. Try Squares and 
T-Bevele ceccccscvese o> 

Tron ~ Try Squares and T- 
GUMS ei ccavtderccccecocccs rae 


Athol Machine Co. : 
Combination ....s+seeeee+> 
PERO cc cccccvcccccceces ‘seat & 


SQUEEZERS—Lemon— 

Weed | Porcelain Lined: Per Fy 
Good gradé.....csccocecees «81-50 

Tinned Iron: 


Low Grade....ccccceveeesss SG 
$1.25 


Goo ee 1.85 
H Rng ike Lined... [$1.75 @2. 00 


STALLS—Cattle— 
Hunt-Helm-Ferrig Co, : 
Star, Steel ....cscccsceve++20% 


STANCHIONS—Cattle— 
Hunt, Helm, Ferris & Co.: 

Sea 55 ccvcvesheuccene cates 
STAPLES— 


Fence, Bright, $3.80: 
Galvanised, $4. w 
Poultry Netting. . 


STEELS—Butchers’— 
John Chatillon & Son: 
Chatillon’s 
Foster Bros.’.....++++++--List net 
STEELYARDS— 
Peck, Stow & Wilcox Co....... 


STOCKS, DIES AND bens 
Sets 

Hand Taps oe 

M.S. Teper Taps "Nos. 2 to rae mc. 


60&5% 
M. S. Taper Taps, Larger. .3344&5% 


eeeeee 


“~s" ha egy 
er 100 lb., $6.50 


-10% 


STOPS—Bench— 
Morrill’s: 


‘os. 1 2 
Per doz. $10.00 $12.00 33%% 


STRAPS—BOX— 

Acme Embossed, cases.........10% 

Cary’s Universal, cases...... +-15% 

Stanley Twinrold, L. 8. Howe, 10 
ceovesecces eocece se lLO% 


STRETCHERS—Wire Fence— 


Hunt, Helm, Ferris & Co.: 
Elwood Rod, No. 191, per doz.$7.80 
Elwood Pattern, No. 190, per 
doz. $7 20 
Little Giant, Sr., per doz... .$6.90 
Star, No. 482, Plain Bearing. $10.20 
Star, No. 482, Roller Bearing.$10.80 
F. J. Townsend 
Townsend's Wire Fence Mtsetebes. 
per doz. . $8.40 


thang ag eget 
Enterprise Mf, 
Stuffers an er Fame 


25@25&T% % 


SWEEPERS—Carpet and Vac- 

uum— 

Bissell Carpet Sweeper Co.: Per on. 
Superba, Cyco B. bh Nic $41 
Triumph, Cyco B.B. Nic.... 
Parlor Queen, Cyco =. B. Nic. 

Elite, Cyco B.B. 
Am. ‘Queen, Cyco, Bl 
Princess, Cyco, B.B. Nic... 
Grand Rapids, ‘Cyco B. B. Nie 
Grand Rapids, Cyco B.B. Jap 
Universal, Cyco Bearin Nic. 
Universal, Cyco B.B. Jap. 
Standard, Nic keled Fittings. 
Standard, Jap 
Grand, Cyco B.B. Nic 
Grand, Cyco B.B. Jap 
Superba Vacuum 
with brush 
Grand | a vac. 
with bru 
Housebold _ He Sweeper, 
with brush 
— 


35.00 
34.00 


Bubject to quantity allowances. 


SWINGS—Lawn and Porch— 


Myers Low Down Roller,.......30% 
Myers Porch Swing. 


senor 


Tackte—Fishing— 


Wise Sportsmans Supply Co.: 
“Jim Dandy’’ bait, per doz. .$6.00 


TACKS— 

Carpet, Bill-posters, etc...List + 10% 
Finishing Nalis— 

Copper Nails .......++++.per lb. 48¢ 

Copper Tacks .....++++.-per lb. 50¢ 

Trunk Nails, etc. ¢ 


See also Nails, Wire. 
Double Pointed— 
Double Pointed Tacks..........10% 
Thumb— 
Solidhed Thumb Tack Display as. 
i 22 = 


sortment 
No. 24 asstm 5.75 





Handitax % in, steel. per “40060: 1:50 


Sk Pere 


—= 
TAPES—Measuring— 

American Asses’ Skim........, 
Patent Leather ......++.. ie 


ae & Esser Co.: 
20@25% 


Metallic . satest 15 
Asses’ Skin .. 56 bas 


a Buie Co, : 
eeeeeee =e 25410% 


Wiebuseh & Hi 


=e sme. 34L 


Chesterian! s Steel, 


1038L, 
-20&7 14% 


TAPS— 
See Stocks, Dies and Taps. 


TEETH—Harrow— 
Steel, plain eaded, % 
and arger, per 100 Ib. $3. Pri 25 


THERMOMETERS— 
Tin Case, Cabinet, Flange, Dairy, 
Corccesescccceccee New list, 304 


TIPS AND BUMPERS— 
es ~ Co.; Box Complete, 


11.00 
Rubber Head Nails, oP gro., N 
0, 85 40¢; 3, 309 


1, an 


1.2 
Biotted. ‘perew Ti 
#2! $2. 25; zt: 
Rocking’ Chair oe. per doz., 
75¢. . 40 


eee eee ee ee 


Cement— 
8. Cheney & Som....eese+.+.+- 50% 


TOOLS—Haying— 
Hunt, Helm, Ferris & Co.: 
Harvester and Peerless 
Carrier rs 
Track, 
ets 2 
Harvester and Peerless Slings, 
Forks, Pulleys, ete 20 
F. E. Myers & Bro. 

4 Fork Unioaders; Myers 
Double Rail, Myers Single 
Rail, Clover Leaf and Fault. 
less, and all wood track fork 

unloaders 

Sling Unloaders; 
Grip and Cross Dra é 
— ue, rack and wipe "Track fy 


Mye om Hay Forks,” 
leys, etc. .. 


a 
ee 25% 


a Sure 


Put. : 
20% 


eee ene ec 


‘Sane 
Simonds’ Crescent ..sec00+.+-30% 


TORCHES— 


| 8 8, Engin » WP Gemeccee 


. $6.50 
Wall & Co. : 
d 


Dreau- 
Torches; 
Blow ‘Torches, per t, 

0. “ 6.50; No. 21, $29.00; 
No. 31, $35.00; o 10, Braser 
Torches «csescescccescees 920,00 


TRACK—Barn Door, &c.— 


Shine Door, Painted Iron, per 
PE Fee: cavviesiiovsuwe $5.25 
pane 
Hinged Hanger, # 100 ft. 
| ap St $0.50; 1% x 3- 16 In., 
Hunt, Helm, Ferris & Co.: 
20th Century, round, per 100 fr. 


per 100 ft.. 
Mfg. Company 
Hanger 


Flexo, 
Beiiene ed 


Myers’-Stayon Track. Myers New 
Way and Giant Tubular Track 1 
Faultless self-cleaning .... 25% 
National Mfg. Co.: 
Braced Rall, per 100 ft 5.75 
Storm-Proof Rail, per 100 ft.$18.00 
wy * theta Mfg. Co.: 


a Screw Rail, } 6 1% 

Gauge Trolley Track, ® ft., Nos. 
31, 32, 20%; No. 338, 20%; 

Nos. 61, $4.25; 62, $4.50; 63. 
$4. ao rr $5.75; 68, $6.25; 


= 
Hero, Adj. No. 19... .30% 
‘Adjustable 5 rack ‘Tandem Troll: oe 


‘ck ‘No. 19 


Track ae 
Royal Kajustable “Track ‘No. 


122. 
TRAPS—Fiy— 
Balloon, Bate or vr doz.. 
1.10@1.2: . $10.50 
Harper, AE or Matinee 
doz., $1.75 





Safety Wire Gas Globe Company : 
Columbus Sani 


oe $0.85 
tary oer 7 Gos. $0.98 





HARDWARE AGE 


X-Ray View of the Wonderful 
Howe Bracket that turns any 
direction as easily as you _ 
the finger. Puts the 

Spotlight in Poa “Safety First” 


PROTECTED WIRE 
DETACHABLE 


a. 
Light Quick-Anywhere it's Needed 
-Around the Automobile 


Light that explores the bad turn—that makes safe the passing on a 
narrow road, that tilts downward to give a powerful road light with- 
out glare, that provides a wonderful trouble lamp—these and a hun- 
dred and one other uses make the Howe Spotlight a necessity. 
The value of a spotlight is in direct proportion to the efficiency 
of its bracket. The Howe Bracket is a wonderful combina- 


MIM 


tion of ease of action with positive firmness. It permits an easy 
turn direct to the spot you want to see. It holds the lamp firmly 
right where you turn it. Road shocks and vibrations won’t move it. 
The patented coil springs, acting on the turning joints, are the secret 
of this gentle firmness. They take up all jar and loose motion— 
insure perfect service always. 


**The Spotlight with the Wonderful Bracket” 


The wonderful Howe Bracket also contains and protects the wires— 
prevents flopping, wear, and short circuits. The Howe is always in 
focus—gives a perfect Spotlight at all distances. Outlines objects 
a quarter of a mile away. The switch is “on and off type”—right in 


the neck of the handle. You ligt up with the same motion that you 
turn the lamp. One of seven 2-piece Howe clamps insures a perfect 
fit for every windshield frame. The finish is baked-on enamel — 
good as that of the car. 


Be Sure Your Spotlight Is a Howe 


If your dealer hasn’t it, accept no other. Remember, a spotlight is 
only as good as its bracket. Only the Howe has the wonderful 
spring controlled bracket. Send remittance for the Howe Lamp you 
want, telling the make, model, and year of car you drive—for a Howe 
Lamp prepaid. Be sure to give your dealer’s name. 


Dealers: The Spotlight with the wonderful bracket makes the best 
buy— it’s the big seller. You ought to have it now. Wire for a dozen, 
mentioning jobber’s name. 

Display stand, attractive circulars, and other live selling helps 
furnished without charge. Write for full particulars. 


HOWE MANUFACTURING COMPANY, 1732 Michigan Ave., Chicago, II. 


Pick , Yours Out—Order Today } 


mm Ea Ee ee ee ee eee oe 
HOWE MANUFACTURING COMPANY 

1732-36 South Michigan Avenue, Chicago, Ill. 
Send one (1) dozen Howe Lamps as follows:— 


[ Ino. 8 (Iwo. 9 Iwo. 7 (same as No. 8, 


without mirror) No. 15 ‘o. 11 (same 
as No. 15, without mirror) 


Jobber’s Name ' 
I a 
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Game— 
Miggese # Falls Metal Stamping yer 


Cifecner® 


Oneida Community Ltd. : 
Vietor— Per doz. 

With Without 

Chains Chains 


doz. 
Without 
Chains 


Per 
With 
Chains 


t 2 
Qe PO Boho 
= 
FENSSIISAR te 
SENSOR OMS wereorore 
a = 


-o 
FF Se & 
oJ 


aS 


Triumph Trap Company, Inc. : 
Less than Bbl. 
..-$ 1.88 


These prices are with Chains 


Mouse and Rat— 
Mouse, Wood, Choker, gro. —— js 


Mouse, Round or Square Wire, 


‘ 
Lovell Mfg. 

Erie Rat 

Star Rat 

Rex 

Dead 

Sure Catch Rat 

Dead Easy Mouse 

Rex Mouse 

Sure Catch Mouse .... 

Delusion Mouse 

Mascotte Mouse 

Tin Choker Mouse 

Wood Chokers, doz. holes. e 
Niagara Falls Metal Stamping 

orks; Enticer Rat 50% 


Oneida Community Ltd. : 


Victor Mouse 
Hold Fast 
Victor Rat 
Hold Fast Rat 
Official Rat 
Tin Choker Mouse........... 
Wood —— Mouse, dozen 
holes ee 
End o’ Mice, per 1000 
Victor Mouse, per bu 
Victor Rat, per bu 
P. 8. & W.: 


Hopper, 3 1, with Chain, oy 
oz 


Hector, 
dos. 


a eo 
. Rose & 
Phil. Pat. wo. 
$10.35 Ay 


10 0% 
Wide Teel, Wwe I 
$10.65 11.05 
10 10 


‘Hats. 
11.50 
11 
Idlers, 
11.80 


E. C. Atkins & Co.: 
Plastering 


TRUCKS—Warehouse, &c.— 


McKinney pete. Co. : each, - 
No. 1, $21.50; No. 2, $18.50 
No. 8, $15. 50. 


TUBS—Wash— 
Net, per dos. 


os. 0 2 3 
Galvanized ....$7.35 8.90 9.95 12.00 


Cypress— 
Eagle Weatyneats Mfg. Co. 


os. 1 8 
$13.50 12.00 10.50... .20% 


TURNBUCKLES— 
National — Co. Screen Door, 
No. 195, Japn’d, per dozen. .$1.00 
TWINGE —ilesetianseus— 
*, % and '%4-lb Balls: 
Lee as ark bir-siv old aiwh'ed 6 aden Fa 38¢ 


Cotton Seine, 
Soft Laid ‘thread—6 38Va¢; 
12, 35¢; larger 
Medium Laid thread—é6, te “ 
43¢; 12, 399%4¢; 15 to 36¢ ; 
larger ” 39Y, 
Hard Laid thread—6, 52¢; 9, 35¢; 
ye 41¢; 15 to 42, 37¥%4¢; lerger, 


Staging, 2 to 4 oz. balls, in bar- 
rels pine ¢; in 5-1b, sacks, 33%4¢ 

Trot in balls, ¥ to 3 ib., 
in ferro: Nos. 173 and 3 ih., 
BOP GA svcsvccnscodesvete 32%4¢ 


Cotton Wrapping. white, 5 baiis 
to lb.: 


5 bell 
American 
Yb 


American 3-Ply Hemp, 1-lb. ang 
indie 3-Ply ene, 1%-lb. Balis 


MPs Hemp, % 


a % ro finns Y% 

Common India, No. 18 

No. 264 Mattress, % and % 
Balls, according to quality, 


is @$1.00 
Cable laid ag No. o5¢ 
Italian, A, No. 18, 16: B, 42¢ 
Wool, 3 to SPI re oo 12@ I4¢ 


V arnisHes— 


Moller & Schumann Co.: “ 
Hilo Fiat Finish, per gal.. « $3. 3.50 
Hilo Floor Finish, , gal. 3.25 

less 25&10% 

Montauk Paint Mfg, Co. 

Di-mel-ine a. ‘Varnish, 
r gro., $10.80 
Di-mel-ine Varnish Stata, 
Per gro. , $10.80 
ViseEs— 
Solid Box 


Over 100 Ib 
Hand— 
Athol Machine Co.: 
Hand Vi: 
Parallel— 
Athol Machine Co.: 
Simpson 
Standard 
Starrett, Improved 
Vise Attachments, 
600 Line Stationary Jaw 
600 Line, Swivel Jaw 
Millers Falls Oval aide Pattern, 


2% 
$1.53 1.76 213 2.7 

Parker's: 

Combination Pipe 

Eclipse .. 

Regular... .. 

Trojan ... 

Victor 


3.96 


Athol Machine 
Combination 
Parker's Combination : 
Series, 5% 
( lnipetitive 


- 40&10% 


No, &70, 

Combina- 
5545 % 
80810 % 


20&10% 


H. Williams & Co.: 
Vulean Chain Pipe 

Wood Workerse— 
Athol Machine Co.: 
Simpson 
Standard 


J. 


.15| VULCANIZERS— 


GO. A. Shaler Company: 


5-Minute, $1.50; in dos. 


Tube-Kit for Fords 
Tube-Kit 
Ford-Kit 
Val-Kit 
Motorist’ s Electric 

$12.50 less 25% 


Waps— 


Price Per M 

ie & 

B. E., 9 and 10.. 
P. E., 11 up 

P. E., 9 and 10.. 


New List 


a 
33% 


WAGONS—Coaster— 
Hnont. Helm, Ferris & Co.: 
Overland and Star.......... 35% 
WAITERS—Dumb— 
Sedgwick Machine Works, 





Nov. 1, 1916 


WARE— 
pn cwssang swe 

Lalance & Mf, 

Agate _. Sickel i Steel Bing 

All “white” Enameled 

Volirath Co.: 

New Idea Kettles, 


Imperial Hollow Ware, Cast Iron, 
30% 
Enameled Ware, | Steel. White : 


a White, 30&10%; Special 
Blue, 30&10%. 


Cast Iron. 
4041 


WASHERS—Bibb— 
Durst Mfg. Co.: 


Dumaco, all sizes, per 100... . .60¢ 


WASHERS—Cast— 
Over % ‘inch, barrel lots, 
wd lb., 34a¢ 
iron or Stee 
Sise bolt..5/146 % y % 
Washers. .$7.75 6.85 545 5.25 5.05 
lhe above prices are based on 
$4.00 off list. 
in lots less than one keg add 
jae per lb.; 5-4b. bores add Ye to 
list. 


Leather, Axie— 


1 1% 
25¢ 4 8=6—25¢ me Py oa box 


18¢ 
WASHING MACHINES— 


See Machines— Washing 


WAST E—Cotton— 
White per ib. Colored ber ib. 
16 No. 1 1y%e¢ 


WEDGES— 


OF Fimtah .iccccccccscccces sl, & 


WEIGH TS—Sash— 

Per ton 
Eastern Market 39.50 
Middle West 


WHEELS—Well— 
8 in. to 14 in 


WHIPS— 
Drop Top Werte, per doz 
Str’t Buggy Whips, per doz 


WHITE LEAD AND OXIDES— 
National Lead Co.: 
Pure White Lead, Dry and in 
oil 
¢ 


In 100, 250 and 500 = meee. 7 
-11%¢ 


In 25 and Aa kegs. 
In 12% ¢ 
ms, BR 5 ™ cans, as- 

sorted (100 . in a case)..13 ¢ 
On lots of 500 pounds or more, a 
discount of per pound is al- 
lowed. 
Dry, Red — and Litharge : 
In 100 I keg: 


On lots of 500. pounds or more, a 
— of % cent per pound is al 


Red Lead and Litharge, in bb! 
and % bbis. same price as in kegs. 


WIRE—Barb— 
See Market Report. 


Fence— 
Market 100 Ib. Bundies— 
See Market Report. 
Bright and Annealed: Per 100 Ib. 
6 and 9 l.c.l. 1000 
and over to retailer. ..base $3.70 
Smaller sicses take fence 
extras: for smaller 
uantities, vis.; to 999 
b. and 100 to 499 Ib. 
extras are charged. 
Galvanized, subject to same 
conditions 
Cobpered, subject to same 
conditions 
Tinned, subject to same 
conditions 


. base $4.70 


Less than car loads to retailers. 
‘Bright and Annealed 
Nos. 16 17 18 19 20 
Per 100 lb.,$7.20 $7.50 $7.95 $8.45 $9.00 
Spooled— 


Annealed and Tinned 
Brass and Copper 





T | Coes’ 


WIRE GooDs— 


Steel Wire Goods...........8 
Brass Wire Goods 
Cup and Shoulder Hooks.. 


Wire Goods Co. : 
B 


wine et CLOTH AND NET. 


Galvanized Poultry Nettin 
Before Weaving 
After _—— 

Screen Cloth, Mesh, Per 100 
ft.; Pointed” Black, $1.90; G 
vanised, $2.85; 14 Mesh, Bronse, 
$10.00. 

Standard Galv. 


708 10 152% 
poset 


Hardware Grades; 

100-7t. rolls, 24 to 48 in. wide, 
Per 100 sq. ft. 

No. 2 Mesh ..eces. 

No. 2% mesh..... 


American Wire Fabrics Co.: 
Galvanoid hee Zincked after 


weavi 
mesh, 14 mesh, $2.90; 
16 he “$3, 40; 18 mesh $4.25 
Gilbert & Bennett M ; 
Regular 


fg. 
hire, yl "pet, 


New York Wire Sieh Os 
— Cloth Boied, S00 sq. ft. 
12 mesh 
$2.85 ; pe 
nme Wire “ 
luminA Rustproof 
100 sq. ft., 12 cool "$2.45 
14 mesh, $2.95; 16 —. 33° 40 
Sun-Ked Selvage Black, 12 ie” 
$1.90; 14 mesh, $2.35; 16 
mesh, $2.75. 


WRENCHES— 
Agricultural ...... 
4 master or Crocodile 
4A Forged 
ff son r+ old 
Genuine Stillson 
Athol Machine Co.;: 
Rapid Transit 
Bemis & Call's: 
Adjustable 8S, 25%; Adjustable 
Pipe, 25% ; Str’t Hd’le Auto, 
25%; Briggs Pattern, 30%; 
Combination Bright, 40%. 
Steel Handle Nut..........: 
Combination Black 
Merrick Pattern .......... eat 
Motor No. 
Steel Handle Screw 
Wood Handle Screw 
Coes’ Genuine Knife Hdl 
Genuine Steel Hdl 
Coes’ Genuine Key Model.... .2 
P. 8. & W.: 
No. 


g cultura 
Pexto, Btilison Patn. 
Lakeside Forge Co.: 


Sterling No. 
No. 7 Soc cet, 


eac! 
NO. 30 aca Wrench, 
Niagara Falls Metal Stamping Woras: 
Single and Double End Vestpohkit- 
renchiz 37%9 
Kichards-Wilcox Mfg. Co.: 
Shark Adjustable Pipe 
Wizard Adjustable Ratchet. 
Whitman & Barnes Mfg. © 
Agricultural 
Alligator Pattern, — Dog. . 
Machinist, 


8 
Railroad Special case lots. .35'+ 
Less than case lots 3 
H. Williams & Co.: 
Agrippa Chain Pipe ....331, 410% 
Vulean Improved Chain Pipe. 

25&10% 


50% 


J. 


WRINGERS—Mop— 


Eagle sw cotenware Mfg. 

Bmw wd Wringer a mBneke “ket 
Demin fo qt. per doz. 
Standard 14 qt. per doz. 
Janitors 22 qt. 

White Mop Wringer Co. : 
Household per $ 
No. 2 Small Size, 7am 
No. 3 Family Size........ 26 
No. 4 Fam. Size, All Tron. 
Janiters. per doz. : 
No. 0 Extra Large 
No. 1 Hotel Size 
No. 8 Hotel, 





6% 
Retailers’ Assortments, per box. .$4.25| wes 


Less 
Note.—Slightly higher for extreme 
2 
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They’re New 
and Theyre Pexto 


3ig! Powerful! Non-Breakable Screw Drivers. 
When you can’t turn these Pexto Screw Drivers by 
hand put a wrench on the stout square shank and you 
won't find a screw that will withstand the pressure. 


That’s just the kind of work they’re all three made 
for. They've got the backbone—a solid drop forging 
from tip to tip—all one piece with strong wooden 
handles double riveted on each side. 


Like all Pexto Tools they do the task laid out for 
them and do it well. With the Pexto Quality that 
needs no introduction to the trade these new mem- 
bers of the Pexto Family will fihd ready demand 
among your customers. 


Here is also shown another of the efficient Pexto 
Displays. If this good salesman of Pexto Solbar 
Screw Drivers is not already at work in your store, 
we suggest that you get him started at once. “Solbar” 
is the kind with the solid steel bar all the way through 
and the handle that fits the hand. 


If your jobber cannot supply you with Pexto 
Screw Drivers and Displays, write us. 


The Peck, Stow & Wilcox Company 


Mfrs. Mechanics’ Hand Tools, Tinsmiths’ and 
Sheet Metal Workers’ Tools and Ma 
chines, Builders’ and General Hardware 


Southington, Conn. Cleveland, O. 


Address correspondence to 210 W. Center St., Southington, Conn. 


GD PEXTO 


MECHANICS HAND TOOLS 
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STRONGEST * 9" AT THE CENTER 
WHERE OTHERS ARE WEAKEST 


Seven out of ten spring breaks occur at the center. Here's the reason: When a strip of steel with 
a flaw in it is working under stress it will break at the weakest point—the flaw. Center bolt holes 
and center nibs put in old style springs are literally flaws, and the springs break at the point of 


weakness. There are no center bolt holes or center nibs in Tuthill Titanic Springs. Instead a flaw- 


less patented arch, reinforced by a ‘“‘wedge and yoke’ plate, holds the spring leaves in a vise-like 


grip. 
LUBRICATED 


TUTHILL TITANIC ésprincs 


Guaranteed forever against center breakage. 
Guaranteed at all points and in every respect for one year. 


It is the patented and reinforced center construction that makes Tuthill Titanics strongest at the center, the 
place where others are weakest—makes them break-proof at the point where they are subject to the greatest 


strain. 
There is a Tuthill Titanic for every type of car made. It has been especially designed for that car—designed 
to give maximum riding comfort as well as break-proof service under all conditions. It can be easily adapted 
to practically any type of axle construction without extra expense. 
There is also a special Tuthill Titanic Front Spring for Fords—it carries the same broad guarantee of all 


other Tuthill Titanics. 


DEALERS! For spring replacements, more 
Tuthill Titanics are used than all the other makes 
put together. Better springs plus better delivery 
service is the secret. Are you getting your 
share of this big business? Send for our 1917 
price list—the most complete list of spring 
replacements ever published. Let us give you 
full particulars about our attractive propo- 

Rivet head seat springs for tarm wagons furnished painted, in 


sition—also name of nearest distributor. i 
standard sizes. Prices on application. Immediate shipment. 


TUTHILL SPRING COMPANY 


Established 1880 
760 Polk St. 
CENTER-NIB 


CENTER — BOLT 2OR tome, ie 
TYPE six TYPE 
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Announcing the— 


IMBALL 


NON- 
SKID 


ORNER 


THE 


TIRE BUSINESS 
IN YOUR TOWN! 


The Best Territories Are Being 
Snapped Up. Write Quickly 


Are You the “Live Merchant’’ 
of Your Town? 


The KIMBALL TIRE agency proposition means 
CAPITAL and BUSINESS to the wise dealer who 
gets it in his territory. 


KIMBALL TIRES cost you about one-half the price 
DERBY BAR & BUTTON BAR GRIP CORD TYPE of the lowest priced tire manufactured and gives 
TREAD TREAD TREAD TREAD every dealer a splendid opportunity to carry on a 
prosperous cut-rate tire business and also compete 

with all the mail order houses. 


The Largest Dealers in the country are taking ad- 
° NON SKID TIRES vantage of this wonderful opportunity to get the 
rices on nal KIMBALL TIRE AGENCY. We allow only one 
dealer in a territory to handle Kimball Tires, and 
you may rest assured that every,automobile owner 
Non-Skid Tubes Non-Skid Tubes will soon be purchasing KIMBALL TIRES from 
a him. There is some extremely profitable open ter- 
ME, cer beeakonasubara $7.55 $1.90 393 tee $3.30 ritory, offering remarkable opportunity to build up 
2.15 36 ; 3.35 a big, sound and permanent business on KIMBALL 

2.25 WO icoviekane ve 4.00 TIRES. 


2.35 35x4% t 4.10 It will be to your own best interests to write im- 
Cin mediately for territory and PREPARE for BIGGER 

4.00 363 Re esetede . 4.15 BUSINESS 

2.95 GRINS cs axe cas ‘ 4.25 


3.05 SOXG... cece ccc esen ne Me 4.95 All orders must be accompanied by 
3.10 RE Se A 5.05 deposit of at least 25 per cent or no 
3.20 attention will be paid to same. In 
7 order to insure quick delivery 
CASHIER'S DRAFT on Chicago or 
New York Banks, Express or 
Money Orders in part or full must 
accompany order. Allow us first 
and second choice on our Cord 
Type, Bar and Button, Derby Tread 
or Bar Grip Tread tires, in order 


to receive immediate shipment. 
Our Guarantee Protects You 


Do not hesitate about conding 
money in advance. WE AR 
ABSOLUTELY RESPONSIBLE and 
GUARANTEE EVERYTHING to be 
represented or your money 
back. As Uncle Sam does not al- 
low fraudulent use of the mails, you 
are perfectly safe in sending your 
money in advance. Every Tire that 
we sell is absolutely guaranteed to 
be satisfactory a money be ao 
provided the goods are returned to ° ° * io 
us within five days in the condition 1490 Michigan Avenue . Straight, Side” 
in which they were received. ype, 


CHICAGO Clincher Type 
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A Simple Gasoline Problem:— 





If the 


Lilmo Mlanifol 


Increases Gasoline Mileage 427 to 547 
By Actual A. A. A. Tests 


How Much Gasoline Money 


Does the User Save 
With Gasoline at 25c a Gallon? 


Ask every customer that ques- 
tion and see his immediate interest 
in the Wilmo Manifold, the great 
conservor of gasoline. 


We can show letters from users 
testifying to as high as 80% in- 
creased gasoline efhciency — but 
the official A. A. A. tests showing 
42% to 54% increase should satisfy 
anybody. 

Wilmo Manifold sales are up in 


How It Does It 


The Wilmo Manifold is a 
one-piece casting, forming a 
combination exhaust and in- 
take manifold with a thin 
dividing wall between. The 
heat from the exhaust brings 
the walls of the intake up to 
the proper temperature to 
fully vaporize the gasoline 
before it enters the cylinder. 

The Wilmo Manifold va- 
porizesevery atom of gasright 
at the valve openings. Leaves 


no wet gas accumulating 
on the walls of the intake 
passage. Makes a four- 
cylinder as flexible as a six. 
Permitsyou todrive slower 


or faster, and all with much 


the hundred thousands—all in six 
months. 


Made for many makes of cars. 
See the list below. 


Help your customers cut gaso- 
line cost and rid their engines of 
carbon the Wilmo way. Write 
today for interesting dealer infor- 
mation on this year ’round success. 


The Whittier Company 


507 First National Bank Buildirg Chicago 


Retail Prices 
Ford—T .... 
Maxwell—25 ... 
Overland—59-69-79 
Studebaker—17-4 . . 
Buick—4-34-35 . . 


Buick—6-D44-45 . . 
Studebaker—17-6 . . 


Manifolds for other makes 
of cars will be added from 
time to time. 


less gasoline consumption. 
Makes an old motor and 
carburetor work without 
loading up on gas. 
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RUCK MOBIL 


Your Heavy Hauling Made Easy 
and Your Expense Cut in Half 


Dealers in light and heavy hardware will find their hauling and delivery vexations dis- 
appear and their constantly increasing expenses cut in half if they will replace their horse and 
wagon systems with the Truckmobile. The Truckmobile, because of its massive construction 
and scientific designing, converts a Ford chassis, old or new, into a guaranteed | '/; ton truck, 
which is the most efficient and most economical for Hardware dealers because it is the 


“Biggest of them all!” $350 oo. 


Chassis 
Old or New 
Look at these four great points of superiorit 
of the Truckmobile—only four of ten pone wars 
features. They should convince hardware dealers 
that the Truckmobile is the one truck attachment 
that will really answer their needs. Read them. 
_Widest—6 to 9 inches wider frame than others 
eliminate sidesway with drag on motor and grind- 
ing of bearings and allows springs to be interposed 


inches longer than others. , This length permits 
greater loading capacity and makes truck ride 
easier and steer easier. 


Simplest—quickly and easily attached—fewer 
parts and fewer cares. Takes less of dealer's time 
to attach. 


directly between frame and axle instead of bei 

bolted on to side of frame as in cg oo 
Longest—when attached to Ford chassis forms a 

truck with a wheel base of 133 inches—3 to 8 


Strongest—Form massively constructed of rolled 
steel channel and heavily reinforced so that 
buckling is impossible. Special rear axle which 
carries 93% of the load is strong enough to bear 
several times the specified |!/4.-ton burden. 





Dealers_.......:. of Hardware Dealers are taking on truck attach- 


ment dealerships. The very fact that the Truckmobile is the best for the 


user to buy makes it also the best for the dealer to sell. Write today and 
ee ee 


get our attractive dealer's proposition. It means profits for you. 
— 





Commercial Truckmobile Co. 


120 Truckmobile Building, Chicago, III. 


Rear view of Truckmobile showing truck- 
mobile attached to Ford chassis. Note 
massive construction, heavy reinforce- 
ment of frame and ition of spring 
interposed between frame and axle. 
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Merging 
Forces 


We dare not estimate the number of millions of dollars’ 


worth of business that is done through the retail hardware 
trade each year in automobile accessories, including tires, spark plugs, 


jacks, horns, oil, gasoline and so on. 


But we can safely say that much of this business is done 
through the hardware trade because of the efforts of HARD- 
WARE AGE to make the hardware dealer a better merchant of automo- 
bile accessories and because also of its efforts to make the manufacturer 
of accessories appreciate the great possibilities of the hardware trade in 


selling his products. 


To convince the hardware man that 
he could sell accessories has been easy 
and a record of practically 100% suc- 
cesses has justified us in our advice. 
Being a merchant with a tremendous 
amount of good will in his locality, pos- 
sessing splendid window display op- 
portunities, having a superior credit 
rating, and already selling some lines 
for which the motorist had to call on 
him has brought the hardware dealer 
into his own. 


But while we were keeping the hard- 
ware trade abreast of the best practice 
in selling accessories, we were also 
working with the manufacturer to 
prove to him that these very qualities 
that we were showing the dealer he 
possessed were also the qualities which 


made that dealer a strong factor in sell- 
ing the manufacturer's product. 


The year 1917 has proved our ef- 
forts successful. For never before have 
the hardware dealers and the manu- 
facturers of accessories worked so 
closely together nor done such a vok 
ume of business with each other. The 
tremendous distribution of hardware 
stores throughout the country reaching 
from every big city down to the small- 
est hamlet is back of this accessory sell- 
ing idea and the mighty power of ac- 
cessory manufacturers with their com- 
bined advertising and direct sales work 
is creating trade for the hardware 
dealers so that the combined forces will 
prosper as never before. 


Yet we ask both dealers and manufacturers that they do not 
lose sight of us altogether, for, on the one hand, we have helped 
the dealer become a better dealer of accessories and we have 
helped the manufacturer to appreciate the hardware dealer. 


Nardware 


Age 


239 West 39th St. 


New York City 
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A Message from 


Minnesota 
MUINNESOTA dealers know Gibson Service, 


Gibson Quality and Fair Treatment. The orders 

they send us are the best proof of this. Dealers in every other state in 
the good old U. S. A. likewise know and use Gibson Service. Dealers in practi- 
cally every foreign country depend upon Gibson for their supplies. 


It makes no difference where you 


are—or whether you telegraph, telephone 
or write. When we get your message and it says ‘‘please 
ship’’—things begin to happen. Dealers appreciate the 
lengths to which Gibson goes to serve them well. Their 
appreciation has built for us a world-wide trade. Hardware 
dealers will find an unusual advantage in dealing with a house 
that specializes in motor accessories, tires, etc. Write today 
Get this Book! for our 1917 Catalog of approximately 400 pages, and let us 
put you on our permanent mailing list. Free to*’any hard- 
ware dealer. Ask for Catalog G-5. 

















THE GIBSON COMPANY 


INDIANAPOLIS 


Motor Car Accessories and Tires 


HUAN LUSUMEVD EARNS A DENN T NANA ENESUO ESAT AANNNAN ANY TE 








Shop Equipment and Electrical Supplies 


VOUNGAARAARORSALNC HAY ON TEN AATDALS EPL NeLUESNHAE AULD ONDNTRS ARTEL WedNNN aT nA AAT 





“Gibson Serves the World” 
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, COMPLETED 
Our New Gases of Detroit Twist Drills. 


Within its two hundred and fifty some odd pages you will find 
complete up-to-the-minute data and information covering sizes, 
lists, usages, etc., on twist drills, reamers, cutters and other small 
tools—representative of the best modern practice. 

Helpful information in the form of rules and tables has been 
incorporated with a view to making this catalog one of the most 
complete and practical reference books of its kind ever issued. 


Your copy will be mailed immediately upon reneeh 


Detroit Twist Drill ey 
Detroit, U. S. A. 


Juty 12, 


i917 
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The Approved 
Non-Glare Spot Light 








seuanly the Specifications 


Diameter: 7 Body: ty eh mes my . Main Reflector: 
634-inch Ray Parabolite with heavy si fish. Auxili 
Non-Glare Reflector: Brass, fighh slvered, ony 

and easily attached when 

, conveniently located phate. Focusing 
and positive. ( “yoo foot lex Cable 


ry 
lock. 











OTHER POPULAR ‘“PITTSBURGHS” 
Six, $5.50; Five-M, $5.00; Dirigible, $8.00 


Get your supply from any of the following jobbers: 
_H. McC & Son 
Geo. W Nokes Inc. 
H. C. Roberts Elec a 
ac. ‘Pittsburg! . Pa 


ftp oa rea ; 





Pacific Coast Distributors 
The United Trading Co., 595 Mission St., San Francisco, Cal. 








. 
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Tire Repair 
UTE git & 


Improved Wrapped Tread Method 
Used by Big Tire Manufacturers 


Hardware dealers! 
Start Tire Repairing! 


“Tire repairing is one of the lines which the hardware 
dealer seems especially adapted to handle,” says Hard- 
ware Age in an article urging hardware dealers to look 
into the profits of tire vulcanizing. And there’s every 
reason why you should get a big share of this business. 
Simply put in a Shaler Vulcanizing plant and you are 
ready to make all forms of tire repairs. A few feet of 
Poe room or a small amount of floor space will take 
cars of the vulcanizing outfit. The Shaler is so easy to 
operate that any one of your 
tinners or other help can do Electric 
perfect work right from the 

start. ‘ Plant 
Always Plenty of Work only 

You don’t have 
to worry about 
there being enough 
work. Tost fet 


the car owners 
know that you 








are ready to make 
their tire repairs 
and they'll keep 
you busy. Every 
job you handle 
rings from 100 to 
200 per cent profit. 


No need of any 
schooling 


Anybody can 
use a Shaler Vul- 
canizer because of 
the simplicity of 
Shaler Wrapper 
Tread Method and 
Automatic Heat 
Control. 
The Shaler does 
better work than 
the big clumsy 
machine costing 3 
to 5 times as 
much, and it does 
it at half the cost. 
It is the only vul 
canizer with the 
Automatic Heat 
Control You All electrical wiring is complete in the 
cant overcure or stand and connection to city current is made 
undercure a tire. overhead through a plug at the top of the 
You don’t have to upright standard by means of extension cord 
watch the vulcan- to any lamp. No special wiring needed. 


izer or regulate it. 
Write us today 


Send at once for our new catalog of shop vulcanizers. You'll 
be surprised how easily and quickly you cam add to your rev- 
enue. Steam heated vuicanizers furnished if you have no élec- 
tric current. Write us to-day. 


C. A. SHALER CO. 


1457 Fourth Street Waupun, Wis. 











HARDWARE AGE 


GREATER EFFICIENCY 
THE WATCHWORD 


The Hardware Merchant’s Opportunity 


In these strenuous war days everybody is doing his bit one way or another. Those who do not go 
to the front, but remain home to do their part, are striving to increase their own value and that of 


everything they use. 
Motorists and cyclists are buying more supplies to secure greater efficiency from their cars and wheels. 


They prolong the life of tires by repairing the small cuts, by carefully patching inner tubes, by vulcaniz- 
ing casings before they are too far gone. There are many other parts of the automobile to which giving 
a little extra attention means greater use and more satisfaction. 

This is the Hardware Dealer’s golden opportunity. Yes, golden, because people have plenty of money 


and are seeking sensible ways of spending it. 
You, Mr. Hardware Merchant, should sell loads of accessories to the automobilist and cyclist, and 


lead the way with 
DUTCH BRAND 


Rubber Cements and Chemical Accessories 


Everybody needs them sometime and should havea supply for the emergency when it arrives. 


‘il 


Here are a few leaders, but there are many other attractive ones also. Send for our illustrated cata- 
logue and order through your jobber. 


VAN CLEEF BROTHERS, Manufacturers, CHICAGO 





Grand Rapids All 
Steel Sash Pulleys 


Have a reputa- 
tion for quality 
and time-saving 
features. 


Made in fifty 
different styles, 
any finish. 


Is 
Never In 
The Way Your jobber 


‘tue can supply you. 


GRIFFIN Garage Door Holder 


Ss ecessary to liwold the the bolt to hold 
i ty beng Wer cncee aie of & natin enn. So one 06 6 
glance its great value. 


Samples sent 


free on request. 
the new and modern im- 





The Garage door swing- 
Ing to and fro in the wind 
is annoying one yy 
pome, expensive and dan- 
gree. The old way of 

ng or hooki the 

@oor open is not satisfac- 
a, practical. 

© automobile owner 

or buyer nowadays wants 


provements on his car— 
and he gets them. So it 
is when he builds his gar- 
age. He wants the latest 
improvements that add 
materially to his comfort 
and convenience—and he 
gets them. 


Made in U. S. A. 


THE GRIFFIN MANUFACTURING CO. 


30 Warren 3., 
New York 


Erie, Penna. 


17 E. Lake St., 
Chicago 








No. 5—Ball Bearing 
No, 105—Cone Bearing 


Get our thirty- 
one-page cata- 


log. 


Grand Rapids HardwareCo. 


520 Eleventh St., Grand Rapids, Michigan 
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The Purpose 
of 


Hardware 
Age 


is to Serve 


YOU 


The one idea back of all its editorial work 
is to present in an attractive, understand- 
able way, the news, comments, helps and 
suggestions that will assist you to make 
your business more profitable. 

The foundation of our work is service. 
We want to serve you, not only by telling 
what others are doing, but in a real per- 
sonal sense. 

Should it happen that the articles, broad 
in their scope as they are, do not meet 
your particular need, write us. 

If you want information regarding where 
to get certain lines, write us. 

If you want suggestions on merchandising 
your stocks, write us. 

Don't hesitate because you think the re- 
quest too small to bother us about. We 
want to serve you in both the big and lit- 
tle things. 

And if there is any subject you think 
would be of interest, not alone to you 
personally, but to the trade in general, 
suggest it to us. 

This is your paper, published in your in- 
terests and edited with the idea of giving 
you the things you want to know. 


239 West 39th Street 
New York 
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Guarantee 
Visible 
Oil Pumps 








= 














Here is shown a battery of self- 
measuring, power-lift oil pumps. 
They are built on the same accurate 
mechanical principles as the Guar- 
antee Visible gasoline pump. Dif- 
ferent only in size. 

These oil pumps will lift and 
measure liquids from one pint to 
one gallon. Especially adapted to 
use in hardware and paint houses 
for oils, dryers and turpentines. In 
grocery stores for kerosene and 
vinegar. 

Used extensively in garages for 
lubricating oils and for gasoline for 
motorcycle service. 


No Tanks Required 


Pumps Connect Directly 
with Original Barrels 


Write for Descriptive Literature 


Guarantee Liquid Measure Co. 
Farmers Bank Building Pittsburgh, Pa. 
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Mr. Dealer: In this galaxy of stars of the Bumper firmament you will find a Bumper to 


fit every car on the road. 


If you carry this line you can control the Bumper Business in your territory. 
Write us or the nearest distributor to-day for full details of the most profitable accessory 


in the automobile field. 


L. P. HALLADAY COMPANY, Streator, Illinois 


DISTRIBUTORS: 


Asch & Co., 16-24 W. 61st St., New York City. 
Gray-Heath Co., 1440 Michigan Ave., Chicago, Ili. 


Hughson & Merton, Inc., San Francisco, Los A 


Sandford Brothers, Chattanooga, Tenn., Southern Distributors. 





E. L. Thompson Co., 817 Boylston St., Boston, Mass. 
, Portland and Seattle, Pacific Coast Distributors. 




















3,500,000 Cars 
Require Spring Oilers 


LY right here im the U. &B. 
ve we re making a spring oiler 
that’s easily attached, — 
the squeaks, works out 
rust and makes the car rum 
better. Our 


Universal Spring Oiler 
Price 25 Each 


ws selling like ‘‘hot cakes’’ to 
car owners. 


ollers each. 


IMPROVED GAUGE MFG. CO. 


SYRACUSE, N. ¥f. 























CONVERSE 


Te 


4 fPeIPLE» 
TPRLEAD 
I7TPES 


“GOOD AS WHEAT” 











Adams Auto Top Holder 


“Stops the rattle—saves 
your top”’ 


Neatest — Quickest — Strongest 


Dealers everywhere will find a 
ready sale for this best of all Top 
Holders. An ornament to any car. 
No unsightly projecting arms, nor 
dangling straps. Can installed 
in two minutes, and operates 
quicker than any other. 


Two sizes—% in. holes for small 
cars, % in. for large ones. 


Price, $2.00 per pair 
Write for discounts to dealers. 


ROCK ISLAND MFG. CO., Dept. B, Rock Island, Ill. 








UNIVERSAL Push Button 


Something new. 
Entire top 
moves. Press 
any point and 
contact is made 
instantly. No 
fumbling to find 
it. Idealfor 
desks, door bells 
and electric 
auto horns. 
Shell is finished 
in 4 eautiful 
black enamel 
with nickel plate. Top a dureble black composition. 
Very attractive. May be had in Black, White, Oak 
or Mahogany. Used as standard equipment by largest 
auto manufacturers. Cut is exact size. 
You'll find it a “live wire’ at the 


Price, 25 Cents. 


Garford Mfg. Co., Elyria,O., U.S.A. 
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Stanwood Adjustable 
Accelerator Foot Rest 
Patent Pending 


A Safety Device to guard against 


Unintentional Rapid Accelera- 
tion when driving over rough 
roadways or street crossings and 
to relieve the foot from Constant 
Tension. 

The Device is adjustable to vari- 
ous heights and positions and 
adapted for use on all makes of 
automobiles. 

The foot is supported by an in- 
dented rubber roller vulcanized 
to a steel tube which revolves 
upon a steel spindle riveted to 
the uprights of the device. 
Descriptive folder mailed upon 


Stanwood Safety Step Plate for 
Automobile Running B 


Type C. Price $1.50 


Rubber molded on a perforated 
metal plate, 24 projecting ribs. 
Size, 8 inches wide, 11'4 inches 
long. Keeps the car clean. As- 
sures safety. Adds to car re- 
finement. Quickly applied. 
Will not mat down or discolor. 
Pat. May 30, 1916. 

200 Jobbers Supply the Dealers. 


Stanwood Equipment Co. 
307 Plymouth Ct. Chicago, Illinois 
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Stanwood Conformable Hand Pad 


for Automobile Doors 
Patent Pending 


These Pads are made of black 
leather and of various grains, 
such as Long, Smooth, Seal, Pig- 
skin and Patent. 


An exceedingly ductile metallic 
sheet is enclosed between the 
upper and under leather sections, 
securely holding the leather pad 
to the shape of the door and 
permitting the pad to be con- 
formed through pressure of the 


hand. 





application. 


SEAMING 


ce (MR 


aA 


sor Hoc! Plate. Reotatt ox soe. Miiiiiiiiiiiiitiitiitiiiitiiiit 


the cylinders in a motor 

‘ j i and you will multiply 

the need of a spark plug 

with ability to with- 

stand the rigorous pun- 

ishment delivered by a 

/ " multi-cylindered motor. 


Calorite Spark Plugs 


have been designed to meet the heavy demands of present day gasoline engines 
—neither extremes of heat or cold nor trip hammer blows of high compression, 
high speed motors can worry them— 


Their scientific design 


The superior materials entering into their construction provide a factor of 
resistance to trouble practically double that of ordinary plugs— 


True, Master Spark Plugs command a reasonable price, but they prove that 
quality is economy—in their long lived, dependable service— 


There is a Master Calorite Spark Plug for every variety of motor. 
And the retail price is amply justified by their efficiency and durability. 
$1.00 and $1.25 Retail 
depending upon the size 
Let us send you full details regarding our proposition to the trade. You will 
find it most attractive. 
MASTER CALORITE SPARK PLUGS 


Made in U.S. A. and guaranteed by 


Hartford Machine Screw Company 
488 Capital Avenue HARTFORD, CONN. 





Master Calorite Spark Plug 
Regular Length, $1.00 each 
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The Auto tradewillsoon findthewayto 
your store if you’re equipped with the 


MEE LEYS" 


STANDARD OF ACCURACY 


Gasoline and Lubricating 
Oil Storage System 


Makes friends because it means 
filtered gasoline, clean lubricating 
oil and honest measure al- 
ways; makes profits be- 
cause it attracts customers 

and avoids waste; 50% 
faster than old style systems and 
accuracy guaranteed; saves you 
time and money. 

Curb Pumps, Portable Wheel 
Tanks and Inside Pumps for 
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Crystal-Core Wire Solder 
Pa 


There is no solder like it. The solder is a 
hollow wire filled with an acid flux (see cut) 
which flows as solder is used. Cheaper to 
use than solid wire or bar solder, as it elim- 





_— 


Garage Service, Paint Oil and ¥ inates preparing, hunting for or applying the 
«nt . < g “er flux. 
Lubricating Oil Storage Sy S- The ideal solder for spark plug and battery 
. sire " - aceme 7 terminals, electric light connections, cracked 
tems, First Floor and Basement Sindare, gantthed alte aut cnx tones, ton 
QOuthts. ‘ ator leaks, speedometer flexible shaft, and 
; general garage use. 
Sold in one pound coils and on one, five 
and ten pound spools. 
Order today from your iobber. 


= CHICAGO SOLDER COMPANY 
Shotwell Pump & Tank Co. J CHICAGO, ILL. 


i) LI 


Here are the advantages of rolling 
door hangers for garages—easy to op- hw il 5 Ce 
erate, fit any style of door or any diffi- etal Ss at 1 nts 
cult position. Doors cannot sag and PREPARED PAINT, Ten Col- 


. or . a ne ors. 
slamming is impossible. 2 VARNISH STAIN, Six Colors. 
3 SCREEN ENAMEL, Black, 
Green. 
STOVEPIPE ENAMEL, Iron 


Let us show you the 
difference 
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PAINTS = STAINS - ENAMELS 


The complete, compact, distinctive line in handy 
household cans only—full-size, full-measure. The 
right quality, quantity and price to meet the 
popular demand. A great seller with Hardware 
dealers; shows a good profit for you. 








But of course = ack. 
t il 7 FURNITURE VARNISH, Clear. 

you want to se , , ‘ (Full Half-Pints.) 

the most. satis- . May = ENAMEL PAINT, White, Six 


Colors. 
factory hangers DAI : (Full Quarter-Pints.) 


and that is the GOLD PAINT, Brilliant. 
cn ‘ aa: ALUMINUM PAINT, Silver. 
Coburn line (Full Eighth-Pints.) 


the original 


round trough One Third of Sale Is Profit 


system of rolling ! 
hangers and Dealer’s Assortment (30 Doz.).......... $33.00 
tracks Jobber’s Assortment (12 Doz.).......... 13.80 
Ww or f Open Stock, all colors, per gross.. 14.40 
rite tor Freight Allowance, 2%, Cash Discount, 2%. 


complete cata- Assortments contain all 29 colors and are packed 
log. with attractive display matter. 


Send for Color Card, Circulars and Booklet. 


MoNTAun Painr Mro.Ca 


150-170 Second Ave., BROOKLYN-NEW YORK 
Western Trade Supplied by Townley Metai 4 Hardware Co., 
Kansas City, Mo 























July 12, 1917 HARDWARE AGE 


FA EMPRESS noisc"Srs =F i eo 
Y F sent only a 
part of our 


Invisible SPFing ¥" line. 
Plain ¥ 299 Leather Packed 5 Pat. ut. Marine Ratchet 


BOWEN MFG. CO. 


AUBURN, N. Y. Write for full 
CATALOGUE ON APPLICATION information. 


yee = 


Style Style Style Style a, Style Styl aS 1 
Ratchet “A'O0. “BOC. “DOC. “NOC. “LOO, «RIO, «dB, «Gleto, WineTopy Catalogue L. 



































50 cents 
Every Ford 


Encourage Him ve i 


HANDY 


Some bright boy in your store is show- \ Horn Push Button 
° ° \ and Holder 
ing a keener desire to know about the ? lg FOR FORD 


goods around him than is usually SS 4 ’ CARS 
; Jobbers! Dealers! 
found in youngsters. Here is a little article—easy to handle, small investment—right 
discount—BIG SALE—needed by every FORD owner in the land. 
The HANDY push button makes it possible for the FORD owner 
to have his horn push button where it rightfully belongs—on TOP 


This boy is of the stuff that makes of the steering columa te the CENTER of the steering wheel 
real merchandisers. Properly tutored, ; 

he'll develop into a big, broad-gauged 
man able to lift many of the burdens 


you now Carry. : oy A T I ty F b 4 


Encourage his continued interest, your customers 

add fuel to his ambition and make DIXON’S SOLID BELT DRESSING 
him or valuable generally by giv- sells itself after the first trial. It 

ing him a personal subscription to the has to be good to come up to the 
Hardware Age. Dixon standard of quality. Repeat 

orders follow naturally. 

In many cases a Hardware Age sub- How is your stock? 


scription has been an important fac- Made in Jersey City, N. J. by the 
tor in bringing boys from the ranks. JOSEPH DIXON CRUCIBLE COMPANY 


oR ESTABLISHED 1827 ~ Peoor 


Manufactured 
Cleveland THE FRANCIS-RAND CO. Ohio 




















YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
Hardware Age. This Department receives the earnest 
consideration of many ambitious men who aspire to more 
responsible positions. $1.00 pays for one insertion of a 
fifty-word advertisement. Try this department, now. 


HARDWARE AGE, 239 West 39th Street, NEW YORK 
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35 Years 
of Butterfields 


We have gained at least two things from 
our long experience in manufacturing taps. 
One is the ability to make keen cutting, accu- 
rate taps that retain their qualities thru long 
service. The other is a knowledge of the needs 
of the trade. 

Stock Butterfield’s and you will be equipped 
to meet the needs of the most exacting cus- 
tomer, in taps, dies, reamers, screw plates and 
allied tools. 

Get our catalog today. 


Butterfield & Co., Inc. 


Derby Line 
ena Stores: 


62 Reade St. pew, York bag A 
56 Cadillac & t., Detroit, Mich. 
» 11 So. Clinten St., Chicago, Il. 








“YANKEE” \ 


Ratchet Driver No. 10. 
Saves Time at Every Turn 


Here you have an 
easy working rat- 
chet, right hand, 
jeft hand (and 
rigid) ,a comfort- 
able handle 
and withal a 
strong and 

serviceable 


Made 
in eight 
lengths of 
tite blade, from 2 

inch for small 

screws, up to 

12 inch, suitable 

for all kinds of 

high power screw 
driving. 


Your Jobber can supply you. 


North Bros. Mfg. Co. 
Philadelphia, Pa. 
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Hammer 
Clamps and Oilers 


The Hammer Screw 
Clamp built like an 
I-beam, solid, quick- 
adjusting. The Ham- 
mer Iron Oiler—ex- 
tra strong, big mouth, 
reinforced spring 
bottom. 


We also make Mal- 
leable Iron Adjust- 
able Clamps, Engine 
Torches, Hand and 
Hanging Lamps, and 
Malleable Iron Cast- 
ings. Get prices. 


HAMMER & CO. 


Branford, 
Conn. 
U. 8. A. 




















Nationalizing the 
Sandpaper Demand 


It wasn't an easy task. 

We had to teach people to consider sandpaper 
in a class with any trade marked, widely-adver- 
tised commodity. And this educational work 
has cost us lots of time and money. 

Sandpaper always used to be a buy-as-you- 
need-it-never-mind-what-kind sort of proposi- 
tion. 

But not now. Today every consistent user 
of sandpaper knows that he can get the same 
ndies sandpaper quality whenever and 
wherever he buys it. 


He asks for U. S. SANDPAPER. 


United States Sandpaper Co. 


Williamsport, Pa. . 
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TAPLIN 


Double Dasher Beaters. 
Dover Egg Beaters. 


The Ses and most im- 
een types of egg 
ters. A full variety of 
styles, sizes and prices, to 
meet every requirement. 


THE TAPLIN MFG. CO. 


New Britain, Conn. 
. New York Office: 
143 Chambers Street 


A Profitable 
Hose Mender 


Basic patents of which belong 
to us exclusively 


You can see from its construction that this hose 
mender makes a permanent union quickly. The 
kind of goods that makes customers and holds them. 
Made in all diameters. 

Get our catalogs on Hose Couplers and Lawn 
Sprinklers. There’s profit in it. 


STUBER & KUCK CO., Peoria, Ill. 


New York Office: 154 Chambers St., J. M. Sherwood, Mgr. 
San Francisco Office: Rialto Bldg. Wm. P. Horn, Mgr. 








IVES PATENT 
WINDOW STOP ADJUSTER 


Prevents Drafts, Dust and Window Rattling 


The only stop adjuster made from one piece of metal with 
solid ribs and heavy bed that will not cup or turn in tightening 
the screw. 

Descriptive circular mailed on application 


THE H. B. IVES CO. 


Manufacturers of Builders’ Hardware 
NEW HAVEN ~ - ~ CONN., U. S. A. 











GREEN’S HARDWARE 


SHELF BOXES 


Price list sent on request 


THE A. H. GREEN CO. 
101 WARREN STREET NEW YORK 





























Guaranteed 
Not to Mar 
the Floor 


Acme Removal Felt Tips are made 
of long haired wool, compressed 
under hydraulic pressure. 

Consequently they wear indefinitely. 


Positive insulators against noise and the only tip guar- 
anteed not to mar the finest floor. 


Demonstrate with samples at our expense. 
For furniture of all kinds. 


THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 


Agents: J. C. McCARTY & CO., 29 Murray Street, N. Y. 





Corrugated 
Joint Fasteners 


The keen saw toothed 
edge means a quick job 
—and solid joint. The 
finish is of the well- 
known “Acme Quality.” 

Write for samples and 
prices. 


ACME STEEL GOODS COMPANY 


2840 ARCHER AVE., CHICAGO 
Atlanta, Ga. New York City San Francisco Montreal, Quebec 
See our ad on page 121 

















CARY’S SUPERIOR 
METAL JOINT FASTENERS 


Warranted omy gives the 
ine ~ yo their 4 uniform Pie yo quality ‘a oy finish, 
with Fs number 


Coan desired. 
SAW EDGE PLAIN EDGE 


Packed in cartons of 500 and 1000 and im bulk. Also put up ia 
wound right-hand and lef d with straight £6 eocrugnilons 
eg iy ay Hi oy Fs 


Largest Stocks Always on Hand—Immediate Shipment 
Cary Mfg. Co., ” BROOKLYN, ¥.Y. 




















No Substitute 


Can be had for the genuine 


SHERMAN COUPLING 


Patented 


Wrought Brass, No Sand Holes 6r Flaws; Hence Saves 
Half the Claims for Leaky Hose. 
Full Waterway. Deep Corrugations. Double Knurled 
Nut. Finished Inside and Out. 
Look for the Name “Sherman” on the Nut. 
MADE ONLY BY 


H. B. SHERMAN MFG. CO., Battle Creek, Mich, 
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Have you OUR display | | Columbus Sanitary Fly Trap 


samples of 


Corn Huskers 


No. MMJ here shown 
sells for 25c. 


The Safest and Strongly 
Quickest Way Built of 
to get rid of High-Grade 
Everywhere Flies Materials 


Direct your inquiries to us if . 
jobbers d t sh 70 
i © not show you our Every trap guaranteed not to pull apart. The best 
2 appearing and most efficient trap on the market. 
Estate of 


re The price is right. 
. F. , Mfr. 
54 W. Lake Street, Chicago, Ill. The sale et Soe Globe Co. 








McKinnon 
All-Steel Hose Reels 


Being made throughout of STEEL, eleo- 
trically welded, they are lighter yet 
stronger than other reels. Handsome- 

ly finished in japan, 
carefully baked on. 
They sell at a 


Low Price 
Leading ana carry 


Congested traffic conditions make it imperative that 
you order them to-day. 


~ 4 McKinnon Dash Company 
1900-1 ade, by THE UNION HORSE NAIL CO. Buffalo, N. Y. St. Catharines, Ont. 








The Worcester Lawn Mower Co. Townsend Gave to the World 


Worcester, Mass. The Ball-Bearing Lawn Mower 
Have their NEW CATALOG 
in COLORS ready for mailing. 
Ask for it. 


All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
SELLING AGENTS: send still leads in design, quality and finish. 


J.C.McCarty & Company, 21 Murray St., New York S. P. TOWNSEND &.CO., Orange, N. J. 

















mcete { our Own ate putation 


re & B 


Galvanized Poultry Netting 


The Gilbert & Bennett Manufacturing Co. 
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Ask Your Jobb er | Perfect Clinching Hose Mender 


For Harness Snaps, Rope 3E 
Snaps, Breast Chains, 7 —_ 
Horse and Cattle Ties, THE POPULAR 10c. SELLER 
Halters, Wagon Jacks, SMOOTH, STRONG, TIGHT, EASY TO APPLY, 
Gate Hooks, etc. AND PROFITABLE 


Furnished with brass or steel one-piece tubes. 
MADE BY Special clamp construction prevents cutting 
of the hose. 


9 Send for Catalogue of Hose Accessories. 
Covert’s Saddlery Works | ||; x. Nelson -: Peoria, INL 


INTERLAKEN, N. Y., U.S. A. Exclusive Licensee Under Patents. 





























Imperial Lawn Edge Trimmer PEN-DAR LEAF RACKS 


Note the aon WF» ay F eR Used a ves ct ere with pr th pa sides, for 


ery durable. Price is right. Good profit. 
Most jobbers will supply you. 


IMPERIAL BIT AND SNAP CO. Racine, Wis. 


PATENTED JUNE 22, 1910, 


EDWARD DARBY & SONS CO., Inc. 
a@7 ARCH STREET PHILADELPHIA, PA. 








SNOW SHOE IRONS 


The illustration shows our 
No. 2 Iron for slate roofs. 
We make a similar one for 
standing seam, corrugated 
and V crimp roofing. 

These are the most substan- 
tial irons made. 

Write for prices and samples, 
also our general Catalog. 


Everything for the 
Roofer. 


BERGER BROS. CO. 


PHILADELPHIA Genuine NEY Haying Tools 


fice: 229-281 Arch St.; Store: 287 
" Areh St. a STANDARD FOR FORTY YEARS 
wnitiena cad tesa THE COMPLETE LINE WRITE FOR CATALOGUE 


100 to 114 Bread 8t. THE NEY MFG. CO. Canton, Ohio 











Quick-Set Steel 


Drive Posts DOT EMBOSSED 
Reems te BOX STRAPPING 


mand for these posts ; ang? 
is growing: Cost less 300 feet to a coil. 20 coils ina 
mn wood or con- case. Great Tensile Strength. 


Rags oy No Sharp Edges or Rivets. 


set them, adapted to res 
any kind of wire fenc- Write for Catalog. 
me wire strung easily Manufacturers of 


quickly. Flexible Steel Door Mats, 


or "ae, Corrugated Fasteners 


io | property ACME STEEL GOODS 
owners. COMPANY 


tal Wy ¢ 4 Ps " 
ict Acme “Dot Embossed’ 2440 Archer Avenue CHICAGO 


Buffalo Steel i Tonawanda, N. , P Atlanta, Ga. New York City San Francisco Montreal, Quebec 
. See our ad on page 119 


























HARDWARE AGE 


BALE TIES 
GRISWOLD PERFECT 


(Standard and half gauge) 
STRONGEST and BEST PACKED tie on the 


market, made from selected wire. 
QUICK SHIPMENTS 
NORTHWESTERN BARB WIRE CO. 
Wire Products Mill Street, Sterling, Il. 
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| BEMIS & CALL HOW. & TOOL CO. 


— one p 
They’ im ke good. on 
rite for prices. 


Springfield, Mass., U.S. A. | 











“STAR EXPANSION BOLTS” 


URE TO SELL 
STANDARD - THE WORLD OVER 


Mi), 


~~ — 


ee ha BOLT ‘COMPANY 
20 W. Lake St.. CHICAGO 147-149 Cedar St., NEW YORK 











If it’s DROP FORGED 
WRENCHES you're 
after, remember that 
P-S Quality is 
Guaranteed. 


Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 
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OSDHE Circulation of Hard- 


ware Age is over 17,000 
copies weekly, a circula- 
tion which represents in 
one grouping the largest number of 
intelligent, discriminating, wide- 
hardware retailers, whole- 
salers and salesmen enjoyed by any 
publication in the hardware field. 
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RUSSELL JENNINGS’ 


SOLID HEAD EXPANSIVE BIT Be On Guard 


and do not be mislead by the state- 
ment “just as good.” Insist upon 
the real article. Red-Hot Fire Pots 
and Torches have stood the test for 


years and the Gomane, - goes 
eepi i i constantly. Each tool is thorougn- 
“ 8 of the bit cutter - absolutely pe ly tested and inspected and guar- 
vented. Precise adjustment 1s remarkably anteed to give perfect satisfaction. 
If you want the best ask your job- 

or ber for Red-Hot Torches and Fire 


j Pots and you will get genuine up- 
They are made with both SQUARE to-date tocla. Send for free catalog. 


SHANK and PRECISION SHANK. 
Ashton Mfg. Co. 


The Russell Jennings Mfg. Co. Newark, N. J U. S. A. 
yen 0 » NM. Des . &. 


No. 67 Red-Hot Firepot 

















This machine is portable, 
strong, durable and fast. 
Bither power or hand. It 
will take pipe dies from 1 
to 4 inches. Cutting-off 
attachment is automatic. THE HAMMER 


Like our No. 0, all mov- 


ing parts run in oil and HOLDS 
in covered chambers. The THE TACK 


die head will not wear 
loose and does not re- 














volve on gear teeth. Send 


for our catalog, Robertson HorseShoe Magnet Hammers’ 


THE ARMSTRONG — 
d to deal nd 
a OMT ANY ir lay x coe po ge Ft . a : ponding 


Silver Medal (Highest Offered) Paname-Pacific Exposition 
ARTHUR R. ROBERTSON, 144 Oliver St.,{Boston 


290 Knowlton Street 
BRIDGEPORT CONN. 











mee American Wire and A 
Peerless BANON 


Tacks 


combine all the essential features of good tacks, and 
are omn wader our guarantee of full weight and oy ~ 
count. Furnished in either carpet, upholsterer, bill- ~ . 
poster or railroad styles; in finish—polished or blued, . Lebanon Machine 
tinned, coppered or galvanized; packed in bulk, kegs Company 
or boxes, count papers, colored cartons or toy barrels. LEBANON N. H. 
Illustrated catalogue and prices furnished. m : 
Send for Catalog 


American Steel & Wire Company 


Chicago New York Cleveland Pittsburgh Worcester Denver 
Export Representative: U. S. Steel Products Co., New York 
Pacific Coast Representative: U. S. Steel Products Co. 
San Francisco Los Angeles Portland Seattle 




















RIGHT NOW 


The revival of wooden boat building will stimulate 
the demand for Ship Augers 


ORDER 
C. E. Jennings’ ““L’Hommedieu” Brand | ©. Prompt Shipment on Receipt of 


Your Order 


kes, Copper ; ° 
\ needs are listed above, write us at once. 
bargh Copper and Brass Rolling Mills 


Pee bs aca = C. G. HUSSEY CO.,  oysi: * 
C.E. Jennings &Co., 71-73 Murray St., New York . 


Hammers, Conver mM 
“pata 
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PLIERS — ESTABLISHED 1826 
NIPPERS $e = Round and Oval Punches 


AND 


PUNCHES TTT CS. Osborne & Co. 


Send for Catalog > Newark, N. J. 











Hay Knife. 

Original sectional edge 

hay knife. Write for 

prices. They are in- 
teresting. 


MEASURING TAPES 


Have Snslatlanecuy Readings 


which, together with other noteworthy 
improvements, were originated by us. 











ACCURATE, DURABLE, TRIED and 
PROVEN. 


Send for Catalogue ite ay SAGINAW, MICH. New York 


a AD BRASS or ALUMINUM 

RAISED LETTERS 
Metal Trade Checks are coming more and more into use, and 
deservedly so, as they are the most convenient and sanitary device 


known for the tae We make any denomination wanted, plain 
lettering or d 








Samples and Price List 22-H on request 











lack and or Sheets 


APOLLO-KEYSTONE Co = eer Steel Galvanized Sheets 





Demand this material ezolestvell, FOR CULVERTS, FLU) TANKS, ROOFING, SIDING, and all forme of ex es gos 

work— bighost 1 in = durability rust- pematan ce. APOLLO Corrugated Formed 
Black Sheets of escription, Electrical Sheets, Special te, Bright Tin Plates, Keystone Copper Steel Roofing Tin, Etc. 
—_—_———— General Offices: Frick Building, Pittsburgh, Pa. 


AMERICAN SHEET A ane = a pi nd 








When You Need Men 


consult the Opportunity Exchange of the Hard- 
ware Age—men—the right kind—are always 
open for opportunities to advance themselves. Do 
you want the ambitious kind—the kind that can 
do things? 


50 words at one dollar per insertion will put you 
in touch with such men. 


Opportunity THE HARDWARE AGE 


Exchange Dept. 239 West 39th Street eg New York 
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SAMSON CORDAGE WORKS yr TF , 
MANUFACTURERS OF SASH CORD, CLOTHES AGA snniGuenl Gavime 
BRAIDED CORDAGE LINES, SMALL LINES | PREMIO ii Rani Segeral roe 
DD OTTONTWNES YADA Ex svorcever | QUI aT on 
; UAASAAARAA fer Cataleg 
BOSTON MASS. py el lg cto 





Settees 
General Iron 

















ELEVATORS AND DUMBWAITERS = —S— —— 
Made to be sold by the Hardware JOHN HASSALL. inc. 
Trade. Can be placed in position by Rivets 
any carpenter. Oe 
Send for Catalog No. 24 EscuTCHEON 
SPEGIAL WiRE NAILS 
ENERGY ELEVATOR Co. Cray ose Comn.com, Sreae Ts 
214-216-218 New St. Philadelphia, Pa. xe ae ae 9 cD 



































G-W ICE TOOLS | | HILL’S 


y fiom, beth or cars for unloading Ice Famous Cloth es 


Dryers Order Now 


GIFFORD-WOOD CO. _ Hill Clothes Dryer Co. 
— Philadelphia * Worcester Mass. 
Mfr're ef Hastler Ash Sifters 














STEVENS LINE LEVEL 


: a for mechanics, farm- 
eee Morton's Sash Chains, “ eeieliion Mutual , masons, etc. 
Bldg., Standard Oil Bid aluminum, 

Z.§ Hotel " gnichortabeuer, N. Y.; Millis os., accur- 
Bide, N. ¥.; Congressional Library, Wash- reliable. 


pas ington, D. C., and others. Made in Bronze Write for further de- 

a —_ =~ Bi eo ~~ ae ; oe 3) talls. 

“thes Morion, 245 Contacseney | | Exok,0. qu Sa? 
“ANSONIA” NAIL CLIP—10c. RR O PP E; 


Made by the makers of the “Gem” nail clipper. Twelve 
in a box or 12 on a display card. Fast ten-cent sales. MANILA and SISAL 


ince — Big Profit. LATHYARN, HAY! and HIDE 
Fe Yantra Wy Write ROPE and SPECIALTIES 
H.C, COOK CO. Manufactured by 


rae ae a ant E. T. RUGG & Co., Newark, Ohio 


BROOKS | ==) 


WIRE GOODS ai MAPLE WOOD BODY HIGHLY POLISHED 


ONLY THE GENUINE ARE STAMPED IN THE WOOD WITH 


Bright Iron and Brass. Special —a TRADE MARK MALTESE CROSS (as Pee cut) 
Wire Goods Made to Order. => SS a) BEWARE OF IMMITATIONS 
SUCH AS FAUCETS SIMILAR IN SHAPE WITH KEY 


M. S. BR N —— WADE OF LEAD,IRON,OROTHER INFERIOR METALS, TINNED OR WICKELED. 
. at ta gt Ml SONS Pa OGHN SOMMER FAUCET CO. 355 Cenraa: Ave, Newarn NL, 
R. MURPHY Seve 


Parker Wire Goods Company Bite KNIVES fi 


Manufacturers of HANGERS’ MAKERS’ 


General and Special Wire Hardware, EOP Pampas) 


Wire Goods and Stampings 
Sharp Point Shoe Knife 
WORCESTER MASSACHUSETTS ROBERT MURPHY’S SONS CO., Ayer, Mass. 












































THE PEERLESS HANDCUFF 


positively cannot become 
locked in the pocket yet is 
self locking on the cul- 
prit’s wrists. 


PEERLESS HANDCUFF CO., Springfield, Mass. i hep paneny OHIO 
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cuearer THAN PLATINUM 


NEW ERA Indestructible SPARKING POINTS 
For All Coils, Magnetos and Vibrators 
Se ee Re Ce ae and Guaranteed for life 


replace without cha question any 
Spar ing Point” no matter where penmaned vo or what Lae’ ane = 
as been given. Twice the regular 7 to dealers. 


NEW ERA SP 
$06 Niecdeees tee RING & SPECIASTY seo 


GRAY IRON CASTINGS | 


LIGHT AND MEDIUM WEIGHT 


Three Complete Foundries Merit Your 
Consideration 
Which We are Bound You Will Receive 


S. CHENEY & SON, MANLIUS, N. Y. 








12-Inch 
my ars 
THE GHAPIN-STEPHENS (0. 


me 
Populer Prices UNION 
Ask Your Jobber PINE MEADOW, CONN. U. S.A. 


TACKS *tr NAILS 


COBBLERS’ NAILS, GLAZIER POINTS, ETC. 


DOUBLE POINTED TACKS AND STAPLES 


Send for Illustrated Catalog most 
and comprehensive 








THE SHELTON TACK CO. ‘Shctton co. 


SHELTON, CONN. NEW YORK OFFICE: 96 WARREN ST. 








140 Years’ Continuous Business 


LARGEST ASSORTED STOCK IN THE WORLD 
Highest Grade Only 


JOB T, PUGH Phila., U.S. A, 


PORTER’S ‘“‘NEW EASY”’ BOLT CLIPPERS 


All sizes. All parts interchangeable. Jaws Special Steel. 
Big Seliers. Good profit. Write for prices. 


H. K. PORTER Everett, Mass. 








MORRILL PRODUCTS 


Sew Sets Liquid Soap Dispensers 
Bench Steps Lead Seal Presses 
Bex Openers Hand Punches 
Nail Pullers Spike Pullers 
The apex of quality resting upon sound advertising, 
satisfactory service, good construction and merit. 
CHAS. MORRILL 


102 LAFAYETTE ST. NEW YORE 


W-X Shock Absorbers 


For Ford Cars, Four Cush- 
ions of Comfort for each cor- 
ner. Easy to attach. Fast 
Sellers. money Makers. 


Star Specialty Mig. Company 
-» Chicage 


227-233 W. Erie St 








**VICTOR’’ BOLT CLIPPER 
Send for Catalog 


ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 








This mark is destined to become 


one of the most far-reaching 
factors in the automobile field. 
The comprehensive sales and 
advertising campaign Ly 4 is 
| under way to assist dealers 
= .< a, most unusual that 

fae 

Motor 


Specialties t tion. "We invite “well equi 
progressive ha ~ ole % 
Cemuniente with A promptly. 


Crew Levick Company, 2227-51 Land Title Building, Philadelphia 








insert for you for soc per time. 


HARDWARE AGE, 





Do you want a better position? 


Look over the Help Wanted Advertisements in the Opportunity 
Exchange of HARDWARE AGE. You will find many good openings 
listed there, but if you don’t find what you want, just ask for it, by 
means of a 25-word Situation Wanted Advertisement which we will 


239 West 39th Street, N. Y. 
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TUBULAR AND CLINCH RIVETS 


\R RIVET ANDSTUDCO., BOSTON MASSACHUSETTS, U.S.A. 


“PITTSBURGH” 


—the door hanger your 
customers are looking for 











THE MATERIAL 


used in the manufacture of 


You can sell this strong, 
easy-going hanger and 
; know you are serving the 
our wrenches is the best that = best interests of your cus- 


can be obtained. All steel = tomers. It is the one 
door hanger you can de- 


parts with the exception of pend on. 


the springs are forged in our — 5 The PITTSBURGH has 


own plant, every piece pass- = lateral and vertical adjust- 

= ments, roller bearing 
= wheels, adjustable door 
advancing to the next opera- = straps and is finished to re- 
=| sist rust and corrosion. 
Runs in storm and bird 
proof trolley track. 


F. E. WELLS & SON CO. = ek eee 


Greenfield, handling this quick selling, 
profitable line order a 
| stock now. 


| 
| 


ing a rigid inspection before 


tion. 


McKinney Manufacturing Co. 
PITTSBURGH, PENNA. 




















Big sellers. These Contractors’ ' Contractors’ 


Turnbuckles range in size from 2” to 


72” take-up and from 3/16” to 214” in ‘) Turnbuckles 
diameter of thread. All varieties of 
ends make them suitable for any class 
of work. 
Our line contains over 1500 articles—marine and 
galvanized hardware. Send for the catalog. 


THOS. LAUGHLIN CO. 
PORTLAND MAINE 
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Help Wanted and 


$1.00 minimum rate. 





Business Opportunity 
Advertisements 2c per word— 


Situations Wanted 


2e per word—50c minimum. 
Display Rates on Request 
Allow seven words for keyed address 





LASSIFIED advertisements must be in our office not 
later than Friday noon to secure insertion in the fol- 
lowing week's issue. 


On account of the small amounts involved, we particu- 
larly request that all orders be accompanied by remittance, 


—— 








Help Wanted 


Situations Wanted 


Business 


Opportunities ‘Business Opport unities i 





Original letters of reference should 
not be inclosed with replies to 
vertisements appearing im these col- 
umns, as they are frequently misiaid 
and lost. copy of the reference 
will serve the purpose. 





Wanted—Good steady man with 
fair knowledge of general hardware 
and kitchen supplies. Reply with 
references. Address Box A-192, 
care Harpware Ace, New York. 


Wanted — Salesman with full 
knowledge of mechanics’ tools, gen- 
eral hardware and kitchen supplies. 
Would like man capable of taking 
charge of tool section in large hard- 
ware store located in Wisconsin; 
references required. Address Box 
A-191, care Harpware Ace, New 
York. 


" Sales Saas to locate 
and cover territory. 
Also manager for Seattle, Atlanta, 
Detroit and St. Louis. Salary and 
commission. Must know hardware 
or auto trade. Unless you want 
$125 a week or more and will give 
exclusive time don’t reply. State 
experience and present connection. 
All replies held in confidence. Ad- 
dress Box A-206, care HarpWare 
Ace, New York. 


District 
San Francisco 


HELP W ANTE aE SN et 
of Fibre Seats wants local repre- 
sentative to handle line on commis 
sion basis. Address Box A-212, care 
Harpware Ace, New York. 


Wanted salesman for specialty 
line, acquainted with hardware, 
sporting goods and automobile ac- 
cessory dealers in the Middle At- 
lantic States. Permanent position 
with rapid advancement for one who 
can “Make Good.” Give full par- 
ticulars, age, experience, reference 
and salary expected. Address Box 
A-211, care Harpware Ace, New 
York. 

WANTED-—Salesman to call on 
jobbing, hardware and supply trade 
in Middle West to sell standard fac- 
tory lines for a responsible house 
recognized as leaders in their field. 
State age, experience and salary de- 
sired. Address Box 220, care Harp- 
ware Ace, New York. 





Situations Wanted 





SALESMAN experienced as 
branch manager desires change; at 
present employed; widely acquainted 
with Eastern architects and hardware 
trade. Box 585, care Harpware Acer, 
Real Estate Trust Bidg., Philadel- 
phia, Pa. 


1 15 by 
ware man 





Situation wanted after 
experienced builders’ har 
and outside salesman. Fourteen 
years’ experience. Best of refer- 
ences given. Address Box A-198, 
care _Harpwars Ace, New York. 





IF YOU WANT A _ POSITION 
WHY DON’T YOU SAY SO TO 
THE THOUSANDS OF EXEC. 
UTIVES THROUGHOUT THE 
HARDWARE TRADE 
READ THIS PAGE? 


Wanted—Position with a hardware 
firm in the South or Southwest as 
general executive, manager of office 
or store, correspondent or salesman. 
Qualified by years of experience 
backed by the highest credentials. 
Address Box A-178, care Harpware 
Ace, New York. 





WHO)” 





Young man wants position in re- 


ad-| tail hardware; 12 years in tools, gen- 


eral hardware, sporting goods; best 
of reference. Address Box A-205, 
care Harpware Acz, New York. 





Salesman’s position wanted with 
retail hardware; A-l qualifications; 
32 years of age, 9 years’ practical 
experience; good buyer and manager. 
New York State preferred, Address 
Box A-209, care Harpware AGz, 
New York 
HERE IS THE PLACE FOR 
YOUR MESSAGE, FOR IT 
WILL BE SEEN AND READ 
BY EXECUTIVES—THE MEN 
TO WHOM YOU MUST SELL 
YOUR SERVICES. 


With any sort of a ‘iaibbais buyer, 
a grand profit should have been 
shown for the last two years work; 
but it is going to take considerable 
talent plus experience from about 
now on. If you need an all around 
good stock man and buyer of hard- 
ware and supplies I would be glad 
to enter into a mutual romance 
with you. Address Box A-213, care 
Harpware Ace, New York. 





Experienced salesman in _ steel 
products, railroad track and miners’ 
tools, acquainted with jobbers, re- 
tailers and department stores in IIli- 
nois, Wisconsin, Michigan, Iowa and 
Minnesota, wishes to connect with 
manufacturer. Can give good ref- 
erences and security bond. Address 
Box 414-A, care Harpware Ace, 
Otis Bldg., Chicago. 





Ci APABLE EXECUTIVE, with 20 
years’ very varied experience in 
hardware supplies and maghinery. 
Can fill any position in a competent 
way, with any concern handlin 
these lines anywhere in the Unitec 
States. Want to make change. 
Nothing less than $2,000, with good 
prospects, considered. Investigation 
invited. ddress Box A-215, care 
Harpware Ace, New York. 





If any large manufacturer of any’ 
thing in Hardware or Sporting 
Goods needs the services of an ex- 
perienced road salesman who can 
produce results, write me (either 
full line or specialty work). Ad- 
dress Box A-216, care HarpWware 
cae New York. 





Hardware salesman with several 
years’ experience as part owner and 
manager of sales in a retail hard- 

ware store doing a good business 
wishes to form a connection with a 
first class retail hardware house as 
manager or buyer or both. Now 
engaged with one of the largest 
small tool factories in America but 
wishes to get back in hardware. 
Can get release on reasonable notice. 
Unqualified endorsement will be fur- 
nished from the president of our 
company. For full details address 
— A-218, care Harpware AGE, 

New York. 





Hardware jobber or manufacturer 
requiring services of high-grade cat- 
alog man in advertising or sales de- 
partment. Please address Box A-197, 
care Harpware Ace, New York. 





Position Wanted—Man of exem- 
plary habits and ability with 25 
years thorough business experience 
as executive desires to connect him- 
self in that capacity or in line for 
such, in sales, purchasing, business 
production, service or operating de- 
partment. Large personal acquaint- 
ance among the metal trades. Ad- 
arom Box A-219, care HarpWArE 

Ace, New York. 





BIG Cuan CE 


HARDWARE STORE 
In good paying residential ighb 


Manufacturer weignee to correspond 
with salesmen calling on the hard- 


ware and stove trade, as we have a 





hood of New Jersey. Very profitabie 
trade; nearest competitor 3 miles 
away. Fine new store and apartment 
of 7 rooms, tiled bath, over it. Price 
only $2,500, on easy terms, and 
$4,000 first mortgage buys it. This 
is a rare opportunity. Act Now. 
Address 
F. B. WELLS 
170 Broadway N. Y¥. City 


PROSPEROUS STORE in _ up-to- 
date Middle West town of 1000, in 
heart of fine farming district; paved 
streets, electric lights, good schools, 
etc.; $10,000 stock of hardware. 
paint, stoves, furniture. Undertak- 
ing business combined. Did $35,000 
business last year. Must be cash 
deal. Address “B. F.,”’ care Harp- 
ware Ace, New York. 








IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can be of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
States. Address “R. W. S.,” care 
Harpware Ace, New York. 





DEPARTMENT STORE 
FOR SALE. 
located in a 


A department store, 
thousand, in 


town of about five 
Pennsylvania, having an annual 
gross business from $100,000 to 
$115,000, and with annual net earn- 
ings of about 20 per cent, is for sale. 
The business is incorporated under 
the laws of the State of Pennsyl- 
vania, with a capital stock of $25,000. 
For further particulars address Box 
oun. care Harpware Ace, New 
ork. 





FOR SALE—Long established 
hardware business, located in the 
heart of the corn belt of. Illinois. 
Stock and fixtures will invoice about 
$13,000; 5,000 yearly gp 
Good clean stock. Will give 10 
cent discount to cash buyer. his 
is a real bargain, and will not be on 
the market long. Reason for sels 
failing health. Address “E. 
care Harpware Ace, New York. 





Young man of proved ability and 
energy and thorough knowledge of 
hardware, to take half interest in an 
established and paying mail order 
business, and to have full charge of 
hardware department in an inland 
city. Will require an investment of 
$25,000, of which half can be paid | F 
in cash and the balance, if necessary, 
in secured notes. A good chance for 
a young man to make money. High- 
est references required, For salary 
and particulars address Box A-182, 
care HARDWARE sue New York. 





THERE SEEMS ae BE an 


—TIvoice about $7,000. 


dity article that will make you 
big money as a side line. jrite us. 
Post Office Box 133, Quincy, Ill. 


YOU HAVE OF COURSE THE 
NEWSPAPERS IN YOUR CITY 
THAT YOU CAN USE TO 
OBTAIN win ae te nei BUT 
> Yb 


10 
USE. THis SECTION—IT MAY 
COST YOU A “LOWER” INA 
“PULLMAN,” BUT IT WILL 
PROBABLY GIVE YOU A 
WORTH-WHILE “BERTH.” 


FOR SALE—Prosperous, old es- 
tablished hardware store in Pitts- 
burgh. Splendid location, carrying 
shelf hardware, cutlery, tools, paint, 
— and a general ine of house- 
urnishing and kitchen utensils. 
Stock and fixtures $18,000. Fullest 
investigation invited. An unusual 
proposition, Address Box A-210, 
care Harpware Ace, New York. 











For Sale or Trade—A good abso- 
lutely clean stock of hardware and 
stoves located in a good county seat 
town of 8,000 inhabitants in Central 
Indiana corn belt; stock will invoice 
$8,000. Will trade for good farm of 
equal value. Address Box A-207, 
care Harpware Ace, New York. 





tools, set- 
Address 
Masop 


FOR SALE—Tinners’ 
ond hand, good as new. 
Mason City Hardware Co., 
City, Iowa. 


“WE GOT THE MAN WE 
WANTED.” IT’S THE SAME 
OLD BUT NEVERTHELESS 
SOLO TO Un Ww STORY THAT IS 


TION 
CHEAPEST METHOD TO GET 
COMPETENT MEN. 


FOR SALE—Hardware, farm im- 
plements, furniture and __ caskets 
stock; no competition within 17 
miles; good farming country. Popu- 
lation $00; good school. Will in- 
Will sell this 
stock far below its value. An excel- 
lent opportunity to take up a well 
established paying business. Address 
Box 316, Lamar, Okla. 








Agencies Wanted—For Missouri, 
southern Illinois, Kansas and Ne- 
braska, Established office in St. 
Louis. Selling to the manufactur- 
ers and jobbers. Extensive personal 
acquaintance with them. Address 
Box A-218, care Harpware AGE, 

New York. 





FOR SALE—Hardware stock im 
one of the best cities in eastern 
Ohio on the Ohio River. Invoice 
about $25,000. Will sell for invoice 
rice. Annual business about 


Ul} $45,000. Owner wishes to retire om 


THIS SECTION FROM “PAST 
PERFORMANCES.” 





FOR SALE—Nice clean _ stock 
consisting of stoves, hardware, paint, 
oil, china and glassware, wire fence 
and implements; plumbing and tin- 
shop in connection; best town in 
Middle Tennessee. Stock between 
$15.000 and $18,000. Established in 
1885; good reason for selling. Stock 
bought right and will sell right; this 
o an opportunity not often found. 

ou are looking for something 
At address Box A-199, care Harp- 
ware Ace, New York. 


Address 


account of other business. 
AGE, 


Box A-214, care Harpware 
New York. 


FOR SALE—Good retail bite -ment 
business. Stock about $5,000, build- 
ing 40 x 100. Building new; built 
1915. Price $4,500. od oppor: 
tunity, good farming community, 
town of 5000. One other imple- 
ment dealer in town. Reason for 
selling, have too many departments 
to handle, If we don’t sell would 
consider a partner to take an active 
interest. ust have $5,000 or more 
cash. dress Box A-217, care 








Harpware Ace, New York. 
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Healthy business for sale. Stock 
of -hardware, paints, house furnish- 
ings, electrical supplies, in good live 
town. The outsi electrical con- 
struction and | ithing business 
will more ve pee the rent. Sell- 
ing price $15,000. Must be cash, no 
trade considered. This proposition 
is good and will go quickly. Ad- 
dress Box A-148, care Harpware 
Ace, New York. 





Valuable MAILING LIST for sale. 
Nearly 50,000 names, largely in- 
quiries from national magazine ad- 
yertising of a high-grade _ kitchen 
furnishing now_withdrawn from na- 
tional market. Has been circularized 
only once. A valuable list for man- 
ufacturer of kitchen or -household 
furnishings. Price reasonable. Write 
for full information. A rare bargain 
for someone; act promptly. Address 
H. C. Blaisdell, Advertising Mgr., 
162 Putnam Ave., Whitneyville, 
Conn. 


Nts 
Fairy Story 


Once upon a time there 
was a shrewd person who 
wanted his business propo- 
sition to reach a very in- 
fluential man. 


He could not get to see 
him in person, but he 
learned that he was a 
constant reader of a cer- 
tain newspaper. 


So the man who wanted 
something wrote an ad- 


vertisement stating his 


proposition and worded in 
the way he believed 
would appeal to the ONE 
MAN he wanted to reach. 

He put it in a promi- 
nent place in the news- 
paper read by the ONE 
MAN. 


He kept it there and 
before many days rolled 
around it did just what he 
hoped it would, brought 
him to the attention of the 
customer. 


Both profited—for this 


is a true advertising story. 


Now the point to you 
lies in the fact that there 
is probably some message 
in the classified depart- 
ment of this week's 
HARDWARE AGE that 


is written expressly to you. 


Are you a reader of the 
advertisements in this de- 
partment so you can catch 
the message? 


It may. be important. 





“IT have landed a 
position through the 
ad that | placed in 
your paper, and sin- 
cerely hope that! can 
hold same, as it is the 
best position that | 
ever had. All told, | 
received about ten 
answers. | cheerfully 
recommend your 
paper to men in my 
line who are looking 
for a position, because 
I have had occasion 
to use it more than 
once, and find that it 


not only gives satis- 
faction, but encour- 
agement as well.”’ 














The Trade 
of the 


“Handy Man”’ 


who likes to tinker 
around the home 
is worth getting. 
When those odd 
jobs come up he'll 
need a file as well 
as other tools. 
Right here is 
where many Hard- 
ware merchants 
figure that most 
any file will do— 
he only uses it oc- 
casionally. 

Often this kind 
of reasoning not 
only loses the cus- 
tomer, but the fu- 
ture sales of addi- 
tional files and 
any other tools 
that the “Handy 
man” would prob- 
ably buy at your 
store if you sold 
him a good file 
like the DELTA 
—a file that cuts 
well and pleases 
him every time he 
uses it. 

Next time the 
“Handy man” 
= for a file— 

and him a 
DELTA and say: 
“Money back if 
not satisfied.” He’ll 
come back some 
day, but not for 
his money — for 
more files and 
other tools. 

It pays to sell 
“Files of Quality.” 


THE 


DELTA 
File Works 


Philadelphia, U. S. A. 
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ERE is a feature of the silver- 

ware business that is showing 

a very large increase—one 

that every dealer should push, es- 
- cially during the summer. 

Few people nowadays think of 


‘serving iced tea, iced coffee, grape 


juice, or any beverage in a tall glass 
with the ordinary teaspoon—par- 
ticularly at lawn parties and other 
occasions when guests are enter- 
tained. Ne i : 

Every Community dealer should 
have a good bdsiness in these 
spoons. Community Plate iced 
teaspoons will sell readily for gifts 

to match patterns already in 


in the tall service glasses. 

It is only necessary to have 
the spoons in stock—and to dis- 
play them. 
































